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Controversy and Guideline Suggestion Surrounding
Fake News in the Digital Media Age

Mahnwoo. KwonT, Yong Woo Jun”, Hajin Im""

ABSTRACT

Distinguishing border between news and advertising is disappearing. Traditional journalism considered
editorial part deals news and ad part handle commercial messages. But now this classification is
meaningless. Current news consumers do not separate advertising content and non-advertising content.
In Korea, making fake news or paid news pages is becoming social problem. Fake news uses various
camouflages to pretend to be real news. This paper descriptively analyzed Korean fake news cases and
suggested some guidelines for publishing news. We analyzed 3 major newspaper web sites from July
to September, 2014. These three newspapers publish section pages everyday containing fake news or
sponsored news. Totally more than one thousand articles were selected for content analysis. We coded
the numbers of fake news, day of the week, the rate of sponsored news, average fake news publication
number per pages, the conformity between news and advertising, and the type of fake news. We also
coded the number of sponsored news article in day sections. We used method of comparing the advertising
contents and news articles. As a result, 24.8% of news article were published for the advertising sponsors.
Advertorial or fake news were sometimes arranged same pages the same day. We coded the conformity
between same advertising and news content. More than 60 percent (60.9%) of fake news match with
their sponsors. PR style of fake news is top and advertising type of fake news is the lowest.

Key words: Fake News, Advertorial, Paid News, News Content
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Table 1 Publishing Day
Da
Y - Total
Monday Tuesday | Wednesday | Thursday Friday
Frequency 68 57 36 56 52 269
Chosun N
% 6.8 5.7 3.6 5.6 52 26.8
Frequency 104 116 36 52 40 348
Newapaper | Joongang
% 10.4 11.6 3.6 5.2 4.0 34.7
Frequency 56 72 92 99 68 387
Donga —
% 5.6 7.2 9.2 9.9 6.8 385
Total Frequency 228 245 164 207 160 1004
ota
% 22.7 24.4 16.3 20.6 15.9 100.0
Table 2. Sponsor—related News
Sponsor-related News
Total
ATt ATH
Frequency 77 192 269
Chosun
% 7.7 19.1 26.8
N i Frequency 76 272 348
ewspaper oongan,
pap gane % 76 27.1 34.7
Frequency 96 291 387
Donga
% 9.6 29.0 385
Frequency 249 755 1004
Total
% 24.8 7.2 100.0
33 SUHO| AR} AEN FTO| YT o)t ojnlE Expgo] ST Awel] 7)Ao} Fi
= 3 = = = Ao
218 A0 Ae By A4 vz oae] aa  F B AN B 2EA e A e
2E A B2 ARSAY, ohd B3 AMe] o Eg4A =2 AA 712 AAEAT D ke 7]
Awol FnE AANA Ak 71Aksk A Awe) N AT 2EA BRI I Ao FAH WA
SEA BIE AN e BA B s xy TS AH AES sles 2.
YEO| A FY, Fotol Bls)] @AT v &E=(724 _ _
. i - . 34 ZIH JIAL0] R
%) TLT AW =FA 7|A} FaE T AR
= Aoz Ueyth ol Hls £, ol B3 E3 AHe] A9 FaF YAl #A 7AE
o 7INE FAR Al A wrpe g Am O ﬂ‘?*i Fask ¥4 gl= FRAA 7R Bd
o AAEtE AL Hol: gt 7} 3t Aol FL83 vE-& A &SI 7AE Al
Agks Lol S7) 00k A=A 74 53
T glo] EE Zlo] TRl AZer] HE
Tabl A N t
ble 3. Average New Coun olek. webd 71 A7k ARSI E s = EH e Gy
Mean 71A Bobs FRETE =49 7AW FRY Fa
Chosun 2.5389 9} BAGE =AAQA V|AZ BHolZd YsiT),
Average News Count Joongang 2.3066 EZ do) AANE NAS TR F18 Y3
Number per Page Donga 1.9354 NS A ARZE PR BS u A ABEA BF
Total 2.1909 FRY A M we MEe AAST AT
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Table 4, Corresponding between news and ad sponsors

Corresponding
Total
No Yes
Frequency 53 139 192
Chosun _ N
% 7.1 185 25.6
N I Frequency 196 78 274
ewspaper oongan,
pap gang % 26.1 10.4 36.5
b Frequency 208 77 285
onga
% 277 10.3 379
Total Frequency 457 294 751
ota
% 60.9 39.1 100.0
Table 5. Type of Fake News
Type
b Total
New Style | PR Style Ad Style
Frequency 39 127 26 192
Chosun
% 5.2 16.8 3.4 25.4
N i Frequency 51 190 33 274
ewspaper oongan
pap gang % 6.8 25.2 4.4 36.3
Frequency 77 211 1 289
Donga
% 10.2 279 1 38.3
Frequency 167 528 60 7955
Total
% 22.1 69.9 79 100.0
A ARA F FoIARO A} A FYAA Y Bl £FF Al Uvk 5 A /A AE
2 @ 74 HFo] Be Row vehg LA A oE A sk 2L A AR
A% A ol ALIHDS ASHTL Y RoE
3.5 elmaeH Mg o vhebteh, e A 714 F 10%el v I E e
=3 Ade] A5 @@ Adols] e A F & A8sT de Ao ehy
ol Aoy} el %3} e Fol Bol EE A
Table 6. Use of Info Graphic
Info Graphic
Total
No Yes
Frequency 242 27 269
Chosun
A % 24.1 2.7 26.8
N I Frequency 330 18 348
ewspaper oongang
AA % 329 1.8 34.7
Frequency 387 0 387
Donga -
A % 385 385
Frequency 959 45 1004
Total
% 95.5 45 100.0
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