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A Study on the Required Features of Social Network Service
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Abstract

The study is to investigate which features are perceived by Social Network Service(SNS) users as
the most required one to further boost the usage of service, and to examine the perception of these
features of SNS sites varies according to their demographic and service usage characteristics. The
study also is to suggest a few of research propositions on the relationships between required
features of SNS sites and characteristics of SNS users, based on statistical analyses. To accomplish
these research purposes, the study defined characteristics of SNS users including
demographic(gender, age) and service usage one(start time of service usage, service usage place),
and required features of SNS sites(system, service, information, emotion) based on the literature
review of SNS. The results show, based on the statistical analyses using survey questionnaire on
Korean and Chinese SNS users, that there are differences in perception of required features of SNS
sites among the respondents grouped by age, start time of service usage, service usage place.
Finally, the study proposed three research propositions, based on the analysis result, that could be

used in SNS related researches in the future.
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Fig. 1. Research model
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Table 2. Statistics of respondents' demographics
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Table 3. Statistics of respondents’ SNS usage characteristics
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Table 4. Perception analysis of required SNS features

2 "D, EFEA
= 3= B 7]
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cha21 5.62 1.21 5.53 1.29 5.57 1.25
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Table 5. Result of validity and reliability analysis

T& Factorl Factor2  Factor3  Factor4 AME[H
cha2 82 * 22 23 15
cha3 79 * 20 21 26
chal 79 * 27 18 14 0.912
cha4 78 * 24 12 29 ’
chab 60 * 25 1 39
chab 58 * 37 8 39
cha9 29 79 * 12 26
cha8 32 77 * 13 25
chal0 29 73 * 20 29 0.903
chatt 25 72 * 22 29
cha7 16 70 * 23 13
chal8 15 14 84 16
cha20 11 30 77 * 16
chal9 11 28 77 * 17 0.871
cha21 22 7 74 12
chal7 il 4 73 * 16
chal4 26 31 17 76 *
chal2 25 40 19 70 *
chal6 30 10 37 68 * 0.891
chal5 29 23 23 68 *
chal3 23 47 16 63 *
Variance Explained by Each Factor
Factor1 Factor2 Factor3 Factor4
4.0477711 3.9076342 3.5754284 3.3242393
Final Communality Estimates: Total = 14.855073
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Table 6. Difference analysis of perception on SNS features by gender
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Tade 8. Difference andlysis of percedtions an NS fedtures by start time of savice usage

TREZ/E 44 F-value
2/ EEHA 14%(90) 2T (84) | 3(106) olAk233) (Sia.)
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) # p-value<0.05, ##: p-value<0.01, Duncan's Multiple Range Test (Alpha=0.05)
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