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The Analysis of Core Contents in Comsumer Area from 1st to 2009
Revised Middle School Home Economics Textbooks
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Abstract

The purpose of this study was to analyze the core content of consumer area from 1Ist to 2009 revised middle school
Home Economics textbooks with the aim of proposing guidelines, An in—depth content analysis was conducted twenty
two Home Economics textbooks that have been used in middle schools, beginning with the first curriculum until the
revised 2009 curriculum with word cloud, The major findings of this study were as follows; First, the first period of
the textbooks emphasized thrift—related concepts such as budgeting and saving money, The second and third period
in Home Economics textbooks focused on household work and resource management, From fifth period, the content
of textbooks were emphasized learning how to find relevant information and making rational decisions as a consumer,
The 2007 revised and 2009 revised period in Home Economics have focused on rational decision—making by adolescents,
while taking into account environmental considerations, The content of textbooks now introduces students to the
notions of ethical consumerism and eco—friendly consumption across domains such as clothing, food, and housing, The

curriculum and content of textbooks in Home Economics should emphasize the concepts related to ethical consumption,
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Table 3. Analytical standard for curriculum manual and textbook contents

Area Unit

Contents

understanding of household
economics structure and financial
management

household economics structure(income, consume, assets, liabilities), household
economics structure of life-cycle(saving, insurance, stock, real estate, tax,
inherit, give), consumer credit, household welfare budgets.

consumer decision making process and effect factor, efficiency and rationality

consumer decision making

Consumer

of consumer decision making, consumer information, consumer and market
environment.

consumer education contents, consumerism, consumer sovereignty, consumer

consumer education role*

responsibility, right, consumer relevant law and system, consumer

problem solving

consumer

culture of consumption

ethics, consumer consciousness and consumer behavior,
understanding of consumption culture, sustainable consumption culture.
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Table 4. Keywords & Characters in Home Economics textbook from the 1st to the 2009 version

*

Period Word Cloud Keywords N % Characters
AT, =4 59/647 9.1
i I<| K= _
S5 *é s Ay 37/647 7 .
Ist ?7.‘7_|:I_|, I |*|‘M§E| Ak 21/647 32 ncome and budget con{cept was
H\%j?ﬁ e stressed for frugality
ﬁiﬂl"%%.a%*tl g= 714 16/647 24
‘0| SreE
o =4 15/647 23
Eal S, =4 69/575 12.0
ISR
727 xo-iAl‘ogl ofjit 51/575 8.8
A= O o i ivi
and 57|-|Xll‘7_=l|f-|||:|%8 714 36/575 62 Type of income and living expenses
= loraAllEtd management was stressed
ool Rk A% 36/575 6.2
BEOFRIG = = :
L= O T
ayo=r = 30/575 52
ES 48/760 6.3
Eas= 44/760 5.7
rd P 30/760 39 Savings and 11Tcon.1e management
was highlighted
7W4 26/760 3.4
7V 7AA| 24/760 3.1
=4 68/445 15.2
ESCIPS 50/445 11.2
dst 2= 36/445 3.0 Consumers were hlg'hllghted by
consumer subjects
= 34/445 7.6
A< 34/445 7.6
AH| 2} 72/762 9.4
A= 44/762 5.7
sst Zou]apst /762 55 Co.nsumfer education was
emphasized itself as a consumer
A A 32/762 4.1
AHHE 30/762 39
- AB)2} 42/618 6.7
A E R PN
ZO0NE AH
5 ZEIEW%_;A_E%H il 32/618 31 Consumer decision-making process,
6st ;ﬂﬁ,‘%ﬁi‘ﬂ%h“ﬁlﬁ AR 30/618 4.8 information & service were
SEz A H |l ;
i Rce =7 28/618 45 emphasized
TR L A
ST kel 20/618 32
2H| s 28/608 4.6
) "
‘\ijf Al 26/608 42 The subject of the curriculum was
st o uff 24/608 3.9 specified the target consumer in a
=,
=

Had 24/608 39 adolescent consumer

AH[2} 23/608 3.7
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Period Word Cloud Keywords N’ % Characters
ZH|R} 23/370 6.2
AN
24 23370 62 (1) Consumer information,
2007 AB|RAE 20/370 5.4 consumer behavior &
i hasized
2% 18/370 48 experience were emphasize
AFZ 18/370 4.8
e 29 24/474 5.0
e s
7He nyk‘\kj‘ﬂ > He] 20474 42 Responsibilities and rights of
2009 : |It‘*“°~’"“"“ 4] 16/474 33 consumers & ethical consumption
i) 12/474 25 perspective were appeared
37} 12/474 2.5

2. DRIHY A7E AHME B HSSY WA

TSP A7l0] ek 4 ogele] S WAL W
7] SlaH “H719e) AHIS) 712 (Table 3)& 17} TETRE]
2009 7 THIAS) 79T T 4u]AG(Table 1)7}

Ml A4S Aok <Table 5>9 2tk

B8P A7 16A] 37} A7jols A7) ol
of Appe) o] o] FH 0w YeRtaL, 43 A7]oje 7}
73R ofslol AT, AuROIAA, AulRS o)
AEYgow Zu Hwwlo] gk EF sHIA T3} A7
AR T AnREg o] B hgo] ZzEe

3, 2007 W Al7lolks AolE7lell whE A Araeley

L

L

Table 5. Curriculum connection of comsumer area in Home Economics textbook

Unit Contents

Curriculum

Sst | 6st | 7st | 2007 | 2009

Understanding of household economics structure

household economics | household economics structure of life-cycle

structure and financial consumer credit

mEnz
~
=
e
SR

management household welfare budgets

consumer decision making process and effect
factor

efficiency and rationality of consumer decision
making

Consumer decision
making

consumer information

consumer and market environment

consumer education contents

consumerism

consumer sovereignty

Consumer education o
consumer role- responsibility

consumer relevant law and system

consumer problem solving

consumer ethics

consumer consciousness and consumer behavior

Culture of consumption - -
understanding of consumption culture

sustainable consumption culture.
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