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Abstract

Purpose - The objective of this study is to verify whether
there are differences between Korean and Chinese consumers
in the importance of the attributes such as shopping value and
loyalty in social commerce. With the purpose of finding out
these differences, the following questions are set up as re-
search questions. First, will there be a difference between Korea
and China in the importance of attributes of social commerce?
Second, will there be a difference between Korean and Chinese
consumers in shopping value? Third, will there be a difference
between Korean and Chinese consumers in their loyalty?

Research design, data, and methodology - The researchers
collected data through self-administered questionnaires from
Korean and Chinese consumers who had used social commerce
within the past six months before answering the questionnaire.
First, for social commerce users in Korea, comprising male and
female university students in Chungcheong, a questionnaire was
circulated. For social commerce users in China, university stu-
dents within Beijing were surveyed. Responses to 336 ques-
tionnaires were used, excluding those with no answers or un-
reliable answers. Data coding and data cleaning were used.
SPSS 18.0 was used. First, exploratory factor analysis is done
to verify the validity of testing tools, and Cronbach’s o co-
efficient is used to verify credibility. For factor analysis, the
Varimax method is used. To verify the internal consistency reli-
ability of each factor, the Cronbach’s a coefficient is used to
verify the credibility. Second, a T-test is done to verify differ-
ences between Korean and Chinese consumers for the im-
portance of attributes. Third, ANOVA (Analysis of variance) is
done to verify differences between Korean and Chinese con-
sumers in shopping value and loyalty.

Results - When Korean and Chinese consumers use social
commerce, first, the importance of the attributes of social com-
merce is affected by four factors; playfulness and economic fac-
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tors are more important to Korean consumers than Chinese
consumers. As for informativeness factors, including product in-
formation and quality, and buyer comments, there was no con-
firmed difference between Korean and Chinese consumers. The
convenience factor is more important to Chinese consumers
than Korean consumers.

Second, the factors affecting shopping value for Korean and
Chinese consumers were hedonic shopping value and rational
shopping value. To see the difference between Korean and
Chinese consumers in shopping value factors, a t-test is
conducted. As a result, in the rational shopping value factors of
social commerce, Korean consumers scored higher than did
Chinese consumers. These results were verified to be mean-
ingful through statistics. In the hedonic shopping value factor of
social commerce, Korean consumers scored higher than
Chinese consumers. These results showed a significant
difference. Third, loyalty in social commerce is higher for
Chinese consumers than for Korean consumers. However, there
is no difference in loyalty depending on sex.

Conclusions - These results will hopefully be valuable and
used in the future by Korean companies that wish to enter the
Chinese social commerce market.

Keywords: Masstige Brand, Consumption Value, Consumer
Happiness, Trust, Satisfaction, Loyalty.
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QICH= ZO|CHLee et al., 2011). 2 AFOME= 2
i AHXPZE dRdshA| e dedel d=0 232 £
L d=0l 70| CHA T2 M2|stRiet AMERL, Alzlst
S| 59| W52 AYste B2 2001 2
Ol ZHESH= 2Ho| Cfs 3EQt ¢I5t0] ZCHDiner &
Chan, 2011; Mogilner, 2010; Dunn et al., 2008). CH{E&29| A4
SN #EZ2 J4Ql0] FHEoRE LJ)|= DHEZO|H, 87t &
0| X0 MESIAL EHSE e HEE Folst Urt
(Lee et al, 2011). WE2 7o 40| CHS+ FA HILO|Ck
(Diener, 2000). m2tM HEZ =0t Of AHXf HAst= FEH
FMEtEar 40l Cist X[ HItL S2EezE nE Tart
RUCHArgyle, 1999). AH[Q| &2 AH|XI7L JHQ1Q| AH|of CHot
FEEQI HotY Zo|Ch OEE AHIE 83 AH|XH= &4,
HOKghE L1, B2 2EE0l ZEE @ LAo=N X
&0l ChHot otz Sof AH[A=0| CHot 7HE0| =2|x[0{oF ot
CHSung et al.,, 2013). 0|2t Z0| MEQ Lt =2 A HI=
LIAOE FE2 OX|A £, n24o| HES s OfEAH EaH
EE #EdioF steXof ot A+= O|FO{XCHisen et al.,
2004; Mogilner & Aaker, 2009).
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ZZ AHESO| AlRES dEoz2 AZE £ U’ s F
ME L2 90| e, AHES 70| At =OFRof 2t
AHZL AENo=Z 4ol WHO| FS O|XICtD otCh £3| O
g RORoA =0l ot Adite MYY| BEHFot HO|QSLt
(Hanson & Surendra, 2010), AH|Q} HE0| CHSt £4A0| =0tX|
HA #HA=FS0| sieisk=X|of A &0 UCL 2Lt a2E
OlLt ZME & 7|Ef CHYSH 200N HES FHEZE B2 AFS
O] +=JE|RACE [2tM AHESHH HEO| HAE HFPHCE Ot
£ g7 0| o, 45 FYo| AHHE F, YA AH|Qt
EZX AH|(Van Boven & Gilovich, 2003), 2 E0IE& {3t &
H2E 50| d=0| 7|0sk= HEo| Xto|7} USS EojF= o
TE O|F0X|1 QJUCHAKnIn et al., 2009; Sung et al., 2013).
SO 2 HUFNOl AH|X|ES Q0| ESUK|T, AHE0| AAE
ZHX QUCtn MZiE|l= o= =2 OI|K| Y=Lk A5FE 0
2b AF0| = 72 ZEtX|= AH|Y=2E ACioM OlXE A5+
FiHs AEglo] AHIXE2 Aol ASFEHEL oF B 52
AH|QF oF Bt 22 AH|E SA|0f 5t= O|EH} 121 AH| 233}
7l 583t AHEHERZ FZET QCL J|EHAZ FEE AH|
OjE0] MER EHEER ZO{X|HA T2[& AHIE St= AH|[KHE
O £ UCH A SHYHE RS2 XM7I0|HA SA0f ZEK[7F A
Cto TEtel= Adols B2 =2 20k Ol AH|Y=3t AHAO|
LIEILIE Olf= MA7|=9| Ao 2 7142 siaistn EE2 ™
o= SFME|R7| W20 H|XH YEOIME 20| EHot XE

7Y & Hols M7t MES 7Yt BitjZ XHio] B
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QUCH= FO|C. DHAE|X| HMEZ NFAHO| FHOIL f1d, 7HA
E 7K1 oBM HEEWE Hris JHHTOM =5 M 0|F
Hol £d5 2F AL2 = =3F siS== MSTS 20|
SICh 2H|IAE HEH0[D JHEHRl §7E SFEAH FHME
gelHel 7S HAlBY & & U= otitel e zM OjAE|X|
HEHEQ| Q17|7t FOHX|1 RUCH(Yang, 2014). Ot Z2 OHAE[X|
HEHEO| Z30|RE CHE &I FAMQb F2SHK| Gt 742l
SlE| 1 ZZHOl MES Fols AHIIHEHO| A2SaF0 YO
Haffe=z=l ol ngsiof et =27t s0ikt7| WEO|Ct
B71HM7t RSBEBM o|7et 7MHNE, ASA S2 2HMWE
S22 Aol &=t G FEOHR|L QUCh AlFe| g=3t

Os 452 DgaHl 40| 2 K& ARGt ULk ol &
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Meph 2 AR O|SHBO| fAEIX| BCSO| Cfs) Au|x
Jb FRSHE TP ROIRIRIS WO\, 8t AH|XE WIS of
e E7E QIEXIE ABOs 20| AFS £1 SCh Ol
UTRNZ THEOE RS CHn 2ot XA, OfAEK| =
U MBS ALGOHE N0| FToH AH|ZHX|9H AB|XF @R}
of TS MTENX BTk OfAE|X| HHCO| TS Ab|ThxE
JISE FRR|, A TH|, AN JHX SOl AMPHR| Areloz 3
Seict SHf, OHAE|X| HAS HBALS AR RIS B
Mzinfo] 7S ALK BTk OiX|HOE DYAER] S
AH[ZPE X2t Azio O1F, ofssoto] BAE Fehn
St
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2. O|EH #ig A A7t

