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The Actual Wearing and Purchase Conditions of Bicycle Wear focused
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Abstract : This study identified active senior women's wearing and the purchase situation of bicycle wear to develop
functional bicycle wear that can satisfy active senior consumers. The survey was conducted for women in their fifties and
sixties who ride bicycles on a regular basis. A total of 119 questionnaires were used for data analysis excluding incom-
pletely replied questionnaires. Data was analyzed by descriptive analysis, frequency analysis and cross analysis. The
results are as follows. First, 50’s individuals represented 60% of this survey who continuously rodebicycles for 5 years
or more. The purpose of riding bicycle was exercise, leisure and club activities. Second, they wore bicycle wear while rid-
ing due to activity, functionality and safety. There is also a requirement to manufacture comfortable bicycle wear easy to
put on and take off and for old people. Third, considering the purchase situation of bicycle wear, the respondents had dif-
ficulties buying bicycle wear due to price. It is necessary to have bicycle wear at a reasonable price. Fourth, the most nec-
essary functionsforbicycle wear materials were ventilation and durability. A major function needed for future

developmentwill bethermoregulation.
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1. M g 50~64412] AAES A Fe AYolE 202030 ol=2e A
A 3 A "yt o dE AT A0Z dE, FH A
o8 9 Fsp|ee] wHoz QI7ke] o] AT, HE: A= AA] FEH FuiEo] oF 1482U7A AT Be
ko2 Qg x=RIIF HlEo] F5=E FUtslal tH(Choi, 2 FHEL Aot o5 BAYH A7 vEoRE HFH 0]
2014). 2F3t At =159 7P & A A7 bt 3 FEFARA S Fe, EsIEoY A EA 5 o7 "
YR FPhe Zlolth, AE Hophe =SS R & Al BEo) AFHog Polskt wat 9w, AZwee] 1
Hlels ZAY olfE o A% S I ANS] 4 o] Bow, AW, WA F ofxme] 2¥xE B JEHQ

< i 432 W3 dok Aol AN olRE 4 WA BES F7cHKim, 2013).
o) A 7 ZHINE BEH 3 A%shurt she Aol AAA e ool sES u) wiEe] g wE 5
So] Z7k513 2irkJeong, 2009) Shlo] ekg 77 ekov], $29lo] 2x) erowME He %
_IZ_

AEJH Aol A5 yHA ek g 2F o]Fd &
HAEs A7PES SV ARBlEEol® S50 R JFefst
50~60tlE A3t (Lee & Lee, 2014). 3] o149 ¢
S02 Soprt By ARl diitelold d& 7 d
/gell His) HlaA we] AEE AUo|RA BEshe Aol B
THMoritsu, 2004). FAF o] TEF A FA WEH

iroor
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o] TG AMEE] BE 25ENE e o 5ol

ke EETh 2 AFe] A
T glo] & 4 d3l(Lee, 2014),
FAskEY Ees 71, e S
7}, 3 28 73t 5o &3t AUtk(ang et al, 2005).
& o 30 A= A e Harus 12d s
Jom, AR hdE E4S Foh HE A
AAAER A4 F71eh AR A Fo

Q) BE AFFAA AQA B1E Bl Ak AZH



2 Z7FIAL 9Jth(Kang, 2008).

23Xz o714l ok Ql12]e] wsie} s o7t Y
QR FEel TR Qg HA disk B ezt ool
vls S7tetar ok gk 4te] A Pt 2= A B4l
o] EolHA] AlUole] 815 YA F Qe SA7tY] &
F= o7 3k @77} ol UTH(Chang, 2006). XA A
oFE F& B AHH UYL E A3t F5o] A
T 9 F229 7 29} A Wk SU4E 28sE A
el A9} olol] AFet AAje] AMGOR QIA|O] AXAHE =
2 4= glojof FKKim & Na, 2014). T3+ =d7]olE A4
wslel] weh AFo] iR BER old] upE txRlelt A
Azto] Aol EFalal ARl AlTE] A F=
AEC] Y7ol FeE e AEIE HF9 R/} U
10, dFhjol 9&ata. JrkPark & Kim, 2010).
olof gl 7HEe] AlUojolAl HFe 71TAE 2 A
AAF7E 879 w2 delas AEE AL o
o] AT 28 9 el S getsle] dEHE AU
DHRE TEAAE F e 7158 ARAFE sk

NzAR Bskas o,

bongE e

o

2. A7EH

21, ZMCHA % ZAPIZE
B APl AEIB Ao} ohyEe AUAF He U
TohElE 2AL) Slslel AA B8 B9 B ARAS

