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<Table 1> Types of Government Export Assistance Programs

Programs

Content

Overseas market research and
Marketing Support

On-off-line market research support, National intelligence and economic trends provision, Online marketing and
web-site production support, Print advertisement and off-line marketing support, Overseas expansion and
overseas branch establishment, Government procurement market support ,Interpreting and translation support

Searching for overseas
distributors partners

Oversea market development business ,Domestic/Foreign Exposition Support Business, Export
Consultation/Overseas Buyers Invitation Business, On-line Client Search Support, Credit Investigation Support

Trade contract agreement and
settlement cost support

Counseling on Payment and Contract, Export and Import Requirements/Strategic Materials Verification, Insurance
by Payment Plan Types: Export Credit Insurance, etc

Logistics/Customs Clearance
and Insurance Support

Export Insurance Support, Import Insurance Support, Import and Export Customs Clearance and Providing
Logistics Information Service, Trade-related Credit & Technology Guarantee, Country of Origin System Support

Dispute conciliation of trade
management and counseling
on claim processing

Dispute Conciliation of Trade Management and Counseling on Claim Processing, Commercial Arbitration and

Legal Advice Support

General Business Support for
Trading Company

Foreign Trade Finance and Funding, Human Resources Dispatching/Education and Training Business,
Observance of Trade Day and Trade-related Awards, Acquisition of International Standards Certifications/Patent
Application Support, Export Industrialization Business, Export Advisory and Consultation Business

Source: Bae, Moon, & Hwang, 2012 (p.347-368).
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<Table 2> Characteristics of Sample
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Small and Medium Enterprises

Major own-brands exporting markets a §gj er:ill\ig ?:U\IITVT;n) Number of Employees Own-Brand Exporting %

us. 20.8% <50 18.8% <50 45.7% 5-25% 13.9%

Japan 9% 51-150 34.1% 51-150 35.1% 26-50% 6.5%

China/ Asia 56.9% 151-300 17.1% 151-300 16.4% 51-75% 9.3%

Europe 6.9% 301-450 9.2% > 301 16.4% 76-100% 70.3%
Oceania 3.2% 451-600 7.5% - -
Others 3.2% > 601 13.3% - -

(24;- oc::]ses) 100% (245T o;:]ses) 100% (24;- (Ejses) 100% (24;- 0ct:jses) 100%
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<Table 3> The Number of Own-Brand Exporting Small and Medium Enterprises That Never Used Export Assistance Services

The Number of Small and Medium Enterprise That Never Used Export Assistance Programs

| of i | i
e € B A Product Type The Level of Eoonl\cl);\nh:: I?:;j;ﬁﬁzzz of Host Countries
Programs Industrial Goods Consumer Goods Developed Countries Eyoonomies Developing Countries
(n=177) (n=68) (n=96) (n=76) (n=58)
Overseas market research and
marketing support 0 21 7 6 8
Searching for overseas
distributor 1 7 4 5 o
Trade contract agreement and 1 o 12 10 20
settlement cost support
Loglst|c§/wstoms clearance and 1 39 12 1 17
insurance support
Dispute conciliation of trade
management and counseling on 0 4 12 12 20
claim processing
Foreign trade.flnance and 21 47 o8 14 %
funding
Human resources
dispatching/education and 161 65 88 69 54
training business

HNFRST M10A M22 (3 38%)
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<Table 4> Own-Brand Exporting Small and Medium Enterprises Utilization of Government Export Assistance Services

