HIXMEAAT 10 15 (EHI7H)
Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.10 No.l pp.199-210

AAIE-E 23 AH|XY

7909l AIAF YA, ANBAE 55

At 01 93 AAHA=T A
Aetgith #4435 o5 719 &
sk de fE
&8st Sle

2 Ao AAEANE AH|A FE T
59 A gz
EO 4 nHAE 99 d4 4L 1
Ay gaRlelr A4S e
2
1o W HUE AAER QA OEM/ODM 5%
71850 AlBBtAL Sl AFZE I A4
71E AFEI} 28 AMARAEE A 2A T4
A= 87t gloH, AARAE )

]
cE 2 ‘

e,
o

T

C

=

K

e
=]

i
Ol
e 2

o

>

i

[o

T Qe A

o2
oL

ok

Oft
ow =
Il

o
-

o

>
o

™
%o
=
>,
i
oX

w3 Aasolop w2 o
)zl o3t ola)
ERE LR

Oz

il

= [e}
SR

e

b Lo

=4
e
o\ r
g
o
it

FPFA N TRV, AABAE, LulA], A dE

W TEe] S8 sleil A,
o7 Yehdt}
Qo] BAE QAE ARE %t =Fo] Heshd, F4IAES HNoRE
= AR F2710E9 dledEel |
A s
ek 3ol mgo] & Ao Azt

sslaAs Bk s
7} 91 e

oo

=

e olF 719

=

5

5kE.O
%2

=)

i

H}

s old tg Ay 4453

. M2 FAQ AR ES Tl AHA A BAE o|FH, oF
Tt B RE A5 £E el A JgFEsE
U SA2719e Tl ARIAl =2 99.9%5 ZFAsk = Ao AATxE E9dhs wgs dlof & wietar stk
AA 18279 868%= 1183kl THThe Korea Chamber o] e A FAATE 719 AR dEE T4
of Commerce and Industry, 2013). €2 FTA47|go] AA 1 7192 Ul BAA & FES 2R 558 S K Lee, Park
9 76%, "= Fa7190] AAl g9 49%5He x| sk & Choe, 2013) %+ T olgfst AFH FAToIA 1l
Odes 1T u, F FAUQSe B Uete] uls)] s ojuf TAVIAE FXAA] Foo® HF Fs] 7 2%
A} A, Aty AEe] 54 9L 9 4 U ge] @A AT oR o) AR HEsAL TaY
(Korea Federation of SMEs, 2012). Hol] HES RT AT oshd, HEAQ B2BolA HWouh
i FHas 2 AR, 97 AstEE 7)Y 1 A4 27199 FEAFE, A, AFE 25y AdAA 75
2 A7IFHAR 8 A 3 5 F2U1Ye L oju o 4 7 AE gdstE B 22 AaTds dE &
Hoe Astr]el olge ofel Folt). Wb F47199) AJ8hzth= Zo]th(Small and Medium Business Administration,
A&AQ A S A o152 slel A WEo] 2013). 53] 27193 FTA g 2 35 9% oz &9

27198} th(Yoon, Kwak & Seo, 2012). 181} H=7]¢]e] =+ ZEAE o713]7}

A= T2 t7]del g8 o]FoiFTh 719 F& vl gt AEFe 427t
70%0l SEkehs whd F47198 30% thel HER glo] of = 719Eel g 4

I~ =

7199 2719 e 7=
2KSeo & Choi, 2010). whehA .t}

A Apoli= e o]=x

Be F2719500 4

pe % A%A A7k

EEE 20139 R
#xA 1AA, A gta anRp7bEshe) AAL

#rx A A AL, g Shal an A pE Sk Faae

wrax g A 2L, At an At Jaystd A A

19 2015-01-06 - Y 2015-02-17 - AAEEYL: 2015-02-23

*o] Hko

el Ao BRATAT BHAHATAL A2 S

SefEgla als) Agela] A Ll afed
7RG S TRl 2T 553

= TEE}
A AAALE Yo,

33 == T H

=1 Z]

BF7E AR olEst A g o] AAAQl adE Aved

| =ojok sh=dl, 71E9] F4714

} +38% A7 (NRF-2013-S1A3A2043346).