]
A ReH, F 15055 vwii-ste] 3|5t S| B4
AU 2F77F e AE JIFE ALY 119575 FHF &4

ARE ARSI

22. ZAHE H XEEY

ZARRE-S ATEASY S0 B £, oE)E Ay

gog AT AP AHE B
180 TS Al BA Ao, 71EEA, N
A, SRS AAsn,

3.1. ZAICHAIKo| UHFR] A}Et
ZAAALe] dukd AJES Table 13} 7). E Ao A
A 1198 5 A%E 50~54417F 498 (41.2%) 02 7FE
Betom, 1 o0& 55~59417F 297 (24.4%), 65~69417} 21

eI AJijo] ejo] AT HE B FNIe 441

Table 1. Demographic characteristics of respondents

Category Freq.(N) Percentage(%)
50-54 49 41.2
55-59 29 244
Age 60-64 20 16.8
65-69 21 17.6
Total 119 100.0
R 22
Production &
technical fields > 42
Occupation Office worker 9 7.6
Professional 17 14.3
Sales service 12 10.1
Self-employed 21 17.6
Total 119 100.0
Middle school 19 16.0
High school 63 52.9
Education University 28 235
Graduate school 9 7.6
Total 119 100.0
Under 1 million won 4 34
1-2 million won 49 412
2-3 million won 37 31.1
Household 3-4 million won 17 14.3
income 4-5 million won 1 0.8
Over 5 million won 9 7.6
Others 2 1.7
Total 119 100.0

Shading indicates the highest percentage

H(17.6%), 60~64417F 20%(16.8%) =22 YERY 5007}
60% °’FS XAt A BExe A, FHEIF 551
(462%) 0.2 7P =4 JEigeon, the s A9y 218
(17.6%), AE2 178(14.3%) <02 Veh) 7k thiio)
AZo]l A2 AL L YE RS Y S AU ARV
2] se wEEw EYol 638 (52.9%) 02 7P Bk,
oz gy EY9o] 28W(23.5%), T & 197
(16.0%)yzelitt. Y+ 7HIASES 1007H o1’ 2009+ 7]
who] 498 (41.2%)°. 2 7Fg A JERda, o2 2009+
o] 3009+ mRto] 37 (31.1%)2 A&

3.2. XA 0| sigt

ARA ' A= sodiek 60t BT 5 o) Es] A4
AE B Aths SHo] 58 (46.0%) 22 71 =A JER
o A#el wE fojgh ol vEREA] $gko, S0t Sl
M 5 d oAb dHZo] 385%2 AAISIYAL, 60t =olHE
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Table 2. Riding career by age (unit: year)
Category [fn}c]l:; ;e-irs 3-5 years OyV;:rSS Total ;(2
50.59 8(6.7%) 26(21.8%) 14(11.8%) 30(25.2%) 78(65.5%)
Age 10.3% 33.3% 17.9% 38.5% 100.0%
60-60 1(0.8%) 9(7.6%) 10(8.4%) 21(17.6%) 41(34.5%) 4.929
2.4% 22.0% 24.4% 51.2% 100.0%
Total 9(7.6%) 35(29.4%) 24(20.2%) 51(42.9%) 119(100.0%)
Shading indicates the highest percentage
S o FEo] 51.2%F AR sk R veht 60t ellA]
AAA & AFo] e HlEo] ¥ B2 A & F AT Spring&Fall
(Table 2). 1o A7 BF7] £5& faol et NsA W -
Sk 3L, st Aiglo] FEa] Aksha gk Ao A Al sezsons Summer

SRl

A5 Ha AHAE B A7 3AIZE o 6AI17E mIRbk
o] 56W(47.1%)02 7P watom, o2 ‘6A7F ol 12
AlZE Hl9bo] 259 (21.0%), 3A1ZF wEbe] 217 (17.6%) T2
2 Ueidth 45 Ha ARAE Ble Algle] dEEE &
oJgk xfol7b AEA] Yolrr] 98t wAREAS TSI
(Table 3). 50tiE 3A17F vk &HEojA 7= R T B=1]
Tt =4 YER e, 60l 6A1ZF o) 12A17F mjvb e
I 12A1ZF o] AEAA ZoIE R AW A U
Ebgth o)A sotiEth 6oty 9FY HF AAAS e
AZkel § Be S o 5 ATk

AAAE EA B AEE 2ARE A3, AR 5 90
H(714%)°] A Adaglo]l Bt SHEBier, 2 oo
2 B 78 E4 ¥ths $Hol 338 (262%) 02 e
ol AHAIE 7% Wil 13 44, UL, 5%
A 7] o] Had Ao R Al ETHFig. 1).

