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Abstract

Purpose — This study investigates whether the effectiveness
of self trait-advertisement versus communion-focused advertise-
ment on product evaluations depends on a type of pride felt as
ambient emotion. It also explores whether the mediating roles of
cognitive and affective response to the effect of the advertise-
ment type on product evaluation are moderated by types of
pride such as hubristic pride or authentic pride.

Research Design, Data, and Methodology — This research
uses a restaurant service as the experimental object and em-
ploys a 2 (pride type: hubristic pride vs. authentic pride) x 2
(advertisement type: self trait-focused advertisement versus com-
munion-focused advertisement) between-subjects design, with
cognitive response and affective response as within-subject.
Each experimental group consisted of 40 undergraduate stu-
dents assigned to participate in the experiment. One ques-
tionnaire from the authentic pride and self-trait focused adver-
tisement group and two questionnaires from the hubristic pride
and communion-focused advertisement group were removed due
to answer errors, resulting in a participant number of 157. The
author conducts a 2 (pride type: hubristic pride vs. authentic
pride) x 2 (advertisement type: self trait-focused advertisement
versus communion-focused advertisement) ANOVA on advertised
product evaluations, and to better understand the interaction ef-
fects, also conducts separate analysis of the hubristic and the
authentic pride groups. Additionally, the study conducts mediated
moderation analysis to check the mediation role difference of
the cognitive response and the affective response to each ad-
vertisement on the interaction effects on product evaluations be-
tween the hubristic and the authentic pride groups.

Results — The findings indicate that participants in the hu-
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bristic pride group more positively evaluate the product in self-
trait focused advertisement, whereas participants in the authentic
pride group more positively evaluate the product in commu-
nion-focused advertisements. In addition, the mediating role of
cognitive response on the positive interaction effect of advertise-
ment type and pride type on product evaluation is partially mod-
erated by the pride type. However, the mediating role of affec-
tive response on the positive interaction effect of advertisement
type and pride type on the product evaluation is not moderated
by the pride type.

Conclusions — The results of this study contribute to adver-
tisement theory development by exploring interaction effects of
ambient pride type and advertisement type on product evaluation,
as well as to the theory of consumer behavior by exploring how
pride type moderates the mediating roles of cognitive response on
the positive interaction effect of advertisement type and pride type
on product evaluation. From the perspective of the current re-
search, advertisers should research what kinds of events consum-
ers have experienced to increase the effectiveness of their adver-
tisements, and use self-trait advertisements when consumers are
grouped under ambient hubristic pride, and use communion-focused
advertisements when consumers are grouped under ambient au-
thentic pride. However, future research is necessary to discover the
reasons why the mediating role of affective response to advertise-
ments in the interaction effects of pride type and advertisement
type on product evaluation is not moderated by pride type.
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HEHOIZ0| 25tH, £F AEAM 2[Rt ZE2 2H|X}:
o EXe|abyg, T AS0| des FOof T ASS =
= A=, olzs HFe Fge HFYHoz MEEJ|: SO
(e.g., affect as information; Schwarz & Clore, 1983; Choi,
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Oyunbileg, & Tsogtbayar, 2015), 7IMHMO=E MEEL|7|L 3TIC}
(e.g., mood congruency; Forgas, 1995). 21™Mol MH ZH1A|
O|20| clotH, YHtdoz JEN -2 A0 CHstol 2EHA
OS2 ZOIXNQl WILE oA =, ol SHE S0, xH|Q|
372 A=5tH, HHHo| £EE AP oo ffst 2FAQ
H=oXol HILE [{ES=0, Ol FHAEQ WSS FEoiCt
(O], AHle| &), O2|0 S8 ZEANO|ES vt A|IFEE &
2|5t0] Oj2fel El=e| Atz of7|kj= 47Ol A2l 4H-o
OX= G| w2t 1 SE-Ys2 sds=0o a3 A2
sitte AT|AEe| HEYeE 7HESCHGross, 1998). 7|20l
A JMHoRRH AXE S5 ZAF0IE2 28N ™A o
UE AHE2 588 2= Qg 7|22 7|TiStHM 58
M WEES St EH(mood management theory; Zillmann,
1988), HIHO| SHA 7|2 HEel ARMES 538 dS2E ¢
o 7|29/Yo| XefjE Aot HTtE|™ O WSS o7 EICH
1 ECHmood maintenance theory; Clark & Isen, 1982). O|2{st
O|ZE2 MZSO0| X BHHQ 4™ i A2 i & o
SN A¥2 =2 = A= WSS ot oo o5 ot of
Ligl, 2780 £ If dxe| HEMEE EZ5t= WSS ot
SiICt=  ZAE  O|=3%iCHIsen & Simmonds, 1978). 2G|
Andrade(2005)= Z7o| RSN SEYELl AEMYO|A
S0l 7| 2eef(mood-liting) THAZF EXHE [ UXL HE{S| HE
emHE THED, 7[&2/%(mood-threatening) THA{ZF EXfg [Ij
= GUAt FEje] dsdetuiHE BHECHD QI O|2fst eTE
2 AHo| grakdo) =2 £ YutEel 2o 25k ¢IFolC)

