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Relevance between Consumer Boycott Participation and Perception Types on
the Consumer Boycotts
Hyang-Ran Jeon - Jeong-Hee Seo

Department of Child and Family Welfare, University of Ulsan, Ulsan, Korea

Abstract

This study analyzed domestic consumers’ perceptions of and participation in consumer boycotts and its relation
to ethical consumerism by surveying 1,000 people aged 20 or more with an on-line questionnaire. Collected
data were analyzed in terms of frequency, factor analyses, cluster analysis, xz, and one-way analysis of variance.
The research findings are summarized as follows. First, consumers had an average (or higher) perception
level of consumer boycotts and were categorized into consumer boycott groups of pursuit of self-realization,
achievement of results, and pursuit of rationality according to perception patterns of consumer boycotts.
Second, the consumer boycott group of self-realization exhibited a high intention for participation in economic
and ethical consumer boycotts and was active in all aspects compared to other groups; in addition, the consumer
boycott group of results achievement was in the lowest level of ethical consumerism with a low intention for
participation in consumer boycotts and ethical consumer boycotts along with the lowest perception level for
consumer boycotts as ethical consumption. The consumer boycott group of rational pursuit was comparatively
skeptical about the influence of consumer boycotts and with a low level of deontological ethical consumerism.
They had additional doubts about the effectiveness of consumer boycotts despite being active participants. The
study contributes to the establishment of an ethical consumer behavior theory by investigating connections
between the perception patterns of and participation in consumer boycotts as well as ethical consumerism as

consumer boycotts conceptually expand as a form of ethical consumption.
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Student 119 (11.9) Al 23 5 EARRbE A4 07 odk 4= Gl Yolrh(3.68
_ Unemployment 19(1.9) Ko} aen)aputo | AL MHISS: Alof Aok 514 Ao|ch
Monthly income <199 134 (13.4) (36872 7} =0 2=z o g olAlslal Qg = An|x} 2
(10,000 KRW) 200-299 179 (17.9) _ .
o000 ey THEEE LAl ARl Al Sl A g
400-499 204 (20.4) HA= AR Sol] = 2ht njh Sl es o ISl 9L
500-599 m (11.1) ek, whA, 71919] A g s WolisiAl @s]e AAMe] o®
;6?5(27 | 154515-4)) TS 7P 4 QIeh2,9278)'9F ApAlo] Eofsh= AddgloLt &
409.57 (171.7 o o R
Monthly allowance <19 133 (13.3) 1891 s A, e B lEAE Sol Hivt e el
(10,000 KRW) 20-29 148 (14.8) Frho R ARES 4= QITH2,977) = 7P W o= QIAS)
30-49 23083 3 9lalch 7191e) ARl i elule] chet Floj=j2) ol
5099 s ek slow Wk, ele) AR sk pReRA
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Table 2. General Tendencies of Repurchase Intention of Consumer Boycott Perception

Factor Variable M (SD)
Achieve self-realization 1. A boycott is to fulfill the interests of consumers regards to price, quality, and safety of products. 3.72 (78)
2. A'boycott must continue until the goal of the boycott is accomplished. 3.67(78)
3. The subject product, brand, or company of the boycott must be directly involved in the boycott so they can really change. 3.51(78)
4. A boycott is difficult to establish without the involvement and interest of consumers. 3.87 (.82)
5. Individual consumers can actively participate in a boycott. 3.68(.79)
6. A boycott can achieve goals by continuously urging participation by other customers. 3.54 (.74)
7. A'boycott can achieve its goals by urging the participation of other customers as well as by creating a group and acting out. ~ 3.51 (.74)
8. A boycott must promote real pressure and public opinion towards the target of the boycott and maintain pressure on it. 3.52 (.77)
9. A boycott develops when there is customer dissatisfaction or problems. 3.68 (.78)
5 Point scale mean 3.64 (57)
Negative 10. A boycott can take away jobs from people who work at the target company or government. 3.06 (.85)
11. A boycott may cause counter-effects to economic development by interfering with the sales activities of companies. 292 (.84)
12. A boycott may incur costs associated with switching to other brands or companies. 3.23(77)
5 Point scale mean 3.07 (.67)
Pursuit of profit 13. A boycott can express and individual preference for entertainers or celebrities, or work of art such as plays and movies. 297 (91)
14. Goals can be achieved by making comments of a personal desire to start a boycott. 3.22 (.79)
15. A boycott can achieve its goal only by putting it into action and utilizing it. 3.07 (92)
5 Point scale mean 3.09 (.64)
Passive 16. A boycott is a movement that occurs close to where | live. 3.01(82)
17. A boycott is a movement aimed at a certain product or company. 3.30 (.86)
18. A boycott is a temporary movement conducted at a certain time. 2.98 (.86)
5 Point scale mean 3.10 (.60)
QiTtar °1AI5 L Qltk= Ay A HEAI 7|4 Widdof ul= sljelnl]  Table 3. Results of K-Cluster Analysis
Aol S7rel ghgof whE A)r} 7Rl aFelo] AX Axt w Boycott perception type
T Ao g AgzkEr) o3t 7fele] 3-8 thars] o1&l Alof Variable Pursuit of self- Achievement of  Pursuit of
Daz] oyl T} o]o] Hol2 Z sl A ASbE $eo] 9 realization results rationality
(n=326, 32.6%) (n=361, 36.1%) (7=313, 31.3%)
©H&, Chen [4], Klein -5{17], Lee®} Joo [21] 50 A1=l <1-te] Achieve self-realization + - +
A et Hpet o] axmjxf 7HQ10] 5719k Y Soll 22 9 Negative - - %
A AbRE " a7} 9ot Pursuit of profit + + -
Passive + - -
2. AH|X} S0H2S QlAlof| MHE AHIXHEEE /st
AHRE EE-E Q1A i AR fEkE Qs axH] of mhE ot oIt Sl A ' YR (p<.001), 2t 9] Bl
A B Qo] gk RolRy Auh BEE AR & A4S shusigid,
B} Ee-E, 2194 MR Ele-E, Adapa gt HAE = ] 12 3EEekE Hee] et oo s AlefRh 1
g, 524 aBlA; EE-s 5 4719] 59 i}%% Ve R = olRRRe] B () o ® vEdth 219]4] Bulle-so] F 4]
K-t 24 AAIskc), 7Rsth :LM S5 wE w4 el ouig geist HH ol Al2fgt e 4ou]At

