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3 FokebAl wreE A 7I]e] Fad AR
3 E 4 QJtKBart et.al, 2005 Bridges and
Floresleim, 2008, Christodoulides, 2009; Helm,
2007, Kellmann and Suckow, 2008, Thomas
and Veloutsou, 2013).

2AA olg Wtk vHARERES Bl &
A g B AL ATEdA ol gh Bl
Eo) 4AE wEHoR 348 & Yk A8 7}

A AsEYE ¥ ERRTE NEed

AU 54F DASE ASHoR o3
o

, B
A= YA Bt &4 Hils 29 BHIAs
FAE ol old sl WS tHAaker,

1997, Aaker and Fournier, 199; Blackston, 1993;
Fournier, 1998; Carroll and Ahuvia, 2006, Doelga
do—Ballester, et. al, 2003; McAlexander et. al.,
2002, Thomson, et al., 2000).
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3l o9 (Bhattacharya and Sen, 2003; Tidesley
and Coote, 2009), AH|#}e] H#=o] w3l o}o]
Qe E S Bl g IS B i
o4 (Tuskej, et. al, 2013) McEwen(2005)= 4H|
g0l BAES} FUNE =7]a anAEe] B
Aeox a5 54 gt Balse) 7
g3 AlE 58 ¢ doka sk Stk

Tk 2= ofZ(brand attachment)o] vi-$-
ofd oW AR|AES SRR FEAo|H
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£49) W5 )E B AFChung et
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= 21Z](Ballester and Aleman, 2001: Morgan
and Hunt, 199; Tisotsou, 2013)= Ba= A
SAAR] S MRt A, Ao R
A B AL AHHor o
= T8¢ ¥ty F4% ATE
(Aaker, 1997; Fournier, 1998; Park and Lee,
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O% % 7S FAHY ATEHS AN

AR, AR AFNA ANHAD A
WA-BAE ) BAEFAES) TEFAA
BAE A dgeks A Fueie] wa
S HNSES B ERAA 1 del 28
BA% 1% Aolth Fournier(2008)= ]
Aol A AHA-BAE #A S e Bl 4%
2o o WEE Aol 2a¥ 4 ke A
& AN P, ol olA 2ulA-BAE w1
gusmons A 1 WFEd b W
FEate] FEE RS W] ol 4
2o e te mas v gehge 2

R E 2 gk

=4, AR A-EAE A HeEE g W
9 WA Agel g FAZ Auz-Hd=
TN, HAE of %, BAE g, BAE 3
T, A= A BdlE 59 59 side] At

5
’ = H ] o‘j
nith RelEo] sux-HAE pA|eke] wHeA
il
T

& AEadrd @ ATAA oldd AFus
5 e F8 3R 293 PAH WAL
Waksl sk 978 2a% Bast drka A4
Y. A% B ATNE we Avuss
SAlol ZPAAN 1 WEE 7k A5l
g A APE duad

M. A9 o]&4 w73

1. &HA-Bls dAE gk oL

R

Fournier(1994)= 2WA-2l= #A 9] 7

ki

ZAQshe MNP =EoA ana-Ra=
A A¢] ABrand Relationship Quality: BRQ)S
Ndskatsich
AR BAE AMES] A
Ao #A] Jido] AH|Rke} HAl= Alo]of] A
)

