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ABSTRACT

This paper aims at developing an analytic model for examining fashion designer's creativity.
This research developed the analytic model of fashion designer's creativity adding the specificity
of the fashion area to 7The Systems Model of Creativity by Csikszentmihalyi & Gardener. The an-
alytic model of fashion designer's creativity is composed of 3 elements: the fashion designer, the
fashion domain and the fashion field. The detail factors to be examined by each of the elements
are as follows. In the dimension of an individual fashion designer, detail factors influencing the
manifestation of creativity contain cognitive and non-cognitive abilities (i.e: personality traits, erotic
capital) and socio-psychological factors (i.e: family condition, sexual identity, marital status, health).
In the dimension of the fashion domain, creativity factors are composed of socio-cultural contexts
and paradigms. In the dimension of the fashion field, detail factors refer to a mentor, supporter,
competitor and a follower. Fashion designer's creativity manifests itself when detail factors of an
individual fashion designer, fashion domain and field interact with each other dynamically.
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(Table 1) Gardener’s Detail factors to be examined in The Study of Creativity

Level Category

Detail factors

Individual Level

Cognitive Abilities
Personality and Motivation
Social-Psychological Aspects

Life Patterns

Domain Level

Nature of Symbol Systems
Kind of Activity
Status of Paradigm

Field Level

Relation to Mentors, Rivals, and Followers
Level of Political Controversy
Hierarchical Organization

(Gardner, 2004, p. 74)
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44 gL YT Y el B4Hole F
A8 ArHp, 27). Hakime] w8 AEE clgthe 9
B 4H WY, A4 2%, B9, 84 198, 4
#AeE 5 67 242 FAHC 9o, 43
o BIW FRET ohel, lwAe slge
2 @ 9t W3 2 FAA J1EE TP 9
Ch(Hakim, 2013). s14e] A8 AAE olE @

T3, BRIORRE A4S W] 98 449 47
o AAEATHE HelA A Y AR 87}
wo WAE Wy Ut Ao BAe Qg
WY AR FRAAZ ¢ Yb FLW ETE
Agslel grom, AT AL HgAel AAH
bethed 44 HES U F Ak 2L Ax
sed Z4ue) =20S s1gel gtk E@, AA0A
U 17, A2, wolol £ rh3e A3 ALFF
A AEL AT AdA W ARS AFHOE
Fga Utk wekA AU Folge w
@N7E HE EHOE WY AR LBHE A
& 9ulzh gtk

£ AFeMe ARt wiEy AEE ok F
o o, A uiEg, ASA e, €9, AEA &
48 5 A 84E SFAJT ofgthe ¢
< T2 d=d9A4 deide oEue s
se ALE, v 7|EE Algiy A wEt A
5}‘4. AFHCEE &% 4= A, XL 9AF &

237 vl ¥ (sexual attractiveness)> &=
oflel AAlg F3 Y5 Angtt ALEH 7]
(social attractiveness)< WI#A &ellA ThE A}
9 S B AE FoleA BEE JlEolth
A ALS A RS AFTF ERRIY B
olFolxths HeA AFH V&2 wfg F
Zolt} &3 (vivaciousness and energy)< 7
A o A vdeE S84 duAE 9m|

SO 1= S

o
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A&

o,

sty mpRgo 2 AFE 2 F ¥ 9 (presentation) &
g, sloj2eld, A 507 A NAS
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(4) A+3]-212)133 2 9l (Social-Psychological

B & A st HAd A2E v grh(Hakim
2013). AR AN A AMS] Y BEHE 53] T8 Aspects)

g Saeoly, AR E] EE5S XAFCE a9l gzl Ludwig(ohE
TEY WAL EI A9 s AE TH FoH AHE AT A4
g & 4A &S 4 Atk Wothe E2Wds 38 ol 2ds Wele o
o] A% HEFES 2L wE} o, ATt = 374, 44 A% A&
otdet d&7t2 A9 oHXE FE3HAth Lagerfeld 3 A A eIEH FY
(Z BHAFE)E 4 stojd] Zre] M=, AR FHAE HolX US
HAHERE, TUHY Fof, dIes, 3 59 4 5 A Hake A
553 2EAE giFe] AAS 3 Aok HAYA background) 2 o)A @d
e o #ES Fa HEAS Wy AL ot Ludwig(2007)°ﬂ =
SANNE TS 4TS 3 gloy, 29 222 FFEt RS d9E
Ao wEy ARS AFAHoR gty dfH Ax & A E‘r7§ﬂr de3t o
g8 FAs Atk A717F 18 AHel A