Sfoled kel s S
P S0, el 101 8 e L T 8}04
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Table 4. Analysis of Variance Results of Consumer Boycott Perception according to Consumer Boycott Groups
S SR Pursuit of self-realization” Achievement of results” Pursuit of rationality”
actor o consutrrner oyco (n=326) (n=361) (n=313) F
pereeption M (SD) s M (SD) s M (SD) s
Achieve self-realization 4.00 (.36) a 3.07 (.39) 3.92(39) b 638.47"
Negative 3.02 (.79) a 3.01 (.53) a 3.20 (.66) b 9.07"
Pursuit of profit 3.41(68) a 3.00 (51) b 2.86 (61) ¢ 74.74"
Passive 3.62 (42) 8 2.95 (47) b 2.72 (51) € 32144
IPost hoc test by Scheffe.
mp <.001.
Table 5. General Characteristics by Consumer Boycott Perception Type (V=1,000)
Pursuit of self- Achievement of Pursuit of
Variable realization results rationality XZIF
(n=326) (n=361) (n=313)
Gender, 1 (%) Male 517 (51.7) 181 (55.5) 188 (52.1) 148 (47.3) 4.371
Female 483 (48.3) 145 (44.5) 173 (47.9) 165 (52.7)
Age? (yr), M (SD) 38.14 (10.90) 39.14 (10.44) 3836 (11.17) 36.85 (10.96) 3.669
S a b b
Education, n (%) High school 262 (26.2) 67 (20.6) 111 (30.7) 84 (26.8) 14377
College 155 (15.5) 52 (16.0) 63(17.5) 40 (12.8)
University 503 (50.3) 179 (54.9) 164 (45.4) 160 (51.1)
Graduate school 80 (8.0) 28 (8.6) 23 (6.4) 29 (9.3)
Marital status, n (%) Married 585 (58.5) 198 (60.7) 218 (60.4) 169 (54.0) 3.820
Single 415 (41.5) 128 (39.3) 143 (39.6) 144 (46.0)
Monthly allowance (10,000 KRW) 53.83 (75.87) 52.79 (62.34) 59.89 (101.33) 4794 (46.85) 2.129
Monthly incomeaj(10,000 KRW), M (SD) 409.57 (171.70) 424 (171.05) 381.61 (171.69) 425.77 (168.80) 7.593"
S a b a
Religious beliefs, n (%) Hold 511 (51.1) 166 (50.9) 172 (47.6) 173 (55.3) 3.908
Not 489 (48.9) 160 (49.1) 189 (52.4) 140 (44.7)
Occupation, 1 (%) Housewife 149 (14.9) 40 (12.5) 63(17.8) 46 (14.9) 16374
Professional worker 499 (49.9) 175 (54.7) 173 (49.0) 151 (49.0)
Service worker 130 (130.0) 49 (15.3) 49 (13.9) 32 (10.4)
Labor worker 75 (7.5) 21 (6.6) 30 (8.5) 24 (7.8)
Student/other 128 (12.8) 35(10.9) 38(10.8) 55 (17.9)
KRW, Korean Won.
IPost hoc test by Scheffe.
p<.05 p< .01, p< .00l
af A2 o2 Av) Bufles-S EAS H4S Dol etk 9] AR) Bl -5 QIAIBHHA L SEAO R AR} Eile-50]
2 ok APo] £ WHOR A BHSEAWO.  /pae BAge] il SIS T /AL Gl 2l Buh e
2 ysiglc o Feke A9 36,1%5 AAHAC A B o] A FHL Wk $HH e FAlo] 5§ Frko.
4t B Jredat sulle-s e o2 grgsialet. of ek AA|<]
T 32 A IAART RSt Blo)x Bolege] B 31308 AASIAT 1Y Aok
H A F5T) Kol Akt Bulle-sat 54 =l U] AxBfRRe] AR} Erfle-sof Hgh Q1A]o] HAF o]4ke] 4=
o] ERBRE A FE/h Q)0 Lebdeh ATH0l e o Anlx) Holgol thak Aulae] Q1A fae] web 4]
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Table 6. Ethical Consumerism by Consumer Boycott Perception Type (V/=1,000)
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Pursuit of self-realization Achievement of results Pursuit of rationality