Rl

z7] #AS Tl =+ L] gith

Fournier(1998)= A1
Fae] gt AES EUR she] FEsta
A5 2vA-HdE AAE FAst=d 7)Y
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HedAA F 4z BRQ SAMS £+ 4
ddAoletal Hrhie ok SAY
BRQ measurement: Smit, et. al 2007) S22 7Y
MElo]  dbdse]  gEdl Smit S(2007)
Fournier(1994)2] 175 EUZ 3% 1 d&5E
o] Chauduri®} Holbrook(2001)2] 47112] Al1=]gk
S F7to] S A% AERAE AT FoF
Hie 34 FAHEE Adste] AAlESIT
Fournier(2008)> 37FA &< AlF(E7gA),
Aulz, W), 2784 Al W, 2e]an 3709
B2 BBQ HEE TASIAR=H AEeEA
(Interdependence), A/ (Love/Commitment),
g EY F4(Partner Quality), Ao} 24 (Self-
Connection), &4 of=(Nostalgic Attachment),
A (Intimacy: AH|AFe] Bal=o] )3k Bl
To] &HApe| figh) FOE Fo] <3 1>o)A]
AA3] AW E T JE Smit 5(2007)2] BBQSH
v Za e 7S Bt

f, Jm oo



E3E Bengtsson(2003)2 A|&9 BAH=HAFE o] &3 Al gA zjolel BA= 7he 7
Aol tE FgHo fiA|FH ok gtk A ek A4, Aol =9, JAEy, Bds e
< ofYAIRE A2 Gol5S HFet 159 Y 4 5ol MdEel oA, Bi= B¢
BIsE w7 SEUR e ow AHA BEA BAY FHow st ZAHS Tt
=5 1EEorss F4eksl o Fournier(1998) 2 7 e A& Axe5 tHBengtsson, 2003).

Passionate 1) U s BRES o] 8351#] gow Jazts =71t
attachment 2) U e BT ¢ o] EA5HA] ko W] Ao Folelvh w278 zhet)
) 1) = HAo= Us AT & olgsls 2 2
Intimacy o) o s nacs oume gl A 2
it . 1) e BA=9} U W FEH| Aok
Selfcomnection | o),y gjes gt rraste guEg
Nostalgic D o B g7 dw Aok Wizk e XS 719y sl
connection 2) #x HA== o] QAo EA AZFS 7Yl sl
1) U U2 B Bt w7)x] Edls S-I 7PHS s BT A w71t}
Love 9) s HUl=E Wb b ARERE Balsolt)
Partner Quality | 1) *+ Hal=& 324 vollA] £2 diidolth
2) x=x BUEE UE 22310 7HA] e AHRIE RhEolFh
Personal 1) #= HATE AAY UE A3 4= Q)
Commitment | 2) Y& 7 vl w2 H=E AE&EHoz o]ga Aot}
1) U sHA=S A3
Trust 9) sndcE AAe v}

B 5 7 olobr] eha el A%, BAs HE)
Keller(2001)&= HAE 2 gj2v| =8 Z3 A 2T Fa8 Nl AL A A
FARL A= Aol FARYE NERL g Aol
A=l oA71M A" F4 2 BA= ojuA wak Balso] g A A nUas
#A FRE AR s AAEA BAE 2y e Bds B9 FRAYzln
TALE AT AAANI R SAH o 29 pyenst A WA, Bdsd g 3
Aol o) BAl=egE 2 $AHE} Fobd AAe Hr Bt EAEel 2olS o]
SIERE A= eleb] sk it HoFed WEE wel moHe go

Jurisic?h Azevedo(2011)w= HAEHBE, BAE  (Chaudhuri and Holbrook, 2001; Delgado-Balle
GOl A HAE ster and Aleman, 2001, Lau and Lee, 1999;),
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Holbrook, 2001).
Sirdeshmukh, Singh 12|31
Tl wEW, $4% Hert F A
Mo JFgE mHoEN FAHE AA
< shbk 2 4 Aokl sksich
Berscheid(1983)= U3 e 744 37
o] Awet Y 734 AR Wra
Dick? Basu(1994) = & o $A4A 7
A