2.1. O§AE|X| E2H=(Messtige brand)

MZE LEEILIEA 221 H 2l 7tAo SE0F 2ME, Z4EH
SAOf 2= & U= HAEX] HEER

LE[X] E-ES HF0| nFHe FES

2 YBEL A NFS diole EWEE HolCHlee et al,
2003). OHAE|X| A[ZO] At oA =T FFYAAME O
2gt BWAEIX| 2tels O MEH 2857 AIRUEL DAER] 2
W= A2fol 22X[E FF BUEOM SN otel EHES
Liz= A0 CIRfo|H EEHETE QUCH O|ME MSA Fd5in
U= OAE[X| AIFe] 2H|XS2 AHLI0] d20ohs of2|H el 7t4
MM KHAQ| 7RIS =HRIAA & 5 A= EHMES HO0F AHIE
St 0|52 ¥F EIMEQ s n7tA0| ZHX|UE 2H| QK|
of Chall o2 HM7I5t2, AHilo] @Mz Rlots M2 24H|
£ 2tk 0|50| O] MES 7 I 7t8 FRA 047l A2
x| FFO0| OfL|CEt= Atdlol 7|zt Fets rdY + U=
gelHel BMES Moottt A2 AH[AEHY st A5 2,
2HIAEE MES 7Y O S22 AR, 2-E, e2(Hel 7t
A4S TR MHYI|IELR o7|H, RN FRE SAlHL HH
Hol 2HggE A0 F75t QUCH(Yang, 2014).
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Atolef el BE &, OHAEX| 2ME0 Cist M=ot +8
FE ol IO sH[piydez 2| Foprkn ALk o|of
SHE2 2HAHS0| ngstot= O|EH FEo| tES 0| Lt
EtLtD A0 M2E2 ¥EF+R7F s0E AEZ o¢dstn Urt
(Song, 2007).
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Olet &Y %13 HWEMEN= SO0{7tX| Zotx|ot, Ttz|H ol
740 AF50| S3iCts ME|d SEAS 22 5+ Us OfAE|
X M=t ME2 AHIZFMZE 20 QU OjAE[X|ZE S (mass)
ot HE(prestige product)2 TPt MEOZE CHHOZE HOfE|=
FNoF YELHMELL Z2|0j AEZ QO[BICt OAE|X|= FE
S| B7tstn on, miM#ET ofL|zt MEENE mHA7tD QUCEH
O|ME &0 ZE =0l NFAUES XHSIHME B2|HoZ F
TShe OIAEIX|Z0| =8 AH|ESZ MEA BEAst QUCh Cf
HZ2 OjAE[X] ME2 A5+F0| 0t 45 AHXIS0| 44
HOoZ MEZ S 5 JOTME A2 Xt ML BE, &
HES Mzohs 42 UL CME DjAEX|= MARYE C
Xo|H7t 2™ CIXIMOHME 7HA2 HEO| 382| 17HALHCY.
S20| 7|3t Z|HA FES 20 47| SHX|EH ZX[=o| g
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HEX| @4, mjdo figst 20300 H2E5s SHLER FEM
Aaels SAIO THFEAZE £ A= HFBOICh

2tA DHAEIX] EE-MEE EH2Z V7L 52 HEE
2N YFEHUEO HAUL FO| oot MHUE EHMEQ Z2Lt
0]20|%, DKNY 32t HIZ, MCM Si Z0| FFuh Lt 8ae
Ato|e] BZHALO| ZX|MStD Nl FEE MSots 2

Eot ZEEICh OjAEX] BEHEERAN QIXIEE =0|7| 2N
CHEHE 0] JHs3t 7+E0lE|, HEECHs B2(&el 7142 Fet
Stal, <ot EHI ngA2E HHWE O|0X|E sl X|&HHe
2 FXIefjof 5tH, 7HX| SAIY AH|IHEES K| AH[XHEQ| A3
A sEZAE Ha3g 227t QL Michael and Neil(2003)2 Of
2AEX| BEHEES LZOl CHE HZ2t H|wsto] HYEFEO|X| Q4K
3k, HTHE|O] e, 7tA4E2 OFF HIMX|= REX[TH Z2|0|20| &
UL SHRACE Dt AR EFOIHLH= 7HXE S/SIIXL St
= YU E0|L HED Hukl= §FE 7HXD ot SHRACE
Hong et al., 2010).
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2.2. AH|7EK]|

7tXlE ME[AQE HEALEOM 2EHCR MEleE AR, &
HIXtOl ofsh X|ZtEle Ao2AM FHEo=Z ZMECE ES A
A7F FAS LTt Ol 2l FAS ZI[SH=LE ALO|Q] 4
2t g o= Ch F, 2HXPIF FAS BEZH| 7|HEHA H

Mb|2o| =80 CHeh MEQl FIHO0|CH AH|Rp7E Sldst
At A= HEZIl YIS LIEHE A2 Sjdass F2
HOl Zah AlZh OHX], =3 St Z2 HETHY 242
FOfTICE =2 L0 QRYH Ol HEH, 2|0 HHH £
= TR = AMHA SR H2/HY 22(0|0X)e] 2YS
o|0|Btet.
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= = JHKEMN JHelo] &E0| Chet QIX|IFEat FojdSo
2 ol dekz O|XICh Ol AH|X}E0| AHAO| &5t
Ol &= AU=E HZBO|Lt MH|[ATF =okF Ziojz2tn &
7| U}20|CHKwon, 2013). 0|2{gt AH|X}Q| X|ZH=l 79l
It X|Zt=l H]80| OE9| 7tX|Qf #&0| QUCKChahal & Kumari,
2012). Grewal et al.(1998)2 X|Zt=l 7tX|E &=HSI7| {8 A2l
ot 2l59| JHEE 1124SIRICt. Gronroos(1997)2 7HK|E ZHAO|
1 QIX|XMQl EFo| B 2R, Sweeney and Soutar(2001)
2 AF™EO0|D ARH, ZFA 7ol R4EM JHXE S
Ct. %20 Gounaris et al.(2007)2 7tX|E NE7IK|, BX}& 7t
I ZHX|, Z™A JHX|, ARlH ZHK|, 2|4 X[Z4E Bl &
oz FEIIRACL 53| QZMH|A BEO0|M 2H|XF THKIE 29
IF HIEZto| Xp0|2 HY=L, 7|8H 7HI(MH|~ 8F, 7t8, ©
)t ZEA ZHI(MER, X, ), ARlA 7HKo] =TS
QUCHEkrem & Fazil, 2007). HtH, AZE0| QJO0AM= MES
2 JHX|7} o|2MH|A HOb= HE 280| 22 AR L}
fo 2t MH|A [™of m2p 2828 =75k JHX(7F THES
ALE.

T Eolg 8ol AH|AF JHK|= XL JiEeEMN oA
MR 842 7852 AFE € = AUk F, Azl JH|(H2FH
U2 MHA ZRERH ¥F), 2sd 7HKI(0EAH =atHo|n
BEHOE MH|A MSAIE MHIAE MESH=7Y), O1F ZHK|(7t
ANE OE), ARIE d2RE7HX|(SES AMH|2), R7[DHES(RY),
S ETFR|(FEFE QI 274X 7§ EH)S0|CHChahal & Kumari, 2012).
17 Jpxo] FRYL HIXLA HeRUo|M FR3 Q002 ¥
2 ULk FHXITHES ofsfste 20| Fpxjof Zluket 4Bl
2f=2ol| AN E=R2210| Z|ACHWoodruff, 1997). =, 1ZHoj
A MEEE MEOIL MH|AQ| 45 7Kz 49| o= =0t
oLzt xHEH Hutol= et Feks O|FICKReichheld et al,
2000; Heskett et al., 1997). O|[lf DZ47IK|= IS X0 Q|8 K|zt
El Zi0| ofL|2t AH|XIo| el AFE ZIXIE <IOISCE mEtA
Ml 40| RS =70 RES & AO[X| MK 2
2 MAME=TLT) OfL|2h= ZO|CH(Khalifa, 2004). 0|2} Z0| 14
of el XIZtE 7HK= SEXezLt 42Xo=z If+of st
YAl dFES 7| Rl 23Uz Za% B2 QIAEOH

2tCHBolton & Drew, 1991; Cronin et al., 2000).
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EESE Landroguez et al.(2013)2 1nZH7IX|E 1zHo| A 7|
gol BEE BT EYSHM SEYHoE HOROF STt FEGHYU
Ct. nZ40| RAZ 7IX|UACtD MZSH=X|E O[sst= A2 7|Y
O MM IjR EL23 2AEMN DHZ 2l O JHKIE BE
St #ejg ARIZLE MAlS] ECHPorter, 1985). 1242 2ot 7t
ANEE s82 ME £ MHA0NM 1nZo| BAZ HSH=TIE

