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Emotion and Sensibility Comparison between Loanword and Hangul Label in Fashion Industry
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Abstract

The purpose of this study is to analyze the emotion and sensibility of fashion words in terms of words types, such
as loanword and Korean words, Hangul in fashion product label and fashion manufacturing industry. We surveyed 200
persons in their 20s using the questionnaire on the stimulus of product tag label and fashion words with 15 adjectives.
Based on daily usage of foreign words in fashion market, we selected 1 item label in 3 forms: 1) Hangul label written
in loan words 2) Label written in English and 3) Label written in Hangul and 3 fashion words in 2 forms 1) loanword
and 2) Hangul. And the label types and fashion words were analyzed and investigated in terms of consumer's
sensibility, preferences and estimated product price. The results are following: consumers preferred loanword label than
Hangul label, and they preferred loanword in English than that in Korean. They evaluated loanword more positively,
such as refinement, gorgeous and elegant, etc. and estimated the product price of loanword label as higher. But in the
sensibility of 'familiar' and 'stability', Hangul label was not significantly different to loanword written in Hangul. That
is, label written in English is the highest in all the evaluation, and loanword label written in Hangul is next, and
Hangul label showed the lowest result. Consumers showed the evaluation differently between loanwords and Hangul
according to their degree in fashion involvement. Consumers of high fashion involvement evaluated the sensibilities of
'refinement’, 'elegant’, and 'gorgeous' of loanwords as higher, whereas they had tendency to evaluate the sensibilities of
'familiar' and 'stability’ of Hangul as higher or similar.

Key words: Product label, loanword, Hangul, sensibility, preference
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Figure 1. Stimuli of product labels
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Table 1. Result of ANOVA according to the types of

product label

e Label type| 52 ]9l o2 W= |Cotton Linen Easy Pant| Bv} &% HF v}A | Fvalue Probability

Trust 413 B 517 A 3.50 C 123.28 ***

Advanced 421 B 523 A 282 C 287.33 **x*

Urban 423 B 5.08 A 3.07 C 188.35 #**

Elegance 4.00 B 515 A 2.89 C 264.65 ***

: Preferred 383 B 5.06 A 314 C 166.64 ***
n Refinement 427 B 6.05 A 305 C 26.32 H**
i Individuality 421 B 490 A 336 C 75.44 Fxx
b Dignity 420 B 520 A 320 C 174.71 **x*
{ Sexy 371 B 478 A 3.08 C 85.46 ***
I Interest 394 B 496 A 330 C 98.47 **x
! Dynamics 397 B 473 A 321 C 80.24 ***
’ Adult 431 B 479 A 39 C 22,07 ***
Stability 407 B 487 A 392 B 37.03 ***

Gorgeous 4.07 B 493 A 290 C 171.97 ***

Friendly 402 B 4.70 A 387 B 20.26 ***

Price expected (Won) 38,895 B 53,189 A 29257 C 55.06 ***

sk <0.001

ABC: Duncan's multiple range test: the same letters among the groups are not significant at the level 5%.
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Table 2. Sensibility for product labels by degree of fashion interest.

product labels
Two-way
ZE Fd o]A A= Cotton linen easy pants HutE A3 upA| ANOVA
sensibility Degree of fashion interest Degree of fashion interest Degree of fashion interest Fval
-value
l(l;%l)l (11(::5) t value l(l;%l)l (ll(::;) t value l(l;%l)l (11(::;) t value | Probability
Trust 3.87 424 243 * 5.07 5.21 N.S. 3.63 3.44 N.S. 3.05 *
Advanced 4.27 4.19 N.S. 5.15 5.26 N.S. 2.75 2.84 N.S. N.S.
Urban 4.47 4.13 N.S. 5.15 5.04 N.S. 2.92 3.14 N.S. 3.08 *
Elegance 3.82 4.07 N.S. 4.98 5.21 N.S. 3.10 2.79 N.S. 4.44 *
Preferred 3.65 3.90 N.S. 4.93 5.11 N.S. 3.27 3.08 N.S. N.S.
Refinement 4.05 4.36 N.S. 6.75 5.24 N.S. 3.07 3.04 N.S. 6.81 **
Individuality 4.28 4.17 N.S. 4.88 4.90 N.S. 3.08 348 N.S. N.S.
Dignity 3.97 4.29 N.S. 5.00 5.29 N.S. 323 3.19 N.S. N.S.
Sexy 3.60 3.76 N.S. 5.05 4.66 N.S. 2.82 3.19 N.S. 3.69 *
Interest 3.67 4.06 1.99 * 5.30 4.81 -2.66 ** 3.27 331 N.S. 5.79 *
Dynamics 3.82 4.03 N.S. 5.05 4.59 -2.84 ** 3.18 322 N.S. 3.65 *
Adult 4.10 4.40 N.S. 4.72 4.82 N.S. 425 3.87 N.S. 347 *
Stability 3.67 424 3.64 *** 4.55 5.01 271 ** 432 3.74 -2.52 * 12.16 ***
Gorgeous 3.87 4.15 N.S. 4.82 497 N.S. 2.52 3.06 3.30 ** N.S.
Friendly 343 4.27 3.85 *** 4.30 4.87 3.19 ** 4.15 3.75 N.S. 9.61 ***
eXpe(c\f:n)pﬁce 30610 | 43,446 |3.84 ** | 44693 | 56830 | 345 ** | 20360 | 33070 |5.10 ***| NS,

