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The Influence of Core Competence on Organizational Performance
of IT Small and Medium Enterprises : The Moderating Role
of Entrepreneurship and Government Support®

Doohwan Roh*™* - Ho-Young Park***

B Abstract &

The purpose of this study is to analyze the influence of core competences on organizational performance in small
and medium sized IT enterprises. Especially, the moderating effects of entrepreneurship and government support
variables between the core competences and organizational performance were examined. To empirically prove the
hypothesis, the statistical analysis were conducted based on the response from the 502 Korean domestic IT SMEs,
using AMOS 18.0 and SPSS 20.0.

The results of this empirical study can be summarized as follows. First, core competences (marketing, networking,
and technology competence) have positive influence on organizational performance. Second, entrepreneurship and
government support have moderating effects in the relationship between core competence and organizational
performance. Especially, network and marketing competence appeared to be affected by more entrepreneurship than
technology competence. So this paper suggests that when the R&D of SMES and government support are properly
combined, it will directly give an effect on organizational performance. The results of this research can be used for
building a better government support policies and strategic planning of small and medium sized domestic IT enterprises.

Keyword : Core Competence, Entrepreneurship, Government Support, Organizational Performance

Submitted : December 15, 2014 1®" Revision : January 25, 2015 Accepted : January 29, 2015

+ B ATE vARRAEE D AREAVSUFAE Y] AuEA - 3 ATALAY dBow FAAYE
[14-11-N-11, ICT 71$AH3 4% - JF24 2 Agdg A7),

wx G AAZAIATAETRD A+

s P AZEAATAETRD B, 24147

’



o

—L
T

1 3

o

tH(Prahalad and Hamel, 1990).

AR

o)

Doohwan Roh - Ho-Young Park

Al

24
l.

®

BN

o

el

T SPHKim, 2010).

L ANA 27eh A
2olu} Arelo] ohd 7%

71E] =
of s AARH Avk wekd FA7Ie] Al

N
=0

~

1o

o
ofi
T

ﬁo

—

T
4qr

I THSMBA(S

A

ez}

]_

et

9
1 4780l 1990 6.1%°l

4.8% 2 rolx

o317}

o)

e A% giFEa ok dEE )

S

), 2010).

=

=

3

I Zke) @Al oM AH-A

w2 =4
A Hazf

2719

o

=

E
=

Zolth. e A

=

3}
b $l=7PF =744 4

S

Fefof

o

vht el B

7€ R
Hog I/ AAE Ala 2

[e3}
=

[e]

=

|

5
T

A1 2001 o]

A

A2

oA E grs) A

A

SIS
l

L

TH(Park et al,

o

=

Z(resource based view of the

A7k
firm performance)olld F47]ge] 7HA i

A=SeX
=

L.

)

1A

A

dsl, aE7HA

3 7

e AlY Ao 2o Myl WA

Ao gl ol
] FeEluetel A S4714

3]

=

O A Tz ANt st d 5

o]tk

AAFARA F27190

)
"

oj

62]:

ase]

O;

o

o 714} Aol o

Hol M 2 gl A7) mEel] T471%¢]



The Influence of Core Competence on Organizational Performance of IT Small and Medium Enterprises 25

=
o] %—/\7]@4 '6“/\]03]31:51]- /\6]

a9, 9 13
Hsl AR 2R Sl st ol
# 4ge AN e 9IA ARAAL dlof

E=Aoll ek AA S AlAskaal g

2
S
&

T Z]’T_7] S, L%‘i(resourcefbased theory
sto], 719 ol TR = 719 §
A2 59, 7%, AAe] BE VIselu TIsRA,
DANA A& EolAY 7 E A B
&gﬂoi 3k _/‘[: g Sy@og Zé
(Prahalad and Hamel, 1990).
Dericks and Cool(1989)2 &
Qo] dxolr| & s, 7|9 ge
2 o] su/qoaato] 71919] Aol sk

ZSHOU:] ]

1o
ik
o
0,
RS

>

]l
=)

