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Does Social Distance Always Increase Content Performance
in Online Distribution Channels?
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Abstract

Purpose - This study examines the positive impact of the so-
cial distance between producers and users of online content, in-
vestigating and analyzing the most popular Web content. In ad-
dition, it tries to elicit the matching effect that appears when the
individuals’cultural background is consistent with social distance.

Research design, data, and methodology - We collected and
analyzed actual data about 4,981 videos clips on YouTube,
looking at six countries in order to verify the content of this
study. Based on the results of the data analysis, the study con-
ducted behavioral measurements on popularity, social distance,
culture, and user engagement. The unit of analysis was the
content and we collected information about the content pro-
ducers and the content records. We controlled the views, com-
ments, likes, calendar dates, and ages in the empirical models.
The data was collected in 2011, with the records coming from
South Korea, Japan, China, U.S., German, and France. A total
of 4,980 elements were analyzed in the model. The empirical
model estimated is the bivariate negative binomial distribution
(NBD) model.

Results - It turns out that there is a possibility that the
matching effect can be diminished by variables that reflect the
psychological involvement of user engagement. This study pro-
poses academic and practical implications based on these re-
search results. This research shows the positive effect of social
distance between users and producers on the increased per-
formance of the online content. We find the effect of social dis-
tance to be a stronger tendency in collectivism. The collectivists
follow their sense of friendship and intimacy in their culture and,
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the social congruence effect can be found there as well. The
effect, however, could erode in a social case where users are
motivated by strong intrinsic and psychological factors. In addi-
tion, user engagement complicates the process of user decision
making regarding the information.

Conclusions - This study examines how the differential effects
of social distance caused by culture could disappear through
user commitment as a complicated user motivation. Some po-
tential implications are as follows. First, a firm in the collectivism
culture has to communicate based on the social distance. In
fact, most online channels do not have a function that indicates
the social distance as measured by favorites or subscribers.
This function could help increase the performance of the content
in online channels, but this increasing effect can only be found
in a collectivist culture. Based on this, the firms have to com-
municate and announce to users the actual social distance be-
tween users and producers. Second, firms should develop a
system that discovers the social distance and culture and shows
these measures to users and producers, since the congruence
effect between social distance and culture is found only for low
user engagement. The firms can take the advantage of the con-
gruence effect only for the development of the social distance
and culture visualized system.
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(Facebook, YouTube, Wikipedia, Twitter S). X|Z20|= OjE29|
AE0|QF Z0| O|8XIt AtXt Atolo] 20| Glo| 5522
HEE ik W= O|8XL MAh HEX ESiE0| J&0| FEY
X QACE ™ MA 4 AR 201342 7[FE22 9F $10092
=0} Yo, ©MA 15001 =7t MH[A E[30 QJUCEH (Tech
Crunch 2014). O|® S 22tQl ZHX A0 CHoH AlEQ| 2O
=55 AR Mt 7|EL HEY 7|dtel mZ2tel J|gE =Xt
22101 HHXO| =hitnt AP0 #ME ZHKA E[RACE P&G,
General Motors, NIKE S1F Z2 7|&9| Mg 7|gte] 7|¥=0|
2242 AHXE o] HIJL|AO|M MEE St1X} YouTube
oF Z2 =220 HEX HI gHof 2 79 [MES Efstn
AH|XRRLO| HFLAO|ME XEHOZ X6t QULCE

Olet Z2 22 7|¥E2 ™ MAHQ AHIXE AHCZE O
| M2k 252 EX|22 ™ MA AH[XES| XHEXel E4E Ot
=3 Eo| g Eert AS AOo|Ch o2 =7t
t

om

)

ot g

=
=
£ 722 = As 71 tEHe Mz JjQlFolet Mt
3174 QUCH (Hofstede, 1980) O =0, O/=1F 22 A+
e MYFe 22t JHKD A, =R 22 SYd
2H|XbE ZEHFEo| E3lE HjZ2Z JHX|1 QAo J§QIFe| B3}
OiME 7Helel 20|, dF g, RSl 7HX| 50| Al =X, T
Fo| =0l Ate|d tE(social norm), L & EH(in-group)2|
JHX[2 SO| B ZHXEE| St 7[F0] Eot
JFECHE, of2fet 2718 E=tel Aoz 22kl AHX
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ot AS0A ofiet XHEHRl S48 2Y = A= AUIN? Of
of chist 220 CHESH| flof = A+= HEd 22 g+ SH
= 29 oAt oot AR, 22t HHEEO| O|ZAte; YLXE Ab
ol2| Ats|d AHe|of w2t ol gXte| B7i7t EetE X|of LSt B
FORE oot 2epel HEEE AR 0f8Ate] FHO| Gl= &