Product Type Level of Economic Development of Host Countries
Government Industrial Goods Consumer Goods Developed Countries Neméoi;]ij:g:“zed Developing Countries
(n=220) (n=67) (n=96) (n=76) (n=58)
KOTRA 63.2% 58.2% 59.4% 80.3% 75.9%
SBC 11.8% 10.4% 16.7% 105% 121%
O";’jer;‘;:;':;‘sf;e;f‘ SMBA 27% 75% 1% 39% 69%
Others 10.5% 19.4% 9.4% 13.2% 6.9%
Self Solutions 11.8% 5% 25% 5.3% 1.7%
Product Type Level of Economic development of Host Countries
Government Industrial Goods Consumer Goods Developed Countries Nmég:;ﬁ;:“zed Developing Countries
(n=213) (n=58) (n=96) (n=76) (n=58)
KOTRA 66.7% 70.5% 61.5% 85.5% 79.3%
KHIDI 3.8% 3.3% 21% 6.6% 34%
Sea'd‘z;g“:g[ng‘r’erseas KPTA 38% 33% 21% 6.6% 34%
Others 11.3% 13.1% 10.4% 6.6% 8.6%
Self Solutions 14.6% 9.8% 31.2% 5.3% 3.4%
Product Type Level of Economic development of Host Countries
Government Industrial Goods Consumer Goods Developed Countries NeMégij:‘me:hzed Developing Countries
(n=213) (n=61) (n=96) (n=76) (n=58)
KOTRA 14.0% 29.6% 12.5% 13.2% 15.5%
SMBA 5.6% 1.1% 7.3% 5.3% 1.7%
;Laizﬂf;’;:ﬂd ;gsie:fprg " KITA 45% 7.4% 21% 6.6% 34%
Others 2.2% 11.1% 21% 3.9% 1.7%
Self Solutions 73.7% 40.7% 63.5% 57.9% 43.1%
Product Type Level of Economic development of Host Countries
Government Industrial Goods Consumer Goods Developed Countries Nmég:;ﬁ."e:“zed Developing Countries
(n=175) (n=29) (n=96) (n=76) (n=58)
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KOTRA 16.8% 27.6% 146% 145% 18.9%
o SMBA 5.0% 10.3% 6.3% 5.3% 1.7%
LW;::‘?;:?::‘S iii’oa:"e Kesure 28% 34% 4.2% 3.9% 17%
Others 2.2% 10.3% 21% 0% 1.7%
Self Solutions 73.2% 48.3% 60.4% 61.8% 46.6%
Product Type Level of Economic development of Host Countries
Govemment Industrial Goods Consumer Goods | Developed Countries Nmécg‘:;’ns:"e?'zed Developing Countries
(n=180) (n=24) (n=96) (n=76) (n=58)
KOTRA 22.2% 45.8% 22.9% 23.7% 18.9%
Dispute condiliation of trade KORCHAM 24.4% 4.2% 135% 18.4% 17.2%
management and counseling SMBA 3.9% 4.2% 31% 3.9% 1.7%
on claim processing Others 1.1% 0.0% 0% 1.3% 0%
Self Solutions 48.3% 45.8% 47.9% 36.8% 27.6%
Product Type Level of Economic development of Host Countries
Government Industrial Goods Consumer Goods Developed Countries ity Indus?nallzed Developing Countries
Economies
(n=158) (n=20) (n=96) (n=76) (n=58)
KOTRA 15.8% 40.0% 18.8% 13.2% 8.6%
SMBA 4.4% 5.0% 31% 39% 35%
Foreign ";?Zi:ga"w and K-sure 3.2% 50% 42% 3.9% 17%
Others 51% 15.0% 31% 3.9% 35%
Self Solutions 71.5% 35.0% 41.7% 56.6% 37.9%
*0|&sts YF7|2ol tholl ESE0| JtsstEg 2 MEQ FF R TEI7L FEO| oiF JA n U2 FohS =0 £ US.

“Oizlgmﬂliﬂ] EH%H

|, =
. [

o] =0} 36.8%14 61.8%1 STt

Mol FESHE TA71HS BE Foxd Au| e
8] KOTRA(8.6% - 79.3%)% 71 2] o]433ith ol 7|

A= AZZAF 9 el A ol A B A9l U
Wz 47k4] Ao q}aﬁ A s dshs vlgo] wo
(27.6% - 46.6%) A-ZFX=ol| MEsh= Fh719 visl 1
Hgo] tha itk

5.3 HERE OE HEFAXA MHA

20| e S2E K0| £4

ML of

zggl_xﬁ = Hoi/\]_’é‘i}a(é‘zz;ﬁ 74]01: A4 tr] ];H%@zﬂ

2 4(4.077), suamawma(sw) FoagE 9 AExd

(3.82), LA ZAL B rHAIRAIA(3.79), EFed B
HEAAET)Y) R FLEE B REIIoY I Aol
Zasttt AHAFEFAVINEY A FoEd A
T FAARFEE|@ssd), Fous B AuAA@.077), 9l
AAzAE 9 eE (93687, F9A A4 9 thEEA
A 43.567%), el AHA %%(3.49), EFEd 2 HHRYA
AGB25)°] ToE2 FOAEE HUY] £O% FAEE FUY