Prahalad and Hamel(1990)3 i g AR
7b Biar] ofe Al s9s B

4e AEHAQ AAT9E SR
= B IR T AEAEHE Eole d onupA g
i -erc}g}?i‘jr. 5?‘419] 739, Kim(1998)2 714
4o b, Az, frE, AL
TOE et OIE | 7194 3%l m A= @3k

o o

S AZEY Fon Jang(2000) EAS-9l9
HAE IAAZS TVIde] A8 A AR F
BA710] vlstel FR 943 58 = 4A

A% o Folg AN F ' 7199
AFE Tar|= stk e A &A1 AA-AE
goats 7|28 74 (value), B 7Hs A (imit-

ability) ]2} & 4= AtHKim, 2006).

A

2.2 7147t g

Aol Aoz i J s Fgl

E‘r, 7]?j7} A2 (entrepreneurshl )2 2 Ak
713]& e QoA Fag s A H=d,
7190 AHA R JiEs FEsta Adet] 9
M= 7197 s & disfof Hr

7197 AL 7190e] CEO7F 918S #4a}m,
FHAA o)1 FAlH 0w dsstels 7|97k A
olg}a & 4 gltHMorris and Paul, 1987). &3t
AR} ApHE = ole FAlFRL AlFolut AfH]
25 NEstr] g AAEA ZEA e Hdo
2, A AR ~ek wh Age] e AgA A
gFo]tiLumpkin and Dess, 1996). t wo}7}A
7197F Bals AZE 7HAE FEst] s g4l
A, AR, AN R s A
A A= 5ok 3 Stevenson and Jallio,
1990). ol&l gk 717t alel gk ofe] AP
M= AN JAAFA, JAHA S8 EFd
1159 tHFrishammar and Horte, 2007; Van
Zyl and Mathur-Helm, 2007; Li et al., 2008;
Gonzalez-Benito et al., 2009). @b ¥ 17t
ME 7197F BAls g, JAA, A8 e

el opaina st

A1 (innovativeness) < A =& oo]r]o],
AA A FFA 0] TR 20| o] 27 7HA] x4

71402 X hallF= Aot Lumpkin and Dess,



=]
)54

17] =23 /)

i<

=

e

3‘4_710‘301% w
_'Z}—leg_i 2394

/\}_’

)

o] fapel, Al

iﬁq Xﬂ %

[®)

]

oha
abjr’]' CEOQ] 5 4]