Rub}

Sabol(2002)2] ¢
== 2] lzoﬂ A .7

~
oo o

il
) fo

ox |o d
Bl =R

o

o
ofr
o
32
rlr
fin
AP
£t
N
o
Jm
ox
[

u

o
X o
4 = H
=)
>
2
=
ol
o
rlo
o
=
N
]
oft [

o N
r o
N =
k1
i
o
ox
oy
2
ol
o,
)
o,
o2
ok

=
i

Bennet(1996 )% St&o] o2 Fd o 744
7} ok
=9} AHA} 7he ?ﬂrﬁloﬂ 31014

[z e
rL
=
)
>

4
i}
4>
Al
i
R
¥
lo d
H

oft &

E)

=
N
o,
_0|L
2
St

th(Aaker, 1997; Fournier, 1998; Park and Lee,
2005; Kressmann et. al, 2006, Tsiotsou, 2011;
Tsiotsou, 2013).

2.2 BUE 47 3 BiE AL
Hie AE gd vie FAE B o
ned 93 WeE o] =oFo] g

Delgado—
Ballester and Aleman, 2001, Lau and Lee,
1999), ol+= Alg7F w9~ 714 Q= A sk
[e)

S A=3H7] "ot (Morgan and Hunt, 1994).
EAOE BE AT Hds Asgh &

H]x}_u = 1}74] uJ A= %Aé]}_oﬂ :LFGFH
Fs v Folgk=dl sofstar drh(Ballester
and Aleman, 2001; Morgan and Hunt; Tsiotsou,
2013).

Au)2s Fofoll thdk A9l Morgan®t Hunt
(1994), Gabarino®} Johnson(1999) 59 AG+=
B A7 A= 3 ) S =] AR
H4A GEe mAE Adowm yEyon 2l
SPadd ATE oleh dAshE A 3l

Sirdeshmukh, Singh 223l Sabol(2002)¢] <
Toll WEW, AE7F AF] v SelE ofr|s)
{08 s mHoEH

-
-
FAE 2489 F st 4 5 ok
ez}
AR

2

2.3 B A HilE SAE

olof| A =9] HYW HAE= gErth 74 A
oy 7 B9 A B 5 dE Ao
Hl= Algolt), HME Alge] HAlE FAE

o A4 dFs M= A7 (Carroll and
Fournier, 1998, Thomson,
Maclnnis, and Park, 2005), &34 T4l <3k
S nHAYE AFE(Albert, Merunka, and
Valette-Florence, 2008, Thomson, Maclnnis,
and Park, 2005) gt @o] &gt} vz =
oA HAl= ofjFo] ZelH oWl AH|AELS
SAola, FEAeln, FEA dvs T T
A= Aol dubARl Asjo]tHChung et. al,
2008; Tsiotsou and Goldsmith, 2011).

F ol ATAELS B = Alg(brand love)©]
Tag FAolge Foe FYtARE o]Alo]
et FollAlel tigk so= HE gle 9
ot EAIFE  AAkdtHAlbert, et al,
2008; Batra, et.al, 2012). <% 2>9A+ Hil=
Abgte] 224 Aol g ARl AFE ESl

39 wgel Ade FAGOE st & Quk



e and Haliday, 2008), E&l= E<(Casalo et. al,
deo] e melAl awlge] 2008, $AH THDelRio et al, 2001 Kim
Halo] )3t %A% (Bhattacharya et. al., et. al, 2001; Kuenzel and Haliday, 2008) &<
1995; Kim, et. al, 2001) % Awla} ghol] o3k o]IL= T8G 2470 d 5 Qi

2420l MELNE  s15EA dFa(Kuenzel
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HE 5UAI9F B
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<3 2> Brand Love?| Constructs
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744704

O 9%, @ Z7Izte AA, @ Aot DAY, @ w5, ©® 719, ©® =
Brand Love | &, @ "=, ® 554 @ o5tk 0 A#(H), @ AHS

Albert, Merunka, and
Valette-Florence 2008

X
DI )