AAASE EH | 5715 B9 Al Qs Ee S
o] 659 (54.6%)° = 7 BUoH, thro 2 FHAlEES] HA
2 Q&7 35 (29.4%), 4 ZEaHS FI7F 157
(12.6%) <02 VERGTHFig. 2). ol HEIE A|Uo] X E
o] FAAR S HAFE AR, 28 Mt 4As)
H, 5507 gosle e & F AUt

AAAE ol&se HAS s WoF Eoji Ay,

Fig. 1. Seasons for bicycle riding.
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Fig. 2. Motive for bicycle riding.

sgrolghs S0l 533 (36.3%)0% 7P Bken, thgo
2 cof7p A8 329(21.9%), 5E3] 5 27H(18.5%) =&
2 Ueh 49 Ed=] JFOT dEE ALY JHES 7
A E v F8s Az, olek 4 o7t B REE
Rz F4lo] B2 S & & AUHFig. 3).

HEJH Ao} AFES] Al W7HE B AAE el |

Table 3. Hours for bicycle riding per week (unit: hour)
Category Under 3 hours 3-6 hours 6-12 hours Over 12 hours Total )(2
a b
50-59 181(31 Z'cl ) 41(34.5) 12(10.1) 7(5.9) 78(65.5)
Age 13%(10.9% 10%(8.4% 13.119”
60-69 3(2.5) 15(12.6) o i 41(34.5) ’
8.6 5.9
Total 21(17.6) 56(47.1) 25(21.0) 17(14.3) 119(100.0)

Shading indicates higher observed frequency than expected frequency

c

# observed Freq., b, percentage, : expected Freq.

"p<.01
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Fig. 3. Purpose for bicycle riding.
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Fig. 4. Health change of riders.

olF AgoA ezl HE golry] 98 YAE 57 HE=
AT A3, dA 7Pl tstde St 479(39.5%),
- FoP7E 279 (22.7%)= Webd vjsl Al 27 el
A Fo AT 698 (58.0%), vl FolH TRt 489
(403%)° 2 Yepton, AA14 A7 HelMe <Folxhrt
7178(59.7%), Wl-$- ZoHHTh 7} 42 (35.3%)2 2 EFsTh
(Fig. 4). o124 2A1e] @A) A7 deel tisl =7l ZEch
ARAS & ol wske B A7 g 2 2AA A7 de
o sl o 78R vt ek AAA 77hHst Bt
A ARt o 3H R Ueht, AHAE B olE
S A L5 B AAF ARG ZAH A7) 2F

U 52 dery 2le 2S5 A

3.3. XT7HeRe| FE BE
APAA )T 2E RS AR A= Table 49 22t
AA FEY Al #Eshe ol wisl ARl 1007
(84.0%)°] A7 7E 2&ThaL SHeAIT A {FE
Zhg-ghfar %‘T’ﬁ’} o Ao 2 AFAAE AR Has
b AANFE L—v‘_i A= Bl
= Fo] 519(51.0%), ‘EEThE 30| 49
"8(49.0%)0% }Z'WW HEJH. AJLo] ’\HlXFOJ]ﬂ] A A9
2 Halzr) 21431 23 Aoz vehdt)
FE Zgele olfRE @A niolde ¢
o] 60F(34.9%)02 7HE B UEhten, thge J15A

o,
N
nhlru
i
2
e
.
o[o _k_, é

NE[H AJLjo] Fo] AT g H ejde] 443

Table 4. Wearing condition of bicycle wear

Category Freq.(N)  Percentage(%)
Bicycle wear 100 84.0
) o Outdoor wear 11 9.2
Kmd‘;)efa:ldmg Day wear 5 42
Training wear 3 25
Total 119 100.0
Wearable 23 13.4
Activity 60 34.9
Appearance 16 9.3
Reason for wearing Safety 26 15.1
bicycle wear Functionality 46 26.7
Others 1 0.6
(Multip;l;Otraelsponse) 172 1000
Self-conscious 4 21.1
Reason for not Uncomwf(;:f e to 9 474
weam:,geilcycle Expensive 4 21.1
Do not know 2 10.5
Total 19 100.0
Yes 51 51.0
Brandawareness No 49 49.0
Total 100 100.0

