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The Empirical Study on Relationship Between Corporate Performance
and Related Business Experience of Game Company’s
CEO : Moderating effect of Social Capital

Tae Geon Seof, Dong Woo YangH

ABSTRACT

As the CEO's of game companies should be ready for the rapid change of technical environment of
game industry, highly skilled employees and the social capital become very important factors in doing
game business. 2013 Korea Game White Paper shows that many game companies prefer employees with
job experience. The social capital and network help game companies get industrial information easily.
This study empirically examines the relationship among CEQO's related business experience, corporate
performance and social capital based on 134 Korean game companies. CEO's characteristics are measured
by using demographic characteristics including age, amount of education, and prior job experience and
psychological characteristics, but this study focuses on related business experience. The results of this
study show some significant relationship between the related business experience of CEO and non-
financial performance of the firm. Secondly, this study verifies the moderating effect of the social capital
between the related business experience of CEO and non-financial performance of the firm. The results
of the moderating effect of the social capital show that social capital increases the non-financial

performance.
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Table 1, Definition of Variables
Division Variable Name Definition
Related level CEO’s Related Business Experience in the Game Industry
CEO’ B ; B
S Education CEQ’s education
Characteristics
Major CEQ’s Major
Corporate’s Number of employees Number of Employees
Characteristics Sales Corporate’s Sales
Operating margin rate Operating margin rate comparing to last year
Sales growth rate Sales growth rate comparing to last year
I t of . . .
mproveme.n O. Enhance efforts to increase customer satisfaction
customer satisfaction
Interdepartmental . .
Corporate 1 partmenta Improvement of inter-departmental cooperation level
Performance cooperation
Production process Production (development) process improvement
Reduced turnover Reduced turnover comparing to competitors
Employee satisfaction Improvement of employee satisfaction
Employee productivity Improvement of employee productivity
Communication Communication among members
Information sharing Sharing sufficient information of the company
Social Capital D t tal . .
epar me.n a Close cooperation with other departments
cooperation
Network of the company Various network channel in the company
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Table 2. Statistical characteristics of the respondents (N=134)

Items Frequency Rate
PC Online 37 27.6%
M ) It Mobile/Smart Phone 103 77.0%
i o i
Arcade 8 6.0%
Etc. 1 0.7%
Secondary school 8 6.0%
Bachelor 7 5.2%
CEOQ’s education School 73 55.3%
Master 40 30.3%
Doctor 5 3.7%
Science and technology 84 62.7%
, . Humanities 17 12.7%
CEQO’s major - -
Economics & business 23 17.2%
Etc. 10 7.4%
Previous working experience Yes 28 20.9%
before foundation No 106 79.1%
Under development 45 33.6%
Game progress circumstances —
Commercialization 89 66.4%
Not at all 1 0.7%
Not relevant 6 4.5%
Related level Usually 6.7%
In related 19 14.2%
Very related 65 48.5%
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Table 3. Result of factor analysis
The(.)rehcal Factors persons / Measured variable Ingredients 1 | Ingredients 2 avalue
variables
Financial Operating margin rate 989 677
performance Sales growth rate 986
Improvement of customer 794
satisfaction '
C(Erporate Interdepartmental 744
performance : .
Non-financial cooperation 865
performance Production process 825 ’
Reduced turnover .681
Employee satisfaction 804
Employee productivity 879
Communication .853
. ) Information sharing .849
Social capital Network - .855
Departmental cooperation 867
Network of the company 702
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Table 4. The degree of relevant experience in business management, impact on financial performance

Model 1 Model 2
B SE t Sig | VIF | B SE t Sig | VIF
Education | .071 | 064 | 646 | 520 | 1.082 | 069 | .062 | 620 | 537 | 1.084
Contral Major 056 | 057 | 579 | 564 | 1048 | 063 | 063 | 640 | 524 | 1.059
verisble Sales 258 | 280 | 1784 | 078 | 2678 | 254 | 276 | 1751 | 083 | 2683
S;r;z‘;reeosf 077 | 050 | 320 | 750 | 2689 | 082 | 054 | 340 | 735 | 2692
Independent | p 1 ed level ~062 | 064 | ~657 | 513 | 1.014
Variable
R’ 127 131
Adjusted R 091 085
F(sig.) 3.466(0.011) 2.843(.020)

Table 5. The degree of relevant experience in business management, impact on non—financial performance

Model 1 Model 2

B SE t Sig | VIF | B SE t Sig | VIF
Education | 038 | —031 | -295 | 769 | 1.082 | -.022 | —018 | ~.183 | 856 | 1.084
Contral Major 044 | 040 | 387 | 700 | 1048 | 006 | 006 | 058 | 954 | 1.059
erisble Sales ~021 | -021 | 127 | 899 | 2678 | 001 | 001 | 005 | 996 | 2683
I:;r;'f;zeosf ~112 | -067 | 398 | 692 | 2680 | 142 | -.084 | -532 | 596 | 2.692
I“gi?f;ﬁznt Rf;j:d 360 | 338 | 3467 | 001 | 1014

R? 010 122

Adjusted R? -.032 075

F(sig.) 230(.921) $2.610(.030)
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Table 6. Strength between the internal network of experienced executives and non—financial performance

B SE t p

(Constant) -1.0736 5581 -1.9236 0575

Network -.2673 .3570 -.7486 4560

Related level 2736 .0899 3.0450 .0030

Related level x Network 1815 .0823 2.2049 .0300

Education -.0063 1024 -.0614 9512

Major -.0826 .0916 -.9013 .3598

Sales .0604 .2266 .2665 7904

Number of employees -.1085 1358 -.7991 4263
R?=.394, F=8570, P=.000
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