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The Effect of the Consumers’ Residential Satisfaction and
Investment Value on the Purchase Intention

Hwang, In Sang”
Ha, Kyu Soo™

Abstract

The purpose of this study is to analyze the relation between the housing value and residential satisfaction, housing’ investment value,
and also the effect the purchase intention. Recently it has been argued that the consumers’ investment value can have influence on the
housing market, however it is extremely rare to find research market.

Through this study, influencing relationship on how the factors of housing value can affect the residential satisfaction and investment
value is figured out. Last, in order to analysis the influencing relationship of purchase intention, the questionnaire for residents were
conducted. The analysis is done based on 585 significant research materials gathered from the questionnaires.

For analysis methodology, this research is using SPSS 21.0, AMOS 18.0, along with analytic techniques, such as implementation of
basic statistical analysis, reliability, and structural analysis. Following is the results summary of the research:

First, results of a factor analysis extracted four factors of housing value: residential quality factor, economic factor, brand factor,
accessibility factor. Second, we find from the residential quality, brand of the housing value were statistically effect of the residential
satisfaction and investment value. Finally, residential satisfaction and investment value had a positive influence on purchase intention. The
result indicates the housing buyers’ positive investment value and residential satisfaction increase the purchase intention in housing

market. The better the housing buyers’ investment value on the real estate market, the higher the market activity.

Keywords: housing value, residential satisfaction, investment value, purchase intention
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