1 HEE 123t ™™ g4Vt 2 £ QJCKHDeSarbo et al.,
2001). MELN D271X|= 7(Qe| d™WEel Z4ES Eddtn |4
St7| 2ot MER HRo=Z 7|EQ| FHEO|L M= 22 Ko
HEe i = U= 8% 71E0| =CHCronin et al., 2000;
Seeney et al.,, 1999).

ot 7HK| SO|M FHHQI AHAZDE 2EHE JHKE AH|
X2t SICE Sheth et al.(1991)= ©QI7t9| AH|QF ZAHE|O] Q)
= 7HXIE AH[7HK|2t= 801 ARSI CHA 7EX[Q] AH|7HK|
F, 7183 7HX|, A2A 71|, d-AE JHK|, X|E® THK|, A=A Tt
K E HMASHCE oHH, FFEMES| AH|7IK= FE MBS At
o= QI3 JHOIN Zllel AH ZIIE BT m3FSt0] AH|X}
o FaA TJHX|E HrFet JHE0|Ct of7|0fl= AR THK], BAd
MK, At2lE 7HK|, BEHE 71K, EF RKQ] CHA TR K| ZHEl
HE AH|ZIXE MAISED QUCE O o HEEHME AH[THK|
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= Sheth et al(1991)2] AHAFZE HIESZ  Vigneron and
Johnson(1999)2| AH|ZIX|E B2 =o|x|n =0, o= I
S JHK], 228 7K, DA A THK], AtelE T2 LSt
Ct =& 74X|= HE0| X[l 0| OotSCHolLE Z#ZEol EA
St 20| XHAle] FaEo|n HAMEQ EHE FASHE 710
Ch. S8% 7HX= dust 38aPdar 20| 7|&0| ! Aoz
HEO| XL A= FoHt EEES AFstD F=FSHE 7HK|O|CH
IFAIR 74X 2t HEAHIE Sot0 HES £ #Ho=z Bt
A ot MEIE TN, ARlE JHK|EH ®MES AHSte ST
Ate|F et 2o Qe X|ZHE 28/d0|0, AH|XPIF Mdoshe
QI EAE ZFCHO|LE AtS|R ZCHo| 2&E JHX|E o|O|siCHLee
& Lee, 2013).
2XF  AH|XIQ| AH| ZIO|ZAEIJYES ZHd 7HK| X|@E ozt
1 d= Ho| O Hotd X SiCh A7/ XI&KE[HM oF, 7t
HHE, A5k 52| 2HXE FSAoZ A|Ze| L3517t MK} =
SR, AEQ A=3E 0|F = FHo= SMEQ 1a7 AH|
dgar 74K AH|oAlol M0 E &2 XHK[Stn QUCt O2qst
SME AH[XIe| IEAO|L ZdX el TEES Y| A MEZ
AH| EACTL Alg| MEtHoz mAc|n Qeh, iEXEQ M2
EdET} O§AEIX] EE0| CHst AH|QF Mz2tn g
LBl AE0| ShE|HA HWX o] MHESIL
= Ae 1588 AH[EE 4ol 51
O] O E HHMo=z XNI7PgM eolsMets
of ofE2(1 U= X|F, HAEX|ZHe SMAIEES S
Z40|CHKim & Jeon, 2013). X|27tX| HEnp BE AH|7EK
T=0| 30| O|F0l BtH, OjAE|X| EMEE 4R &
=0| FHsH= 7HX0f gt A= Bo| 2% Aol
m2tM 2 AF0iME DHAE[X] HHHESQF BHEN AH|7HEK|Of
ZHEE T 7|FQ| AH|ZHX|QE ofifet XO|7} Y=X|E AmED
Xt ot OiAEIX] ME2 Y= LEt X7tel MEL= 2l &
A HE ZX[YUA Rk, FHo[Lt Q1A Eot =2 =FO|
Ko U= MEO|7| RO HEOAN FTHEE THKIQE LX|EA
L} 385 a7t Z Zo|ct o23 £&0| XHZ £ Of
AE|X| HHHEQ| AH|ZIX|E NAISHO HI{EIX}; SCt ®|FO|Lt
MH|A SOl CHot AH|E5= 1 ACHe| Ate|22lE dY%5H= 2
250l 2A2M A[CHo| 2tA|gio] D=l Zd0| OfL|2} A|CHE A}
2|Hatof M2} 02 FSEOo|2tn g = ULt AL AH|E3t=
SEHQ AH|IEFo| LKA TEZ HOoLE A AH|, F, 4%
O AMH|, 7|=9| AH[0 Cist 842 HEs= 20| S Hetst
Ct. AH|IE ChEd| WAE 2ot 225 AH| 20 QAISHEH 1At
= E2| Thje| AH|= O Q0|7 2EED JAOH, 0|0 e}
CIAEA AH[EFE O CHASHA LIELED RUCE &, AH[=
Ol YAHEQl FRAE MSof F=X|2 1 ErCb= Chdot
X0l o|0|E HolsiH, QIZh2 olz{st A ojOjE2 Y2
e AHIE St A0 iCh Ol AH|Q miZ{CHRI0] HMwisia
AUSE HOFECL AH[XRC| HE R AH[AQ| MEHO| UM HN
ol o] 2z|=Ql AYO| YA = BRIt LIEHACHE ZO|Ch

+

N
o
ArQrr Jv 4 ro o

(i)

b

HI r2 1 Ho
oA
r

rx 2 A

7|

o OY
™08
o — o

> 4 o 1

S|
=

2 A70AM = Shetth et al.(1991)2] M| ZtX| 7HX| &, 7|sX
7HX, AMIH IR, Z8H JHKIE DHAER] BRIE KFo| AH|7t
X2 MAlSEAxt oot 24, 7188 ZHK[EE HZF0| d84d, 7t4,
s, B2 Ex =228 g0 s ~H[RF X0t 288
oItk MY JHKE ME S 2H0ke ST 2E H
ZEXIZM dECiero] ZHK= HEHel Q7 AN SYEE ME
BN AEUT, 2RSS KXo|E X[ HTO ofet a%a

= BEAAZE = A= 7Kg Qopitt. 484 7= o E A
=0 Hisf 1 HMZF0| Szt “Zo|Lt ZF JEHE /EY = U

= s30| s 2B|AE X25He 285 EotthPark & Yoo,
2012). MEH FFU DIAEIX] BES W22 F7HX0f Cfst
XO|E TSR} oF AFOA DHAE|X] FFO| MSH FEHO
HI3H DIH7kXIF7et S F77t S S8 2H[7HKIZ HA|
Stlen], DAY FRIMKE OAER] 2ME 2ot HEH FF
M B =2 Ao= UE BHH, 2404 FPIHK= DiAE[R|

HACQL HEEMET} G +F22 LIEFHTHKIm, 2009).
2.3. AH|XF &

O g 2ofofA =0 st Htdut= AHs| £XFoh HO|
AOLKHanson & Surendra, 2010), %|Z2 AH|Qt HE0| CHet &
A0| =OIX|HAM o4 AR7L 7Pz QUCHHsee & Shen,
2009). 2Lt p2fsto|Lt ZAE 3 7|EF CHst 2ok O
O =28 N2 B2 A77 =l UL

AMEES SEEHCR EFY EE AHRQ 81 EF5AZ

S Qe AL JHSOIXIDR O WeE Ho2 B[R s
= ASHED E710] o] Bet ARSON IHX| YL
ZIS0| HAEICE B, A50] WRHO| OjXE Y HAS A
3|97t NAS ARIOIZl) ufet Fgol ZEst LRRIXIL, ChA
2 of Yoo MB2 |XT 4+ Y= +FES HOIMB 50|

oF

H=0| OX|l= FF2 AL gitts ZE=2 #HE|ln UC}
(Diener & Seligman, 2004; Easterlin, 1974; Lee, 2011). dHEL2
2 AIHO| ot 7HE 38% SE £ SHLIEMN(Brulde,
2007) U2 AFESOM HEo| HQt O MAQQI0 XFE F
0, Eo| ot OFSHE0| 2eE 71X UCH 4ol FE =
Ol ¥=E2 FoEQ FEN AAEQl HEO0| BF IQ5Ct
(Griffin, 2007). Dolan et al.(2008)2 AfZHo| sH=3s) X|7| 23t 2
22N ¢, JOIN EY, AHoZ JiEE £4, d2|1 Algt
=2 O|EA Ar8St=X|, AtAlah ERQlO] CHS EfEQF A1, ZHAH &
0] el, HA= dN&E o, Atzl™o|n FX|HQl A S0
AUCED BhCt.