Jd2|a XFMKe HELHATE FE 3ELUYS SHeE
O|FO|N=0, #del 7|sFold #HAN ZEE2 B-o|LF 3
Ho|Lfof EtAIglo] 7HeIE =ZE0f CHet =CthllEo| MElo| dakS
O = 1, 3| Yutsel 7|24 EIIioa HEEoz 2
0| Qe JHEAQ 2tAZ T (ambient affect)0] EXCHAO| CHEH
moto| ggks 0|& 4= QJUCKHWitherington & Crichton, 2007).

WSt ZEe RN IZE0|EE 2% =Eol HEQrfle=
XHopt Aol EHOIM REEls EEQ Xore|Al ZE el
(Beer & Keltner, 2004; Tracy & Robins, 2004), Z2}0|E A0
M =Xl dFo| XAl XHH(traits)S HRIAH 2 BHd(hubristic)
Z0|EE L7|a, Aol B(efforts)S FHAAZIH TEH
(authentic) =2}0|EE 7|H E=ICKTracy & Robins, 2007). &2 ¢
T NESEAEeEM Z2to|E AFEo |Y0| FugddE X
SYIIBNE ZESH=710| oot AFO|C =7)l= ZEEZ0|EL| |7
gof m2tM MES| HNATHAX], & HESHLE AFSH=LE
oz AFS=LI0| MEtAM ZnE|l= MEZ29| "7t HEtd
= ASS AL

AHEO| AR = 2Ed ZEPO|Es 7[EQ 31p &3
BUEoE, § 0ol o Cigt HxZi(licensing effect)2
7|A Stof DAl CHA|QtS AtotA|EE0| g0l &2 £+ AU
SHCHXu & Schwarz, 2009; Wilcox et al., 2011). 120 =ZZ}0|
ZRO|A AH|Xte| Ktop7t LMHLIX|H Xtoret HXEHQl HE=H
Zto] EYUX|st= M2 3|m|ste{ SICHDuval, Duval & Mulilis,
1992). [M2tM AH|XPZF O ZRI0|EE =7l 429, 79!
A AHEO| O 7HSXIE £ KXottt #AEC dEsIHE 70| &
LKX|SH= AEES 2o/ 4= ULk 2Lt Z20|EE QY =2}
OlEet 2™ mEl0|ER &30 AH|Xte| S0 O/X|l= ¥
of Xo|FE A% J7|EQUTE O BIESICE AH|XIL Zo)|=
Z2Io|EQ| RO MatA AH|X|A HES O HIAXZE A7
Siof MEC| 2YA HIt e MEZ REE = USW? 1 7|
SAtE2 AH|XPZE 200 AR EE 57| ol Chyst WRHES

&l
p

M |r oy

AMgetCt ol2fet 1ol FHol= Xjolo| FLE A= AO|
0 20 3 e £ A0l2k= JHE0l Ri2| B ATt
(Burnkrant & Unnava, 1995; Sujan, Bettman & Baumgartner, 1993).

