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Abstract

The purpose of this research is to examine how emotional intelligence has a moderating effect on the relation-
ship between emotional dissonance and job burnout and to investigate a mediating relationship between emotional
dissonance and turnover intention through job burnout. To test the hypotheses, moderation analysis, mediation
analysis and moderated mediation analysis were performed. Of the 300 self-report questionnaires distributed to
hotel employees, 233 usable responses were received and utilized in the final analyses. The results show that
emotional dissonance significantly affected job burnout, and job burnout completely mediated the effect of emo-
tional dissonance on turnover intention. Additionally, emotional intelligence moderated the relationship between
emotional dissonance and job burnout, suggesting that the emotional dissonance-job burnout relationship was
stronger in the low emotional intelligence group than in the high emotional intelligence group. Particularly, emo-
tional intelligence moderated the mediating relationship between emotional dissonance and life style intention
via job bunout(moderated mediation effect), indicating that the mediation effect was stronger in the low emotional
intelligence group. Therefore, hotel managers should efficiently implement strategies and programs to reduce
emotional dissonance and job burnout and enhance emotional intelligence, which lead to lower turnover intention.
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<Fig. 1> Research model.
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{Table 1> General characteristics of the subjects
Distinct Content Number (people) Ratio (%)
Men 135 57.9
Sex
Women 98 42.1
20~29 years of age 102 43.8
30~39 years of age 96 412
Age
40~49 years of age 24 10.3
50 years old or more 11 4.7
Less than high school 4 1.7
High school 44 18.9
Education
College 172 73.8
Graduate or more 13 5.6
More than 1 million won 41 17.6
1.5 million won 79 339
A thl
verage Monty 2.0 million won 64 27.5
income
2.1~2.5 million won 38 16.3
More than 2.5 million won 11 4.7
Apartment 100 42.9
Villa 58 249
Housing types
General house 67 28.8

Other 8 34
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ket et FlelAE 1019l 1509+ 2. bEjd ROIFA
olsl7} 797 33.9%= 71 ‘?%91":]' FA afre 2184 (reliability) o] & FAME SHET S
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{Table 2> Demographic information consumption behavior emotion
Distinct Content Number Rato (%) | Distinct Content Number Ratio (%)
1~2 times a week 171 73.4 Friends 73 313
3~4 times a week 43 18.5 ;
OFf times Family 112 48.1
Go
you eat out . together
5~6 times a week 6 2.6 g Colleague 28 12.0
when
Th il 1 . eating out
¢ daily 3 56 Senior and junior 11 4.7
Less than ¥ 100,000 125 53.6
Alone 9 3.9
Below 11~150,000 won 45 19.3 Vegetarian 2% 103
Average . o
monthly ~ Below 16~200,000 won 28 12.0 Carnivorous activist 36 155
income Since emotional g 14
Below 21~250,000 won 20 8.6 Eating vegetarian '
habits Emotional eating
Than ¥ 260,000 15 6.4 meat after careful 7 3.0
i Carni /
Divert 61 26.2 a@vore . 158 67.8
vegetarian mixed
Time with family 72 309 .
Very interested 15 6.4
New food experience 44 18.9 Average interest 112 481
Cateri Health
atering Can not eat at home 19 8.2 e Does not by nerve 54 232
purposes care
Nutritional food intake 11 4.7 interest ~ Increasing attention 21 9.0
since the sensitivity
Save time 25 107 Eat a lot of good 31 13.3
Catering break 1 0.4
Media 89 382
Buy orgal.nf: from the 41 176
original Professional 19 82
In general, from the ) Catermg cooking program ’
Usin: . 108 46.4 information
S original purchase .
organic collection Leaflets 26 1.2
Since organic sensibility 17 7.3
Day depending on 67 288 Friends, etc. (oral) 99 425
purchase price
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{Table 3> Factors for emotional style analysis
Factors
Factors Variables Factor Vaiance
loading Egen value explantion
Living room required .848 4.330 22.791
Home decoration 794
Group leader 780
Conscious style Money first 759
Grocery store 157
Breakfast 11
Eating life .621
Vacation 872 2.729 14.362
Food nutrition .846
Reality-type style
Pollution-free food .820
Political economy .583
Obesity notes 783 2.463 12.961
Fats-oriented 766
Self-centered style
Holiday planning 750
Bold fashion .652
Retirement investment .894 2.569 13.521
Fashion sensitive .866
Ever changing style
Design .638
Costume harmony .634
KMO(Kaiser-Meyer-Olkim) .828
Bartlett 2,126.703
Sig .000
Total(cumulative) 63.638
st 2= SH o= A AP (testretest me- 0.6 ©]/dolH HlwA AlE|=7F ok B glok
thod), &2 "H(multiple forms techinique), ¥ & AFoA AMES SHET AL U5
EH(split-half mothod), W& < #A(internal con-  0.6°]F 22 YeER}r]| wjie] nE HEIGES
sistency reliability) 5©] AT} AEdo] e Ao r ZRlHT
= AFelMe ZF0 SoATFE Skl W
A anyge o A4 A3 Sk 3. LSS0 st LOI=A
AR A1ZAdS A ur] £3F Al 2R E-M(factor analysis)< 3 HEMS 243}
NFEe gout, dwAoz dulAlphy AF7E M We MSES BdecloR Rol WsE
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{Table 4> Verification of different factors according to gender