26
A7 o] B

Mool g
EZL\UI.OEMH
iLﬂTﬂﬂoﬂdﬂiﬂmoy
o o o T No e T
X eyl ‘i,._lo 8r o 1+ o
ol o - ,1%50“ F oo
- o MM g o & <! = = =
A 4ﬂ1_s aﬁl%ﬂr =N K
N K o «o]ﬂ1r¢| d|7xbd|
o o BRIy R ) B S
%uawo%madr.%:ﬂ%%ﬂomﬂ% %ﬁ%im
ﬁﬂ%ﬂzﬁa ﬂa;lm reTx B
N o o,ﬂylo#dﬂ]_l J|7 (@) I ﬂ,ﬂh,umo
#ﬂ]i@ ,uﬁe%umﬂxo A B o Ho< Ni o
yﬂ7ﬂkoﬂh% - o X &&oﬁﬂ% ﬂqoau
= fo o © X N = = ° o 0w A i
JL:udv X = s o R&mum oo oo
o \LI_XM; ﬂ%ma _Xﬁﬁﬂ ZONHFI oy — Mur_/‘L\yl;A
ﬂﬂ%@%ﬂ8ﬂ@ﬂ@ﬂ@@.ﬂmﬁmﬁ% {ﬁmoﬂﬂ
@oﬂﬂma%x@%é%m:m:mizb%am mq7§ﬂ.ar
ﬁo%mﬂﬂﬂquu7m7mﬁ @l),zo X o AoﬂMuAT_ﬂL
ool oy © T L ' quo_.z i ﬂao_uﬁﬁ
E.KULWUQ7H#EXLQ,@|XEO\|24NQ u&ﬁ] ﬂi
ﬁWIrHTM]JIHo_éﬁMHHo,Iﬂ %Mﬁﬂmwéaﬂﬂl. &oEdhElO#
o ol RO Mo#au]aeogaﬁﬂlmﬁ%Wﬂ@ T pa
:umn% N X I ma]ii%qoﬁxqﬁm Nu@%uﬂlg
&%ﬂ@r@ﬁ%éﬂﬂo1% %91uu2 % ST
oo~ ok o ﬂ%@ﬁoviﬂ,w(mﬂﬁmﬂﬂ'h@% mﬂ_ZTmM%
< ymiw,%%%%A% . £ A
\x%lﬂg}ﬂmaB@&%MEw o @7%@
Supp o = T -y o 50 ﬂloﬂE
N XN 2] ;o@u,.ro»hu\ ll ELQLlrLI
. ~ OT oOUL _u._ vt;o
o TH oo Yo} ADl _ Lfmﬂ L\ﬂﬂﬁ
_zwe_h ﬂi ot BWW_ Tqu 01_ _:_I JIOMEHNIE‘W WU
g MR T Sow W S S QﬂEZO
: TEEERIRIT S 5 5 ¢y gl
L LGS _A_zallZAmﬂ o~ ok ﬁuﬂl
anmaqﬁm,_ﬂloiﬂoJA OEo# = o
— — _— <d RO | of T R ,
7059x]oﬂruwsoﬁo€ﬁoqw@agaﬁﬁo = o - R
%mirxayoﬁwn%vmﬁxmboﬁ Eﬁ_émmﬂsm
EJEQ}F@@%E%HL_:E mﬂgm&ﬂamge
U:W_,A,AC] o> < U]FEJ“A] B E -
Amﬂ,ﬂlﬂ%o ﬂWAﬂ@ﬂileo»m W.WX;&%Xﬁﬁo7DLIﬂoE o o W
}am }LZ SEE
i o R = o ,q_muail N
:onaem)siA moTuﬁTmﬂ@_Q w:@ﬁu.ﬁmﬂnﬁaun_: °
2y rg o| _z.a‘m.ou ,m_ﬂéa <) N = ~ © = g . 0 ﬂ\/.umm E.ﬁ <
@hm&og%mﬂ%ﬁmiﬂ% zﬂ%iwm@h;s_%ﬁgm
ELﬂ.wﬁAleﬂﬂ\axi %o_mc1Vumeﬁ wajuuﬁ
W%ﬁraELPDﬂouLuE.mﬁg% o < mrﬂoLLaﬁ_do_e, = o
mg%waw%ma%@mqan maggaﬂmgagm%_a
ﬂwnﬁo@go1_zra@ﬂzmmlmomm m%%%ﬂﬂﬂ%gﬁmm“%%
Mnuﬁ%@%iéM@ﬂuﬂ&Nﬂ wmwlnnwmﬂ@%ﬁmnm}anﬂ
o 0 ﬂ.olﬂﬂ = Mo R Dz_u]ﬁuﬂr =0 T o N iﬂq ~ o N LT N o ~ = ok
o ]L}]XﬂmJXJH]rﬁo] (Y\Aﬂwiﬁo _n_mo]ELZu L o
el o < T = o xr X i = ol = NF o ~ = <H on nH
N ou MﬂﬁL. - ~X _dﬁ <N — lrnlElﬂ_H
N ot}@_ﬂm U wﬂrﬂmxﬁ X+ i e mﬂmu;oul S &8N =
zdrn_rm%nsni%zﬁ.ﬂuﬂur]@.go&mﬂ}nrmb o
™ ﬂﬂllloql]]oc ]r;o thowell
LI BN o i W = 5 < g
%imamﬂofur uwxrogaeau@ﬂ in
) A_VA ) oy ® g = o T % ]
o) T 9%1_6,_01#.:
H:N‘BUWL‘WEL“/D,%
o T
o o

a4

< .
Flgure 1>SL]- 7]_‘4—

[e)

g

A=
2 e 29
[e]