o|et 0| =02t OF29| &t0f CHsl 2IX|=o|x, ZHE=Ql
7+E ©o|0|stCHDiener, 2000). WEO0| ™M™ QAT ZQSICID
StE2t, ARHS7tel =3t 40| Cist XHol= 2[FQl a40 7|
QIstCt AE|eiitEe e A7 JAe Xl a0 Cf
off QSO TS FEHEX|D, MM oR XZ20= AXERtel
ZHAof ERFO| 0N QUL &, dEnN AS7H| THAOf CH
A0 FQst BA0| Qo LCHClark & Lelkes, 2005; Dehejia
et al.,, 2007; Layard, 2005). 12{L} Ct2 QA0 H|3} 7§29 A
SAole dE0 2 IEE2 0O/Xls ARE LIEtRCHDitela &
MacCulloch, 2006).
#=o SHo| Yt 22 o|FEHel S42 JHX|D ek, of
2 MEATLSOIM AH[ZS0| MOIYD, EAH AL of
2 =4 AEHA = 3EAE 2&0l2Hs A7t LR
4(Kim, 2006), EEAH|IE 2[5 Q2| M2 22 A8t
Qlutol AMut MAIE sl AH[stn, FSHUS TFTY| 2
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e
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L

S'oL =c 0o
O2 AHMES & 42, ZM% ofHIwet o2t rh
o, AHAXY, oA S2of HE[H M7 UAZE EoF
O|et 20| A= AH|XIZL Ofet AH[MEE H07=
M BRI B2 9| datt AEE =7\ ofd, ALt
24, Zag 89 st UHE 7|k BKYoo & Song,
2008). Richard Florida(2010)= AH|7} AIRES YE2SHA Qs
20| ofL|at AH|E DtAHIME of2|M fojojst 0|2t FH &5
5t7| = oot
Diener(1984)2| ¢17L0jM H=0[2t= 7HEO| A71E = o &
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O A dEof ghoh AT ZES| TH Fo AL, =HZof
OIS 2O M= B[R] H=0f| CHet =2|7F O|ROfX|7| A%}
SIACE A=FO0|Zh ZHQlo FatY 2FHOA DX ApAIO] KMok el
of chet =Xl 7|zt o]l aut HugHS I Arilel 40
DEEARCID W25k QXY BIHE BIE2 = JHQI0| Aol &f
of CHet 38X EEo2t & 4= UCh Desmeules(2002)= 2
H=0|2ts B0 MSQE AMBSIHA AH[XL HEHO|ZH 449
HetEel HE FoM= 2H| FHO|A LiEtLk= d=0[2td Fo|
SIALCHLee, 2013).

AH[EE0| W21t BT UTt0| Chef BN 2D, 254
Fo| SO, WEAFC Wi YNELT} St FHE HHol
Ut Ol2fgt =0l M o] HEof wet ZYY 4 AL}
Of TSt =o| A%l UCh AT SO AHESI H=o| B

o
AHE APHMOR C1FEs A7 0| 3D Qn, AR AH|g
59| 9 =, dYX™ AH|QF &A™ AH|(Van Boven & Gilivich,
2003), =2 EIRIZ {ot AH| 2E S0| HEO 7|os5H= F=0f
M XIO|E EQICt= ARE0| UCHAknin et al, 2009; Sung,
2013). HtH, AH|ZFat S0 YEHMEES [fYOE AH|Xt
=0| X|Zst= AHHKO| =FE T dEu0| #AHE AH=2
A7} QICHLee & Lee, 2013). O|MH, 7|=HREL HEN 2
2 HM HES FOHECEN S HES ZYY AR EULCL
Jd2{Lt AHZF W52 A0 F, AS5FEL H2EA 7L ot
o, &S50 =2 A0 O ¥EE 7K feChtd oot
(Layard, 2005). &, =2 74019 +=QECt= 7IEaA et AL,
ws 59| Q00| L =93t 2&0| =ICHDitella & MacCulloch,
2006). Lee et al.(2011)2 HWES YOI |= AH|IHKIE HSH3lS}
7| Sfot BAEQl ARE AZDHHE 1, WEO| RQICE XHET
EM(Nicolao et al., 2009)0|L} 7tZ, DZHMH|A, THE So| HZE
2 £40| EnE Hf QUCh oHH, WHO0| 7MNCEs ZAote ¢
TOIYED, AHXE0| HMEO| CHs| ARdte WSS MH[A
23, SY=F, BHE =0 S-Ee Foks 0jX|= A=

LIEFGtCHHellen & Saaksjarvi, 2011; Sung et al., 2013).

o
-

3. gy 5l 7tEEs

2 L OjAE|R| SYE Pojuol Weo ek ojxls
HWRQIO RN AHIZHK|(ZISE THN, AHH JHK, AlRlH )
S HASLLL Ol2{3t AH[7HK|9 W=7io| BAS FYSNA B
RACH ek DAMSIL AZ|, B, ofszoto] B2S ekt
Cheat 22 ore

ogt

= HNAISHUL.

Masstige
Consumtpion
Value

Functional
value

Emotional
value

Satisfaction

<Figure 1> Research Model

3.1, AH|7hx|el AH|XF SEatol

22 dHE A5 2F&= e Zolz Fedh AH|THE
Ko7t LtEHE = QUCH TSHQ ZHEOIM Z42le] AHHSE &
HZEQ 7|F=0M 2A5tot EM, H|xo AH[SHE 71T 742 A
O|ofME M23l= mjHO|LE 40| CHE 4= AL a2z Hirf
At2lo| AH|EAS| XO|E 2YSH/| fBiM= HIBHME 2491 F
sk M50 CHsE 240| ZR5ICHLee et al., 2014). 0|2} ZO0|
BHH +=F0| ZCEte 242 74QI0| F5k= ZHX|of Wl O &
HYSOILL mjEo| HEtE £ ULt w2t ZHHE 50| A=
AR BEEAMEES o Mwotn, O B0 H2 SO U=
A0l W MES AHSts A2 OfLLCE ASH 22 FHEQ
FES Y| HiMY == QloLt a=0 2 J§QI0] F5t= 7t
X7t 2olojn, BEAS O FQSHA dZSt=Ltof et MElS=
BEHETL SHEtE 5= QUCL 2 gie A2 B2 AH|XE0| 2
2 7HK|1 Fofgks AE FEQ BAEX] EHMEES FOiSH=
SH|XE BHLE IS0| FHshk= 7H|7F FAQIX|, £t o[
ot JIX|E0| 1t H=0f ojiet FE OX|=X|E HEIX}
=g

=0t 42 B QAR7E &Sk JHK| T SHLto|nd, TRk
YoM 2|0 CHeet =F0|M MeE = ULk AH[7F 0| R0
= d&oMz o7t OfL|Ch. AH|X} H=S AHIE St A5
Heglez Folstn Utk 2H|7t gt AlEE ¢
= 2 = QX|Eh aH O XHls d5HEel 2% Q0200
ZIOICH MO|E AH[Gte O =TEE2 ARES dS5H =

UA SHCHNam, 2012). @59 AHIAD|O|A AH|XHZ} LIE
s Xt7| HHlgar AH7| O|O|X|E TSt AHIE
M2 H=Ch= 2fnjoM M=ol RIHMO| ECtd
=0| &t 7|FE ARSM FTHAIE2 FE £
Gl 0| ofLz}, LErHQl 5o Xt 2ot 2l
SAH B, a0l EiE, SHOA, ek, HEY So 448,
HL, A2Ex=xF, 9|8, uwSs4F SO|CK Seligman, 2002;
Seligman & Csikszentmihalyi, 2000).

ro o

-

r

>09_to°=*—hr'o}m

25O AHAROM AH|IWZE LiEHE ddS S3 A
SHgat xt7| O|0|X|E Fgota, aHE Sof £ S
A=Lh= QojoM d=o| RMO| =Lt ot B2 A70M =

Azo| H30| £2+2 FRHQ WE4FL Q3| Wrin Bt
(Diener & Kahneman, 2003; Kirkcaldy et al., 1998). L7 A~=0|
=1, 3HHoZ Ojg7t OB Ysts US A £ Un 2|
50| ZR2YRBM WE2ZoZ 00jF HO2s 20| It
SICHAhuvia, 2002). d2{Lt AS0| &0} H# HES st A
HISt= AMRO| O ¥5HS 7= A2 OfL2t ottt 3kek o
MY 22 37 58 BT X0, f2[oA EE &
2ot A2 FALN? =2 UHSHE CHE AS0| fE(0A ofH
0|92 7IMCHEE X| HESH= MEE Tt HIt7|E0| Hasiot
(Willenbrock, 2006). 1 & LWHA 232N S+ ZHA|, oI-=t
= 20 Xlds 91 A 87, AEdE g =8 S0l
1 SiCHLee et al., 2011).

