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A Study on Korean and Chinese Consumers’ Cognition, Product Purchase Intention and

Consumer Demand for Fair Trade Education
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Abstract

Fair trade is international trade that pays just wages, supplies stable and eco-friendly products, and supports
the sustainable development of economies. This study examined consumers ‘cognition of fair trade, product
intention of fair trade products, and consumer demand for fair trade education. We compare these variables
between Korean and Chinese consumers and explored variables that affect consumers’ cognition, purchase
intentions and consumer education demand. This study randomly targeted 428 adult consumers in Seoul (219)
and Beijing (209) to grasp the demand of customer education and a purchasing intention for fair trade products.
The results of this study are as follows. First, participants showed a low cognition of fair trade and purchase
intention, while consumer demand for fair trade education on concept, campaign and effect had a comparatively
higher level. Chinese consumers showed a higher level of purchase intention, but a lower level of consumer
education demand for fair trade concepts. Second, a higher education level resulted in a higher cognition of
fair trade by Korean consumers and more experienced Chinese consumers had a higher cognition. Third, the
cognition of fair trade affected the purchase intentions positively for both in Korean and Chinese consumers.
Finally, cognition and purchase intention showed positive effects of the consumer demand for fair trade

education on concept, campaign, and effect.
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Table 1. Exploratory Factor Analysis Results of Consumer Demand for Fair Trade Education

Factor 1

Factor 2 Factor 3

Item Concept Campaign Effect he
History and present condition of fair trade .865 .305 .368 977
Conception and purpose of fair trade .829 344 .260 874
Necessity of fair trade .808 294 396 896
Support of fair trade 272 874 182 871
Organization of fair trade 306 823 .260 839
Certification of fair trade 391 658 A7 739
Effect for manufacturer or producer 342 294 835 .900
Effect for consumer 412 .284 .805 899
Eigen value 2.629 2.339 2.027
% variance 32.861 29.240 25.337
Cumulative % 32.861 62.101 87.438
Table 2. Reliability Analysis Results
. No. of Cronbach's o,
Variable items Korea  China Scale

Cognition of fair trade 13 878 907  Likert5
Purchase intention of fair trade products 4 861 885 Likert 5
Consumer demand for fair trade education Concept 3 751 795 Likerts

Campaign 3 821 861 Likert5

Effect 2 812 901 Likert5
Demographic characteristics Gender, age, education, marriage, and monthly income 6 - - Nominal, interval

Use and purchase condition of fair trade products

Use experience, use category, purchase experience,

o
1
|

Nominal, interval

purchase category, purchase place
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Table 3. Demographic Characteristics of Research Samples
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Korea (W=219) China (N=209)

Variable " % " %
Gender Male 107 489 13 54.1
Female 112 51.1 96 459
Age (yr) 20-29 54 24.7 60 28.7
30-39 61 279 62 29.7
40-49 55 25.1 45 215
50 or more 49 223 42 20.1
Education High school or less 47 215 16 7.7
Bachelor's degree 121 55.3 140 67.0
Master's degree or more 51 23.2 53 253
Marriage Married 108 49.3 106 50.7
Single m 50.7 103 493
Income? 2,000 Thousand won/4,000 yuan or less 112 51.1 64 30.6
2,001-4,000 Thousand won/4,001-8,000 yuan Al 324 81 38.8
4,001 Thousand won/8,001 yuan or more 36 16.4 64 30.6
1 Yuan=175 Korean Won.
oL, SHEe A} 55, 3% P Woren], 715(19.3%)  AIE TU) FES w S5 AE(53.4%)0] 714 B Ut
o} ulEo] 50,7%E U Wkl B A5 2009 ofsl  On] FEe welo|u ofAl(44,0%)7k 7P A Lekie,
(61.1%)7}F 717 322 vle-5 AFA[skeict, oh - T 2HAE SR Al A sk Aol
F5 2ol ofAH(45. 9% HTE FAE 54.1% ] Wt SI3t Aolsk URTP=82,T51, p<.00L) T Zulae] Ago
. ERE 1E 30te] - 30-3941(29.1%)7F P Wk, = S ARTA18.3%)= T Al dehden], S5 Hid
P12 A O7.0%5 71 Wk, Sl Fel el B3 00l 7 A Ui,
50.7%% ¢ Weoral, L3t A52 4,001-8,0009|9H38.8%)°]

7 328 w83 *}A|5FtHTable 3).
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Table 4. Use and Purchase Conditions of Fair Trade Products