kI p<0.001, ** I p<0.01, * :p<0.05, N.S. : not significant
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Figure 2. Result of 2-way ANOVA according to fashion interest
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Table 3. Sensibility for £24/Z4A by degree of fashion interest.

3 5o Ao ME w5 g0l AA ety I
o (p<0.001). 5 o] AN E F a4 1A
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Sensibili mean t-value*** Degree of fashion interest Two-way ANOVA
v (df = 398) (Low group N =140, high group N =60) | Significant level of F-value

low 5.04

£d 5.12
high 5.32

Trust 9.63 *** 7.12 **

low 4.29

AA 421
high 4.02
low 5.11

£d 5.13
high 517

Advanced 12.51 *** N.S.

low 3.84

AA 3.81
high 3.73
low 4.79

£d 5.00
high 5.48

Urban 14.38 *** 9.78 **

low 3.62

AA 3.64
high 3.68
low 4.99

£d 5.06
high 5.22

Elegance 15.40 *** 12,45 ***

low 3.77

AA 3.63
high 3.30
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Sensibili an t-value*** Degree of fashion interest Two-way ANOVA
ensibility me (f=398) | (Low group N =140, high group N = 60) | Significant level of F-value
low 5.02
&9 5.15
high 543
Preferred 12.44 *%** 8.00 **
low 3.99
A4 3.93
high 3.80
low 4.97
&9 5.13
high 5.50
Refinement 1542 *** 21.89 *¥*
low 3.75
A4 3.62
high 3.30
low 4.81
&9 4.70
high 4.43
Individuality 8.35 Hw* N.S.
low 3.96
A4 3.79
high 3.40
low 4.78
&9 4.82
high 4.92
Dignity 10.19 *** 5.08 *
low 3.83
A4 3.71
high 343
low 5.03
&9 5.09
high 5.22
Sexy 12.84 *%** N.S.
low 3.68
A4 3.71
high 3.78
low 4.79
&9 4.86
high 5.03
Interest 9.99 H** 411 *
low 3.84
A4 3.77
high 3.60
low 4.64
&9 4.62
high 457
Dynamics 8.98 *** N.S.
low 3.63
A4 3.59
high 3.48
low 5.02
&9 5.04
high 5.08
Adult 12,77 % N.S.
low 3.59
A4 3.71
high 3.97
low 5.09
&9 5.07
high 5.00
Stability 10.13 ok 453 *
low 4.01
A4 4.11
high 435
low 4.54
&9 441
high 4.12
Gorgeous 10.23 *** N.S.
low 3.30
A4 3.29
high 3.25
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Figure 3. Result of 2-way ANOVA according to fashion interest
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Table 4. Sensibility for 2EZ2}|0|Z/&FL| by degree of fashion interest.

t-val
Sensibility mean : . r ¢ Degree of fashion interest Two-way ANOVA
(df = 398) (Low group N =140, high group N =60) | Significant level of F-value
low 471
ZEgo|x 471 high
9.14 i 4.70
Trust . N.S.
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=54 3.68
high 3.53
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Sensibili mean : . :l ¢ Degree of fashion interest Two-way ANOVA
ty (df = 398) (Low group N =140, high group N =60) | Significant level of F-value
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Figure 4. Result of 2-way ANOVA according to fashion interest
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Table 5. Sensibility for MAHIC{/HE by degree of fashion interest.

Sensibili mean t-value *** Degree of fashion interest Two-way ANOVA
ty (df=398) | (Low group N =140, high group N=60) | Significant level of F-value
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Figure 5. Result of 2-way ANOVA according to fashion interest
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