27

HAl gLl Al 7]

gl

]

Organizational
Performance

>
>

'Y

Support

HS5
Government

Risk-taking)

Entrepreneurship
H4

(Innovativeness, Proactiveness,

{Figure 1) Research Model

H1
H2
H3

Core Competence
Technology
Competence

Network
Competence
Marketing
Competence

WS RN B KT TR T oy T oy S oF
PR oy CEEEN W g gy S H
N I R R Fp LT
O IO A= I iy To F oo w

TEgrxirdiier o ~oEIRE
— g % O ,ﬂﬂrw%ﬁAmﬂn__/ulv_,lﬂo ~ ﬂorﬁﬂﬁ.w%ﬂ
Wmdﬁﬁztmm@ﬁ%@%ﬂo@_ & X i
ﬁunuﬂ_oliu_,o XN = LS <o T S X Ko
T 2w T h oy & d =~ S No o &
L L=rR S oy D X =T o o
ﬂW\lmﬂ Aﬂc .o N — T v N o o = o y
SR omH I et o o T ooy P
Mhﬂo#7£ﬁamﬂoﬂlwﬁ@ﬁﬂ o woﬂﬁoﬂg%ﬂo_a
SED gy 50 2x T o oo B X
EOET B Z g & T N S
Jli}laoﬂATaoModuﬂﬂﬂﬂ orﬁﬁ ﬂmMAXLtﬂio
B ool o= o I ooy W 2 oF s
J;;Aﬂﬂzf% Mo o o m~ O = B N X° of
TR e DT e T WE e o
f%dram% %M‘Wﬂﬂr% i TP E % _ oF
CTRrITPed 8T o N N I
I <O NSHBER =
9 oo OSOE L8 N o N X4 T o T
o T ST A T M % do
o 8 T m = ey oy ey { C o = -
SR DR - ELELDT
FHEE S wmy o TE oA L NG
QMPW?QJ . T ® PN g N R
&m(w’% MHL»y,Dlélﬂm_uMMﬂ ﬂﬂo;? HATM
TS ATﬂaomMmﬂﬂu&ﬂ o g =

CTRTEE T Y B W o
FrEsmm I PNg b el
X @) g o N X ~ oo 2] BN N o
e Er R BT S T
‘mwollna ATMJ;OHTOE Mﬂ‘mﬁﬂ J|L1r1ﬂ_lﬂﬁ
B X & 5 % oo T o X T N I e
T EET B E G TRL NN R E R
ﬂgom;gam_._/mﬁﬂh/,.ﬂ#% Tz mss g
TR ghyw LT T PEEFE R T DT A
T EaFewRERS TR _wER

o ™ T

U S g g e = PO agT T E
HEEE RS ROFE® N mTE G e
F 1 22 x BT g @ P TETTR
w o we = g T 3 T N oF T W o @ N WOl O
T OETFIFTFES T I o AW o) W oF o

YEA]=L

s 7Y

)

Prahalad and Hamel(1990)¢] &3] ¢



28 Doohwan Roh - Ho-Young Park

=555 FYAIFA & F e old% Tt
shebar 2 #] tHBaum and Silverman, 2000;

Lavie, 2007).
q oyt al g wka) gate] A lojx] Y

VIESE Sisge] ol ANATE RS

st oke A7 A3% JvKNa and Kim, 2004)

71Ee ATEA ANES FFshE, UEYA
AFE FAVIHY AT HAYN IS
2= Aoz Aed 4 ok wEkA] 2 AT
Me Fa7199] 719487 oA FHUESA
o] &, UMEYA A7), MENA U AA] A=
T 2 VEY A gFo] 7197 wA= o
TS A 1) A&l 7Hd 25 AAstaat gt