{7t oo, Ol AMO|Q ARl AHZ|7t It dME 7Hsd
= W=ESta QUCE MM, & A7es ARlE AH2|7t O|8At H7t
o] &= G0l Cisl nEStaxt oCh =W, HEHFES| F3tet 7
QIF=o| Z30M Al=|® HEZ|Q| Zf7t O{EA CHEA LIEFEX|Of
CHolf Yot Xt oict YutHo=z FEFEO| Fite Ale|E 72|
£ 325 o7z B0l ULBE, JItof| ME 220l o[y
O|8Xte| EI7t7t AEE LR LIEME 7540 ULt & gt O
2ot 2kt AtS|E AH2| Ato|9| HThd RUtE RISt A; SiCH
OpX[gte 2, Eatot Ale|d AHZ|o| Mgt =ite 0|84t =/at
2 O|8Xte| LiEQl 2401 o ofEAH HziX|of CHei HFH
SEALXL SiCh

2 77t o™ detel AtEHAOl V|01 C3ut 20k A
o, & A= &H O|8AEO| 22t HHZEE 0|85= ds
HolHE &Y =8t HF5H2l AFE FHSIRUCL & AT
Ol7 CH&2 YouTubeE O|8dt= O|EXI=0|H, Z7|7H0| &KX
HIOIHE =Tdlo] 2MSIQICE M, 2 d+e 7[EQ M ¢
T Y9Y%(Zhao and Xie 2011, Kim et al. 2008)S =3t Atz|HA
A2l HotdE TESHE AR SEAIZICL 23t At2H A
2l O AoM= Aol Mad ZE MEEX| UYH Y
of siEstct =St & Ats o W O Lot HMehdo| |X|E
= e =2d /XE = gl Ool8Xe] WA 42| a0 Chsh
AN s HE Sl SEAHLEN MER AT HAE SEAH
Ch= 2o|7t ULt MR, 2 ¢tt= 222l ZHEXol 0|80 CHot
It Hln AFRE FHTCEMN, J7|ES IUtE E3t GITFE E
Ct 2% Staxt st 7[E0| 5718 23t Hlwst o3s CHY
SHH = Z|O{RCH (Hofstede,1980; Triandis and Gelfand, 1998
Bu et al., 2013 ). S}X|2t, 22} AHXOo| Eu}t Fg IAJIH 2
ot +=F0|M HlWoH A= 09 ESQICE 2 A7es I71E A

RS

7|High MEH AHEX &0 XS MIStLAt Bt
= 7= MY A2let E3t AO|S] HEtd 2utE =olsta
At ottt OI fI8f CtEit 22 A7 =M= TSIt ottt ™
X, "2. O|2H HiZ Bl 7t 0= MY A2, =3t 0|84 =
Yuh 22 = Aol Fet Vg AEE 7|E A4E 2851
O|F 7I¢t2z 7tdS HMQWotnAl ottt C3e=z, "3, AdH”
OiME CiojH =Zegn A7 2o cisf dFe Aot 4.
THZIME 2 FEZNE J¥ot JHEHT 2ol ol
ot o e

w=ojst At Bk OX|Zoz "5 ZE'S 2¢O SeX
2 AAED SO Cfs) =23 Zolct.

2. MgApE gl T
21. AFEIE Az

Cierot Atzlst Sl OHAHE 20fe| ATo|ME At2lH AHE|7t AL
ZE AO|e] MUEE =O0jF= T30 7|F0| ECtn H1 ot
(Duncan et al., 1968; Thomson et al., 2005). Al3|™ HE|e= 7+
F1 HF, E= WHEEE (n-group)@l ALIt ERRIOILE QEEH
(out-group) QI ZLEC} 7PACt LHEETO| oA, B|F, =8 &2
AH|XFO| QJAMA™O| =23t 27} EICh Goldenberg et al.
(2011)e Ao =W, LHEEe| FHE g2 AH|X= X
%2 AH[XO| H3| 4E2 0|88tz 71710l O Z0 o B2 M
H|A O|8H|ES X|&EStE ACZE HIGRLCE Ol AFROME 2
@ MH|AQL Z2 FTUI7H| AX MEFQ| 0|82 T CHHSE o}
UL, olet 20| LTS 2 Y|l AIZte| K0
= JHX|7F QUCtD = 2= QUCL EESH Zhao and Xie (2011)°] St
OjMe= QEEH 20t LHRTtel =M 9|70 EZE AH|X7L HE
of Chigt =H=E O 3 =0l ZotE ERACL Ol2{st Zote=
LHRIEHOl o2 QFEHe| ofALLH XKAZO0| or HMEQ| AE|
‘40| 52 F= USS LIEY FCh