kA KA AS4=F0|M HEstn X0 FHdt= 7HK| 7t
FEE|= MEO|LE MH|ABMEE AH[ECEN 23| AFUS
= QUCE ApAO AH| AERYO| A2 Ao AH[HMES

r

—= T o=
A¥g = AS Aolch FEO| AF0 7|oY &= UAs75ts &
=k YAl 0|22 FHO|C). O|2{gt 17t HZ0| Chot AH|7t
Yot= S718 H0F= &7|s0] AKX SEFQN Ao ot X|
LH 2oz d=oz AHAE|7| OfZChs 20| YHHo=z #of
E0X|= FHO|CKFrank, 2001). Hudders and Pandelaere(2012)
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rr

HEAH|Z7L H=0 7|KSHK| ZBHCHH of o 3|
| O|& FOHg ZQI7tof CHSHY ol 7HX|4, 3K
M0 7|0{SH= HZF AEre Edof mat HeEffitle ASeME
IIE HMAISIICE 2EFQ| AH[XEE2 CHE Tthike E2| AR
0| ofgt AH[olM 3EE 20| BSfst, £EE 20| Ha
ok w0k OfL|2t &0 CHYF THERE B7I5He AMME 9IRCHSung
et al,, 2013). =& AN ECE SHEQ ZA AH|of ofs H=0
0L 3AH ZOi=Ct= ZH0|CHVan Bowen, 2005; Van Boven &
Gilovich, 2003). J2{Lt ZRA AH|7l 2FHY Mjo]l= 23
HES G2 A X3l stCh= Zd0|CKNicolao et al., 2009).
HE5H AHMEE TS0 L7 AN RAS AH[SH=TF
HOt AHIE Sl ol 7HX|E =75k, OfEA AH[S=7t 6
= X7 AHXt MEOAM SR25ICHLee, 2011). B 22| X0l
AH|e 70| 7|EnH= E2| ERRIO| Ofl AH|X} XpdlO] FHEHY
2 [, XtAQ| AH|ZF BHEAZD o0 U JHK| QUCHD M2t
H, s8¢ g2/dY &= ULt 2ot
Z[Z OHAE|X| HEHEOf| CHot et FO42F SCiE o) ma2h &

HIXte| 50| F&E O/X[= AH|7HK= FAQAZ? BHAEX] 2
HE MES FYUS LA St O|Fe= O FOYSZEN Al
EME Eof| FTEHQl YEioz HAHEIT J™AMOl AUE AS
£ Q7| WZolct F, AH|XZL F4Skes of=40] UCH= ZAO|Ch
O|t Z0| XM Z0l| CiDt AHIE ZFE0| A0 CHNZE AREES
Mot MEHO| LA 7Y E2X| ot s 2 = J=XE
TERICE F, XECR oflfet 818 UMECE FFAZE A
QIZIE NTISHA |1, XHAlo| A 52 M=t 5220
o2t AHE AFSHA EICE Ol2fet 72 M=ot 58k
£ 78ste A2 7HKIE 48T &= UACHKIm & Kim, 2008). O]
oF 20| 7|EQ| AH|ZLX|0]| CHot 2 AFSO0IM CHASE 71X 2
FYE MAlStD U=, 2 AFOM= jAEX| EHEE S

I

bS|

S

o O

B

o
t
2HRRS] H=0| S O|X|= 2H|ZHKIE M 7HKI2 MA[SERAL
Stk &, 71SH 7K, A8H MK AlRlH 7R, e, IS
o 7K &2 7HF0[Lt t7+g H 80 oSt M2y SS
o = & Us AS 2vl6iH, d8H JHKls SEL SRt
€2 48" 23, OfFgolLt FEu 22 dE2[Hel et SoiM
@S & QACIL oiCh OX[F22 MY ZhX|E Ats|d HEHo|Lt
At7| olofX|et Z2 Atl, BMH X9t BHE A= EUCE
(Sheth et al., 1999). 0|2} Z2 A S&o AH|7IKE Ed Ojx
EIX| ERiE aH[Xte| B=0| s & Aol2tes Chaa 22 7t
22 28 &+ Atk

<7td 1> DHAE|R] HMEQ| AH|ZHK= AH[XFH=0] “8(+)2

Yets OE AOICH

<Tbd 11> 7I5H JpKE AHRREE H(+el dsg 0|
zo|ct.

<Ibd 12> 2N JHKE AHRRE H(He| Wskg 0|
Z{o|ct.

<Ibd 13> ARSIN JHKE AHIRRE0| H(He| Wstg 0|
z{o|ct.

3.2. AH[AL d=at dz|efof A

A 4o FRH0| AHX|BA 4TS Sof RS Holsia
ARAIO| JEXIE QIFSHTAF She H|Xf|
Qxg W2 NFYSS MH[SH 22UBFS H=S LA HLkn

STk ITiALR|OA 2Hl= FAECE 28 FHESO0|L, &H|X;
= B2l SH0|H, o] tHYo|Tt. AHXIYS0[2H= JHE0

MEA F=2 210 AUCHNam, 2012). 0|t Z0| 2= E|AILy
o| AHlo| HME EXAE 5% 7|/Es E40 50 4H
ot MEETetn g = UCh O AHIE S X|ZE s
2482 AH|CHAo| ofgt R2S S G LEIE = ?
Z0|CE 2 AF0oiM= OjAE|X| EZHEO| CHD MEIE
of MAQ@QIoz AH|X WEo| ZAERCIE HMAISIIX}
AE|X| EYME MBS &3 X|ZE =LA AH|XQ| 1=
Cist 222 S7MA71= 2210 & Zo|Ch 7|& AFS0|M 2
Cof ofst ME2E =2 = U= BeS0 o B2 AFS0]
AX|TH, o2zt WEL MEQIe| BAE T A ESCHR
gt = QUCh AME|= AoiEtof cyst EEgtar T
O|CHCrosby et al., 1990). Al2|= =2 AH|A mHOjIap DZHZHO|
1M BANLEE Qo 0jR Sa%t A2 QAN 2}
(Alrubaiee, 2012). A{H|A FOfROf CHSE 0ZHO| A2l THO{RIO|
nZ4ol A0 CHs{ 2AZ 7EK|D, TIAMZ[A HolA MH|AE
sid= A0 Chet X|Z4e=2 HWYEICE 023t ME= THX| YAH
o271 ot F FARKRZHO| EHEAQl H2AES S S HE
E[0{E = QUCk HOjRI0| 50| U1, ZESIHA MMAZ0| U
1, Moo X Z4EH o 250 ot 2@50| S7tEIcts A
O|CHRoman & Ruiz, 2005). Mishra et al.(2008)2 AlZ|9| Xt
2 4 72 BE)=0 F, dald, Hdd, R4, 2 82 kt
ZO|Ct. 0t ofL|z} TOjR0] 22(XQl o W=k 274 Zojo
Ciot f=d0|Lt AEYAE FX| QotoF MEl= H= =ORICHD
StCHKennedy et al., 2001).

ot AH|IXPE ME2 AH[SHHA 2l dEst 2382 1
ME0| = SEO[L} Mutoj st ZSOo|Lt MEIE S =2 A
o2 MZIECE 2t & AF0M= DHAEIX] EfE0] Chet A
HIXF 50| EHE0| CHot MEIE H<= S7IAZ ZAol2t= Ciaat

o S o
22 7tdE 28 + US AoICh

o
4> o "
o ro o

AN
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bir "
o
o3
= 4o

&
o
g::