2 =20Me FHEQ G3IAES A1 3o A
7 L7 TEE ZEl0|=et Rlel AHEO| HYUAA =F= 2
g ZEO|EE PRI, 18 Hekd et AERESd Hi2
TEoH0, tlokd ot AEESE H0t k= HEZe Bt
of OjXl= g0l TYY ZEto|=et Pk Z2to|=0)| ofs =H-
C=7tE MY Ao|ch M2t 2 ¢Fs AW, Z2tojEol /Y
= O|2Xcz ARSI, RAEE FPRX XO|HS Bt
=M, Z20|E {Yo| E FEMEz AL = U= HAK
o RYES YEIHEQ HTOM O|2FZ HEDICL J2(n A
W, totd Faet AMERESH 0o MEFel E7imito| TEY
ZEl0|=Qf 2Bk ZEl0|EVE ZEAMES Sl=7IE HS AT
SR, 2AZOE EOE S22 |XI0IA AAEE M fsict

L

2. 0|24 HjZat 722l 43

2.1. T2t0|=9| ojO|et &1o| R}

Z2P0|Es, YED 2EE IE, 20 59 7|=AF =i,
TR FHFYel aflez ROt HYUE= 1PN Kot

EEe MM WMEtM X 555 3-A Z7H0|CH(Beer &
Keltner, 2004;Tracy & Robins, 2004). SX9o| &M E XtiAlo| EH
Hol XHEo| HRIAZ|= 2Pt Z2to|EQt ApAle| 20| HQIA|
7= ¥ Z2o|=o| A= Aol giEl(Tracy & Robins,
2007), 7|EQ| ¢tz Z2io|EQ| AHH0| FISHX| Xt
(Tracy & Robins, 2007), £3| =z2}0|Eo| ¥HMEE ma{st &1
HA[X|Of 23t 7|EATE= R EFSICH

oHH, Bakan(1966)2 FZ- g1t Xlatd JiEE =5t QIZtE
THe| o|&M(duality)2 MHESIYED, T2 QX XAl
Xtotof £2F=2 T A7|EZ, Kofaky, XAEL, fsd 52
QIF 7X|et =EdE HtEst, 2okd2 EfQIo| SH0| [ Ef
Qlof Ltof CHot Hz, XA, e, X3t 52| EfQIntel Atz|A 2
AE BrEstH, 7Pk ERRIOA Z=FO0| RUCKBartz & Lydon,
2004). Apdlgtol XHPEZ JHQIA XpOreb EHEE|D, FDHEE2 Atz
& Xpotet THEICE O Ats MEZ0| AH|XE| ZHRIF QI Xt
QAL ZXEH NHESEY 02 7SN, ERRLute| Ate|H
Ql Xzt QA7 ZXE|HN S Aycts H0E Tk &
nz B, AFY ZEO|EE Lile AHRe| HARR|IHQl de

1 2Fhg ZEl0|ES L= AH|XS| 0]7[HQ g2 &

27ok= HAIX|Of MEtM M2 CHE gelt 2458 22

Ir

0;

30 Kl
oo N o

2H[XRe| oMZAF TFIOIM AP0 AT 242 O /10|
HMO| oAAFat 20| o= SHFHQl a4z %8510 Axf
O OJAMAM™O| kg 0O]X|7| [j=20f(Raghunathan & Pham,
1999; Schwarz & Clore, 1983), TI™A =Z2}0|EQt @BtM =ZZ|0|
Eot BE AH[RIe| oAHAYO| g2 D[E 5 ACH

22X 74 0|=(goal balancing theory)2| £HH(Fishbach & Dhar,
2005; Khan & Dhar, 2006; Laran, 2010)0jA] AH|Xt= EX 5H
Ol EZE|QUCtD LB 1 BMETA O|stol DAl Ch2
cfHiote] FRE SHS #FH: ZHO| YCKFishbach &
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Zhang, 2008). AH|XH= B2 TEHE EAGHY FAUEH =XZ
2R 420 TIEH =2ojl= n
N FH0| 2elS 20 FEH AHIE ME|HE Kot AR
Z0| 20| &4 == ACHGiner-Sorolla, 2001; Maclnnis & Patrick,
2006). May & Irmak(2014)=, 7|=0| SX M0 ZQME =
O] gMalz|H, CHE X9l HHS I LHELH 7|ES| 30|
Oist Tt 2d=gEs FERCin iRk J2|a FH =gt
O|EE L& AH|XH= SHO| ©M0| 3ol Augtn FES
dFlel Lz =TS FH FAREQ ol ULt
(Tracy, Cheng, Martens & Robins, 2011).