(Table 2> Individual Level for The Analytic Model of Fashion Designer’s Creativity

L o (o o

Do

ro ;10

FEHS]) = 2047190
o SUES FAMeHA
& JAgskAe. 1= 7t
A% 5F 22 A
& o Feome g
shlTh FelA dgel
7391 7+ #7 (family
T83 dxE AT
041711 Ze14 =9
ek EAleolglon, %
< T8 M &
FFE AT £

Detail factors Category

Detail factors

Advanced Research

Artistic-2D Intelligence
Artistic-3D Intelligence

Linguistic Intelligence Frings, 2008
Cognitive Abilities Cognitive Abilities Interpersonal Intelligence Gardener, 2004
Adaptive Intelligence Jones, 2004
Scholastic Intelligence
Cultural and Artistic Intelligence
Openness Fiest, 1999

Non-cognitive Abilities

Personality

Conscientiousness
Emotional Sensitivity
Ambition

Gardener, 2004
Jennings, 2011

Vivaciousness and energy
Presentation

Independence Jones, 2004
Beauty
Sexual attractiveness
Erotic Capital Social attractiveness Hakim, 2013

Social-Psychological
Aspects

Family

Family Background

Marital status

Spouse, Partner

Sexual Identity

Heterosexuality
Bisexuality
Homosexuality
Hyposexuality

Health Condition

Physical Illness
Mental Illness
An Early Death

Gardener, 2004
Ludwig, 2007
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AR TE, ZlgoldEe Al 7HAG £33 A 24R
T Ak T BdS Agtainh e Ve
olgte &2 &3} floll AREAQ AAU 24 A
TFE7F EASL L 9l 7HA, old, W §& %
g oldleR/7E gl A st ey
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AdelA 7le2 HAS
(fashion technology)@t &7, #jAde] wste] A gt
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Apolq el FoHel AEE
< ol gAHE

7o 9A (recognition of field)S 18] 714 &
g2 etdo sjdE drste dREY A+ A
< (study), 4RF Aol HHAFA T3 22 A
ALY Z1AH(articles) 3 22 #d A&7 Uk
bowls s Rtel Y3 (CFDA) S 4= o
3] (British Fashion Council) 53 #Z& 3219
WA Y37t Fodste A, 2GEB AT FHUE
(Swarobski Collective) &3} 7] s G 25
FoAsE AdE 5% 22 FdH Y (awards) o] @
Aol e] ool gk 4372l
o] Hrt oWt HFRIL Foste £, FAHAA
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Fe A BEe AR 2D,
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oko] et ol 29 Fol Atk vHAHLE, Al
A fre] wEdolu weddA dee AEA
(exhibition) & s/ t]ztolu ] 2hEFo] dl&d 3t 4o
e ol JAWsTE Ae AT s Ae]
yel el B4 Ry s g9 AdelM 1
& A 291& AElskd (Table 3)3 2t

3) @

A AEBS Hete] AREH v ARHL
AAE A S g 4 AU A Hep

Aol Az ofoltolsl AE R 7
Az A7 2 @49 AFol g Fo3)
A AR ARG AR e HEES
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=
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AFsNF= A7 9 3 AUt Gardener
(2004) = MU 4] Fea4E 12 o, i
Aol & 9y e @

Al ARl el %
o4 B4 RAANE AH AL WE AR, 7

AR, FEAZ Fet] A

W E(mentor) & GHHH oz AWty AT

Qe A A, A=A, 2%, AQTolEa JeiHy
AT Naver Dictionary, 2015). SIAT|ztolqo A =
- ]