SJRZ] et A7E S AHA FE FAVIY SRS
S Mo AREH el A7) QI ol 7|Ee] g
AT7E A A7, WA HF ATER FE O
F7] wto]thJung, Yang & Chung, 2014). o|A7}A] &2 Q1%
Aol #As] F-59 T4V A HAES
S8l W& AA7FE AAH O R S OEM/ODM 2o
gate b AW)E s AR o WA T ARIA
Aol ZHAlE Bol thKim, 2000). webA 7]E8] = 5
27190 =AEE a)lel] #AE S AT g A A2
(Park & Yoon, 1998; Park & Kwon, 2013), ®lx]7]de] 3t
A+(Bae & Bae, 2003; Cho, Song & Na, 2003; Choi & Kim,
2005; Kim & Song, 2009; Park, 2005)7} FZ& o]FA € Zolth
T3t Jung, Yang and Chung(2014)°] W=H A % 5
27199 dieixE detouy A3 21 EA4e AT 1787
7hedl AR ohE ATE 1o, AnAle} A AlE
2ol v A= VIE YER AnAl AYE TN OE
AF7F B AE & 4 Qlrk Atk AnAl ARlel| djst
AL AFAold AfAE 5 54 Al disiAw
Aoz o]FolA] AH|AE AN o R THE AT 5T
2] o]tHJung & Park, 2012).

| F Ad|So] At ANl AEE, o, TH
2RAE AR = AdAge Bl =
AAAE FEIE 27199 BE A o -3

H3, AR, 719§ olEE wpololE ¥R frA|sh=t
AA BAE QAL Rk 7)EE 9 7R Aol $-4ek
HHE 2AE FEshe 7140l &9 Al A s
7v7] 91841 OEM/ODM gylekal AAE A= of gt
o] Ak anREe] JIARE Fole Zo] g Fastt
(Kumar & Steenkamp, 2013). WA 2ZRAEAE AR|AE
e V19 e e AR {80l A 7E F
7140 nls) B4 Fesitty sk gy AR as
HAlE FEshe T4719Eel teh A7 w9 AlsHA o]olA
(Kim, 2005; Kim & Bae, 2007) ol59] &g #= M T
WA A HAREE AAshe Q]lo] TR dh=

_l
ox 1o
N
N

ol
¥ o

i}

. ‘_—1‘)

1744,

o}

n o
f o
o,

oy, 1A

0

[¢]

[ZR
1 o
2

=

u:O{N
LB

12

1o
=

ol
d

l'% B

Aol Bae we ﬂw 7] 918 wop B A7l 9
9 e web AT e FREAE Fa A

A= aAE R F4219 IS BEHT ) &
A £E FA19E OR 4% WHS AAste] Al

HAE #5 A eql, sxlE:ds, 7l=d® 4 vHY A%,
el

gAnos feete FEA SEEHA FEA
(Original Equipment Manufacturing: OEM)¥} #]| %%
(Original Design Manufacturing: ODM)ol| &l o}

k
(0 —lﬂi

J

ox
2 r?d

oo

7198 AAEAE FF Folof dfs] AW EIL AALE
$Z°] OEM/ODM 417} v|wste] ojuwjgh o] 3} o 240
2 FA7199 AtEAE
FE Akl dis Hl-9] TS AsEaal g

B3 o] BASY BARS AHRTA Bk EF BT Fo
s
!