M EX|AlO|E(persuasive knowledge theory)0f [HEMH, F{5L|
Aold FHQ AHIXIES2 MEBO| Ciet WIE 485 HEE
oS0l oFEOIM FESl EX0| M2t "otel =FEut XS
CHE| & 4= QICt (Herr et al., 1991). 0| £0, A21} &X|QF &
2 0= OfjMe] d55Q FHEe 7|82 &8s MaE ZAo|n, &
H ZFet 7IFC 2R HO| 458 FHE= AR s WEES
ERE EE HEOICE o33 & Xt WE&= AH|XIL ME
e HEEO| CHef TR O AHEXQl kg A =ik 7Y
SERHO 45X YHE T AH|Xts 45 HAXIE X5t
HMelste MY S HIAIX] ZAXel 7|l 5 (eg., BEHE
QIX|= 2k, TOfR SehHE 2VH XSt Ae8z H59l =
p7F ZASH= Z40|CH BHH, Xt 7pEat 242 EER H59
=E7l EHE S ME9| daf &2 oL, HHX| HE HIS
gt HAIX] M=o siEst2z, XME0 Cigt =2, E7}, Ef=7t
2ot AA H3kg = A /= Ao|Ck

ABI® A2 7t Tk LHEIEE BT, 7HEQ| 9AHE O AE|S
o XY s L= g2 0|71 (neighborhood ef-
fect) 2t 05tH, FH AIMEQ| 2|70 SXot= AMS WHERH
Z1Hbandwagon effect)2 Z=Ct (Duncan et al., 1968; Singer
and Singer 1983). AtEES2 FHOQ XIS A0 U= EtIQ
oI} A EXBlBs B EOICL I XS0 AHFsH=
Aol o0 B mE& X|0f0| AHZsHe Efelo| ofZmCt Al
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o ©Es ZEs=d o 2 maE 2€ + UAs Aok
Thomson et al. (2005)2| A0 =M, AH|XI7F EMELL M=
of ik &2 7192 F7IH2z FAl=E=H, ol E+, 7HE, X
ol o7 of 2 O™ @2 FdYEL O 23S 7[9ez
FAlEE Ae= UERTE O[8% F7|H22 FXlH= 7[20A
= AR A2lel 2apt gelOlsh /A| Ele A2 = A0
AlASHE HEZE 3k = A7t 2240 d-EE NSots YLt
oF O| Xt ALO[Of Ate[X A2|0f e} O|&Ate| A™E FIH7t Cf
27 Lietg ACIX|of CHof BHEDBIOXL Bt

= g7E ARlH A7t 22t HHEXE Fols 018Xl E
Ztoi| oftst FeS F=X[0f CHell 2SStuAt ottt A Qg
el 20| Ms|H 72|= 222! O|8A7t ZHX Sl HHE bt
Atofl chet Qv|E, M2k, 2, e S F/Hke 7|1FE0| E
= AUCh F, AlRlH A7t JkesE 28 HHEE S85e
2 Forg X7t Qe Aot MEtM = AglE 22fel HE=X
Oof CHSF Q17| =9F AtslH AH2|of CHEH 7HES Chaat 20| H|etst
Xt Bk

(A=lH 72| 7tE)
<7td 1> EZX YLt 0|8t AtO|2] BmAQl Ate[H A
27t 7tesF E=X| 217|=7t O &5 ZAO|Ct

22. MR 2|2t E2te] My

AH|RRS| E3bA HiZo| CHet A7 X[ 3001 EH &
O| Alz|utet ZOFOM =HE|of ok 1 F CHEXQ &
M= Hofstede (1980)2| 7HQIF2lt EEtEo| E3t0f| ot A
2 ZO|CL JiQIFe| Bate T2 M7H I7HE SMLE JIX|1n
on, HEFES| Bt sYH IF7HE FMCE 7K1 QUL 7Y
RIF=o| Eo|ME XML IES RMAISHH JHelel dF, XtE
d, Aprle| Z7 S0 42| 7HAE FOolTir)
oAM= ZEHe| md, TEZ |XISH| et g4, HEte| MR
2XMQ| 7Helel ZtX[of| EHE £ UCL of2{st o
2 H8% £ [ 23 7& 22 8E U X8 2
7t QIC} (TriandisandGelfand,1998). =EH Z3l0M= FHEH 7H
o 3ot 7tX|e| 2Hiet BETH QIZIEAE BAlst= HHH, 3
A E230iMe A 7o HBTE THKIQb Atzld gt X|2(Q|
T20| 382 F1 ULk MFH 71 BOM=E S7E I37I1=0|
THA 230 &5tH, SYH =71 SoM= 230 Ef= SO|
TEA FEoo| &otct BHH, =2H Fsiof= 0/=, ot=, Y&,
== 0| &3tk