O3 2ty Zelo|Es, TIYE Z2to|Eet Fial, XMoo
CHEMo| 2HEOl XHEHE FHEEL CCE FRAAFHM =
ARl ZAH™Oo|Ct. MOl XtOte|Alo|Z(Duval & Wickloud,
1972)1t KOpA| - (Caver & Scheier, 1981)0f 2|5}™H, AH|X}t
7t SHZECH XpAlol JHOIE Xtoto) EFE £ KOS oAl
£, Aol Xtotet FHEQl WEFHE 7o 2LX|H0| U= M
2 2[ost, XSt WSS O TN, Xotel oAl=F0|
=255 24452 270 XSt AotMdsES = WOl o
CHDuval, Duval & Mulilis, 1992). [t2tA] 2Bt Z2IO|EE 7|
= AH[RH= XRAIQl JHRIE Xioto| G JHSXIE F1 EfelLe
ZAIE FEAH|O] =0 MY ZR0| YHc= MEHES
8510 ApAO| =TS & XOIEHEQ AHIE & = QUChH 12|
1 20kd ZEO|EE L= AH|[RHe =Ho| EdE XHel Xt
ol HeIAZ|a, XA 2FE £ X7 =3 F(narcissitic) 0|,
2Bt SiM, 58, 2| o|7|HQl dWEMIZS EHOICKTracy,
Cheng, Martens & Robins, 2011).

Mzt =77l Z2to|Eo] RHEo| maEtM AR A7H
g2 NEQ 45 L& FOjel=gits HatE £+ ok XY
ZEIO|EE L& 2H[X= 7|EL 0| Cfst BEMESE F
St EfQlat 2 St A AHIE O 2 =
IZ2IO0|EE LiEs AH|[A= JHQIE Xtotof =S £ XIS
HAY = U= AHIE O & £ UCL 3G 7|EQ| S0
AH|RP7 27l SHEAHO 2N Z2I0|ES| Y MLk t= M
EiiEO| ot GOt iR £F5tn, 2ol RYY FAEH
O] H2tM Z2io|E RYERE Hotet FNMAIX|e] |¥0| CHE
= 7| WEof, 2 A7 FEdREQ Xote| Xt TE
ZESHY 2 Ao 28ste] sict

Q21 12| (compatibility principle)= Mz 2™t X=Fo| =M
Zto] SREIEN X0 8Ee= A=5d00 & o 2 715
X7t FO{ZICH= J2[O|CHTversky et al. 1988). [F2fA] LA QO
Cfot M= MzZH0| M2t ZepRIch  MENSR(choice-ori-
ented goal)C2EHE QL= M EQF MY (matching task)o|
M ItX|EX(value-oriented goal)CZ2EE QL= MIEE=E ME
CHE = ULk MEHNR(choice task)OlAl EFRIOIAH MEAANE o
Mt = Qe HYY0| s CHoto] MEHE JHsMOo| =2, H
B0 EFO| TFO{X|H MHEX 240 QsfM MEHO] AFE
7t5/d0| =CHBO6hm & Pfister, 1996; Tversky & Griffin, 1991).
Jde{Lt Ciete| ZEX[E7Io= Z|HRtS0| SEeE H|n& ZsH
Agot J|EFH0| NEL| A ThMo| FoISHA 5| I
20| Z|CHEFEDF FHEHE CEA Ztol| HMZETF ZSICHShiv &
Huber 2000). 7|CHEFS=X0|AM = CHotnt BHAE HAEE &
ot £4d, & Mot £do| B2 7IEXE A ECKShiv,
Huber 2000).