LHOEM)/HIZ= & XH 7|

OEME XX 7|9 5e] AhdrtE W els AIRE ok
22/d(outsourcing) S EAsfslAA AT bR § 9]
TuiAE AEE Al wek des] ik 3 dAdeia
SR AlFel Fuiate] ArE Faste] ks walolt)
= 1*&“} BRI FE55 MEEA=] AlxrdEel
A= 71809 s wol A7HERE AL, FEste otk
(Klm & Bae, 2007). ©]2]3F OEM HH2 slollA = —Erz%}%
27 FEAE 7 Y FEAAE e 3
whggk tf 3ol glow, A FuiAETE wWe W}O
W Fo(Kim, 2005). b OEMS x1T7}7}x]4 g@
O 1960 dth o]F 7]EEo] g fejuTtids @

Fa19gee] ARS wvds H}%ﬂi AATVE Bheo]
OEM 219 &5 sligtth shAw o]2fd =2 F47]4
=< 19909t FHHEE et 2 oo AYe meES A
00]' == n] ;‘\_]%r_ 7HHLCA]——TL/] HA]—OE 7]-73 Xgaﬂ—%
907k = Ao]thKim, 2005; Kim & Bae, 2007). Kim
and Bae(2007):= AMAFIH-2] 17 (Ministry of Trade, Industry
and Energy, 2003)% HIOE ¢ OEM %9 fadelo®
“TABAY o), W= FUTFL A, vkelo]d] 47}0
o, FEANA o), Ty dA, AREAY

(Kim and Bae, 2007, p.319y’S A|Al&k3iT.

3, AXAREABHODM)S S22 AlE s 2k
AZJAZY 7egs o R AEs 7, Ak S
ZkE fEAA AES sk %‘—%“&’l}ol‘ﬂn Kim and
Bae(2007, pp.322-323)& OEM 4% tH] ODM +%°] F3&
o3 2ol AATE AA, ODM 7192 AlES SAHeR
M, A, AatetE R st zkeke] Aol QlofA &
54 Wael ORM 719Ath diss #AE 5
E4, ODM TE 544 e MEYE 2t gle
TWRA7F wom AEE Tl tidk RHEE TS
ARA 0T FERAY FRIt golsity AR, A
Tl Al AR A A ARFe] gk z|oko] Fo] A7}
A &9 ole] Szt Zkssith YA, ODM 352 o=
stutel s elruatell Al F5HE A okl v s el giakE
gr3 ¢ gorg ARl FAAHTL Tkl webA
1990d] o] F =AAl AF AEES ZHFA " =
OEM 7|15 o]2fd ofg] 714 o]d& At ODMO®
Ak S AgsA H3th Kim and Bae(2007)> ODM <
AFE el HFAor 7gads FUFoEM

SE of = m
Flo oo 2

A o
so M so g
K -{u:;‘._lr

|

F40]

200 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.10 No.1



ANEHE B AHR £F FATAY HATIZEC| St BMH AFIEN

AA ARl FAES RS 5 e AR 7hsAel
Fov ARPERE B3 a3l e Adetue} glaa

=
Zeto]n Fgo] JrlHow vtk wdstel, ORM 5% %
27191 ODM 5 WA S Boto] AApHAS 23 £EU
o APz Aol wFH sty Adskgk

2.2 XAlEHE BE £=

71909 AAFEAE e WA LAt slolF FAAL A
F s sto] AFel gt JIAEE Folu I AFT
AF gt wAR Szl disl &uAEe] 34 Frts
A’ (associations) & ko] AlF gk MR FARE
=oln o]F Fdlo] THAOE I J|Yor stolu BAA
A5 A8E 4+ JEF FEThHoeffler & Keller, 2003;
Keller, 2001). w&}A AAFEAE B2 £%£7]9-S OEM/ODM
F2719 w8 2R e FOpRAE 2 =Y f5 94
S0 Al YoM E Hrh -9eAlE AT 5 Qlnk 8t
A%k olg ¢t AAHAE AF FF 795 AHEAE A
& st SjoAlgel A AAERES] JIAEE Fol1
T 75 9 wER 5 oddvAY 25S Festoiof
st whfg A 1A Aol AeE 4 gloH

HE ThedE w71 el AEE eias FaEdoRditt
o

¢

do

I, o o

i
ol
o,
iy
ik
)
=
4

FRE o 71 FHAEY] W aE
ool oslE= T AYY olEEFs AS FE UtHKim,
2005). weEbA] Q1A= Al HHow oY
PR FAVYOEAE AAEAE R $20] ofHE F
ek aHeE ETeta ve9 <Table 1>014 B uie}
A7VFE B2 £20] 2000t S0l A 2008, 2009
Alstal AG7HA] FE3] F7skaL Sl ol F4]
o] FE7IHCEA BATHAE 53t AEKHORE =