2 0 HE G )Y Fae] Yol F
2 1 Aot

3.2.3 ulA|E Ad=ky 7)o Aw

T27199 BAES Al diF 24 =
A sHol dvhh £t oef 24=
® HQle] ofd AER 719)e] AR e 7]
qol Aol =g aiw oAx T g}

Hitt and Ireland(1984)= 7199 4o =
71924 7 7}9] HAAE Az BA519 o,

W AP, 2eln A o
8] el frolt el B 7

ks

H (02}
- E

&
o

N mlo r{m

Lo on
ojrt
o

SN

ol

on

2

o

Aol oJshd s Al zlEg
AalM = L3 rAE sHo] A4
3t th(Knight and Cavusgil, 2004).
712 AZdT A¥E 1Y vl
7 o]j,] ]%lmjroﬂ ZA7e) &gk

o2 o]afd 4= 9} whA &

o

)

o
o
flo my

O{N r‘lo

= }\]X]— %"l%

0] =
PR
5e) wpAlE ojgo

2
Fe A 2] S 7k

n3 Aotk

3.24 71997F AAle] =4 #I}
7197F A& 71949 CEO7F o st $1gol| =
A3 Aol Q’ﬂ o= aoo}?ﬂb ‘geoletar &
T Ut 01316 o7 AgATl
Aoy R [ 2= LofA
A anrt 9}
Li et al.(2008
n)x)= gt 9l
237F Aok A
Aol ojshn
P HAolA v 7]
AeEd FA4E s
7ke] o gko] A<
7197F BAls B3k
Zo] Hjz=y2 At
Aol A= 71971
7319 tHGonzalez, 2009).
250401 719 AFolA AZEYS &
o ulzbA 7]gjxq T S m)x
Ao A 7197} Aalo] =4 gy}
%39 tHGonzalez, 2009).
°]9Jr 2 71EY AFdT ARE

A4, g8ds

=

—|~
2
>,
[o

ot
e
r

b 2 N
T o2

2 B ow o
o 118
2 ° 5
-
rlr
>,
o
N,
0%k
ox
o,
ox,
o
=

F—-—'
oot

_4

X

v
N
ins
N
N
o
P
o,
Ho
Lo,
ot
BN
i

jg
-z
=

rlm

mlo

0 1o m

>, (o olN

i) - ol

(o3 ;8

N
&
12
o
o
ol
r
N

2
o
ol
PN
ol

ol
38
£
=
(o
=5
o

[\
[e)
()
x

of
of.’l‘,ﬁ

_411_1[0
N
EIE'L‘
i
i -
A
~ 2
—|—'_|(2’E

—@l’E
SN I

it
o,
= o

¢

_(

w3

o rO('
ey
oi

rlr

L oX
_O‘L
Fll‘

ol

N
—_

o

il

r so tjo
e Oy
1 e ofN

oXx of\
o
o
i 2
oo N

o> m%
12 -
ok ox
N>
> 1o
12 rz
o ox |
=

[

o

oy -

18

of

= f

3.25 ARAYDY] =4 a3}
S7HANA F2719e] s obye] AEE
= Z]‘Jri] A gty ARI} 247198 A YE= o)
= 4 gEesl duda @ & gen, 5
/\71044 2 @ AAGA A oSl A F=
2, 71, 99 e A °Jo}oq 27} AREE
2713478 # 9

N o ot of



The Influence of Core Competence on Organizational Performance of IT Small and Medium Enterprises 29

& Exetar & 5 gk 2 9% g d)o] 719 Al JdFe mA=
Ta7Ide A% AFALE A7 Ve o l g5-2] A o] FeJg 2d a3t s Aol

TE ATEY dubdos Ao (Yg A 7Hd 55 AAstaat g,

A es FEetal tHLin et al, 2006; Shin

H5 : g%e] Xl g 7% g vEs)a
A1
o

Aol R&D AL dis) 4T =2 4 g A" G ol 71YgH FFE 1
Huw gre] R&D AHAAAE A 33, 49 A=t 8lojAl ot 2 F AT Y& Aotk
¥, 22]al 6§20 W R&D Aol A+
o Z3kE A= AL ASAHKim, 2007) 3.3 o] =AM Moot £H

& o Al ojahw

2
- jES
ggow B vk AS ASAHSuh

and Lee, 2007).