SHH Linville and Carlston(1994)2 XI0to| XM E CHRE=
2 2SS FelstHA Xtotofls CtAst ZHE0| AUSS MAISH
o QCh a4 9 Djgjet BHEE A|ZEME XpRI(temporal  di-

mension)(Bettman, 1992), X10to| £MA =Mt ZHE =MHI|
gi5kAM X}Rl(valence dimension)( Markus, 1977), XtOtQ| A& ol
RMHE ofm|AaEo| ZHN Fo4E koo ZHO| 25t ofm|A
E X}Rl(episodic dimension)(Tulving, 1993), Xtote| ZHAldut
FHMO| ZSMMYHE T X}Ll(centrality dimension)(Gergen 1968) S
2 MAlSt ot 2 A XpMel dai sHEE XIMHAE o
OAE ol Z2t0|20j| 2ot AHo(7| WZ0f Xtote| ofjmAE
g NS ZEStD, SHEA Zeto|Eol Di2fdEo| 0Kl FE
oF 2HEE|7] DjZ0| Xtotel A|ZHE XiE HESDHC) Xtopel 2
2}7b XotEAHE HEXME|E SHA SHCHH, XpotEAE HEAME=
J00| osf gdztk|l= Xtote| HHO| FO| oEL £ Tt Xt
Ofo| ofmatd AABFNAH AH|XH= AAES Lotelshe T
Ol EC} XS0 2ot EF ofmA=et #EHE HHO|S0| 30
ME M, 2 cHojS0]| Tl o B2 2|4=S SHCHBrown, Keenan,
& Potts, 1986). 112|101 10| A=A FHIL Xpblo| XtMAH
7190t LX|=[X| o, PRl 7|9 7o SES L2I|A
g £ o, 1ot H1k|= HE 7t ¢AZ YN =k
Q/CHJohnson et al., 1988). 12|11 X}O}o| A|ZFM X}l 27 0f| A
e 02 ooAEE LiEHHE FAEQ Bdes & = U
oM, 10| LIEs ™™ HEJL A[ZHHoR O|2{o| Xtot7ydE
2 Pt g 5 UCh mMEtM FHEQl ZFnECE AL of
OAE 430 olsf &dstk|= Atote| HHO| &nof Cigt HE
He|apPgdt o|=of YojLts Ausol gd¥E O & = A4,
AH|XOA 0ot MES ¢EA7|le ¥, 12|10 NS o
E AlZE o[O|X|E dddte s8E ZaStl MEQ| 7HKBIt
=& =9 = QCKKrishnamurthy & Sujan, 1999).

O] A7 XIMTEQ dF ofmaEzel Aelo| XHilel S
HRIANZ = d2et RAHEE A7l 422 AO|2 LAX|l= &
2to|EQ| RH0| 1ol RYY S0 O|X|l= Fgof| a5t AT
O|Ct E-d2|et Xtote| om|at S A|ZEAHRIO| 2|5HH, 1bA
of omAEXQl 0| olaf 435t0 T8N ZEo|EE Ll
AH|XIOI A, EXREE o Che EAX0|D ERRIEIRAE QI AH|
o F7o| FHHoE FIAZ|FQ Xshd @47 ZXEH, &1
Cl= HEo| MOl XS @AVt ™M ZEO|IEE L=
2H[XRO| FIALR|H gk YESto] H1kl= HEQ Hotol 38
Moz Agg £ UZ AO|CE 2|1 Xpe| dF0 RHlel Iy
QIE XHES FAAFAM QB Z2I0|EE L= AH|XIO|AH 7Y
QMO XHEQATL ZAXE|0] Ao XHEE QHsFE XEES
d 200M XEESE 2471 2Fkd Z2I0|EE L)l AH[X}
O Rt7|=F&o|1 o|7|MQl dWSMeknt YEsto, k= HE
of Eito| 3¥Her Y £ US AWO|Ct MM CHEat 2
0| 7td& Hdsict.

<7td 1> gn9o| RYo| Fn&l= ME e E7tol ojXls I
2 Z20|=9| [0y 2t FFatEIch
<7td 11> TEY ZE20IES L= 2[R0, HEFSY
g1 2ot Heky g0 ikl MEe 7t
=85 = ojTct
<td 12> 2UbY ZE0|EE s 2H|XA, ey &
1 H0 AHEFESY 7 ks M3Ze Bt