Shading indicates the highest percentage

o] 46 (26.7%), ‘2 0] 26%(15.1%) =22 Vet b
AF AA A BFA4 2 7140 FHE E RS 7
3t mjele] AA 2 AR AMgo] "ad Ao=m AlgHT) =}
AAEE Q7] k=r}y LuHsl 0|5 AHAE n|Fe-
olfrZi 1AM ERs o] H(4T4A%) R 1 =

A Vet AAAR AL A TR B4 Telsiel Y
87 47 AR, e B wesehe gl Bad A

o7 FoErc)

0|

3.4. XTHe|Re| Tl g

AFAA Y Al AAAFE LTl -SESE 1004
**EE AL FE] ol #S A Faf pefsis WY

2 <Holo] 2 FufdlithE SHo] 78%(65.5%) 02 MY =
ﬂl Uepgon, tgog a2 pudithe 3893 AUE
o] FujsiErhE Sio] Zhzt 11%(9.2%) 02 Uehsttt. o]&
HEJH AJL]o] Oﬂ*é‘éﬁ ApAle] AHle] HEHo2 Hofsi,
AAA 5E8E 7 ) HH-E#EE AEHE AHANFE
Tulsle Fhe }1474 o)F HEH 0] 639 (52.9%) 0= 7
wakom, to g <IEyl ﬁ%%’Ol 257 (21.0%)°-= ER}
237 533U AE APlF AFEe] FEART Ae #
v (Kim, 2010yl <]&31d 2P AR Tzt dEv)gel &

o

1)
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Table 5. Purchase condition of bicycle wear

Category Freq.(N) Percentage(%)
Personally 78 65.5
Sons and daughters 11 9.2
Method
Group purchase 11 9.2
Total 100 84.0
Internet site 25 21.0
Overseas 1 0.8
Specialty store 63 52.9
Place
Discount store 3 2.5
Outdoor wear store 8 6.7
Total 100 84.0
Under 100,000 18 15.1
100,000-150,000 42 353
150,000-200,000 20 16.8
Average COSL 4 000-250,000 6 5.0
(unit: won)
250,000-300,000 5 4.2
Over 300,000 9 7.6
Total 100 84.0

Shading indicates the highest percentage

B2 BiskE S & 5 AdTh AAAAF 189 et Tl
HE-2 109 ol 159K mgbo] 429 (35.3%) 0% 7 B
ko, thgo 2 159k o)A 209k R o] 207 (16.8%)2
2 Ueht vlaA wE THAYe] A A FE MEske AT
S & 5 USAK(Table 5).

AAALF ol Al A ofElgel el Eoli A, 74
o] HA'BR= 7o) 689(63.6%)2 7P E=A Lehsken,
o2 sl tRRle] flojal el 9ol 27%H(21.4%)
2 el @A AR 7ol A4 =] o, Al
Yole] Asr} vigd tiARele] flo] B acle] Hi e A
O F yekErh ofo] HEJH AjUo] oFdEe] 1S T &
22 7] AR side] Dasitka AlgErt
(Fig. 5).

7Y Al AEe 71EE tEdY WoE Eoji Fy, 4
Ak SH0] 81 (229%) 22 7 =A vElderH, ta
o7 TReIO] 807 (22.7%), A R T 7} 6878 (17.8%)
TO2 YeRTtHFig. 6). o1& JEIE AlYo] oo 7154
2AE AR oF AlF] gk W= Ere A
(Park et al, 2010)%} YX|oke Zo=, AAALF AF} Al Z
47 9 H o] Hojd 7154 2Al ARgo] wlS- T3,
ol9} Al AEIE. AU ofide] AT E whdgh TiRR] A7t
o]Fofzjol & Ao g AlRHTh

3.5. XM ROl BB 715
AR Dad 715 2ARE A3, AR &
AelM Bag 715 B 0] 2P 3% = 7Y Bk

o N

il

L
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Fig. 5. Problem of purchase.
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Fig. 6. Selection standard of purchase.
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Fig. 7. Functional requirement of material.

o, tgo g FIA o] 30 (252%), A=4e] 199
(16.0%) <=2 2 YePdthFig. 7). o1& AAAZ g4 53 A
=go] Figo JFAoa o] gol 7| wjiEe] Ho] v=
F2lol] BF7150] BA=] Slojok e, we & Fslkar
2 AIZE gl BiEE F A FIIse] o 2oE Als
Ao} =3 2ARAE e 528 4¥8sH FEla ARAS
B A %5 woll= S Felvt =S AHA e A
Aol BHAl A1) AFAdo] Skl E|ojo) & ﬁOIE}
AAAL T HE] A AT 7|5 EES
°] 37H(B1.1%)CE 7Y BhoH, thao 2 Ago] gols|
oF g7}t 279(22.7%), ‘HEC] dojuiA] efoleok bt 24
(20.2%) =28 UERItHFig. 8). ole AAALFE 9=
of wla] A5 FustA] ed7] W'l WAl Hejuh 28 o
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Fig. 8. Functional requirement of clothing management.