TA7IY9) FE A FR@UA, AAdA)E g5
713 AulA FAE AolE FHAEE ttestE T F
3}, QA BHH(=2.185, p<.05) TEE 95% A FHFE
oAl SARCE fFost atol7} Sl FOE ERL, AR
AFEed719S MAFETL7 98T digAdd T
AMula 288 9 FeA o7 & & ik g, SljefAE
ZAb 9 A g A Y(=0.58, p>.05), FAAE Ad 9 gFd
AAA(E=1.546, p>05), B 9 A RFAU(=139,
p>05), FlwE EAxY T FAFHE (0637, p>05),
FoAFs 9 AFAY(E=0932, p>.05) FEL 95% AFHFE
ool EAAOT GoFt 2jo|7} gl Ao el

Jzi?
N
i o

o

<Table 5> Own-Brand Exporting Small and Medium Enterprises Importance on Utilization of Government Export Assistance
Services Based on Product Type

Types of Assistance Pr RIS t
of istance rams
U = Industrial Goods Consumer Goods a
Overseas market research and marketing support 3.79+1.2 3.68+1.12 0.58 0.564
Searching for overseas distributor 39+1.1 349+1.14 2185 0.03*
Trade contract agreement and settlement cost support 4.07+1.02 356+.1.15 1.546 0.135
Logistics/customs clearance and insurance support 3.71+1.11 3.25+1.24 1.39 0.17
Dispute oonoillgﬂon of trgde managgment and 420488 438+.87 0637 0525
counseling on claim processing
Foreign trade finance and funding 3.82+1.01 4.07+.83 -0.932 0.38

% 9<0.01, ** p<0.05, * p<0.1
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<Table 6> Own-Brand Exporting Small and Medium Enterprises Importance on Utilization of Government Export Assistance
Services Based on the Level of Economic Development of Host Countries

Level of Economic development of Host Countries
Types of Assistance Programs Developed Newly Industrialized Developeing F p
Countries Economies Countries
Overseas market research and marketing 4.0641.04 373121 353147 320 0,043
support
Searching for overseas distributor 4.02+1.06 3.87+1.12 3.46+1.07 3.75 0.025*
Trade contract agreement and settlement cost 413+.97 414+1.04 354£1.05 174 0485
support
Logistics/customs dearance and insurance 3894112 383+1.04 300+1.13 350 0037
support
Dispute ooncille}tlon of tra'de managgment and 453+.76 4.08+.87 4.09+1.07 287 0.062*
counseling on claim processing
Foreign trade finance and funding 3.96+.99 4.00+.94 3.40+.97 1.46 0.241

=+ 0<0.01, ** p<0.05, * p<0.1

FEFTA7INY AL Aus SR SlojA =915
A EE, AATE SA7I9ES BREY 2 9 By
21438873, FoHd FARY T FAAFHEE86T),
Ak A4 4 ﬂ%%@xﬂﬂ%(&ss@), -‘?’«04%% g AaA
@383, A= 2 A A=
(3.0 co% U_%—E%— %7@3% Hlﬂl?% T2/d=

3 T FAATHEEs4R), EREE Y
& 2 }Jx] A(343%), FoIAF

(3.36), AMAAHA H=(3.22)¢] % Jf‘:é 743t
AFE @A, AGAE FHo T Auja bk

T olE EYRE testS l%LH i ?‘& A, s LIAgE=A

9 oA A Y(=2.299, p<.l), LA =(t=2.849, p<.05)

é _11
r_u
=3

FEL 90% AFFE o)delx] FAHCE Fogk Aol 7t gl
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Bt} AEEAL 9 nAIR A, A A B AuAs
Fo) gigk MEETL v U =55 L}E}Lﬁﬂ 0‘\:} b,
FOAE AA 2 dadAAA(EL432, p>]), e eH 2
e BAAA(E=13, po1), FHEE BAEA F %“—%W?%
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<Table 7> Own-Brand Exporting Small and Medium Enterprises Satisfaction with Government Export Assistance Programs