of =88 Sg= ot

23. majo|= Q0| M2 FNYHO| T U

2HRE AdE H0M XMES S AIRHE ddTt
TiAf(Rook 1988), H|E2| 2H[ASO|LE AH|ZDE O35

(o}
1]
[}
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2le aHH[EAHEES & = A
Ao RA=E0| d¥E & = JUedl I tEHe X=Fe
2 Z3IMEE 5 3 QUL Lutz & Lutz(1978) 12|10 Maclnnis &
Price(1987)0f 2|6tH, H10|M FHEE 2V|E F=dH= 1
(evocative picture), Tt0] SO| OJ2fo] AH|MES A|Z3lsHH &
= ALk MESE00|M FAlSts AAEQN 216 12 S0 kK|
= HZFQ XotEdE =2 = U, AHEQ HME G2 "
S & &= RUCHMick 1992). 0|2t 0| Z10|A O|8El= HES
2 AHIXIZ 303 ME AH|M"e| AdE HXE 4+ UCL
30| Lavine & Snyder(1998)= HXLCHAM0| CHSH HIA|X|ZF &
H|Xt2| Ef=0f| 0| (message matching)T|H, E{E=7} HEZEO| ME
Helof 5a5tA 285t mAt GIEdo| gle FE HECH ot
d Qe EEO| O EESH BHECHD SHRICt M2t S-S
Off CHot EHEQF DA|X|Q| 20| HotSHH AH|XIC| SOIE RFY
g ot ofL2l WEo| FAQ HESI HIAIXIE 7|0 XESE
o QR0AM S0s WSFHLL HE(X| YUs CHE HEO| A
2|0 2EMel deZ O/ = ULCL o2t Ef=2o| 7|52 HA|
XE ELE XX XME|E A Stz ZAOICE HAIX[Q] AHz[of
M 7|89 AH|XI Ef=Qt A Z I matching effect)E {Eret
Aonf, HAXe FHLE M2} stFez XF oy
BHE1, XHIQ| EiEet YX|SH= HIAIX[S] BEO| Cis H<= 3
A "IIE StA Bt
2|1 DeBono and Harnish(1988)= X}Ot ZtA|A(self-monitor-
ing)=F0| =2 ARt B2 ARO| MEXO|AL OjgEel 45
B HAIX|0f TotH, DhEN M2 =2 KOtZA|dt £atstn
HEXQ AX2 Z2 XjorzA| M 2atets Algsta, fFN0E
(source matching)7t S H|QHSIRICE AH|X}O| Atgtof LUX|St=
HHOAIX]= B2H0| CHet 20 EE S7IAI7|0, 1 A™O|A|X|of
Cist A0l M2|7t FEES 7HESHRACE M2t TAIX]| S|
HHOEZ AHXPVE S5 Lile #E2E & = UL
ME2el SN EI} AH[XIS| AH|MEE MaStA St AH[H|
HE FEdte 420, M2 Fn™EIF AH|Xe| AH|ZHO[L
e 2480 HEZH, X7(etel QXA £ ™A Ed
2 =7 XZ5tn, AHXH= &0 Cfgt IX|EHEa A-ELE S
sto &0 CHot] HAIXQ Mz|E & == UCh J7M X2y
280 = M2 CH2C)E QX2 = AH[XP7E AHAel =X T}
A= HEE dZStAL N2|sheof BaE e Ao|d, #F
2o= AH[XEZE HFO0lL A0 CHe ™A oHX|E FSHA
Lt =S Z3tA L7|3{= Z0|CHPark & Young 1986). 2IX|HHE
2 2IX|Ho=F0| 22 I 4= LIEtE 4= 4, AEEE2 23
HOj=F0| =2 M S LEHE £ AOM AH[XH= Xpblat QIX|
oz #AHO| Ues 10| AXHAHE Ho|n, ZAFEHLE 0|
e o ZFACE EY 4+ ULCL O =T, LEZAE0A
CHOIEHA|, Atz|etd, HIAOE #T0| Us 07t FustA 210
2 BYE 0 H0b 30| ofgt HOEE =AH LA St
(Mueller, 1992). 2t FHFPET7} AH[XRS| QIX[A AH|ZH 0
HAEZH, Xp7|etel QXM HHAMZ =A X|&sto] 0o Chst
AXESE & 5 U, Y| T MM, X7t 2
& #AMES A X2t o Chst Z78HtEgE & = QUCh
= Tracy and Robins(2007)2 23 A|7t50H =3HE s51¢
TREX7E 22 AREEE 50 420 20ty =20l HO}
UEY Z2o|lEE Hs LA &2 E$MSIRID, Tracy, et
al.(2011)2 ™Y ZE0|EE Lyls AH[X= TIARR|Eel Hat
0] ASS AHGIYULCL 2|11 Xu and Schwarz(2009)= 1}H0|
LSO dOE 22 2% EHo| Ciet BE4o=2M IHEiAH|0
M ZoHH 3-AEE dEstn, 2N a9 o|F0AM e