O AHBsA ek A4A &7, @ Ade] FAsA s o
A, @ $A9) PE(FelE), @ F7e APFAA, © Aok A
H=

o A4, ® 49 9Av), @ HE FE 1 AF A2, ® AuA

O

Batra, Ahuvia, and

Bagozzi 2012 Brand Love | qs @ 14490 4%, @ 2449 44, © 47149 24, @
Aol A HolLH o, @ AwEel BE ¥4e B HE A% 2
212
M. A9 A7) 2 o] 7urd T4 2 R theut o] FelE sk
1.2 ST 7 9 aQ1iA Ax
LAl 1 WAl AuA-BAs pAMEG A
Aol ES Fournier(2008)8] AF+E 7]Ho=
L1 AWA-HAE A 370 d 57 BRQ =A% (Fournier, 1994 Chaudhuri and
BE Aypags ko] S84 2]l Holbrook, 2001), Z¢°F¢l BRQ Z=74'(Smit, et.
oA =ofEGlRe] ARA-EAE AAEA al, 2007)& =5 zaste] = e 7]Eel A jE
olgl= WMo ANl AN, A1E], YA BRoz Uepda 7|Ed Anja-Hds 3
5% 71EY HE AFEdA mHEHoz EHA A FHoz ¥y Wz Hds HJipESs
o] A¥E Hrkelr] Agk Mdd Ade S5 2 Zgexo] BAas ZATU zakslne] 34
ol At AE & F Atk olg Aol uist S AHESE HFEQ AR AE I dS
TAARJ] S 8l e did s s o|FA, AHA-HUE EYA HAE F5 H
AAJetaL ofel M Fgho] 1ol Q]I F= N Al 4] FEoFZ AA Fo] AAE

s Bdl= A (Barta et al, 2012; Fournier
S s o 2008, Tsiotsou, 2013)9} HM= FA%(Aaker,
&t AFTS WFoR ARG oM e 19%; Yoo etal., 2000; Yoo and Donthu, 2001)