S
=
= o
= T
gt e 2] S8 AREAE B2 52 oA
Al
%)

y 2

o £

A R/ A R |

TA7198 AREAE 2o Bt de] A7 FHEVRE
(o, 9=, AP, muael 57 § FE DT a4 &
TFE 719 s F ATERA ol A0l ARE
e FES skt olo] ofd Fask 29l =

A QA BRAEE Jtksh=A], T2jal o|9A 8
& TEeteA dgk olfrsel 238 T UTHGabrielsson,
2005; Huck & Rennhak, 2013; Krake, 2005; Luostarinen &
Gabrielsson, 2006; Merrilees, 2007; Spence & Essoussi, 2010). %1
A, 71E ATEE T4Vl RIS FES AYse 2
o A4 9 F8 AY AYAEY AMEAE 2|
gt A7t Fesitka 23O (Gabrielsson, 2005; Krake
2005), RS FE FA7|YE w9 AgelM BE

to
ol

HAERIOIT RI103 M12 (SA37R)

AR FAYE s A3l LEE Y 2HREd

< S8l AL 19 +9E s3 Fshe e

Stk ¥ETHSpence & Essoussi, 2010).

71E9] FeATEE AREAEE FEIE T4 AlFECl
T2 5A(niche market)S 7'$3$H A5 % (Luostarinen &
Gabrielsson, 2006), B#= AFikbrand equity)S 7]-%-=H 21014
AFY] ARA gAlo] Fosirta AAsHThSpence &
Essoussi, 2010). =3 o]&dt T4V AFS H7loln|AE
ARgste] BAlE AAAAS AdstE 890 (Spence &
Essoussi, 2010), 39| AH|AES] BT QAL A|s 9|3
AR, 2Au|t]e], SIALo|E T QIEY, 4, A3,
SHRYT T AL " e ARsk vt Bt
(Huck & Rennhak, 2013; Krake 2005). Krake(2005):= ©]2]3}
Au]g wHAR WHEe] Ay Y FEolgh= ofEEE

AL Qe TAIHEC] HAE QAR AE S8 Aue 5
o

<Table 1> =9 AP|&xE FEHIS (BHel: WL, %)

& 100% 7|&
o= | BE | E | pwm | oM | oo
dras | oo
wErg
1997 156,709,372 16.6 6.4 93.6 834
1998 151,170,683 21.3 6.3 93.7 78.7
1999 178,423,776 191 6.4 93.6 80.9
2000 220,055,326 21.6 8.3 91.7 784
2001 225,583,888 18.0 - - 82.0
2002 247,235,375 18.1 9.3 90.7 819
2003 268,568,639 18.2 94 90.6 81.8
2004 292,238,611 16.8 111 88.9 83.2
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Abstract

This study analyzes various aspects of the successful overseas expansion of SMEs that export consumer goods with their own brands.
Through in-depth interviews with CEOs and marketing practitioners of fifteen SMEs that export consumer goods of their own brands,
researchers examined the determinants of the decisions to export own-brand products, forms of expansion into foreign markets, firms’
distribution networks, firms’ technological and marketing capabilities, export barriers, and export support services offered by the
government. The results indicate that these companies obtained competitiveness in the design and quality of their products through steady
R&D investment, with a focus on niche markets. This study also shows that they established foreign branches, participated in overseas
trade fairs, and tapped into foreign markets with Korean home shopping channels and department stores to build distribution channels and
to find new buyers. However, the findings of this study reveal that many of those companies export both OEM/OEM products as well as
their own-brand products due to the low level of brand awareness in foreign markets. Thus, efforts to improve their brand awareness in
the global market are much needed. In addition, this paper demonstrates that the programs and services provided by state-run
organizations need improvement in credibility and expertise. This research suggests recommendations for successful export programs, and

provides meaningful insights for consumer-goods SMEs establishing foreign market entry strategies with their own brands.
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