oz mjo 4>

o

o Rk

rk

OF

EM2E2 HF ®o| =Z AYE 7|te=S BASIRICE o2l o
T EH Z20|EE Lyls 420 MHFE ol FXRUE =
2ol CHot EAA IH2hA Fohd AH[of Z7EE =g 7|1
SOl AFHSE EY = Y0
Of K& HE =4 & = USS YAd &
Z20|EE Sl AH[Xb= ERQIDF mzbeh = 9
HE TESH= el Moty o] Z4EEES
ME0| tis =2 7IXKIE 2og 5= ULk F
ol Xloty Aol XMEEI 2uto| 0j7iEEE & £

O3, @t Z2io|EE J4ele] XHEE da3ar #HEAIA =
ARl d3¥o|H, 2Bbd ZEZI0|EE L7le AH[X= O]7|&Ql
H0| UCKTracy, et al., 2011). M3 S Xjotet BHE XpF4
(self-esteem)ATLO|AM AFA2 O +=F 2L} ARSO0| FA2 8l
OF ot O AfZfo|ofof St=7tof 1 &2440| UCKCrocker &
Knight, 2005). O 20| X342 OHEA XHAS UHESHX|RE MEf7L
=05 EYOIHMET}E XIOF7IX|Qt 2EFEF=F AH[XZ7L RAS
ofof st O ALZHO|0{OF Sh=7t0f G gEk2 O|X|7| W&o,
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efol wzh, TR XE, A2|n 3o BEY 2 dX5}0
S0 E JHLSICHESE 1 &X). oHE Ko E2 XHAlo| F+elvt
of a5t MEoE XMEo AH|et HAE0 FEE, 7HATIAEQ|
E=31 59| HAg {uts = QICKHomburg, Wieseke & Hoyer,
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RS, S, MEE7 g SE2Le +HEGdS
ASO7| I3l SPSS18.02 AMESI0] H2[HA STEez FY
= QQEAMES HAIBIRACE AR FHYZLA W HAY ad-
corl, ZZESe| HYZSOM H M| ZS(adafr!)df CHI HRY
=(adafrs), 12|10 HZE7 SY2L0M A HR E(resevd)
o] HIZA 2020z = =20 MAHsIALE. 1 Zit <Table
>3 20| +FHEIT 0| HLE(UC. Wt 2t FYNEER =
=0 Hrol gt Yit8mste dSEM0| 0|83t

<Table 1> Results of principal component analysis

’ Factor

Constructs Indicator 1 2 3
adcor4 .809 -.010 .306
» adcor6 .808 142 155
rCe";%rc‘)'::‘s’: adcor3 766 046 033
(adcor) adcor5 .762 104 .302
adcor2 .756 146 147
adcor7 732 119 .238
adafr3 .003 .908 182
Affective adafr4 .248 .832 .094
response adafr7 .016 .825 212
(adafr) adafr2 .089 821 274
adafré 164 .818 142
resev2 257 275 .871
e\s’;ﬁjdaﬁn resevs 187 206 686
(resev) resev4 .251 .258 .853
resevl .353 .199 .831