2 A-BAE g naEAsd Wese] 93 2 B 127
EoadTeA A%HUE $52 aUE ¥ 2dg %9 ngkitu d4d 9¢ ede 4
L3kt NZ EFEATH
WA 2HFkeigen-value) 1 oS 7]F0 2
<E 3> WHSo| OiE SN 2018y 2l
B2 H]Hz‘;}i SLEo] ] =] }ELE"
o] 9%
s e el TR 1(10672) | 200.979) | 3(1.3336) | 4(1.047)
glow F7Hal) 0.232 0143 0.263 0.818
. Smit et. al (2007)
/\]—i %}.‘lﬁ 3%‘!“%]'(32) Foumier(2008) 0.164 0‘198 0.300 0818
Qﬁ% 5 A o] 3| 3Ha3) Morgan—-Thomas and 0.389 0.029 0.619 0.422
ST ESH ole(ad) Veloutsou(2013) 0418 0.272 0.377 0.474
Be 350D Smit et, al (2007, |02 0.247 0.782 0.203
Eoi U= i (ho) Tuskej et. al(2013) | 0117 0.284 0.831 0.228
A Q=) (b3) Fournier(2008) 0.166 0.257 0.837 0124
A =7(cl) , 0.300 0.594 0.293 0.300
g T2 A ATHD) Snggufﬁﬁe?@(goog)’ 0119 | 0806 | 032 | 012
A7 719181 A18Hc3) 0211 0.839 0.306 0132
=33k 7H4(dl) 0416 0.587 0.038 0.484
74 Abgae(d2) Sr}gﬂt ef. a%zg%%@, 0.516 0509 0.118 0.49
ournier ,
Ape} Akl 744 (d3) Bt ot 2201 | 0345 0.483 0.1% 0.572
Lol A] Z-SthAHdd) 0.617 0.381 0.069 0.390
)
231 917 (el) Tsiotsou(2013) 0.805 0.116 0.260 0218
RE) 215 (e2) Morgan-Thomas and 0.876 0.068 0.205 0.085
2 5Hed) Veloutsou(2013) 0808 | 0087 | 0262 0.09%
S A
S 7] ?‘iﬁ(ﬂ‘) Aaker(1996), Yoo, 0797 0.372 0.049 0314
24w 02 ARt Fol3HE2) | Donthu and Lee (2000),| 0.735 0.377 0.029 0.263
AzAow oz | Yoo and Donthu(00D), = 6ae™ 0016 [ o194 | 013
<E A B 5 %o AsoEgel yE b AWE AAKEY o= tE AWAEH
ol g (ad)ol gl Fake AnjA-Has Fd 014)NH = 7HFS 2 = = 2k
Al AEET ol [, BAHE AlY T 59 L20% Z FIL u elFA EMAx A
3t 7S wItHdD) S BalE o B e TolEA Y (a3) v, F59 (cl) & 52 °
2ol Foow Ao BAS wAIvhe T3 L Zom gAd] [jolA] gl AAS <%
Az olEA ] 3R o] FEPoRMN Y 4>8} o]l QQ0EA d A=A BEMANE AA|
WSS AAST AR B4E Fass shgom ey goRde Ba Helsn 2
e Ao Has ST HES o] Fo F}ol| o]&-3lH L AT
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2UA-EAE BA G BACHYRE Wi a9 P 129
<E 5> B9l =olx QolFAMZL|
Estimate SE CR Pzt
A5 o|EA AT o EA 1.000 0.000
A5 0| A0} 5 o) A 1.081 0072 15.083 0.000
5 O EA 4} 5 O EA 1.022 0.087 11702 0.000
EUA 5 UA| 1.000 0.000
FUA2—FUA| 1.173 0.072 16.235 0.000
EAA3—F YA 1127 0.076 14.920 0.000
BT 1.000 0.000
3 1164 0073 15.880 0.000
AbEH A 1.000 0.000
AYe}oeAte} 1122 0.063 17.897 0.000
AF3AL e} 0930 0.062 15111 0.000
AbekeA}et 0.854 0.060 0.000
A 1A 1.000 0.000
2|2l 1071 0.058 18476 0.000
REREAE) 0.963 0.059 16271 0.000
FAEZAE 1.000 0.000
FAEFAE 0931 0.046 21.458 0.000
FAEFAL 0.778 0.057 13587 0.000
2. A7EA 2 TaFe AASL vk AEE(2014)9] Aol
ME AHA-BaE 3 EHo] oW =S4
2.1 2HA-HAE 3] 3 HAEAs) % Bic vl FAANQ s s
AT E 7] ASAA ] sk AL AFseh 2= 28 oA AAE B
2.1.1 29 1 = AFE AHA-BAE #AAEE 90E5(A3E
nd 1& 7|E-og HAE AF= AH|R- o9&, Bis FdA, BdE &5 Bz A}
HAE AAFL ZAAQ JFS WX H Fol= zZtzt gaks A $ Qva ddEy
e ZATE APHon FAHA JIFS 0 a3 AFEE EASTHAlbert et. al, 2013).
A AvA-EdE AAEELS BEUE AR dEE5H Merunka(2013)2 2#H= A7 B
o SR QS v AL FHE AL Q) = Ao FAAQ 9 wHttn AA A
th ol FA ATelA A9 ASH Zom H },
AFoA BE AFE AGsh] Hue dE B AgE BHAS FAEE= FAHZAC
0] ATES F3) mdS AAs Bk} FgS vjHL oML =olEg%o] o] o]
WA HAE AFgE Aua-Edas B F n) BAATN A wjg- wo] AFHAUY ARl
Aol Agke nzth= AL Tsiotsou(2013)S tHGefen et. al., 2003; Morgan and Hunt, 1994;
AT EAHo® AAE ) Tsiotsou(201 Lee and Kang, 2012; Palvia, 2003; Tsiotsou, 20
e BHAE ZAEE ol7] &) AA 2H|F 13). Bd= A7 BA= Algde] 9GS v
A3 Ay gEo suA-BAs= #AFAe s} Tk A B9 At
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Tsiotsou 2013

