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Influence of socio—psychological factors and educational experience
on adolescent consumers ethical consumption behavior
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Abstract

The purpose of this study was to explore the levels of ethical consumptions and related variables on ethics of
adolescents as consumers, This subjects were 552 middle and high school students,

The research results are summarized as follows,

1, The scores to measure ethical consumptions level of the adolescents was ranged from 2,87 to 3,08, which were
relatively low,

2. The ethical consumptions(fair—trade product consumption, donation and giving, local consumption and
eco—friendly consumption) in demographic variables were found to have significant differences depending on their
religion, perceived social class, father’s education and mother’s education,

3. The result of hierarchical regression analysis indicated that consumer education experience, the eco—friendly
values, materialism, saving, experiencing mass media on affecting the fair—trade product consumption, The major
variables affecting the ethical consumptions in the donation and giving were materialism, consumer education
experience, experiencing mass media and the eco—friendly values, The significant variables affecting the local
consumption were the eco—friendly values, consumer education experience, materialism, experiencing mass media

and saving, The major variables affecting the eco—friendly consumption were the eco—friendly values materialism,

Key words: &84 AH](ethical consumption), &AFGAFE AH|(fair-trade product consumption), 7]5} Ui

(donation and giving), 2Z4H|(local consumption), E7428}4 4H](eco—friendly consumption)
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Table 1. A factor analysis of ethical consumption behavior
Variables Item Cronbach’a

Fair-trade product
consumption

I prefer consumption helpful for human rights of people who make products.

I am interested in who makes products and how products are made when purchasing products.
I purchase products such as chocolates, biscuits, pencil cases, and dolls that are fair-trade
products(ethical consumerism).

I think about child laborers or poor workers who make products in foreign countries when
purchasing products.

I prefer taking a walk, which is not harmful to the environment, to package tours.

think about the poor or needy when purchasing products.

0.83

—

Donation and
giving

donate some money every month to certain groups or people.

donate spontaneously to victims of disasters such as typhoons, floods, and earthquakes. 0.79

donate goods for yard sales or flea markets.
share unnecessary goods that can be used by the poor or needy.

Local
consumption

prefer stores (including stationary stores) in my neighborhood to hypermarkets.
verify the country of origin (Korea) before purchasing products. 0.78
purchase local products whenever possible.

Eco-friendly
consumption

verify the eco-friendly status of products before purchasing them.

purchase products that produce less CO2 emissions.

purchase renewable school-related products (e.g., recycled paper) whenever possible. 0.79

avoid disposable products whenever possible.
use handkerchiefs instead of toilet paper and mugs instead of paper cups whenever possible.
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Variables Item N(%) Variables Item N(%)
Sex Male 249(45.1) No 268(48.6)
Female 303(54.9) Religion Christianity 164(29.7)
Junior high 1 271 58(10.5) Buddhism 71(12.9)
school 2 (49.1) 94(17.0) Catholics 49( 8.9)
Grade 3 11921.6) <High school 301(54.5)
High 1 281 89(16.1) Father’s College graduation 35( 6.3)
school 2 (509) 101(18.3) education University graduation 174(31.5)
3 91(16.5) Graduate school< 42( 17.6)
Upper class 9( 1.6) <High school 340(61.6)
Perceived Upper-middle class 8(14.1) Mother’s College graduation 29( 5.3)
social class Middle class 251(45.5) education University graduation 161(29.2)
Lower-middle class 171(31.0) Graduate school < 22( 4.0)

Lower class 43( 7.8)
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Table 3. General tendency of socio—psychological factors and educational experience

Variables Mean SD

Materialism 3.05 0.74

Idealism 3.06 0.82

Saving 3.09 0.77

Ci)/r;sllll;r;er Conspicuous 3.08 0.81
Eco-friendly values 3.04 0.75

Consumer education 6.15 0.65

Experiencing mass media 3.24 0.72
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Table 4. Adolescent consumers' general tendency of ethical consumption

Variables Mean SD

Fair-trade product consumption 2.87 0.80
Donation and giving 2.61 0.81
Local consumption 3.07 0.75
Eco-friendly consumption 3.08 0.73
Total 291 0.79
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Table 5. Adolescent consumers' ethical consumption according to demographic variables

A (=365, pel), 3] Stelo] atel

.54, <05)o] /\]—EHZ“OE Oa]z% /\H]zsg —/F

[93

tH(t=3.39, p<.05),

HZe] &84 2] Fi, A
Fol HAWY &7 AuY
Ao et H4de g4 Ay
3k Kang(1993), Kim(2006), Kim(2009), Jung(2012)

Fe AL

1

7o)

