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Abstract Recently, according to rapid technological development trend of mobile devices revolutionary
transforming our lives in various fields, thereby combining the latest in communications technology. These
mobile devices to celebrate the digital convergence era are now created a new business model due to mobility.
The mobile business operators obtains a user's location information using the smart phone. The mobile business
operators provide users with the area or building-related information for the user on. The mobile business
operators provide users profiles to advertisers and product sellers. In this study, I propose the mobile business
model and that there are no technical problems design a conceptual framework on mobile agents for mobile
operators.

Key Words : Business Model, Information & Communication Technology Convergence, Smart Phone, RFID
Tag, Mobile Agent
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(Table 1) The Role and Profit of The Participants

Participants Role Profit
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Web surfing Obtain information of interest.
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Build infrastructure

Business sales commission.
Advertiser Advertising Obtain a new marketing
channel
Seller RFID Tag Obtains a new sales channel
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. . Receives advertising fees or
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