[T rot

<Itd 2> 2H[XFHEE2 MEO H(+)e| F2 O|E Zo|Ct
3.3. AZ|Qt DZHOtEDFO| BHA|

ME[EH AOigtol Cisi #e= ez FolE = U=
(Moorman et al., 1993), @3F0t MEl= dSHQ 2A O & o
M O 93t 242 ZXE|0f 2 ME[= OHo|A =t
SUH AE2|MQl OFEZIE NSEC =N 7|Ye| Ot E M2k 58
st HE20| ECHKm & Ryu, 2014). =3t Berry and
Parasuraman(1991)2 7|t 10Z47to] ZAOfA AZ|9] M=
7| 250 HAHEE 2ot E2% EUYS ZXGIQICE §5| A
H|A AMROM AMElE O 5% %= QCh Mishra et al.(2008)
2 MEE Y 7HX| XAReE fE25tn =g, T2 HEd, |
s, #4529 20lo|Ck oo Cist nio| MEl= O=1te|
A&EHQ ZAE XX X E 2t 922 o2z, 7Y
ZHO|M= O|Qt Z0| moj@nt DnZHZIo| M EE0| 2Ot T2
MO X|Ro| Eegh Zo|Ct AMH|AmEE oLl ME HA| Foj
P80l 042 fofjap A2fof =Ettzj= HRLUAOMEE HIR
of B2 MzXEZ oA EICL M2t ®E0| 7+ 2oLt o
SO CHet AM2E ZEsty Chfet faol Ag(7) g SEz(of
OF 4 7|2t MEo cigt 2S0| FOFRICtn g == UCL X2
OAE|IX] ®EL| 217[2t 2talo] B7tz[HA 0| M=dtan Fojst
= AH|XFEO| S0{LtD = FAMO|CE OjAEX] HHE
St AH|XH= 2E|HQl AH|E St O dEo|HNM ™A
el EME BF JHK|D ot & = QUCL F, 7HAHO|.
2|&o|1, SHOo|Lt o|OjX|Hel HOM= Kol Jjde H

=
=
o
[

i1
reb oot I fot
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+ 9 2
{07t DEHS OMLIX|I, FEW HIHHEBC| F2HE0
L OjAE[X| BUCE TYSHE AH|XH KB AH| A
FPR|3, RHAO| OjOjX|Lp £F0| e HUCE Musis
ABIXPE B2 HOICE W2kA Ol2fet +F0| NYE s
AE[RIE A2 2|9 YIBre0| HUERIN HFSOA B
BN 7|2 @1 Y [olct

H2tA Ol2{eh DHAE[X] HAMEO Cfst BZ2 32| M=o
&

o EHES FOiStuAL Stof. FFF 20|

N ot
rr

b op

— | —
Ot RE50f &Y Sast &2 /& = ULt
de7le 2EXT Yot e et 230| Y
A0 CHot S410] WIIX| @4, MES Foie 7tsd0| =07l
Cf. w2t EEHE0| Ceh 2HE o gbH =O0rE ZAo|L 7|EQ|
ARSOME 429 ROl BA= &2 IFEQ A US
= BSICh &, AH[XE MB0|L ME|AHSA| MZ|SHR| G
O AHIEEE Sl E/= dYOILt HES THHE = g
o, Eoh XEHQ JoAE0|Lt FOfAlZ HAEX| Y=L
OiCh &, LMEGHK] @l D2 MH|ALE HFO Cist D@t
ofLEr 38X s ML 1T S22 LIEILK| @SS
O|0|StCHNayef Al-Refai & Mohd Noor, 2014). [t2tA{ 0|2{st O]
EX 7S ECf2 DMl HIAE|X| ==o| Cfgt A2ls 0
BEg Y + U HO2E CHET T2 NS HEE 4

= A0|ct

[e]]
A

<7td 3> dElE DARF| F(+)ef S¢S 0/E Aot

[ =

3.4. DZHOLED}E O S = Q0| ZHA|

o o
ZHE07 HEE MBS L FHots ds 2 olich
D= AFZRQI B0 |G Q212
(Guillen et al., 2011). S =7} =2
EE 7KK MFOQI=7kX| O|0XK|A &
Sote|H, 2-EAQl fHOL L AR 2
SHX| gk2 O OfL2t XHFOHE TS S7tk
ot j==7F =2 02 JtA0| B DSt BRESSHn, Z-™Xte
BE 230 Mz SZEQl HglsS EO|X| Qfop 1Zio|
HotlE0| CHet @2 RORX|AH| ElCLin, 2012). 2t 124
Hz=e X&EHoZ o] HAS RASHY UHMA|7|=0 Of
2 ZQ3%t @47t ZEICHChen & Hu, 2010). £ A0 M= O|2{st
M ofjzko| MAM@Qloz UZMDKEZ KA|SIIAL prCt 1ZHDE
2 1Ao] AFEo| ANE LEILA =0, IAH dHH
SO Tt A2[HQl HFoE2 FEECE dHE WSO == XY
TOf ST Z2|0|YX[ELAL HetlEut 22 7|0l EHL
ZOHo| g2 0jX|le A2 QOjsty, Aleld dSozs =0ta
o dsd 20| 7|ge| M At FRj Aol HtZ0o| Feks 0|
A= 52 LIERHCE 0[2{3t IHOIES QIXMOZ ok ofL
Bl ROl Wyt2 LERID, D7 ojSzolE 2EEQl Hug
O|X|A ECHLam et al., 2004). EEoF AMH|A HEOM DHEE F
got A2 CHE MH[A HISXE Tett?| ECe 7|ELQ M|
AE 0|28 7Hs40| =LCHAnderson & Sullinan, 1993). [CH2FA]
nAMo=e CHE AEE0A 37X 7S Sta(Boulding
al., 1993), X3l F= = (Parasuraman et al., 1991), 74 =
20jQg X2 oAb SO WS O/XN(LaBarbera &
Mazursky, 1983), 2UtEHUSS & 752 HIIHCE HOIT
Ch 2UEHEHSS D40| HIL2 MH|ALL XS0 CHel =2

tu
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mrr
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2 MUE Y E0E EASts A2 Yo, =7E(2HE)0| ALt
HERHAEES) #5292 LIEHACKMarquis & Filiatrault 2002;
Kim, 2010).

o[t Z0f 7| o] NAREFZS FIIAI7| At ot A2 CHE B
Ao|A = HESHR| ROI=F ot= Ao|H, BHEeh 7y ot
SrRUSA| 2dsts =EOILE HI&S F017|18 ¥F Aotk = &
TOM= DHAE[X] HEHEO| CHS THEoh D42 58Xl 70|
Lb Mtofet 22 852 dss 3710t SdSOo|Ly Tt
St 22 FEH dS2 g4 Ao2tn ERACh mEkA Of
ejet 7|E0| AT E EMZ DHAEIX| EAMEO| et THE2 nzHof
=S 52 Ao2ts Ch3a 22 7tEE 28 5 US AoIC

<7t 4> DATER2 S0 F(+)° &= OlE AO|Ch

==

2 d7= OAEX] EME AHXAE Y=z AH|7HK|QE &
A s M|, OHE, o2 Eefol RAIE AMmE ARE, 0|2
ZNEHnt 2HA =S MASHH Ch3at 2Lt

AW, aH|Z7HX[= OfAE[X] EHE 1780 O ZHX|L} B35
S 28 olzfet MEZS TOfSt=X|Qt BAE 2=, Sweeney
and Soutar(2001), Sheth et al.(1991)2| ARE ELCHE M 7tX|Q|
7S FESIaxt oL 24, 718X JHX|e| #HHQ g=o

ZE 0| BRES] FHO| 2480 HUMEE Fuotn HEH

40| HHEE= JHACMH| EE0| £3” 80| AFBEL, ZHH
7HX1el #xEQl gE2 ‘0| HHEE AMEE ZAA siE", 0|
Bc= LA fiete &, o] BEREER e YESHE” S0
AEEIUCE OIX|TL 2 Alz|&E JHK|E 2ot &x2=2s “0| Bl
Cof CHslf =2 ArEtEQl Bt30| £87, “0| BEHMEE AMEE0| M
e, 0] BHEE £2 QME F S0| AHEE|QICE SW, AH]|
A HE2 AH|HESZ SHHA MYk S AEjel FrEQl
48 et g = Uk Ol FHESH’| 2lsi Howell and
Hill(2009), Lee and Lee(2013)2| HFE EL{Z SIF2H, XX
o= "0 BEHE AHlE UHE WSS 2, “0| BEHER UHO|
EA2", 0| BEHEE LIE 7|#A & 529 &=0| O|8L|ALCE
MR, M2l BEMEo it 222 205t AR O] 7JHES
2|8f Crosby et al.(1990)2| A2t Moormanet et al.(2002)2| ™
TE FOSIRACE FHEQ =2 o] HHMEO A7t Z, “0f
BHEo] Mol 30| &, o] EHES] FH2 S Bt &
O] AFELIRACE UMY, D=2 HME A0 CHot S7-EQl ME|H
24 MEfE  o|OstH, 0|2 =Mol7| Q8| Anderson et
al.(1994), Morgan and Hunt(1994), Kim and Lee(2004)2| Gi1&
EffE2 MdEESS HMoIQL) FHEc=Z “MH[A ZEOo| CHsl
TSR, “HEEel MH[AO| THERY, “7|CHECH Mdutof] THEER
O &=0| AFBE[RICE OX|YeE 1 oz HIHEo| COf
SEXN ZPE0 ofL|2t BEXQl Mot 42 FEE A=
S 9O|0|5lH, O|E <8 Garbarino and Johnson(1999),
Jang(2007)2| 9I41E EOE HdEYSFS FHSIUCL FAEe &
o8 "X&EHoE A& 0|8 AY, "TIE ARSAH =
A, ‘ROtz O] EHEES FOiE oY SO| AFSE|RUCE

rotonr.

r
olo
n
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<Table 1> Operational definition

Variables Item Source

FUN1 The quality of this brand is

superior.