7. p<05)0] AHHOE Sl 2uRE S0l

o Q7 Ase sekg ol T,

th(t=-1.66, p<.05), A%
=262, p<.05), 32| 2o

stelo] tstol 4

l% %ﬂﬂ 9}%

re

1

1ok
fo 2 e

HE

A ‘?’l(t:-2-07,

AEH(=3.48, p<.03), 29 3

H
4, &

35l §2)

. Fair-trade pl:oduct Donation and giving | Local consumption Eco-fnenflly
Variables Item N consumption consumption
M | SD t /F M | SD t /F M | SD | t/F M SD t /F
Male 249 |2.87| 091 2.58 | 0.90 3.14 | 0.79 3.03 | 0.85
Sex -0.82 -0.76 1.68 -1.68
Female 303 | 2.87 | 0.70 2.63 1 0.73 3.03 | 0.72 3.11 | 0.63
Junior high school | 271 |2.92 | 0.86 2.60 | 0.85 3.13 | 0.74 3.10 | 0.75
Grade - 1.31 -0.27 1.63 0.83
High school 281 | 2.83 | 0.74 2.62 | 0.77 3.03 | 0.76 3.05 | 0.72
L No 268 |2.79 | 0.77 2.55 | 0.82 2,551 082 3.01 | 075
Religion -2.24* -1.66* -0.96 -2.07*
Yes 284 1294 0.83 2.66 | 0.79 2.66 | 0.79 3.14 | 0.71
Upper class 9 1289 0.96 2.58 | 1.10 3.19 | 0.65 3.53a | 047
Perceived | Upper-middle class | 78 |3.09 | 0.78 2.85 | 0.80 3.18 | 0.74 3.30ab | 0.67
social Middle class 251 | 291 | 0.80 | 3.65%* | 2.62 | 0.74 | 2.62* |3.04 | 0.76 | 0.62 | 3.05b | 0.67 | 3.48%*
class Lower-middle class | 171 |2.70 | 0.74 2.54 | 0.86 3.07 | 0.75 3.00b | 0.74
Lower class 43 | 2.88 ] 0.92 242 | 0.87 3.13 | 0.82 3.00b | 1.07
<High school 301 |2.82 ] 0.80 2.53 1 0.80 3.07 | 0.76 3.04 | 0.74
’ Coll duati 35 12791 0.82 2.52 | 0.81 2.94 | 0.62 3.10 | 0.70
Father's | _College graduation 2544 3.39* 0.89 0.70
education | University graduation | 174 |2.90 | 0.80 2.71 1 0.80 3.14 | 0.79 3.14 | 0.73
Graduate school < 42 | 3.17 ] 0.72 2.85 | 0.86 3.03 | 0.69 3.05 | 0.73
<High school 340 | 2.85 | 0.80 2.54 | 0.78 3.05 | 0.74 3.01 | 0.71
Mothe'r’s C‘olleg‘e graduati(l)n 29 |2.89 | 0.68 0.70 2.46 | 0.79 377 3.14 | 0.85 078 3.25 | 0.82 563
education | University graduation | 161 | 2.89 | 0.84 2.78 | 0.86 3.11 | 0.78 3.16 | 0.79
Graduate school < 22 13.09 | 0.54 2.60 | 0.80 3.27 | 0.61 3.22 | 0.52

*p< 05, **p< 01, ***p< 001



76 St=2I7PHnuKSHS|X| Vol 27, No, 1

B2} Q 9l(variance inflation factor) Zh<

AHus ZEo| 22|
& Ado| &1 H|
Wi, 2444, @4t
HEuG AFEFAHR 89
AEFE, B AKFE)
A skglow, o
3| HEA o oA il

2 2}8t A (tolerance)

4R 2

I = 73%011*1 =P AEA ol 0.10]4 ]

2t 5o] §9

3k

o

o

e
L
r
i,
=
jiach
rE
>
Hu
o

+ <Table 6>3} Zch. 1GA oA =

-+
off
2
>
to
e
=
filo
HU 4w
o
ot
iy, my
i)
2
o{}l:
z
o
=X
1=}
=)
o
Ho
1o
ot

PO U
o
b <
2
ofy
1o,
it
o

of
REJC)
o o
offt o
4 >
Mol
=
g o
rlo
o
4
(i
Mo
o ol
Eo

ko
2
Hm

ot

o
ot
o>
)
)
ko
ro
=
Ho
)