Istinction

Factor Factor loading Egen value Vaiance explantion
Health care food .858 3.222 64.430
Physical health care 857
Mental health care 838
Confident note .824
Aged care measures .609
KMO(Kaiser-Meyer-Olkim
Bartlett 785
Sig 612.3
Total(cumulative) 63.638
I *p<0.05, **p<0.01.
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{Table 5> Verification of different factors, according to marital status

Distinction Marriage
t-value P
Factor Married Single
Health care food 3.16 3.25 —0.921 358
Physical health care 3.26 2.98 2.967 .003*
Mental health care 332 3.25 832 406
Confident note 3.05 3.06 —0.114 910
Aged care measures 4.01 3.80 2.414 .017

ZF o #p<0.05, **p<0.01.
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{Table 6> Verification of the factor according to a difference in age
Distinction Age
Factor 20~29 30~39 40~49 50 more than fralue P
Health care food 3.18 3.20 329 322 125 945
Physical health care 3.00 3.19 3.16 3.36 1.664 176
Mental health care 3.26 322 3.55 3.54 2.515 .059
Confident note 3.01® 3.18° 2.64° 327° 4.498 004+
Aged care measures 3.82° 4.03° 3.92° 3.52° 3.061 029%
*p<0.05, **p<0.01.
64.430%% JERIATE. KMOFk A= 0.7852 (Table 6).
UERIA] Q91348 9)et WgEe] MAo] A4
@ Aoz Jehhla, Barlete] 784 79 5 0 > AT/ WS Sk w48
A o] 6123270000 ekhglnh freje T AEATE 005 ofeteld &4
= 00004 AADLES Sojel oz T =TT Felg Aol & ek
UhERR T dow, FoFE 001004 AT
AR e zelE JERiIY
7Hd 1. AE oo g 82lE9] g (Table 7).
29k - 15 A3, FrelE 0.01004 AAA
Aot oAl Aol s Yehilon, o 7H 4. g e i RAAVE B
9o QQ15e FolAQl Alo]2 UehlR] B B frelE 0.01 ofstell A 52217352, 4
A7 oF =F A o7t ol gk 2ol &

&} tH(Table 5).

YER A tKTable 8).

7V 2. Aol whe B4 BAAste 1wy
Fel5E 005 ol—s}ow e A 7} el M 5. B AAs) me B $47
g Aol Yehgl o, fo5F 0.01904] g B FOFE 0.01 olstellA 471%
AN Fol@ Aol YT Fol, BAARFI7} 2l @ AolE e
{Table 7> Verification of different factor according to the family by number
Distinction Families
F-value p
Factor 1~2 3~4 5~6 7 Than
Health care food 3.20° 3.31% 2.95° 2.50° 3.043 .030%*
Physical health care 3.24° 3.16° 2.77° 3.00° 4.527 .004%*
Mental health care 3.21% 3.36° 3.24° 2.80° 1.382 249
Confident note 320 3.07° 2.74° 3.50° 4.560 .004%*
Aged care measures 3.73° 3.99* 3.95°% 4.25° 2.639 .050*

£p<0.05, **p<0.01.
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{Table 8> Verified by different factors according to the education

Distinction

Education level

Factors H]igh school High University Graduate Fvalue P
ess than school than
Health care food 3.50% 2.84° 3.26° 3.67° 4.467 002+
Physical health care 3.66 2.98 3.15 2.94 1.325 261
Mental health care 3.25° 3.49° 3.25° 3.33° 4510 002+
Confident note 2.87 3.11 3.06 3.03 783 537
Aged care measures 3.06° 3.78% 3.94° 4.19° 3.381 010%*
*p<0.05, **p<0.01.
{Table 9> Verification of different factors according to the average monthly income
Distinction Average monthly income
F-value p
Factors 100 below 101~150 151~200 201~250 251 than
Health care food 3.31 3.18 3.25 297 3.50 1.563 185
Physical health care 3.01 3.02 3.10 335 3.45 2.207 .069
Mental health care 3.13" 3.42b 3.08° 3.39 3.78 5.541 .000%**
Confident note 2.53¢ 3.18% 3.10° 321 3.22° 8.031 .000%%%*
Aged care measures 3.85 3.82 3.94 3.96 4.20 1.074 .370

£p<0.05, **p<0.01, ***p<0.001.