2 AF0ME CHYTH B3 M SOo|AM JhQlFoet Rt
o| Zzlof HEstaAt otCh J§RIFe|l EtECH HEEFES| 2210
M UWEES| olHdE O S8ASH 40| ACH (Hofstede 980;
Oyserman et al.,, 2002). 05°| 70| =M, Ao =Z J|ol
ZFo| E3vt Zot IVtEE O|=, JLICh SREZ7E J7IEE
S0l e, FEtFEo| Ezt7t 43t Z7I2= O, 5=, 2k,
U2 SO LIELRCE ol2{st 23t& Xtolof 2fsf =EA dako|
HEO| LIEILIA /=0, OIE =0, 7ielFe EtdoM = S8
HOl Moto| AFS AMHFC=Z Bro| Sti, TEHFSl FEatAH0fAM
= O"X 2& = QUCKOyserman et al., 2002). [2tA], EEHE
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Jal
b
1}
ot
Jas
H

o Eot £+ AFRS2 AHUOIA HIEHHQ FHO| oy 2ok g
8= HO0l= 327t ALt ALHE A0 HEHLje| Y2

7|1 o, AHAEN FaNQ PPz FIF #UIE
ot7| MZO[Ch B, 7HQIFe| 230 &3 AI-S2 JHelel At

250l HE 58O gFE oky| W= Efelel T Erhts

Jielol Riete ZRE HHESIL 0|8 HMdte Ido| 2Ot E
stHe das 2o

2 OTe HEEFE 2okt JHeIFel F3oiM AtE AHE(Q

A XEEo R LIEHEX|o| CHe HBStnX}; ool 2

2t HEX SMFEO|M = O[8XIE1t MAKHE AtO[Of TR 7
FLAO|MO| LiEtLt=0], o aFHolM MEQ| AlR|® HE|E ¢l
Al g = Qe THAMTE B ME|=ICh ol S0, YouTubeljA&=
O|8XI7t MAtXte] HHXE F=5tn U=X(Q OEE ol o
= QU2M, FacebookOjM& AtAO| XIHQIX| =olgh £ U,
TwitterOf A= AtAle| 2 QX[ OJFE =0l & = QU= 20|
Cf. O|Qt &0 Xtilut 7t2 Af2|® A2 A=A 52 21X
UKo OJEE =0l T 5= Q= AAHIO| ZFO0IT HEOME
AR|E AHz2(of olst Ef= ZA7Oo| ZO[sHRICE A HHot Hiet
Z0| JHeIFo| ZoHH0|M = At2|E JHX|ECE Jjele| HF et S
7t SMAl E[X|ZH HEFEOl Ztdo|ME= Atz|E i (social
norm)at AtAO| Atz|o] FERRLE £317| 2ot L3S0| 5%t
H E7¢ EICh S ARNEQ| o2 JHRIFe| EotErt HEHEFQ|
2310 A Atz|™ £=F(social convergence) TAE EQICt (Paulus
et al., 2002). Atz| F+42 AO[OM 2|7dE uetdh= IPdS &5t
Of CHaof CHst EfE, 4T, M=k 50| o W2 BOofX|=
40| Ydist= Ao|Ck

SEHOE, JfeIFo| Botert HEF ES0M T (e,
7t AMEIE AHZ|)e| olHE mMEH e dYo| YHE JtsdE
iS5t Qs AOo|Ch makA, EEEFESl E3to|M= 7HoIFe| 7
2HoAM HECt 220l HHXE 0|83tz O|8XHEut AAHAL AHO|Q]
ARIE AZ|7F IPtEE HEZES| QV|E0F O AA B715te
FEE AIR|E = ZF0| ZotH Llg Aoz oM = U
C}. olofl CHst 7HdE ChE2at 20| MA|StAXt SiCh

= =

]

(Ar=ld AHelet Zsto| Hehd 7td)
<7td 2> [EFO| Z0M = JieFol 2o 20t AR
Helof| ofgh HHZES[ QY[ FIt7F Of AA LIEHE

Z{0|ct.
2.3. O|8Xt =gt Mgty
O|gAt 222 ME =& 29l O|EXE ALO|Of ZHK|Q 1
a2 % 4= B39 gl uHEZ LSICH (Parent et al.,
2011). O|8AI S 219l HEIX MH|AQF Z0| O|X} A0
o 7FLIAHO|MO| 205t ZHZO|A ZestA LIEHACE 2212
MHAE ol HEo| QHMH0| BHE L= AMHAZ O|8XES &