Ev A Gl desta ZeAel

{Table 3> Domain Level for The Analytic Model of Fashion Designer’s Creativity

Detail factors Category

Detail factors

Advanced Research

Ideology

Fashion Convention

Hamilton, 1988
Gardener, 2004

Fashion Trend Kim, 2004

Socio-cultural Contextual Social structure

Fashion Industry System

Hamilton, 1988
Gardener, 2004

Factors Fashion Education System Kim. 2004
Fashion Technology Hamilton, 1988
Technology Indirect Technology Gardener, 2004

Kim, 2004

New Creative idea
Study
Paradigm Recognition of Field ﬁ;&ﬁgi Gardener, 2004
Exhibition
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A8 97 & 718 ATd d=s o 12 A, ZA7E B9 5% 2 A4 HuES okt
d(parents), AA'd(teacher), &3 (employer) <} + AR, AY, 55 MY L/AE AT Ae]
o] AARE WF3H JAEE WFE AFERT o Y 2ZEe] B2 98 sAY, do] e TH F
Yzt 543 4 delM & Ed(role model)©] = o] H7|E gl wATeR HIT S FAR
= 3 e EXE X 3 JAAE T USEY AVIE EHA A FeolH
A A A (supporters) & AT ztol Yo HFeolq 5 o] o] FRAL Ut olEL AT AeYe
AFA o2 AT AFEER, AT AY ZES A AAIE 7185y, AHATA e Y9
4 ddd A 8 ol 7MY T 948s AES EE50E AFste i gl AR F
B #F2 oA AR (fashion educator), SH e T8 9 St Utk
o 1 & (fashion editor), FAF&}H(investor), H]Z sjAT] e Al A A (rivals) & FAITAIA &

=

29

Eid=3

A

Y2 BEV (business partner), ¥kelof(buyer), A A SAAE olEX e FE HAIYE (peer
2]t (fashion leader), =14 2 ©] & (fashion curator) fashion designer)©]th. ATz HELS o]EF 7
55 Xt gtk s 32 Aol Ay UM ANZ¥ HH EATE FxIL
FS HHlFE 9SS Jom, Q2L ool Atk AU ES A Ay, A2 #4,
g FUglel &7 AR FES AL 53 apolo], &Mzl AR HA o AdF, FEA
WA AUEHES M2 oA g Aot 9 o] g A, 9 dARIsH-2e FA4 fately
ataL 9tk Welters & Lillethun(2007)0l w2 ) e, iR ol Z2AE S8 3 A4S Hd
A AZGS NZE A ks dAsta At o} 19309ddiel  Chanel(71E3d  Z3Z ARd) 3
A Hegat=d Hid JFHS PAlehd, 3 U Schiaparelli(¥2} 27]otstd ))& ek 2 9
ojfe] THAHE Feoth WA wsAES A gapels MuEelw, s J99 FARUE AA s}
FYell e Fr 7ES AT AT Ue 71 13 SAE A FeE A

AAE A @R 2AE AEE S F AT 7 HAg Ao FE A followers) & -89 (em-
5|5 Alzdth s el 2EE H2YAE % ployee) Iy FH] tAo] W& (protégé) ol ok, L&l
A RISk~ Agd g e AR AR o|HA A LE o] HATRRD FHd HH
o] FasA Stk ARl E FAARL v= Fs7|x st vAE, THeF 2 A AA S
Y2 StEY, Hiolo] SORRE AAA 7S A A gL wIe Fx dF5E Fovh ¥ o
of Il WAUAE AYEY X G55 A& AolUES A atelq g9 FEANA J7E o}
WA gy F, dHd A=AEE N2 F39 Fx A AEES FXstY sty #Eol
o F8% 9L gt} o5 FECA ARE 49 ol dycde] HEE Feoh AR
FHAEZ, Y AA SollA Holrts AlgEe] of FoA B4 E¥oA 3 Ao AFE 29l
ok ARAS FHRIAL H2EL s, oy < A2 sd (Table 49+ 7oh