43, JHN7S

431. 7td 19 45

7t 12 A3oP| ffiM Fnkle 2 AEFO| B0 LSOl
2ZEIO|EMEE TEY vs 20HY) x 2(F0N]Y: M vs AHH
2982 ANOVAS ASHSIQICE <Table 2>= 47 ABEICo| 2|lA
EY HIKE 20F1 QICh Z2o|EXEe| FRINF (1, 195)=
45, NS)9F Z1.88o| Z=BIKF (1, 195)= 3.16, NS)= 20|17} §f
= A22 ML=, Z20|EHTN AR Y=Agant
(F(1, 195)= 124.15, p<.01)& 20|17} U= Ho= BNt

d=AEe| S OS] fld ZE0|ERITTIER
FURYEe 2 EMIRICE MY Z20|=S Ll AH[RE
HToA Toky 07t AEFEY g0 20 d1kls YAEY
of I} O &A SIUD(F (1, 77) = 42.787, p<.01), 2BHY
Z20|ES Lile AHIAETOIN ety g1 20 XEFEY
07t Fukle YAEY2 FIE HS =7 SIRACHF (1, 76)
= 46.259, p<.01). [M}2tA 7t 12 X{EHE|QICH

<Table 2> Restaurant evaluation of each experimental group

Advertisement type
Communion < -1 > Trait < +1 >
Authentic 5.1812 (1.0484) 3.6859 (0.9812)
Pride <-1> (n=40) (n=39)
type Hubristic 3.9013 (0.8353) 5.2813 (0.9493)
<+1> (n=38) (n=40)

Note: Number in () means stand deviation; Number in < > means
value of dummy variable; n means the number of participants.

43.2. 714 29| HS

7t2 28 439| Mo dnpdE= QXgtsnt gt
HMZE ANOVAZ AlH3IQICt Xlgks Zm 2Cf X
oA QIX|2hS0] = LHEFLtD(Myz

0N ZEES0[ A LHEHHCH M
= 4.6436 , Fq, 155)= 30.318, p <.01).

7t 213 74 2-29] HBJOM ZE2I0|E {FHO| FARYL
HAEZEM0| OXl= Feof X[gtgat 248t
=8 ZHESEE 245 flohA oi7iE =2 24 (mediated
moderation analysis)(Muller et al., 2005)& A!A|SERICE

712 212 ATSH| siM ZE0|E FEAE 2o FnRd
g2 AYES0| MESE7 =0t oi7iAEsts =t B E=7t
(mediated moderation)E £A15}QUCt. <Table 3>0|A E=HQF Z
of, Amj, AEY HIHXE Z2l0|E FH(LEF=-1, TZH
=+1), FNIYRAITLES Y=, Fsp=+1), Jo|n Zejo|E RY
I FNRHE| HHELZ 3[FAIZICE 7HE 12 HEJ D Z0|
LEI0|=ERICHe| F=Z KP=.066, t=1.031, p=.304)2} 41 QHO| F
[K(B=-.024, t=-.377, p=.706)= 2[0|7} Ql= A2z EZMEQU=
O, ZEfo|=ER-Ctt A9y o| ASAEFHP=.603, t=9.399,
p<.001)= 20|17t A= A2z ZMERACt =M, dFEeS =&t
O/ %, QY Jo|n Z2fo|c QuM FNRYo| Mx
822 3FAIZCH Z2t0|EXT =2 nH(B=.028, t=.390,
p=.697)= 20|17} fl= A2z EMERU=, FuRHEe Falt
(B=-.404, t=-5.602, p<.001)2} TZtO|ERICHI} H1Q3O| A At
3 1p=.203, t=2.824, p<.01)= 2|07t Y= AL Z EME|ULCL

of
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<Table 3> Mediated moderation of affective response

Esedart product evaluation affective response product evaluation
B(t) B(t) B(t)
pride type(A) .066(1.031) .028(.390) .099(1.764)
Advertisement type(B) -.024(-.377) -.404(-5.602) .850(4.156)
AxB .603(9.399) .203(2.824) .518(9.231)
affective response(C) .452(7.286)
BxC -.722(-3.604)

<Table 4> Mediated moderation of cognitive response

product evaluation cognitive response product evaluation
pepare 2 B) B B()
pride type(A) .066(1.031) .357(5.025) -.138(-2.200)
Advertisement type(B) -.024(-.377) .164(2.303) -.568(-2.408)
AxB .603(9.399) .265(3.725) .432(6.903)
cognitive response(C) 475(7.524)
BxC .484(2.047)

A, HAEY BIIIE Zejols 9%, YNQY, TS |Y
I Yol 4SHE, Joln AW, BT 1R
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o o
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