SHQ AT HY B0 Loik|l= E3MFO0|7| = StC;. 22l
o 0|84t EYU2 thedt AAESES HOM HIFQl JiUat g
29| 1P’H0| QUCt (Hennig-Thurau et al., 2004). 7|&2| 220l 3
M AFOM= OI8AHEO0| H7|l= MEBO| Cigt H7tt BRE =+
Aot ARSIGCHH (e, Godes and Mayzlin, 2009), 2c2}219|
Ol8AI =%0f ozt AFOoM= ot O LIO7t O|&AHS0| Al
st ZHXS MAROA HIHO2 9ustn Athlo| B}
CHE O[8XIE0IA | YEl2e XI5l 30| ZatElctn
= QUCt (Ghose et al., 2012).
OO, O|8X} U2 22t At2lX 2o ZAHOf ofESt
5 4 g Uk JIEQ| it et onvt Zdg
H|(Kim et al., 2008, Zhao and Xie 2011), O}%| O|&XI =
T BSE A2 OE goCh SRIR, OI8X BYUM 8
2% W4z SUC Solo| B AROIME Sstet S
Atole| A CHs{ =oHHE RUCE Agrawal and

et uu ©
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In > 209
O 410
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Maheswaran (2005)2| GF0M= 2318 T = 52 E2E =
2 SEfOIM HF o5HA LIEHHCHE SIT7ZOE ED SIQICH 2
HE SYUO| A= ZR0| B0 O FHEO| H20| =0t
oot 22 CHE M"d Q019 Fardo| Zadst= Z0|Ct £,
2o Hgd AE LA2AT7le AE HIEW e,
Wang and Lee (2006)2| HGL0fA] Z=EXH At0|Q XTHMO| &
oo Qs ZEE|l= dlofe oESHH QCE ZF RT2 MRS
O| ZHA 0| & (promotional) tE= O|EbA (preventional) Z=HH0|
A=X[of Cfpt AFEA, oA Xl stFoM= oA FHE
o M5 2Vt FO|LIH, TaA XHOl SHEoM= HIHE T4
A dHo| 45 7uvt FOojLiCt SHX[DH Bt 20| HEXE|
O Hudo| =OtX|A| ™ O|2{gt Mot 2ut7h AR2tX|= 24
O] LtEtLt= ZO|CE FEXNEZ|Q| Mg AH|Xto| £hy, ROk,
== 30| Qs =OotX|=H|, ol2{gt FEXNZ|Q| Hugo| =0t
A ZA% AH|[XHe K oHs Chst LHE Sl M0l "HEE Z-E6HA
D22 XMahdar 22 WXE M2[d i ARRFE 5 e THs
‘g0| A= Ao|ct.

2 g7 23Rt AR|E H2| Atole] Hgtdol ol At S0
o {EA Z=HE|=X|0f CHol AmEnXt SCh J4RIF9| £
HOt Mool ZatofM Ale|&® AH2[7t Q7| Bt o & g
2 FLh= 74 20] 7|gket o, 22/ AH[XZE 7|2 EEHE
=l Mzl aolo 25t mEtetg XSt o 4= QUCh
Olzfst Fuot ME[d 202 O|8X 221 &2 o7t =2
oM MESH| olECts B2 AAMel 42 Sl &l
QUCL mEtM, O8AL Q0| Z2 A0z, JelFe| 2of Tt
Fold M AtR|H AHEZ|7t IPIEE 27|27t o 3A =0X(X]|
Bt 0|8 =R0| H2 ZR0l= 7HeIFe|et TITHFL| AtO[of At
28 AzZ|of Qg Q7|2 F7t 2o XHo|7t Qg = U= Ao
Ct (i.e., wear-out effect). O|0| CH3t 7t Cr2ut Z0| XMA|stD
X} siCk

=

_

(Hego tict O|8A 2o =E =t 7Ha)
<7t2 3> O|8At 2¢O E=+F A=Y 7H2[t 23t A0|2
Hehd =t A2t 0|

L

3. el
3.1. 4oy

2 d7= 22 HHEXE 0|8%t= O|8X[Qt YAtXt Ato[Q|
A=A AHe2|et 23t HEde AT ez o Urh makM
2etel HH= 0|8 Ho|HE Y oI Y=, Ol 2l
= d7s MARSZ tEHQl 22t¢1 AHMX AMH|AQ! YouTube
£ 24 ez Haxt #H HOoHE +=TSIRALE YouTubes
O|8XIt MAHKL AtO[9| 20| Zl= O8XL dib FHHIX(user
generated content)E A{H|A St= CHEZA QI ESHZ0|C} YouTube
OiME 5BHE YEE St YRS 534 E CHE O|8AE

|0

okl O

O AldS ot &, o, &= i S0 tish 25 =714
Zore, £ ¥7| 5o das & 5 U Al2EE AF1 Ut

=
EESH O] 8Atet WAkA} AfO|o] HHO| Gl= HO|2=2, O|8Atet 4
APRE ALO|Q| O|AAEO0| ZHESICE (Yoganarasimhan 2012). &£ ¢
7= Ol2{et YouTube2| HIO|HE =&3t7| (3, YouTubeliAf