(Escalas and Bettman, 2003; Bhattacharya et.
al, 19%), 223l Hll= Algro] BalE FA4%
(Batra et. al, 2012; Caroll and Ahuvia, 2006;
Fournier, 1998; Thomson et. al., 2005)° 2%

Tsiotsou 2013

Gefen et. Al 2003; Mdggan and Hunt 1994;

Tsiotsou(2013)

Escalas and Bettman
2003; Bhattacharya et.al
1995))

Tsiotsou(201

Batra et. al., 2012 ; Caroll and
Ahuvia 2006; Fournier 1998;
Thomsen et. Al. 2005)

olAlgel w3k pgkel 0.00001A%F GFI=0.678,
AGFI=-0.127, NFI=0.651, RFI=0.656, IFI=0.656
TOR AYPE AR wjg vk HoloA B
of tigt Aol 1¥A =4 F5s ¢ & 3
t} 283 AHR-EHAE 3] 2 S 459
E4(=0060)3 LA (p=0.178)x= B <

= u

wo 4H9 9P A R}

= N
o2 Jes vge ATE EAS A o] ERg (<3 6> Fal).
<E 6> 2 12 H35Z1
Estimate Pzr
A F -5 o) EA 0.550 0.000
A - d A 0.435 0.000




A 131

1

b
il

o3&l
T2 X

R @ ww N E A ~No wm S e Hoy o B o ™ o To
5 Sffxacy SEpEEikfiaz £WEd) o
o N TR g OR i "R o % N o ~
e RESHTEY ERIoEwER Vel Bgl S840
S EoplEel ETEepiiifldczieriBcUR
f 3 flay — i . _ 2
= mzwww%z% omm%%w@%wgwawWmwﬂ%a4,
.JL_ L _‘|‘|< .O_ A f IJu JlC
o MMWI%M% EWMmqu%ElmmimeM,EAEH@MNS
S T X T = N T XK ¥ o . < 77 Nl
FSyz FTek YLirICRELTexTEERleo
—_ N jo ‘um ! H o ﬂwo ‘A2\J|I2)ﬂﬁi] ‘mzt oR (e} AN
o 8 = _ BR K N oW SN o L T X )
CsriEEEs8® m.aaoﬂmEwr.%%ﬂa%_wiww%meg
monmwﬁ ﬂ.wwmmmm %WEﬂ,,,@ﬂE%M%E%W IEEOJA
u 2 63 e Bo —_ ] SO — =
P ewme Ty [ B %zﬂwr@xﬁ?%o%V%%ﬂ%%oz
= 5 a2 m oo 47 = op ) = 207 R T N S +~ & 4
S iwdB8aa7r wEeEE. Mw _H4FTaierpacd®
mJ:HLtEU_ZEL&ﬂo LLm,ﬂq_%ﬂﬂ%,m.W Hﬂoﬂoo_a%mvmim|,c#
wﬁ@ﬂal,m.m MNF oo oEoo.o_,/olﬂzo g 2 S o o
¥E L, W G TR I =R - T O B~ S B
e I = I S R T B N TSI S
W T ol TR B W XN S EH B N T 7 M S M oo o T
TEANERT H4UBT BEIERTTME TS
eEE R oy w T K gy oy ®ooo A T W B
foxc o ) _ —~ [
Tarlial U,z LfrPR.prEIe sERoyl
o Véo,,ﬂ wr R T o W W M T 2 L o i) o~
oﬁemﬁ%umﬂﬂm.@ = < W oo I N S %ﬂia_.x
S A P A " o N TN ° W o o o X o) = o
e I P X B Mo o o o
ut% e o X ﬂ%A Pl 03 B° R S Yl a iy L 3 M- ol =
o ﬂm.%ﬁﬁga;.m %M?%Mﬂ%%? o 8T L
o LN WB = o B e
Ludgydes 8T8 EpIunLecay JZus
U i Nl o iz N X ) U T o F Y
Jl\lﬂmjﬁwﬂﬂr_v‘mulaﬂuwﬂajcuwﬂ CTEE\._EMH#W/UH‘EIEMWQL ‘WT_rﬂ‘_,OI
T x < wo W W oy o He S0 U < o 4w 1 o W m) e
I N L TG e EEE s
No < TH 20 = 50 B o X R o, X AW B oy BN Y ;)
Zﬂui o %dﬂﬁ%.& qxﬂﬁ%mﬂ%iﬁrJ Arur%
™ o A Tt R R - e o N o% o e
%ﬂﬂ%ﬂ@%ﬂ%@%ﬁF%M%M.%ﬂ%?;%%?%%%
— = , — o — ! ~ _
2;@%%%Hé%ﬁm_ngw%ﬂEWAEAT%WJ&@%@#?
~ 4MW;%Eﬂﬂﬂ%%1@%1#%% PME e E M
- WRTERBLERT OFIEBERE WA BEEESHATDEST KR