Ethical consumerism® M (SD) (1=326) (n=361) (n=313) F
Teleological 4.00 (.81) 4.25(.89) 3.81(.74) 3.95(.73) 27340
S a b b
Deontological 2.75(1.14) 3.04 (1.24) 2.50 (1.09) 2.74 (1.00) 20.082"
S a c b

IPost hoc test by Scheffe.
mp <.001.
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Table 7. Consumer Boycott Behaviors by Consumer Boycott Perception Type (V=1,000)

Pursuit of self- Achievement Pursuit of
Variable realization of results rationality XZIF
(n=326) (n=361) (n=313)
Consumer boycott attitude,” M (SD) 3.30(.76) 3.51(.83) 3.09 (.60) 332 (.77) 27.598"
S a C b
Type of participation, n (%) Complaint to company Yes 594 (59.4) 205 (62.9) 163 (45.2) 226 (72.2) 53.306
No 406 (40.6) 121 (37.1) 198 (54.8) 87 (27.8)
Stop purchase Yes 164 (16.4) 74 (22.7) 40 (11.1) 50 (10.0) 16928~
No 836 (83.6) 252 (77.3) 321(88.9) 263 (84.0)
Acceptable alternate product  Yes 326 (32.6) 125 (38.3) 85 (23.5) 116 (37.1) 21.198"
No 674 (67.4) 201 (61.7) 276 (76.5) 197 (62.7)
Word of mouth Yes 460 (46.0) 178 (54.6) 120 (33.2) 162 (51.8) 37.544"
No 540 (54.0) 148 (45.4) 241 (66.8) 151 (48.2)
Organize citizen's action Yes 196 (19.6) 83 (25.5) 61(16.9) 52 (16.6) 10.549"
No 804 (80.4) 243 (74.5) 300 (83.1) 261 (16.6)
Online word of mouth Yes 248 (24.8) 93 (28.5) 66 (18.3) 89 (28.4) 12.868"
No 752 (75.2) 233 (71.5) 295 (81.7) 224 (71.6)
Legal action Yes 92(9.2) 34 (10.4) 34 (9.4) 24(7.7) 1.490
No 908 (90.8) 292 (89.6) 327 (90.6) 289 (92.3)
Effect of consumer boycott? M (SD) Individual 3.57 (74) 3.87 (.66) 3.25(71) 3.62 (.70) 69.344"
S a C b
Boycott leading influence 3.54(.73) 3.81(.68) 3.19 (.66) 3.66 (.69) 77.689"
S a C b
Boycott target 3.23(92) 3.51(.95) 3.09 (.72) 3.08 (1.03) 24626
S a b b
Country/society 3.31(.83) 3.65 (.85) 3.11(69) 3.19(85) 46,065
S a b b
Post hoc test by Scheffe.
“p<.01, "p<.001.
3) &8R- E 24X Bl &5 FE z}o] olggefjol] Qo] A7 AT EullaAldo] A dd Ele-s
0]} BROE QIAo] mhE Aol Ete] Anla) Bl ool Ketol ulaf i E 0 R Hofakial S olA|7} stk Awla
ok e, ol Holuel, Boles oJaele] HolS vl Rl ofgelo] BuleEul YR 2 olsfeARlA ket
AIKTable 7), p<.01 oA B Fofujgh o] Q= 2o ofufgl JakS nld ZiRI7te)] HsliA] A7|Ady Bt
2 Uepget o gy Aol B FEAE, BUeE tha S ul A}
28AF Elle-s BiEe] AnAR TR ZpolE A ET, AF 3] HRoA A Eulle-srdtel vis) ARl ks
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AL, o1 W ol FA), AABIAL ABoILE Alrl A8, Sk gl dhelaar Be o et Aeld A}
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Table 8. Intention of Consumer Boycott Participation by Consumer Boycott Perception Type (V=1,000)

Intention of consumer boycott

Pursuit of self-realization

Achievement of results Pursuit of rationality

participation” () (n=326) (n=361) (n=313) F
Economical consumer boycott 3.48 (1.02) 3.76 (92) 3.01(1.05) 3.72(.88) 67213
S a b a
Ethical consumer boycott 3.27 (93) 3.49 (.89) 2.94 (.98) 3.42 (.81) 37.665
S a b a
IPost hoc test by Scheffe.
“p<.001.
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