71Ee] AR A%E

$7b AFsHE 4349, ¢

]

Agloleta B, 94

l hl
2], B AT 4 77 AR PAson], Ad 18 SrhDdA
HA0S BBl AR uj$ TEHDE SRS Ik <Table 1>
A7) g e 0] 24 Bd ATAE Rk R}

(Table 1> Operational Definition and Measurement Items

Variable Operational Definition and Measurement Research
Knowledge of enterprise technology Prahalad and Hamel(1990);
ggrcnhprgtﬂe(;ii Ensuring the level of industrial technology development | Ryu and Park(2007);
Degree of corresponding to the rate of technology change Moon and Choi(2009)
Technology-based links with customers in markets. Baum and Silverman(2000);
Core C}j;ggg rlfce Technology-based links with suppliers in markets. Lavie(2007);
Competence Entrepreneurial collaborations with external partners. Na and Kim(2004)
Ability to use marketing tools to differentiate firm products
Marketing Advertising effectivencss Hitt and Ireland(1984);
Competence g Knight and Cavusgil(2004)
Control and evaluation of marketing activities
Always encourages new product ideas for markets.
Innovativeness | Continuously searches for new markets. gr(:rslz alesz;nﬁ?oIi?na?((ZZ%);
Willingness to find new suppliers/clients
Regularly monitors the trend of markets.
Entrepre- Proactiveness | Actively explores business opportunities, Fris ar and Horte(2007);
neurship - Gonzalez-Benito et al.(2009)
Contact with suppliers or clients in markets.
Willingness to stick necks out and take risks )
Risk-taking | Commitment to innovation and development Iégigfiﬁ?%?;iiﬁ?g;é)
Readiness to meet new challenges

Government support

Government support(funding and staff support)

Lin et al.(2006);
Suh and Lee(2007)

Organizational Performance

Growth in sales revenue

Increasing sales to existing customers

Market share growth relative to competitors

Ryu and Park(2007)
Moon and Choi(2009)
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{Table 2> Demographic Characteristics for Respon-

dents
Demographic categories Frequency Perc(g/g)tage
Manager 62 124
Director of IT 163 324
Position | Chief Technology | 5 402
officer
Non-Response 6 15
Total 502 100.0
<50 415 83.0
Number |20~100 78 155
of 100~200 5 1.0
Employees [ 500300 4 08
Total 502 100.0
< 10 billion 334 66.5
10 hillion~less
1o |an 50 billon 120 239
ot 1
50 billion~less
Sales | an 100 billion 2 50
> 100 hillion 23 46
Total 502 100.0
Computer/Semi-
conductor/part ® 189
Communication/
Broadcasting 68 135
equipment
Industry | Software 147 993
Fields | development o
Communication/
Broadcasting 47 94
Service
Other IT Service 145 289
Total 502 100.0
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Table 3> Descriptive Statistics and Confirmatory Factor Analysis
Construct Mean Cronbach’s alpha Composite Reliabilit AVE
(standard deviation) p Do v
Technology Competence 4.994(.943) 0.902 0.922 0.704
Network Competence 4.447(1.157) 0.957 0.940 0.759
Marketing Competence 4.169(1.325) 0911 0912 0.722
Innovativeness 5.124(.967) 0.939 0.939 0.756
Proactiveness 5.051(.962) 0.930 0.930 0.727
Risk-taking 4.352(1.156) 0.953 0.948 0.787
Organizational Performance 4617(972) 0933 0.926 0.757
X%/df = 2507, NFI = 0.927, RFI = 0918, CFI = 0.954, RMSEA = 0.055.
(Table 4y Results of Correlations
Technology Network Marketing " . s Organizational
Competence | Competence | Competence Innovativeness | Proactiveness | Risk-taking Perfo o
Technology
Competence 1000
Network e
Competence 0.33% 1000
Marketing 0481 0414™ 1000
Competence
Innovativeness 0515™ 0423™ 0667 1.0000
Proactiveness 0405™ 0372 0.324™ 0.308™ 1.0000
Risk-taking 0.321™ 0.345™ 0481 0439™ 0.361™ 1.0000
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(Table 6> Results of Analysis
Path Path Coefficients SE. CR™ Results
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pp | Network -, Organizational 0037 6473 Accepted
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pg | Maketing - Organizational 0,052 6.495™ Accepted
Competence Performance

