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The Effect of Mimetic Purchase on the Product Satisfaction
—Focused on the Moderating Role of Self Esteem—

2=y
) S AL e 3

Dong—-Tae Kim(andante@koreatech.ac.kr)

20t

B QAo i An|AFERE Bk AER S VA JBe Aupa, o] G 2As: L)
A4 SAsE sulde) AEgat 24471949 Sag T nad Sed $Us w93
4 AFVEEele F B AN AL AFVEe] E ThE mTuwy ohe e 7
AAARA Bk ol 71ede] TN Yol FaF ol E AT 7] wiolth, AFAHLE By
ol AEAh AFREEG] A= AHGFOH 1), 71 18] G

o) 24 45 A0 2 7K D) 5 WA M dgaslent g
A NS WA Sl APLEE ARG el MERAES Fa Ssd.
24 A3t 7M1l A o Tl JrEs AFVSERIS] WAL ] Wt g

$25% AY AT U VEEA AT AL F AUk £ olelF FYA =
5% pAR0E Ueed(h 2), ot 58 AERE 717 Ao A9 wuy
yol sf AF) ot Wbl $9% JFL vIAY) MO L WA FH719 49
2AEHCH B G2 ARAR A0 9 fels ekl e

B SH0 - [ 2T | HEVEE | ARG | SHEXL7 |24 |

Abstract

The purpose of this study is to investigate the effect of the degree of mimetic purchase on
product satisfaction. In addition the present study aims to investigate the moderating role of the
self esteem and public self in the relationship between mimetic purchase and product satisfaction.
Taken together, hypothesis 1 is as in the following. H1 : As the degree of mimetic purchase
increases, product satisfaction will increase. To reveal the moderating role of the self esteem and
public self in this path, 2 research hypotheses are derived as follows: H2 : The effect of mimetic
purchase on product satisfaction is moderated by self esteem. H3 : The effect of mimetic
purchase on product satisfaction is moderated by public self. Results from an empirical study
showed that as the degree of mimetic purchase increases, product satisfaction increase. Thus, H1
is fully supported. And the results showed that the first interaction effect(H2) between the
mimetic purchase and the self esteem is significant. Thus, H2 is also supported. But the second
interaction effect(H3) has been shown to be not significant.
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