{Table 4> Field Level for The Analytic Model of Fashion Designer’'s Creativity

Detail factors Category Detail factors Advanced Research
Mentors Parents, Teacher, Employer, Role Model Gardener, 2004
Supporters Fashion Educator, nghion Editor, Iml/estor. Business Gardenelj. 2004
Partner, Buyer, Fashion Leader, Fashion Curator, etc | Welters and Lillethun, 2007
Rivals Peer Fashion Designer Gardener, 2004
Followers Employee, Protégé, fan Gardener, 2004
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3. JMC|RtO|H S| EHold M 2¥ g A Age (Fig. sk zom, a9 A=
(Fig. )3+ 2ol Fe4 £4 2ol AT=Ach

B 97s AdnRelds) Aa4s 94 ads spaTAel el Bely B4 BEe STl
3#st7] YA, Csikszentmihalyi®t Gardenerd % o] Boly Wy BAS Thesh o] AwaT Ik
o8 Aad FAS PR sl A B9 T meq jame 542 A9 AAYRelUt HA
TAE IR AR RASS TS S AR goo) 4g 9§, A2 Bl olE LRI
ot Qe AR 29elE AESA Fiest(1999) 9 =3l L wAE olot]o]2 A ZatAL, uha
A7 ARAAS ] A AT (Frings, 20087 Jennings, o) 49 4el oot} 2 A Aol Az At 5
2011: Jones, 2004), AF2]3t2 Hakim(2013)¢] =¥ AAe] AR Mol A #Ao] AT Ao
AR ARSI Ludwig Q0D A7 HEE E gz e nege g Wke Wam Ange
stk el 23z, vty Jhle] Al o] AzEo WM HFAOZHE 2L FLAL
A RS AR 292 dAH FE, AAH 54, ARWS w wjACfo|ue] FejAo] WA} o
g zHE AL stE golojtt dAd g A9 o), ATz e QB ofolt]ol= WA ojdde
A A RRAE A ESA S GMERIL geirelo) se] Thal M ol W HH, Frie)
AR PE NEs ARYeld A 9692 4 ey wge Mgel wo AdrAedel ey
e71 fiekel Hamilton®] SAER(Kim. 20008 & vy nage avgelvs) F94e oasis A
&dtel AFHoR 1FE WES AT A AAHQ BHE Az 28 Aol A Q9
HeE WE A A A¥ SR1E Gadener gy gye) AR eQBe AU Feiy
0009 AN FAE FeAsl ANS THE o wanz o olme AH 4G Aok s
=AW AT AN A AAH FES AL g g goe A4 A FEAE ok s
B E A 2, FEAgA WAL T g gn agas oM wAE gelok A o
A0 TASAG AMOAelde B BH B o gze Ao

Csikszentmihalyi(1999)  Gardener(2004) The Analytic Model of

Individual

Cognitive Abilities
Personality and Motivation
Social-Psychological Aspects
Life Patterns

Domain

Nature of Symbol Systems
Kind of Activity
Status of Paradigm

Field

Relation to Mentors, Rivals,
and Followers

Level of Political Controversy
Hierarchical Organization

Frings(2006);Jones(2002)
Fiest(1999); Jennings(2011
Hakim(2013)
Ludwig(2007)

Hamilton(1988)

Fashion Designer's Creativity

Cognitive Abilities
Personality

Erotic Capital
Social-Psychological Aspects

FASHION DESIGNER

)

Nauture of Fashion:
Socio-cultural Contextual Factors

Paradigm

FASHION DOMAIN

Relation to Mentors, Supporters,
Rivals, and Followers

FASHION FIELD

{Fig. 2> Development of The Analytic Model of Fashion Designer’s Creativity
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PERSONAL

BACKGROUND

FASHION DESIGNER

» Cognitive Abilities

« Non-Cognitive Abilities:
Personality/ Erotic Capital

« Social-Psychological Aspects:
Family/ Marriage/ Sexual Identity/
Health Condition

Stimulates Transmits
Novelty Produces Information
Novelty

FASHION DOMAIN
FASHION FIELD <
. Mentors _— + Socio-cultural Contextual Factors:
. Supporters Selects Ideology/Social structure/Technology
- Rivals Novelty « Paradigm:
» Followers New ideas and Recognition of Field
SOCIETY CULTURE

{Fig. 3> The Analytic Model of Fashion Designer’'s Creativity
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