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Abstract

171

This study is designed to test the effects of innovativeness, information dependency, informative suffici-
ency, and review reliability on perceived usefulness, perceived ease of use, and eventually continuous use in
mobile bakery applications and to provide useful information for the bakery industry. A total of 500 que-
stionnaires were distributed for data collection from September 1% to 30™ in 2014. Out of 455 returned que-
stionnaires, 441 were useable. Statistical techniques utilized in the study were a factor analysis, reliability tests,
and a covariance structure analysis using SPSS 18.0 and AMOS 18.0. The results were as follows: first, inno-
vativeness had significant effects on perceived usefulness and perceived ease of use. Second, information de-
pendency had significant effects on perceived usefulness and perceived ease of use. Third, informative suffi-
ciency had significant effects on perceived usefulness and perceived ease of use. Fourth, review reliability had
significant effects on perceived usefulness and perceived ease of use. Fifth, perceived ease of use had a signi-
ficant effect on perceived usefulness. Finally, perceived usefulness and perceived ease of use had significant
effects on the continuous use of a mobile bakery application.
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Item Level n(%) Item Level n(%)
Male 177(40.1) Marital Single 210(47.6)
Gender ]
Female 264(59.9) status Married 231(52.4)
20~29 104(23.6) High school 73(16.6)
30~39 258(58.5) ) College 231(52.4)
Years Education o
40~49 66(15.0) University 94(21.3)
50 years or older 13( 2.9) Graduate school 43( 9.8)
Professions 6( 1.4)
Less than 2 million won 64(14.5)
Service/sell 120(27.3)
. 2~4 million won 173(39.2)
Official 233(52.8) o
Job Income 4~5 million won 83(18.8)
Clerk 19( 4.3) »
5~6 million won 50(11.3)
Freelance 44(10.0)
More than 6 million won 71(16.1)
Education 19( 4.3)
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{Table 2> The Results of reliability analysis of construct

Number of measurement items

Constructs Cronbach's- a
First Last
Innovativeness 3 3 0.877
Information dependency 3 3 0.902
Informative sufficiency 3 3 0.881
Review reliability 3 3 0.833
Perceived usefulness 3 3 0.874
Perceived ease of use 3 3 0.876
Continuous use 3 3 0.882
Total 18 18
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{Table 3> The results of confirmatory factor analysis

Contents Estimate S.E. CR. CCR AVE
Innovativeness
I commonly use bakery applications earlier than others. 0.853

I want to use new products and technologies that have not 0.785 0.055 17.107
been verified. ’ ' ' 0.712 0.653

I h h knowledge about th t product:
ave n?uc owledge about the newest products or 0.58 0.061 1236
technologies.

Information dependency

I sometimes use bakery applications when eating out. 0.821
I think the bakery applications have major influences on
0.682 0.059 13.703
my choices. 0.794 0.778
The information service of bakery applications can influ-

. 0.723 0.056 14.334
ence my selection.

Informative sufficiency

The postscript of bakery applications is easy to memorize. 0.933
I think the postscript provided by bakery applications can
0.862 0.039 24.667
provide efficient information. 0.847 0.738
I think the postscript provided by bakery applications is

. 1.065 0.057 19.838
reliable.

Review reliability

The writer of the postscript is fully aware of the bakery

applications. 0866
The writer of the postscript applications is professional.  0.821 0.047 20.15 0833 0.794
The postscript of the applications is reliable information. 0.81 0.048 19.647

Perceived usefulness
Bakery applications are useful. 0.851
I use bakery applications efficiently. 0.884 0.046 21.207 0.904 0.872
Bakery applications are useful methods. 1.013 0.072 15.257

Perceived ease of use
We don’t need much efforts to get bakery applications 0.887
information.
:2/;: ;:E;;Slgplﬁ?;i ;}Ii:‘ information acquisition method of 0.86 0,044 21812 0.817 0.678
It’s easy to remember the information acquiring method. 0.955 0.077 13.658

Continuous use

I will use the mobile bakery applications continuously. 0.591 0.056 11.704
I have an intention to recommend the mobile bakery
applications to other people. 0.609 0.053 11.766 0.822 0.748

I will receive the benefits provided by bakery applications 0.886
with the long term use. ’

Conformity of model : x°=234.921, df=142, p=0.000, RMR=0.043, RMSEA=0.039,
GFI=0.952, AGFI=0.922, NFI=0.957, CFI=0.982
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{Table 4> The results of discriminant analysis of construct

Variabl Innovative-  Information  Informative Review Perceived Perceived Continuous
ariable
ness dependency sufficiency reliability usefulness  ease of use use
Innovativeness 0.653
Infc ti
pormation 0.329 0.778
dependency
Informative
. 0.218 0.513 0.738
sufficiency
Review
. 0.273 0.582 0.586 0.794
reliability
Perceived
ereeive 0419 0.05 0.024 0.243 0.872
usefulness
Perceived
0.505 0.375 0.233 0.22 0.577 0.678
ease of use
Continuous
0.601 0.356 0218 0.283 0.786 0.63 0.748
use
* ool S99 AVE AlF2e X9
ontinuous

Sufficiency

Reliability

Use

<Fig. 2> Research model of AMOS analysis.
27=234.921, df=142, p=0.000, RMR(0.043), GFI(0.952), AGFI(0.922), NFI(0.982).
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{Table 5> The results of parameter analysis of construct

Path Estimate S.E. CR p Result

Perceived

crecive - 0.24 0.072 3.325 0.000 Accepted
usefulness

Innovativeness

Perceived

erceived ease 0.356 0.08 4.434 0.000 Accepted
of use
Perceived

erceive - 0.16 0.068 2.349 0.019 Accepted
usefulness Information

. dependency

Perceived ease - 0.219 0.084 2.610 0.009 Accepted
of use
Perceived

erceive - 0.322 0.057 5.635 0.000 Accepted
usefulness Informative
Perceived sufficiency

erceived ease 0215 0.076 2.828 0.005 Accepted
of use
Perceived

erceive - 0.296 0.058 5.113 0.000 Accepted
usefulness

Review reliability
Perceived ease

— 0.504 0.065 7.714 0.000 Accepted
of use
Perceived Perceived
ereetve - ereetve 0.41 0.05 8227 0.000 Accepted
usefulness ease of use
Perceived
- ereetve 0.902 0.167 5.394 0.000 Accepted
usefulness
Continuous use
Perceived
— 0.346 0.188 1.845 0.065 Accepted
ease of use

Predictability of model : Perceived usefulness /2 2=0.235, Perceived ease of use R 2=0.502, Continuous use R 2=0.264

Tip<010,7 :p<0.05, " :p<00l.

17 7ol e A5 Aoke aokaldl <Table Q1 GFS vAE oz ey

5>9 Aok AA 117) A 7M. Foll rake] Al AR, A BAF FEAS A4 -84(=5.635,

ol 1.645 mwto 2 el 117 7Hdo] Aegld p<0.01)3} X ZH 80]4(=2.828, p< 0.5)°] 2]
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Aol AT FroEAo] Bl e AT . e o= YER

e BAE AHEA A, alde A4=

S84 (=3.325, p<0. 01)?% 2|7kl g0l 4 (=4.434, 2) N2=l »Ed 20142 2
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