Variable Korea (N=219) China (N=209) v
n % n %
Use experience 0 74 33.8 58 27.8 7.101
1-5 Times 94 429 78 373
6 Times or more 51 233 73 349
Use product's category®” Food 128 58.6 97 46.4 -
Fruit or vegetable 45 20.6 97 46.4
Ornament 20 9.1 27 12.9
Sporting goods 13 59 30 14.4
Clothes or handicraft 30 13.7 49 23.4
Cosmetic 26 1.9 41 19.6
Others 17 7.8 37 17.7
Purchase experience 0 84 38.4 64 30.6 4972
1-5 Times 87 39.7 81 38.8
6 Times or more 48 219 64 30.6
Purchase product category™” Food 17 53.4 88 42.1 -
Fruit or vegetable 37 16.9 92 44.0
Ornament 18 8.2 26 12.4
Sporting goods 19 8.7 32 15.3
Clothes or handicraft 30 13.7 45 215
Cosmetic 26 1.9 40 19.1
Others 9 4.1 36 17.2
Purchase place” Fair trade organization 37 169 1 53 327517
Mart 29 13.2 41 19.6
Organic shop 22 10.0 14 6.7
Department store 20 9.1 49 23.4
Internet 27 12.3 30 14.4

“Multiple selection.

h)Samples used fair trade products before: n1y,,,=145, Ny, =151.
"Samples purchased fair trade products before: 71y,,,=135, Ngine=145.
‘<05, p<.001.

Table 5. Differences of Cognition on Fair Trade, Purchase Intention of Fair Trade Products, and Consumer Demand for Fair Trade Education between Korean and

Chinese Consumers

Korea China

Variable M (SD) M (D) t
Cognition of fair trade 3.10 (.60) 3.18 (94) -1.105
Purchase intention of fair trade products 2.98 (.74) 3.35(87) -4818"
Consumer demand for fair trade education Concept 3.68 (.91) 3.44 (1.03) 2613
Campaign 3.27 (.86) 3.42 (1.04) -1.675
Effect 3.86 (.95) 3.55(1.08) 3215

“n <01, "p<001.

1) 335G gk 214

iAol BTl o QLA FS v A e )
H A= o} Table 63}
S (A = A9)uE Q14 3RS vjH o, s}

S)FA7} 36605 LR} 2 Blejo] o4 olalo] 17 1}

286 | Vol.53, No.3, June 2015: 279-291

ERdtHp <.001). 2}714]0] f-om|skl o (7=6.495, p<.001)
Mmgdo] 1312 Uehgth 23 4njxte] A9 3740 S
n|EkA] ehpTHE=1.072, p>.05). & =t 4n|Re] Ql-5A s}
] EAJ} Srufjasto] o] o Alo)| RS u]x]/q SIS AKe]
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Table 6. Comparisons of Variables' Effects on the Cognition of Fair Trade and Purchase Intentions of Fair Trade Products between Korean and Chinese Consumers

Cognition of fair trade, B (B)

Purchase intentions of fair trade products, B (B)

Variable
Korea China Korea China

Female (gender) -.004 (-.003) 021 (.014) -.056 (-.038) 196 (113)°
Age -.007 (-.135) .002 (.037) -.001 (-.009) .003 (.046)
Education 077 (:366) " 1023 (.078) 011 (.042) -.020 (-.060)
Married (marriage) 115 (.096) -.078 (-.053) .055 (.037) 224 (129)
Monthly income .000 (.016) .000 (.099) -.000 (-.032) -.000 (-.073)
Purchase experience .000 (.030) 007 (.129) .001 (.059) 001 (.011)
Cognition of fair trade - - 740 (597)" 682 (584)"
F 6.495 1.072 19.125" 16952"
Adjusted R’ 131 002 368 349

Dummy: gender (male=0), marriage (single=0).

0 <.05,"p<.001.

Table 7. The Effects of Variable on Consumer Demand for Fair Trade Education between Korean and Chinese Consumers

Consumer demand for fair trade education, B (3)
Variable Concept Campaign Effect
Korea China Korea China Korea China

Female (gender) 076 (.042) -.102 (-.050) 019 (011) -.154 (-.074) -025(-.013) -.092 (-.042)
Age -.008 (-.107) 013 (.146) -.005 (-.065) 012 (137) -023 (-303)" 009 (.095)
Education 033 (104) 040 (.100) 036 (117) 016 (.039) 021 (.063) 048 (114)
Married (marriage) .002 (.001) -.201 (-.098) 1056 (.033) -0n (—.129)' 209 (.111) -.184 (-.085)
Month income .000 (.077) .000 (.002) -.000 (-.004) -.000 (-.036) .000 (.038) .000 (.019)
Purchase experience .000 (~.023) .005 (.064) -001 (-.055) .000 (.084) -001 (~.050) 001 (018)
Cognition of fair trade 335 (220)" 287 (208)" 346 (240)” 282 (203)" 519(329)" 297 (204)"
Purchase intentions 248 (202) 522 (442)" 419 (360)” 484 (406)” 176 (.138) 582 (467)"
F 6931 16.244" 14.822" 13.051%* 641" 16538"
Adjusted £ 179 370 337 317 .281 374

Dummy: gender (male), marriage (single).

0 <.05 p<.01, p<.00l
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