“p <005,
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“p < 001, " CR(Critical ratio).
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034
Competence ... (=0.445)
175 e
. oy
Network (£=3.635""7) Organizational
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(£=5.560***)
Marketing
Competence
% 420,01 —_—
* %p<0,05 S
*p<0.1

[High Proactiveness Group]

Technology 181
Competence “:2'-491**)
.305
L 3 3K
Network (£5.324%) Organizational
Competence Performance
170
£=2.629%%*)
Marketing
Competence

[Low Proactiveness Group]

Technology
Competence .. - “:'8.33033)
407",
- KR
Network (£5.3217%) ™., Organizational

Competence Performance
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.091
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173 e
- kR e,
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{Figure 2> Results of Path Analysis
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CR.
2491
5.324™
2629

CR.
0.338
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CR.
0.344
43467
4590

5.321"

Low Risk-taking

Low Innovativeness
0.181
0.305
0.170
0.030
0.407
0.18
Path Coefficients
0.024
0.252
0.359

Path Coefficients
Low Proactiveness

Path Coefficients

9633
7759
4.387

CR
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3635
5.560™"

CR.
1.401
4370™
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CR
4.149™
3533™

High Risk-taking

High Proactiveness
Path Coefficients

0.175
0471
Path Coefficients
0.091
0.173
0.312
0.247
0.199
0.269

High Innovativeness
0.034

Path Coefficients
IF(H=ZA

A

]

(Table 7) Results of Moderating Effect of Entrepreneurship[H4]

dependent
Variable

dependent
Variable

dependent

Organizational
Variable

Performance
Organizational
Performance
Organizational
Performance

0.305)°] L

o=
T =

Independent
Variable
Technology
Competence
Network
Competence
Marketing
Competence
Independent
Variable
Technology
Competence
Network
Competence
Marketing
Competence
Independent
Variable
Technology
Competence
Network
Competence
Marketing
Competence
(B2A

“p < 0.05, “p < 0.0L
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[Government supported Group]

AL Fel mhE ApolA Axt, A, A
FAAE W2 aAF(F2AT = 0.304) 0] HA
S A 42 AFHEEASF = 01400 R HEY
=L ool 719 Al mAlE ] o 2 A
< & A 2, ARHde BH ¥ OF
(F=Ae = 0.388)0] ARAds T IF(E=
A = 0294) B vpAE ko] 71 Aol v
A dFEol o 2 AS & g stk A, Vs
AT AFAYL E2 a5 ARAde A &
< T 719 Al Fold S vAA &gt

[Non Government supported Group]

Technology Technology
.038 193
Competence ™. . (£=0.571) Competence [*.. (£2.321)
304 ", 1407,
L " L k)
Network (£6.005%) Organizational Network (£=2.510%) Organizational
Competence Performance Competence Performance
.388
(=4.621%%%) £=4.510%**)
Marketing Marketing
Competence Competence
* % %p20.01 —_—
* *p<0.05 RS
*p<0.1
<Figure 3) Results of Moderating Effect of Government Support
(Table 8> Results of Moderating Effect of Government Support[H5]
Independent dependent Government supported Non Government supported Result
Variable Variable Path Coefficients CR. Path Coefficients CR. S
Technology 0,038 0571 0193 2321
Competence
Network Organizational 0.304 6,095 0,140 950"
Competence Performance Accepted
Marketing 0.294 4621™ 0.3 45197
Competence
x2 7.308

*p < 0.05, “p < 0.0
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