o2 eI

271 A

L

L

(Sirgy 1985; Koksal and Demir 2012).
TAHORE AR}



132 393 AEAT AU AUz

<O 2> 29 22 HAE (et HAHE FSHT Alojo] EXfsts EHE A

(29 2a)
FholAlEel g p=0.000, GFI=0.893,
AGFI=-0.122, NFI=0.873, RF1=0.044,

IFI1=0.875

e 7 estimate | p-value
A F—FUA| 0.435 0.000
A F AT o] EA 0.202 0.000
RE 0.202 0.008
TUA YT EA 0.327 0.000
TUA| > 0.607 0.000
B YA AL 0.005 0.938
FUAN->FAE 0.003 0.993
s ol EA 0.209 0.000
SFr—ALEf 0.283 0.000
FFr-FTAHAE 0.042 0.443
A5 ol EA AL 0.557 0.000
A5 gEAA->FTAHE | 0.125 0.093
At —F e 0.622 0.000
(23 2b)

FholAlEel g p=0.000, GFI=0.933,
AGFI=0.297, NFI=0.930, RF1=0.474,
IF1=0.932

e 7 estimate | p-value

A —>F LA 0.435 0.000

AF->F5 &AL 0.056 0.351

AT EA 0.289 0.000

TUA TS 0.390 0.000

TUA AL 0.303 0.000

FTUA>FARE 0.000 0.996

A5 &4 0.544 0.000
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Abstract

The Roles and Relationships of Consumer Brand Relationship and Brand
Performance—Related Variables

Kim, Moon-Tae"

This study examine the overlapping concepts among the brand performance variables such as br
and trust, consumer-brand relationship, and brand loyalty in study one after divided consumer-bran
d relationship into 4 different variables, brand congruity, interdependence, brand nostalgia, brand lov
e. Contrary to expectation, conclusion of factor analysis shows that there exist 4 factors based on
eigenvalue. The variables such as brand experience, consumer-relationship, and brand love are divi
ded into several variables and verified the validity of these concepts. We can easily witness this ki
nd of situation because researchers use different scales on same variables

Second study suggest brand love is concept that harder to accomplish than brand loyalty. Becau
se the several fit indices of first model that indicate the simple relationships among brand trust, co
nsumer-brand relationship, and brand loyalty are very low to accept, this study propose 4 different
models. Conclusion shows that model 3b(love is placed last) is most acceptable thing. And this me

ans love brands like people might be hardest thing to achieve.

Key Words: Consumer-Brand Relationship, Brand Loyalty, Brand Love, Brand Congruity, Brand
Trust. Brand Nostalgia

% Associate Professor, Department of Distribution Management, Catholic University of Pusan, feilong@cup.ac.kr