Based on Product Type

Product Type
Types of Assistance Programs t p
Industrial Goods Consumer Goods
Overseas market research and marketing 37048 3.36+.92 2009 0.005*
support T T ’ ’
Searching for overseas distributor 36+.76 3.22+.8 2.849 0.006"*
Trade contract agreement and settlement cost 3854112 3.39+1.2 1.430 0457
support .85+1. ,39+1, . .
Logisticsfcustoms clearance and insurance 3.88+.89 351,03 13 0.206
support R T ’ ’
Dispute conciliation of trade management and
counseling on dlaim processing 3.86+.75 3.54+.66 1.461 0.147
Foreign trade finance and funding 3.8+.97 3.43+.94 1.263 0.212
*** p<0.01, ** p<0.05, * p<0.1
S, g AES FAV|HES FHAR 24z AEF7FrEE AR FAAd Aus &8l digh =
H 5 ARl e 3950 OR VBT AP RGO E AolT RARMS Ba LA Ay}, BE Au|A o
o, FAFg 9 AFAL3.80%), EFEY 9@ A REH el 90% A= ol delA FAA R fFoT 2kel7t §l
A3.69%), Tt AA L fFAANNE0E)S o = ZoR et
HEEE B

<Table8> Own-Brand Exporting Small and Medium Enterprises Satisfaction with Government Export Assistance Services Based
on the Level of Economic Development of Host Countries

Level of Economic development of Host Countries
Types of Assistance Programs iali i F
ype: g s o] @er s Newly Indust_rlahzed Develo;_)mg p
Economies Countries
Overseas market research and marketing support 3.77+.86 3.67+.79 351+.85 1.36 0.26
Searching for overseas distributor 3.52+.80 3.57+.81 3.52+.71 0.08 0.92
Trade contract agresment and settiement cost 365+1.12 395:1.13 369+1.11 044 064
support
Logistics/customs clearance and insurance support 4.00+.83 3.67+.91 3.73+.96 0.89 0.42
Dispute conciliation of trade management and 37483 3:83:.66 3.95+65 063 054
counseling on claim processing
Foreign trade finance and funding 3.75+1.11 3.53+.84 3.80+79 0.38 0.69
*** p<0.01, ** p<0.05, * p<0.1
57 Mp2oix|al MHla R0 i3t SLEQ  HA® WA /e o deEth @9, fds
oJulst A S WA AL o= AT
OISE Zho| AMRIEH| BM quigt AAE veRd AR B2 A HTE‘F.J_ I
o] T Tl oA AR Fosttha X E3H Ay
miAEto 7 B QATE £EFA7Y0 RN Aua Solvh avlAe) B v AbllEe] e Al AulAs A
Boo] OF ZOEI WES 749 Apy BAS Eg = do] b AR BAeA A9 Aldlsrt FA3] Pa
2719%°] FQslthal 7= AH|2dSE old tidt W Aol =star FoAlek Ald 2 di=AAAd(462)00
T} o] dolnuAl k. WA, AQAEE Zha7)e NAA FRESE REEEIRe] AA AddBATE w9kvh 2§
A% A dEFE AL RE AH| oM Fow 9 ZHAlFE FAVI9ES AT A 2 vHAI" AuEA
MEEQ ARWATE FAOR R gk 59, 2o (349) Bl PHANE Fome uRu feed A
Ak AF R AFAAANAST), FAFE D AEAA49)  WAS HERE:
W ERES 9 #E BIAA414)9] A ARATTE 4 HNE=7} o e ToE9 WS AAAAE 4
oo ALY FQEsl B4R MELE g ko HEY, AWTY A9 FoRd EAzY § FAFa
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<Table 9>Correlations between Importance of Utilization of Government Export Assistance Services and Satisfaction with These