Functional [FUN2 This brand is sophisticated and
Value |practical

FUN3 This brand is good in quality in

comparison with the price.

EMO1 This brand makes people joyful. | Sweeney and

Emotional |[EMO2 This brand gives me comfort. Soutar(2001)
Value |EMO3 This brand makes me Sheth et
magnificient al.,(1991)
SOC1 People show good comments on
this brand.
Social |SOC2 People have preference for this
Value |brand.
SOC3 This brand gives a good
impression.
HAP1 When | use this brand, | Howell and
Happiness become happy. Hill(2009)
HAP2 | am happy with this brand Lee and
HAP3 This brand make me gland Lee(2013)
TRU1 This brand is reliable. Crosby et
TRU2 The reputation of this brand
. al.,(1990)
Trust istrustworthy. Moormanet
TRU3 The quality of this brand is
al.,(2002)
trustworthy.
SAT1 Satisfied with the quality of Anderson et
service. al.,(1994)
Satisfaction SAT2 Satisfied with the services in Morgan and
general. Hunt(1994)
SAT3 Satisfied more with the result Kim and
than expected Lee(2004)

Garbarino and
Johnson(1999)
Jang(2007)

LOY1 | Will continue to use it.
LOY2 | Will recommend it to others.
LOY3 | Will purchase it soon.

Loyalty

L

42 XtE4E U B2 EY

= 97E OAEX| 2EHE 7S gz 30| F49t
2HZEN 2 A5, M2 S ED 2= BAE fFstn
oF Z{O|Ct DHAE|X] EE0) CHES fYo MEol UAXIZ, 1
SOM= 7He B2 FOi7F O|ROfX|= IjMO|R HMETS Y2
2 2ES HAIBIRCE Ot ZO| mjdFOore| DHAE[X| HEES
gt OlfE 22 A0 o5t BAER] ME & 71y B2
S L AL, B2 B AFSOME FROYO0| mjuelR
202l Ao 2 LIE}GCHPark & Kim, 2008). [2tA &£ HF0fA|
= OjMe|R MEDC OiAEX| oREUMES Y = F-O
l= 2H|XS F=8 Yoz Sith. of2{gh fAEIX| BEEHER
ZEZL} HIE 39| oFRME EUMETH WFPEACE E 30072
== HiEsIZeH, O & Sd4sHL 2F 7 W2 22 A

o
=
ot 2T M0 AF8E dE2 & 2648 ULt 2ESEAL

Raliln

o

U o X rir

—

o —

2L HIZ 2HME0 o3 HAE|X[2] S8 25+ ZYdi= 2
Ez Q45 RUSES QoA SEAM it 27SAHH

2Me AMHEM, UL 137H(51.9%), OIXI7L 127H(48.1%)2
KXot YARSH, AHS CHEE 20M[0|A~2540(2H0] 240
(90.9%)2 2 7t% e HIFS KXt JUACH A CHEE0|
CHSHEO 2 260 (98.4%) 22 LIEILIL AACH, 45 =F FA
1002+l O|3+0| 248H((93.9%)2 2 CHEES XIX|stn USUCE O]
= <Table 2>0 ZLHH2E M A|Z/0f ACH

<Table 2> Sample Characteristics

Category Frequency | Percentage(%)
Male 137 51.9
Sex
Female 127 48.1
20-younger than 25 240 90.9
Age 25 and older-younger than 30 23 8.7
30 and more 1 0.4
high school graduates 2 0.8
university graduates 260 98.4
Education
graduate school graduates 1 0.4
others 1 0.4
university students 260 98.4
Job house keeper 2 0.8
company work 2 0.8
less than 1 million Won 248 93.9
1 million Won and more-less
than 2 million Won 13 49
2 million Won and more- less 0 0
2.5 million Won
2.5 million Won and 0 0
Income | more-less than 3million Won
3 million Won and more- 1 0.4
less 3.5 million Won ’
3.5 million Won and
more-less 1 0.4
4 million Won
4 million Won and more 1 0.4
Total 264

51.1. MElY HE

2 A0 ALl 45| 42l HB2 Cronbach's alpha
A==of olsf "W, A2l 2MAn, SHE LT el &
2 05 Cronbach's alpha Z}0| 2% 0.70|49 2 LIEILL £
Alafdo] At g 4= RUALE
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5.1.2. ElEtd A=

5121 TZEIEM HS
SEL=S0| EIFES AR | 2fol TA| ApiHaS0]| Cieh =t

QX Q Ol X (confirmatory factor analysis: CFA)S AA|SISICE 2O
A QQIENM2 Z¥E=E7Io| HEEIMEI THEENE S ABsh=d
{83 gEolatn & 4 QT O Zah  x*(d.f)=274.502(164),
p<0.001, GFI=0.915, AGFI=0.880, NFI=0.903, CFI=0.958 S2& Zt
Z} LIEFSACE. GFIZIO| 0.90|4 0= LIEIL} Hgkst =702t & ==
QUL

HSEEE2 ZE Q0lo| 25120 Ot tgfat B 2MTE
ZXAVE), 7Y MEZ|Z(CR)O| o8l m7}E == QUCHAnderson &
Gerbing, 1988). &A1 Z1}, Q0 H&l2o| ZE t7t2 [t
LIEFt oM, ot s FEZHAVE)O| Z5 0.50|4, 71E
2|=(CR)ZIE 2% 0.72 LIEtGY| 20| EBEHE0| s
o= MWEHEICE o|et 22 THHF9| &0l olEA ZAntet
2l EMZ1H= <Table 3>0] LIELL} QUCE

= s rx

L

[
THHEISMEZ sl F 7HX| LHE AFESII=0, A, AVEZL
o 7+ 7H&Ezt 4 = | =& HIISIA
Ch. O Z1f 2 Fd 74E7t &34 MSdol +-71Ee)
AVEZIELCH &7 LIEHY| 20 THHEIEEO| e HOE HIt
2 = ok

=R, 2 70 AMBE FdVfEEel THEHEHMEE A
Qo 7 JHEZE HEEAE BOiFe HEAFol M|t
oA £ 2xEZ2XH]0| 1.00| ZEEHL|X| QO0rOF StCHANnderson &
Gerbing, 1988). <Table 4>= AT 710| M J|EE 7to| AtatA|

<Table 3> Reliability and Confirmatory Factor Analysis

42 LIERH ZOITh 2 waS7to] Alpt
AmAso| Mzl Rzio) 100 Bete| )t E
Ch. Wt 74 JHES Zio| THEElSHMO| Exfeictn 2 4
C}. Ol <Table 4>0f LIEFL} ULt
52. XMet2Eo| "Wt 3l JHHAS

52.1. My2&o| ZA

2 oTofN HAS ARrtee
o|gsto] XYL MAlSHRICE
Jel7] SIh B, ' ROIE, GFl, RMR, NFI 59| 7|E2
AgSH ZI, B nogol MIEL ((dN=391171(172),
p<0.001, GFI=0.880, RMR=0.036, NFI=0.900, CFI=0.916 §2Z
212t LiERCE Olot 20| 2 ipmso] MBS J|EAK) X
gobl LiEpon, mfepd o] ginmde 483 okt +x0/at
2 4 oltt TEWHA A ok <Table 550 HAElof 2ick

ol

=817 8 Amos 18.02
THEC 2Yo| MateE H

522 74 AS

= g7 OiAEX| EHES POt DS Mgz O~
E|IX| EZHE9| AH|7EK[QF AH|X} H=1to| 2AS SR} o
=0 =8E 73 QUACh Eoh 2HXF H=ap ME|, 2HE, D40
Eofo| BAE MW ENX} SIRACt Of2fet HAVMES HET &
IS MA[SHH ChZnb ZCh XM, DjAE[X] 2 E0] AH|ZEK|(7]
SH 7K, #8H MK, AlRlH ZHK)eb AB|AFA=LC] EAE
et 21, 7SN JHX|e &H|RE dRLe] AN F2A
£ 0.023(t=0.333, ns)2 {o|pt Hek=2 O|X|X| @ UYQUCE HEH,