2EStD U SFA MUX} (e, PEO)Q S0 7l
£ USIAL: et 24 22 8¢ +80|H, 53¢ d
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227] SOl efgfeict e =
N B3, 9%, 53, 0/, S ZYA S 56
24 CfMOE Mot ¢fF FtolM 2T Holels
o] QAo Z, 0|F A|H47} 1003 O|AHQl 4,9807}2]
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0z
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R
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7|k 2 99| 5,0 SYHO| QU= O8AZE M
ot 7is=o| Hzte 2 ZHSIQUCL AV|=es O AH

[sfl SE& Aol Z7teto) wzt of Y2 £0teE ME &
2 ZE0| Z7K2 Ao|ct. 22l HHEE| gt O] HF0|ME=
O|8AtS0| AH=X0| L3t SHEQ} M= ZIFE-E g A
HXE XXt o742 Ho| EY = AZS HYSIUC} (Godes
and Mayzlin, 2009).

AEIE AHE| 2 ATe ARIE AHZ|E O|8Xt s34E EA
Xt7|(favorite) 3t =2 Z=HSIALCL Youtubel|= E7HA7| 7|52
0| 8510] O|8XAI7t CHE MAKIS| SPAES &7|7tof] 24 2=
T e 7150 Y, SAHRIIE 17| fIsiMe Ao SiE
MARIS| SEdE AESH ZR0| A0{0F BiCt. o, EAHRI[S
O|8Xt7t 47| StX| Y2 O|8Xto| Hlsl XIYHHO| § =2 O
X7t Q= AO|Ct (Ghose et al., 2012). Ate|™ HZ|7} 7PitEs
5 FHE MOl 0| 2ol ME QAAFTE HS B
A g 7tsd0| =Lt

B3t B Ao Bt =HL J|Z=o| AHAFE 2}t (Hofstede,
1980), Z7tof 2t 7HelsFelet AEHRS| 22 &SIt &
A7t 2Ast SGAQ| MMXZL &5t 710t OflHe E3le =
ZtQIX|of w2t 2otE 2F/SIAULCL 0=, Z&A, 5L 5 M 37t
o 4R2= JMoIFel B2 2FSIQL, o=, 22, 53 S A
7t FUFol 2 EF/SIRACE M2t & A7t 8ot =
7t= & 67§ =712 & Z=o|LCt.

O|8xt =¢. 2 979 =3t =T H==0l 0|8Xt E82 A
24 CHH] O|8XIt Zhdet BiZ9| EHHoj=2 = I
(Ghose et al., 2012). O|8AI7} A0 CHst AO{zot =Ql9|
Brrt 2258 4 B B3 o|8ctuaxt g Zo|H, ojof
2 O W2 9| tHoi7t Sz 2do| O|8E + ULt o[, =3
= o ZHo| o8 CHoj+=E O|8Z2EMN, HH=2 HOi o
oot HedES SHSILLX}; ULt

o

M 2 oy

H

o 2 1

o
-z

<Table 1>2 £ GTOIA £4 MO 42 HOlE 7|£S
AZS LECE S4H40l o7|zo] ¥ BRL 93512 20t
Q gigizol BRL of 9332kn ¥ 4 ULk X FIAE 19
2 949 WRo| Aot i 2 XSHT EEES JEE ¥
S otk Ee, orjmE Fole A4E =Y &0z ug
(non-negative)o| 4+ 22 JIxl= S42 JIxln it Fad
Y Baol ABE j2ls B5| 42 SWEDR Al 45
S JHxls widoll, B EEBXI| Xf0|7t o 6eo] 0|2
HO2 HOp E7&I7H FEHOI 22 e SYY0| USS

rr 3 i
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o 4 oIk w3 23lo| FS JQIFO| 23t 27ko| SYN0| o
65%2 FEFO| 23t A7lo] SAMEC O BSS ¥ & ULk
Cl C _{ _/'\_

=

ol & HO = 1452X3)

10| 371 W O|&X} Sd=22| toj= 145747t Sotete & =

=0, sig B Al B@ BT EAC| Ko7t i 2 A=
o

o

1

Of Si=9| Zo|e| Hal=0| A% OiCt Oj &olg
0|20 SH|H==0 LS 2|2 HHE2
HEEHAH= of 6830|Ct [M2HN, SHHEoE B2
o G0l ASE Y = ALt olfst FEXIE
o EME B2 =, MUK Sz FOME FASHA
= QUCh ot 3FY AA| o2 s34E YR o
£H HOIHE =Tt AE AtO|e] ERWe| =IO, of 45722
H oy ZLfpt SYH0| WrEAUS & = ULk E COE EX|
HeE YAMXE E42 YAXEZLE YouTubeOf 7HYSH Zdatdat A
AXZE HEHie, FEE)TH T S M2 FF E ok
OfX|2te 2, A7t SHE & 970 Me Bthstn RUCE O[2{3t Al
7t SXle 2 AFoIM RHFSH| o2 AlZte| Hato| 2 =HA
20l9o| Halvt ev[ro| Halo| O/X|le 2UE MY = UCts