T WIE ks AR HAlth &gl 7158 AAE A
317] wZell AEhdgo] ZiegA edotek s, Mg Sl
5730l Wt QI=E Algre] Hedd tigt a7 =rt B
< ¢ F U

AT A Al Yo 2 iR dike 71eS E
73_7,} ‘;‘q]gz;a ’7].‘:o] 47nﬂ(39 5%@ 7Py 2 gu:] S
o7 9ol 3748(31.1%), ‘wAHERRF 7150 18
(15.1%) =22 YERT) ol AHA)FE 2H&-3tal AxA
E FIE = A2o| ST, F2L HE de Aol W
7P| o] Adg S AT 7 U= 7ol 7MY =
83 AoZ wotdT), B ok 33 A S Q8 wEA
ANE AHEE ATl Talolx e o) Al mAHAIE 2}
GAIF F e 7154 mka3 Fo] AEEojol & ZoR A}
E¥tH(Table 6). T3 oo} 22 7154 APdAL 77 Huje
ol e =Tt A Eoli A, Tkl AlthE o

-

N o o
N

‘Ysr%

ol

Table 6. Expectative functionality
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Table 7. Acceptable price for functional bicycle wear

Category Freq.(N) Percentage(%)
Thermoregulation 47 39.5
Luminosity 37 31.1
Impact protection 15 12.6
Function
Fine dust blocking 18 15.1
Others 2 1.7
Total 119 100.0

Shading indicates the highest percentage

most nagative nagative

positive

61.3%

Fig. 9. Purchase intention.

Category Freq.(N) Percentage(%o)

Under 100,000 30 252
100,000-150,000 46 38.7

Acceptable 150,000-200,000 15 12.6
price 200,000-250,000 14 11.8
(unit: won) - 550,000-300,000 8 6.7
Over 300,000 6 5.0

Total 119 100.0

Shading indicates the highest percentage

Arthe ozde] 11%(9.2%)
AEJE AlUo] o &

o] 739 (61.3%), “vi-$- Tt
o2 Yeht 7154 AxdA Rl g
Hzke] o2& A 4= AATHFig. 9).

7157 AT AefEchd Fafslr] fls] GekA] A
Zo] 7}53R] BolE A}, 109+ o4t 159k mukrkA] X
Zo] 7hsslthe 7o) 468 (38.7%) & 7P Beken, I
THo & 109H olab7t 308 (25.2%) 0% yreh gl 3
2l 7Y 7154 AHAYFE dake AL & & Ik
(Table 7).

glold AATEL QIzke] Ae)H )5E 4

a5 ‘% 9 oae 2 B MO% 4y 201
932 sotsta, AT et A4S et s
o) el AlUe] oS AR e B e &
AbE A Tt A,
2 0] At PIAFES o7k AlKle] B AAHOR o
2 S0c)e] Blgo] 60% oo B Ueikon], 47150
725 AAAZ o)g3ka YT AAA olgAES AR
o giglol AAAE B Ao ekt Ade] W e
L Aol Baw ow ArE. A4AE B B 5
Pl BQl 22zl olxof 9|3 ulgo] ¥ hegton], of
o AR clfohe T4 58, o) A8, 533 @
Fo2 etk i Ale] @A) A e A
E}:ﬂ o o5 AAH, PO AgshEtteaL $Eso]
AAZ ERe Zlo] A% B8l B & 4 29t
A 3 Al S ARS8 )
U, AL RE Ao s HAEd g ok
R I s
S B & 5 qdleh AHA Fa Ao) AAAFE
goke i BEA, 7154, A Mo Yeh,

S

F

ﬂd m{m offt mln N oo & }m o

—>.i JN’ Hr X o
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AAFE e B ol 97] BHs] MEes
ER, AlUolEo] 1T B7] e, AES W SEety] He
gk HRR1e] AAAF7E AlgE ook & Ao
X}XWM%-‘H FupgHe Belo] A4 Fske A7t
TE A, AEE Ao} AAHE
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Ayeige] fA g F =g 3
77t Xﬂ‘”*ﬂ‘ﬂ‘”lﬁ & Aotk 74 Al Adde] 71 st
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