. Cronbach’s | Non-Standard Standard Error .
VEELES LSl Alpha Coefficient Coefficient Variance SRR o IE g
_ FUN1 1.000 0.658 0.212 -
Fu\r/‘:ff:a' FUN2 0.731 1.056 0.735 0.154 9.313"* 0.867 0.685
FUN3 1.184 0.665 0.286 8.695
, EMOA1 1.000 0.743 0.234 -
Er{}‘;‘:’ga' EMO2 0.798 0.888 0.768 0.158 8.937 0.916 0.785
EMO3 1.190 0.871 0.130 9.846"
, SOCT 1.000 0.725 0.161 -
f/‘;f;' SOC2 0.773 1.059 0.721 0.184 10.005*** 0.889 0.728
SOC3 1.129 0.704 0.231 9.871% 2 (d.=274.502(164)
HAP1 1.000 0.828 0.119 - £<0.001
Happiness | HAP2 0.808 1.157 0.833 0.152 10.995*+* 0.917 0.786 GFI=0.915
HAP3 1.069 0.735 0.252 10.473"* AGFI=0.880
TRU1 1.000 0.814 0.132 - NFI=0.903
Trust TRU2 0.867 0.982 0.761 0.181 13.493** 0.934 0.824 CFI1=0.958
TRU3 1.133 0.865 0.111 15,476
SAT1 1.000 0.732 0.161 -
Satisfaction | SAT2 0.807 1.247 0.847 0.114 12,713 0.922 0.797
SAT3 1.104 0.743 0.184 11.400"*
LOY1 1.000 0.741 0.373 y
Loyalty LOY2 0.7%0 1.078 0.843 0.216 10.954" 0829 0620
LOY3 0.849 0.652 0.444 9.586***
Note: *** p<.001
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<Table 4> Construct Correlations Matrix

Cate- Functional Emotional| Social [Happiness| Trust [Satisfaction| Loyalty

gory Value(1) V?ZIL)Je V?:I)’L)Je 4) (5) (6) (7)
1 | 0.685*

2 | g2t ores

3 (8:3??;) (g:ggg) 0.728°

0.183 | 0.602 | 0.630 .
4 1(0.015) | (0.026) | (0.020) | 780

0.751 | 0.282 | 0.586 | 0.382 R
5 | 0022 | 0.020) | (0.019) | (0.019) | 082

g | 0695 | 0230 | 0.451 | 0.260 | 0.698 | .o
(0.020) | (0.017) | (0.016) | (0.015) | (0.023) | -

, | 0.085 | 0.356 | 0.445 | 0490 | 0.203 | 0443 | o
(0.017) | (0.030) | (0.024) | (0.029) | (0.019) | (0.017) |

Note: * AVE(Average Variation Extracted), ( ): Standard error

AEH K= AHX R0 HEA = 0.319(t=4.901,
p<0.001)2 [FOIStAH SEHQl FES O|X|1 U/JUCE ESH At
X JHK|QF AH|XIBHE7I0] HAERA S 0.623(t=5.646, p<0.001)2
O SEHL FgE DXL JAUCE M2t <7Hd 1-1>2
714D, <7hd 1-2>, <7HE 1-3>2 MEIE[QUCE =W, AH|X}
=1 MEefe| HAE e Z1), ZEAF7t 0.628(t=7.910,
p<0.001)2 L{EfL} <7hd 2>= XHERHE|QICE AW, AZ|Qt nz4bt
Zato| AAZ Za, BZA 474 0.742(t=8.196, p<0.001)Z L}
EfLE Rol5tAl 38X geks 0K AR, m2te <7hd
3>2 AMEAL|QICt OX|He2 nA0kE1L 02 o= efo| #AE
TS Al ARALLE 1.841(t=5.702, p<0.001)2 LIEIL} <7pA
4> X|EHE|QiC)

<Table 5> Hypothesis Test Results

Hypothesis Path Coefficient| S.E | t-value Result
H1-q | Functional Value-> nor | 6 554 | 1.623(ns) | rejected
Happiness
Emotional Value ek
H1-2 . 0.365 | 0.055 | 6.663** | accepted
-> Happiness
H1-3 Sodial Value-> | s1a | 0,085 | 7.233"* | accepted
Happiness
H2 Happiness -> 0.639 | 0.092 | 6.959*** |accepted
Trust
H3 Trust- > 0.689 | 0.066 | 10.390** | accepted
Satisfaction
H4 Satisfaction -> | 4 g7 | 133 | 5.230"* | accepted
Loyalty
*(d.f)=391.171(172), p<0.001, GFI=0.880 , RMR=0.036, NFI=0.900,

CF1=0.916
Note: * : p<.05, ** : p<.01, *** : p<.001

6.1. 97O| @0k gl A|ALH

= g7= OHAEX] ERE DZHS0] O AH|7HXIE Soff H|
=2 TS Zl=X|ef eH AH|7HK|QE AHRIES2 Ofteh 2
A7 J=XE SR SHRULE. £ AH|XF H=0| HIHEO
CHEH AlZ(et BHE, 174 Ol =0f OfiEet Jebs O/X|=X|E M
HX SHRCE = FF7EE FTT Zotet 2 OHHIEH AlAL
= MAISHH Chaat 2ok

W, DHAE|X] EME DH0| Fpohs AHZHKE =2 A0
MeE M 72 ®MAIBIREH, &, 718X 7HXI2t Z48H 7HK, A
oX JtXZ FEEOTCL 7|E A0 Ool2{et AH|ZHK] 7
o 2AE AFLS0| WO OROMEH, 2 AFMME M 7HA|
MESR 7850l AH|X} d=1te| AE Aot =82 F
L) 24, 718X 7= MFJ0| F= 7+ 7250l dE8X¢
FZHOAC| Z7HKIE 2lojstn, DHAE|X| EHEE O|2{eh FHOAM
7|ES] M7t HEHMEOM FSHE 7|SHY 7H F, 7HH0| ME
ota, 7|sHQ Ho|L FEHY BN FE2 FIIRLZ2EZM &
HIALS| d=0= =85 ks OXls A= =EUCh 2Lt
= ATZMoME 718 ZHK7F AHIRES0 =852 s
OX|2 QUX| Gh= A= LIEHHLE 5, 7}AHH0|A DjAEIX] 2
EEs IS0 H|uoHH gz =2 742 OtH X2, Lk X|

St BuWS o= AH|RZE 7b40] BIMCED =710 240
Ch. [M2kM ol2{et Zit= OHAE|IX| EME FO4XEZL 7HAOILL &
b 22 o8N Bt F, 7|sHel HKE Sof d=5S XA
SHA| RotCh= AS LIEfHCE 2=, IAEIX| 2EHE 7|9l Y7
oA EEHES] 7I5H JHK|of SH& 77| Ebk= 1 o 2[R}
78 SFAMAHZE + U= CHE 2HPPH0 © SHE F= B
= THOHOF 2 20|t CHA| 2oHE, Z4A0] # X7te| HIZO[Lt
2ERZF| BR0e 7ISH 7HK 5, 7HF0[Lt 5E 52 7HAIH

ol 2t QUK HELf, DjAEX] HIMESl F20|= 0|2
R FEHQ JHK|er 22 FH0| HE F2Y & Uts

Z0|C}
2HH, DHAEIX] 2220 Ciel 48N 7HK= &H|A d=0] =
x

450l eks OIXl= A= LIEtRICE DIAE[X] EHES 0j
= &H|AHE O] EHEES S E78S =710 O AH0| &
2 2 o, 4™z Aol 40 flets ECd 4zt
etM OHAE[X] MES Sofl X ZE &85 7Hk= 28|t
| aHE=0| HS d=sts =7 PECkE AOIC Ol
ZUE Sl 7|YFTM HAEX] HHMES S AEH 7t
g =4 XN = A= HE 5, 1S St g8H0|a 1y
2 00X RZAI7|2= =2{0| dag AO|Ck
OAE[X| HEHEO| CHSH ARR|H 7HX|= 2HIXF d=0]| 3784
ol gekE DXl A= LIEtRCE 2HHoz A2 ChE At
£0| M=t Fopdts B0 2olMo|2td g 4 RACh O~
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