Z™0| QUCH (lyengar et al., 2011).
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<Table 1> Summary Statistics

A. Dependent Variable

Mean SD Median

Popularity (i.e., increments of likes) 93.51 175.53 19
B. Independent Variable

Mean SD
Social Distance (i.e., Favorites) 1021.25 | 5980.73
e (o ottt | 0ss | st
User engageme.nt (i.e., Words per 1.45. 047
view)
Content characteristics
Views 247875.41 | 687742.86
User comments 457.24 683.27
Producer comments 0.79 2.57
Days from upload 457.57 335.78

Producer characteristics

Days since join 1150.79 651.74

Producer's contents 157.35 325.21
Time dummies
Collect date: 3rd Q. 2011 0.415 0.488
Collect date: 4th Q. 2011 0.585 0.500
34. 2

QA "3.3 7|EEA"0IA sl Hiet ZHo] S0 ZHA
Ci3t QI7|=9| Z7H= H|Z(non-negative)2| At Zf2 74X|1 Q)
Ch m2tA 2 s Zoks 2Yo| 7|gkste] 2Mstaxt
B2 AT Thgol Alkes, s ARG o] SHA j7F AIY
t1 (e, H™ AFOIM AIE t (e, X AF) AtOJO] SIS £
oteo| Ji+=2, 31t 20| Zots BEE MLt

ree
Ly

ALikes,, ~ Poisson(4,,),

Zoks HIg Aol TR SYWS| HE B Xu g AR
o 722t 0|8t S¢S Fo HeE EEstn 2n, 0/Qok:
=1 i

=2} kOl Af Y

Clfet SX B4E EstD oI 2t SE4E 22
s was

=
AL i2] Y JE A tof LIEtH Heids
TSE0f UL

o Tr

log(imv,{) =Xk P tEx

Kok ET = B, -SocialDistancey,, + 5, , - SocialDistancey,, - Engagement;; ,

- Controls,

+Pox +ﬂ:\k +9, itk

ijt k

_ 0 2 .
Foi) i dBYN ( ] A
ﬂo,k:z 0)\y-v,v Va

where,

ALikesy.: 2ot KO MARL i9] SHA Ol CHSE AIF-10A Al
Ht Atole] Q17|E9| Bt

SocialDistance,,, . 25} koA AIE to M SYA jO| AR} 9t
O|&Xt AO|2] BT XMl AM2|H Az

Engagement,,,. 25} KO|A AR} io] SHA joi| CHSH AIF tof
Me| O|8AtEe| 28k

Controls,, , - Ex|eis HE s

Qlo| mops Ajof| mgtgl SocialDistance;, = 25} koA Al t
of S84 ol =2 = 2HASe BN A=Y A2l
o|o|gtct. g, Engagement,, = 2ot koM Al tof SHA joi
Chet OI8A SRS 0[BTt Al=|H 72|t 0|&Xr =¢o] 217]
Sof OjXlE @S 27 At Az ZEBCL At B3 k
+E0IMel Rgo] HHE olnjsith Ee A MAR | 2E|
Aol BEol o|=s ojojste WY 2i Yo
Jbgsict sl HY =uge 23 k=1, k=2 2
7=, & 232 AOJo] AT ASE old & 5 U1, Of

t

L=

-
=
1
-
=
1

of mrelof Yoo o Baol amse & Sof FWICH

ol

Kot QXL 2 5
—

—

Olgfe| =EM+=2 2K ShCt.
HOEQ| 7|=SAHE LIEIL= <& 1>0f =M SHH0l 2
7|0 Bt S Ko7k 2 AS & 5 ULk ol He
(

o EXE ol7|=7t 1tAtmx(over-dispersion)2| ES FAfSIL
ASS LIEIHLE Ol2{st ntAitmzol QIS SHSH| fls 2%t
-c',gexp(gw_k)~Gamma(&k,ﬁk)g 20| o8l MES 3o 2x
Zi BAS JSICH (Greene 2002). 0|2 Edf, 20
(negative binomial distribution, NBD) HEHE 2= EXE
O O|8ottt Wt 2 A= XSH2=Z O|HEZ(binomial
e SOIEZZZYNBD)S FYOHES oot

1o
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4. 2747}

1=
<Table 2> 9N S 2 K70l S0[F PHS TN Z
Jolch B (=12 JjoIFo| Bi SYM2 EM ZIo[D],
23 (2 HOFOl 22 SYN2 2% Aot Yol
AL AT 2Rt MEIXARIX0I8R BYO| A(Au)
e Edf it JHQISo| 23 BHO|A Fua=1.062 (S.E=0.157)