Programs
Correlations between Service Importance and Satisfaction
Types of Assistance Programs Product Type Level of Economic development of Host Countries
Industrial Goods Consumer Goods Dci’:;;?:: Newléogl:;;ti[;:lized Dgs::sgg
Overseas market research and marketing 74 343 190 .225% .225
support (n=177) (n=68) (n=65) (n=66) (n=49)
Searching for overseas distributor (n:15$6) (61:281) (r'g%i) (gfesg) (ffz)
Trade contract agreement and settlement 537 462* 124 573" 941+
cost support (n=176) (n=27) (n=23) (n=22) (n=13)
Logistics/customs clearance and insurance 414 .365 247 373 524**
support (n=176) (n=29) (n=27) (n=18) (n=15)
Dispute conciliation of trade management 228" .335 311 75 .280
and counseling on claim processing (n=177) (n=24) (n=38) (n=36) (n=22)
Foreign trade finance and funding (;ﬁ:) (;;ng) (62:22) (:;11%) (gfo)
*** p<0.01, ** p<0.05, * p<0.1
V. Z4E U A|ALE MBS ol WMES el FHTAALI|HE A )
Al EF KOTRAZ UERsth vk 912 27 Au|AE A9t
6.1 A= ek Ad B oFAAALY, ERET 9 Bl 2EA,
Rolgd BAZY 5 FAAFHE, Bgg 2 AR A
= ArelMe ARBIE FE SV AE FIGH Hl2zol s AAE A9 wlgo] 7HE wskom, A A
A, 2R JAE57F SR, S5, ARl o AHART ZRAEE BlEe] B w3tk tAIR o] 4709] An]
B ARRAAYANAZZIN ol V1Tt oleld Auls o] o8] o] §H: PPN/ HOE KOTRAY MEA}
&gol U Tk 9 REEE BAEI ofF flEl g 7P e ZoR Yeon, ol Fall AdAl RS
o FAXY MRIAE T 79, 5 DalAEERAE B vHAIE T2719 B KOTRAE 7oA Ante] 23 AujAs A
A4, i elA A T, 3)FeAler Ald 9 s EAAY, 4) Fohs 71HoR Ak Qv e EE 5 8tk &
SHET Y B 0AAL, HTARA PARY T TAT A AF} 7] hE ZRTAALs|BY o)g MES 4
e, o W AEAE W DA g AR HRHE, AP B aeAg 24 9 A" A
o8 EFekL ST AMHlA o]d Aol Sl TaVIANE AU e Aol A KOTRAE ©]gdhs W7t 7}%L
Pajel TGk o] AN AATA L WEALAGS  BYTE WE ook A7 L gAY, ERER L B
anlAle] A% BRGTE 0o ghasle) Bad ¥3 A nEAY, TOUA B4y § reAGu, Fag
S| itk 2 o] Aol thel eofshd vt Rk Sl AEAY Mulae ZASE HlEe] 7P w3k, /i
A, AFFEel WE AFFAAL7IE ol WEE AR el EF Fa7|ol AdxFely S IER T4
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Own-Brand Exporting Small and Medium
Enterprises’Satisfaction with Export Assistance Programs:
A Comparison Study based on the Product Type and
the Level of Economic Development of Host Countries

Heo, Kyung Jun*
Jung, Gyu II"
Chung, Jae Eun™

Abstract

This study compares own-brand exporting SMEs’ utilization of various government-run exporting service programs that provided
support in searching for overseas distributors, in overseas market research, and in marketing support. Researchers measure how important
firms found each of these components of the program, as well as firms’ satisfaction with these services, based on the type of product
exported (industrial vs. consumer goods) and the level of economic development of the host countries (developed, newly industrialized,
and developing.) A total of 245 own-brand exporting SMEs were surveyed and analyzed in this study. Results indicated that KOTRA
was the most frequently used organization by the sample SMEs, regardless of the product type and the economic level of host countries.
Industrial-goods exporting SMEs found support in searching for overseas distributors more important than consumer-goods exporting
SMEs. SMEs exporting to developed countries considered overseas market research and marketing support and searching for overseas
distributor programs more important than SMEs exporting to NIE or developing countries. In addition, industrial-goods exporting SMEs
were more satisfied with the overseas market research and marketing support and searching for overseas distributor programs than
consumer-goods exporting SMEs. However, there were no differences in satisfaction among firms based on the level of economic
development of host countries. Several cases of significant correlations between the importance of and satisfaction with the utilization of

government exporting service programs were found.

Keyword: own-brand exporting Small and Medium Enterprises utilization, of government-run exporting service programs,

importance-satisfaction of government-run exporting service programs, product type, level of economic development
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