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A Study On Customized Products and Services in Smart
Environments*

Chang, Seog-Ju**

Abstract

This study examines the Personalized Oriented Customized and services in smart environments. In addition to The structure of industry
is currently smart environment shifting from the manufacturing industry focusing on goods production to service industry merging and
combining service and marketing. The companies are placing a higher value on the customer needs to gain a competitive edge with
creation of new business model.The key dilemma in mass customization and service, though, is how product customization can be
realized without increasing production cost significantly. The purpose of this study is to explore new product development strategies that
facilitate mass customization and service. Specifically, we propose Crowdsourcing marketing, Digital experience technology, Recommender
Systems, 3D printing technology, Flexible manufacturing systems and UX based PSS(Product-Service Systems) in new product

development processes as enabling strategies for mass customization and service in smart environments.

Keywords: Mass Customization, User Experience, Smart Enviroments, Mass Personalization
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