93

2 [OSIA LtEtgton, FEHFol 23t 2HolM  Afu-=3.057
(SE=0.280)22 ROISIA LEINLE. O Sdlf At=lH 2|7t 7t
NesrE (e, EAR| 7t BE+5) 27I=7 o Bo| S7tet
Che 7t 10] XX|=|RACt Ol= 7HQlzolet MEEel 22t RF
OflM o A== 2t0] EEEEN Zolg 4= QUCt C32& 7t
2 2 JfQlFolet MEFS| BYo| Aol A0S Sdf ¢l
ot £ QIC} Biia nl; Briza O XIol= 1.995 (p<.0NZE [o|0|5}A
LIEFRICE. MEkM 7HQlze| ZotECH HEERel 22t0A AtelH
Helofl el 27|=7F o 3A F7te Aoleks 7Hd 28 RIX
+ ACE OEX|Zez JhE 32 A=Y A2[et O|8AF 299l ¢=
e 3ol B o BEsE Eg| =9l T £ QUCH Pri=-1.319

(S.E.=0.214)0|1 F>4-2=-2.885 (S.E=0.330)22 L}IE}LICE [IF2A],
O|8AL ZQO| HHEFE ARl 727} 217|=0f OjX|l= a2
Aasts A22 LEGCH, 0| Sdl 23t AR HE| Ato]
o Matd muk7Hd 2)7t ZASHY 00f 7PhE g THKl= A2
ot = QICh &, Sua+540=1.062-1.019=0.0430|0, L +bosmr
=3.057-3.285=-0.2282 T EL|= H2 & 2= QIC} 0|23t ZAnt=
HelFo| EatEl HEHFES| Z3oM AR|E H2lel 27t ¢
Acts 7k 29| Antrt o|8XF S 0| HEFE At2tElE LERLE
I Qot mMEkM o2t ANE HIEge= 7t 38 X[X|& = U
Ch. HIMY 2¥el S0lg YoM E M=X8Eol Rode
Qlst7| ls HEMHZ 0|83 |oldE AT s, Ao
20|88 X|X|& 2= QUULC} (Ai and Norton, 2003)

<Table 2> Model Estimate Results

Model, k=1 Model, k=2
Variables Individualism Collectivism
(N=3,237) (N=1,743)

Estimate| S.E. Estimate S.E.

Intercept 1.242** [ 0.125| | 0.859** 0.178

Social distance (H1, H2) 1.062** | 0.157 3.057* 0.280

Social distance x user

engagement (H3) -1.0197 0.214

-3.285** 0.330

Content characteristics 0.180** | 0.240 0.024** 0.091

Views 0.880** | 0.147 1.224* 0.108

User comments 0.298** | 0.412 0.440** 0.533

Producer comments -0.147** | 0.147 -0.473* 0.047

Days from upload -0.441** 1 0.142 | | -0.037** 0.182

Producer characteristics

Days since join -0.121**10.220 | | -0.108** 0.148

Producer's contents 0.107** | 0.187 -0.247** 0.047

Content characteristics

Time dummy: Collect date:

-0.751*10.201 | | -0.510* | 0.190

3rd Q. 2011"
0, 1.471* 1 0.041| | 1.087* | 0.039
Y 0.181** | 0.077
2LL 25,744
It 4% ol = SHH+2 O|8E ol F=FE A

45 21
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1, FEEo 232t 33, U=, F30| WMAL YRE 5
YAS Cho= STk Ol2fet MR Sotel HHXE 0|83 O
8xto] #S Ho|ES 2 9177} HPoR she 2afet Malx of
T goi2 W O B 4 U J|0iES 1Y Ao oy 4

52. SFE2H™ A|AHHE

2 7= ChHeot 22 S28 AAEE JHRICH AR, AlRE
ZHelof st GTE 22101 HHEX MH| AR SHE AIZICHL Al=lA
A2le WS -E XISt ’859} 42 st 852 &
MBIt (Zhao and Xie 2011). & HLAE 0|0f stet O L}O7t
AR|A HE|E 22t HEX HHIAOM 27|zt A% 25 of
Ol HE Bz ZHSIQUCEL AN 2201 HEX AH|A0A A
2|8 A2t ER%t @AU0|E S5t b S22 4EX|t
A Fo| T E Y=, 2 UTE MM =22He HEX
CIOIHE 0|85I0] EAMato =M At2|& 72(0f ot ¢t 2Ot
M ASHE g ot A5 Aol EYs HIt HRct= 9
07t ACL olzfst & g7l dit= 6*° QEPC&' HH= AFE
FHSIIRL S AFXIOIA 1 Yo st S HAE F
%% £ Ut FEO| ACH

=M, ARIE AHe|et 23te] Mahd ZEE MAISHYICH 0W°I
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