{Table 10> Verification of different factors according to the income per dwelling owned by

Owned by housing

Distinction Fovalue »
Factors Home Charter Rent Rent / other
Health care food 3.12 327 3.43 3.31 1.408 241
Physical health care 3.04° 3.32° 3.01° 2.83° 3.506 016*
Mental health care 3.26 3.28 3.26 3.60 1.030 .380
Confident note 3.01 3.08 3.25 2.95 760 518
Aged care measures 3.94 3.79 4.05 391 1.216 .305
*p<0.05.
A THTable 9). FFel7t ol gk 2ol & YERH AT Table 10).
M 6. FALFOI R mE BAb B M 7. FAGEEE e A 24
AHNE BH Fol5F 0.05 olatellA] AlA S HH foE 0.01 ofdtellA AAALF
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{Table 11> Verification of housing by type according to different factors, income per

Distinction Housing by type
F-value p
Factors Apt Villa House Rent / other

Health care food 3.22 3.15 3.27 2.75 1.225 301
Physical health care 2.96" 333" 3.11° 3.50° 4284 .006%*
Mental health care 321 345 329 3.00 2.514 .059

Confident note 297° 3.32° 2.94° 3.12° 4.181 007#*
Aged care measures 4.09* 3.74° 3.78° 3.81° 4.926 L0027

L Ep<0.01.

o, ALl wFA ATt FelF A

o]& YEhN I tHTable 11).
4. EIEZE A5

1) 2AERI0I SAZZ=O|0l OIXl=

g

Y = 1.440—-0.116—1.983+0.144+0.201
+0.378+0.153+¢

X = 94 2Ee, AAY 2El, 2715

=
o, AT 2B, WEke 2B,
iu)

2) 2HEAEIZ0| HAHZO0 OIXl=

=
gét

ol

o

Y = 2.659+6.764—7.001+9.564 —1.241
+0.168+0.103+¢

{Table 12> Effect of food affects health care is emotional style

. . Standardized
Model Non-standardized coefficients coefficien Note that the
probability
B Standard error B
(Constant) 1.440 .360 3.995 .000*
Conscious style —.116 .054 —.135 —2.146 .033*
RZ
— 463 Reality-type style —1.983E-02 .055 —.022 —.363 17
Self-centered style 144 .065 139 2.202 .029%*
£ Health-oriented style 201 .056 213 3.574 .000%*
=12.401
Ever changing style 378 .061 373 6.248 .000*
Sensitive fashion style 153 .049 .190 3.137 .002%*

L #p<0.05, **p<0.01, **%<0.001.
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{Table 13> Body style health care on the emotional impact

Stz k)2 A 21 Al 15(2015)

Moddd Non-standardized coefficients St::;%rif;d ) Note that the
probability
B Standard error B
(Constant) 2.247 440 5.108 .000*
Conscious style 4.832E-02 .066 .051 734 464
:f; Reality-type style —1.907E-02 .067 —.019 —.286 775
Self-centered style 7.983E-02 .080 .070 1.003 317
1181 Health-oriented style 118 .069 114 1.721 .087
Ever changing style 1.655E-02 .074 015 224 .823
Sensitive fashion style 135 .045 .180 2974 .003*
T *p<0.05, **p<0.01, ***p<0.001.
{Table 14> Effects of mental health care are emotional style impacts
Model Non-standardized coefficients Sza;(ﬁf(iZ:d . Note that the
probability
B Standard error B
(Constant) 2.659 439 6.056 .000*
Conscious style 6.764E—02 .066 071 1.029 304
25219 Reality-type style —7.001E—02 .067 —.069 —1.050 295
Self-centered style 9.564E—02 .079 .083 1.204 230
22276 Health-oriented style —1.241E—-02 .068 —.012 —.181 .856
Ever changing style .168 .074 150 2.273 .024%*
Sensitive fashion style .103 .053 126 1.966 .051
F 1 *p<0.05, **p<0.01, ***p<0.001.
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Model Non-standardized coefficients S?:;;ri:zd Note that the
probability
B Standard error B
(Constant) 1.841 297 6.206 .000*
Conscious style —2457E—02 .044 —.034 —.553 581
:Ij; 4 Reality-type style 322 .045 424 7.157 .000*
Self-centered style 2A474E—02 .054 .029 461 .645
:15159 Health-oriented style 5.239E—02 .046 .067 1.133 258
Ever changing style .144 .050 172 2.893 .004*
Sensitive fashion style 5.941E-02 .044 .081 1.347 179
F 1 #p<0.05, **p<0.01, ***#p<0.001.
{Table 16> This emotional style on aged care measures affect
Model Non-standardized coefficients Stca:;;riljﬁd . Note that the
probability
B Standard error B
(Constant) .545 431 1.264 208
Conscious style 257 .065 251 3.980 .000*
:525 6 Reality-type style 282 .065 258 4314 .000*
Self-centered style 132 .078 107 1.690 .092
. ]1.:945 Health-oriented style —9.465E-03 .067 —.008 —.141 .888
Ever changing style .186 .072 154 2.574 011*
Sensitive fashion style .143 .043 210 3.298 .001
F 1 #p<0.05, **p<0.01, ***#p<0.001.
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