4
Bor4(), 7

TR
it
X
N
1o

P A B
rﬁ
tohy
>
N
o
Ho
hc)
2

R
_|>~l_,
=i
Ho
=
=
ol
=
2
3
)
of
]
ko
o,
lo
it
)
luj
3w
lo
H

1o
ik
1o
of
ot
1%,
rlo
o
a4
_C|>L
¥
o
il
i)
N
1o
)
AL
L
d
B
)

ox. ol
o
Hir
o
&
tu
o,
E
toh
)
N
E’
~
i
o
>
tu
Mo Mo
=
=

F

>
Ho

o

3

filo

4

=

B

fr

ot

:‘.)L

Ho

s

a2

b

=

2

o

¥ _11_)1,
o mt

o R
okl
ox
4o 0
12
:N_,‘
=z}
2
40 b ofy
<t
Mo
ik
)
f~
B3
ot
ofrt
4>
o> HN
2
s

A
lo
fu
i)
Bu)
L
o
o
oxl
i)
>
2
>~
=
ol
offt
-3
=
<

j,
=
2
of

o
)
rlo
Ho
o
L

A AL (B=0.18), TAANEA 713 (B=0.15),
F0)(B=-0.12), HOFA(B=0.10), thZEhH(B=0.09)¢:.

fu o

oo
o
3L
o

Table 6. Relative influence of variables upon Fair—trade product consumption and donation and giving

Fair-trade product consumption Donation and giving
Step 1 Step 2 Step 1 Step 2
B B B B B B B B
Sex(Male) -0.04| -0.02 -0.13|  -0.08 0.07| 0.04 0.02| 0.01
Grade(Middle school) 0.02| 0.03 0.01 0.02 0.04/ 0.08 * 0.04] 0.09 *
Religion(No) 0.06| 0.07 0.03 0.03 0.03| 0.04 0.01] 0.01
Perceived social class 0.10) 0.11 * -0.06| -0.06 0.1 0.11 ** 0.07] 0.07 *
Father’s education 0.05| 0.06 0.03 0.04 0.05| 0.07 0.04] 0.05
Mother’s education 0.00/  0.00 -0.02]  -0.02 0.06| 0.07 0.05[ 0.06
Materialism -0.13]  -0.12 ** -0.25 -0.15 **
Idealism 0.02 0.01 0.02] 0.02
Saving 0.12 0.10 ** 0.03] 0.02
Cs;;slfe“:r Conspicuous 0.06|  0.05 0.01| 0.01
Eco-friendly values 0.16 0.15 ** 0.12]  0.11 **
Consumer education 0.26 0.18 *** 0.12| 0.12 **
Experiencing mass media 0.10 0.09 ** 0.12] 0.1 *
(Constant) 2.92%%x* 1.29%** 2.34%xx* 1.90%**
F-value 2.60%* 5.92%* 3.81%x* 4.75%%*
R’ 0.03 0.12 0.04 0.10
AR 0.03 0.09 0.04 0.06
Adjusted R? 0.02 0.10 0.03 0.08

*p< 05, **p< 01, ***p< 001
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Table 7. Relative influence of variables upon local consumption and eco—friendly consumption

Local consumption Eco-friendly consumption

Model 1 Model 2 Model 1 Model 2
B B B B B B B B
Sex(Male) -0.13|  -0.08 -0.18|  -0.12 ** 0.03| 0.02 -0.06| -0.04
Grade(Middle school) 0.01| 0.02 0.00  0.00 0.02| 0.04 0.01] 0.01
Religion(No) 0.01| 0.01 -0.01|  -0.01 0.05| 0.07 0.02| 0.03
Perceived social class 0.01 0.02 0.01 0.01 0.10{ 0.11 ** 0.09] 0.10 *
Father’s education 0.01| 0.01 -0.02|  -0.03 0.02| 0.03 0.03| 0.04
Mother’s education 0.05|  0.06 0.03|  0.03 0.07| 0.09 0.06| 0.08
Materialism -0.14]  -0.12 *** -0.13] -0.12 **
Idealism 0.11 0.10 * 0.02] 0.01
Saving 0.11 0.09 ** 0.02| 0.01
Cg;;i:‘:r Conspicuous 007 0.06 0.05| 0.05
Eco-friendly values 0.33 0.24 *** 0.42| 03] ***

Consumer education 0.14 0.14 ** 0.06/ 0.07
Experiencing mass media 0.10 0.10 * 0.07| 0.07
(Constant) 3.16%* 1.70% 3.03%** 1.41%%*
F-value 1.19 3.90%** 2.78* 6.027%+*

R’ 0.01 0.12 0.03 0.13

AR 0.01 0.10 0.03 0.10

Adjusted R? 0.00 0.10 0.02 0.11

*p< 05, #p< 01, ***p< 001
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