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Self-consciousness, and Make—up Behavior according to
Attitude toward Fast Fashion Typology of High School Girls

Park Eunhee
Dept. of Fashion Design, Daegu University

Abstract

The purpose of this study is to classify the attitudes toward fast fashion into groups
and analyze the differences of the self-consciousness, and make-up behavior by groups.
Questionnaires are being administered from 179 high school girls living in Deagu
metropolitan City. Frequency, factor analysis, reliability analysis, cluster analysis, ANOVA,
Duncant-test, and x°-test are all used for data analysis. Our findings are as follows. The
attitude toward fast fashion shows a significant correlation with the sub-variable
self-consciousness and make-up behavior. Attitude toward fast fashion is being
categorized into convenience focus, fashion focus, design focus, and season focus.
Self—consciousness is social self-consciousness, social anxiety, private self-consciousness,
and private anxiety. Make—-up behavior is positive effect, fashion leader, and conformity.
Attitude toward fast fashion is classified into three groups: disposability, fashionability, and
low interest of fashion. The groups show a significant difference in the self-consciousness,
and make-up behavior. Groups display no distinctions between the sub-variables in the
actual conditions of cosmetics such as a first time for make—up and frequence of visit.

Key words : actual conditions of cosmetics(S&E AFSAEH), attitude toward fast fashion
(HAEIHE EHS), make—up behavior(st&&S), self-consciousness(XH2lAl)
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o3 E. Park and Gu(2012)9 281 Han and
Cho(2010)2 MAE IHE B AE et A
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823 / (Mo IHAEIHE BT R0 2 XA SIS
Table 1. Measures and Iltems
(Numbers: questionnaire numbers)
Measures [tems References
Attitude toward Fast fashion attitude 13 | E. Park and Ku(2012): 2,3,5,7,8,9,11
Fast fashion items Designed by E. Park: 1,4,6,10,12,13
) Self-consciousness 15 | H. Ryoo(2007): 3,4,5,6,7,9,10,13,14,15
Self-consciousness ) )
items Designed by E. Park: 1,2,8,11,12
Make—up behavior 21 H. Lee and O(2010): 12,13,15,17,20
Make—up behavior P|tems E. Park and Ku(2012): 1,2,3,5,6,7,8,9,10,11,21
Designed by E. Park: 4,14,16,18,19

0z
=
o

Kol Al(self-consciousness)2 AHAIO CHSH 2
I S0I0 LHR2 561U AR 2 &6 &=
tel d8F2 20lotl, M8+ Ryoo(2007)2 bt

e
™
Jo
_Ovﬂ
Koo
=
Hu
Ho
=
i
2
2

2= Hgs “SESAI"2H HHGIRUCE R0 32 =022 X
goz AR =8, B350 1522 AISoIY 0lE MEHstlE WESZ “CIXICISAI"et HHGIY
Ch o R0l 4= 0lH AIZHZ g8 & A= 2 ¥
SIS (make-up behavior)2 IS Sall A 2 101 glol & ZHGH Mdesili=s Usgez
g dEsle #8soz 20 st a0l 20g “FIIBAI’CH HYGIRCH O 2o 40 Qo A2
1 2¥N S8 Jiles A Q0IotHH, dsAR T EQIZ1 Cronbach” a 2t0| 290 12 .87, Q¢!
(H. Lee & O, 2010; E. Park & Gu, 2012)2 Higf 2 .68, R0 32 .73, Q92 4= 5022 LIEIGS
oz AL 8, B0 2122 AIEot O, dM&HE2 65.35%AULH.
Ch SIEE ASAHE IZAD|, SHE WS L2 HD0A 2, 0MES 959 Hods ZAl
Bl & SI|, 8l MR85t U= JIE=SEEL Ste 2422 LIEILE JISEOIZA Hotd gg =
MIGIEHE, dSole L=MAN AMER Moz Aes AT CIX0IES dSshe e & 4 ACH O
H. Lee and O(2010)2 AN AIZE 2&S A BN SN Ssicls MBS0 ool 2AS JiXle
25190t A8 2 2 UCh Ol UESMES HAEIE BE
OlA EHob 28 # s JIsE CXels d=i6t
AL MZ28S =Fole EdICIE NIBS ST
V. 23 L =9 D__éF E,_Park and Ku(;20;12)94 0:4?% i“?:*"é'@ﬂ
WAEWE EIE RESE <1610 Shim(2008)2

—H
08 ror U

IO 2HSICH 5 Table 200 LIEFLH Z
1. HAEHE BiZ0l OHE 733 DOl Rt 2t 5F HTol BRIl s DI2] Het
A9 £2 ZZSI 0|R0KE K-BRRES &

1) WAEHE BT 2072 % St A8t 27 Table 30t ZCh EEH 12 SIROHEOIA
I ZEGID 8 AIZ0 Qo= 9Tl =2 Al

Ol Jdo HAEIHE EBES ZHED| flol =4 = SAECHOR “UFHEC 02t HHFIFOH 59
T EAD Vaimax SIME O0ISGH0T R0FA 2 9i(33.0%)01CH LEL0lZ AT, CIXel, 8,
Z1t Table 22 20 R0 12 HEE JHeZ # MAF JI2 Z9| 0l DI B2 A=EDE 21 Al
Ao BE = U= SA=S HE6HH JIsd0l 2 200 24 DOIGHK &0 ZESICH=E A2 o0IstT
Higt 2HESH CIARIE E0I8H s Igez “Hos (Ro & Kim, 2009). Eltt o= Qslo| 2| ds=s
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Table 2. Factor analysis of Attitude toward Fast Fashion

Factor/Variable Loading | Cronbach’s a
Factor 1: Convenience focus
1. | choose comfortable clothes with reasonable price. .86
2. | like simple design combined with function. .85 87
3. | prefer clothes comfortable to move to those with formality. .84
4. | choose designs or materials that | can feel free to get. .78
5. | prefer styles that can be wearable easily. .69
Eigen value 3.39 Cumulative variance(%) 26.08 Mean 3.76
Factor 2: Fashion focus
6. | choose goods in fashion. .82
7. | have much affection to new goods. .73 .68
8. | prefer sensible fashion goods. .69
9. | buy it when my perfect design is in the shop. .50
Eigen value 2.14 Cumulative variance(%) 42.50 Mean 3.41
Factor 3: Design focus
10. | also choose interesting design. .86 .73
11. | choose special design to luxurious products. 77
Eigen value 1.73 Cumulative variance(%) 55.81 Mean 3.27
Factor 4: Cycle focus
12. | also choose design only to wear this season. .78 .50
13. | make a easy decision without pondering in clothing stores. .65
Eigen value 1.24 Cumulative variance(%) 65.35 Mean 2.30
Table 3. Groups according to Attitude toward Fast Fashion
Attitude 15 iz Disposability group | Fashionability group Lfc:;vhilgaergersotuzf £
fast fashion APEEERY AaE N=42(23.5%)

Convenience focus 3.79% A 3.68 A 3.87 A 1.08
Fashion focus 3.17 8B 3.82 A 297 C 32.44™
Design focus 3.06 B 410 A 2.00 C 193.03™

Cycle focus 2.93 A 2.14 B 1.71 C 46.73™
" <.001
a=average score by the groups, b=literally indicated result of Duncan test(A>B>C)
ol M MHE 220 21ZsH oz AIE2 SAlol HS0l Oist 240l €2 ooz “SEHIAH
JIECH= R CIXCIS EAlcte ez ‘S S0l2t HYEGIRACO 42F(23.5%)0I1UCH WAE
TS0l HESIAOH 78%H(43.6%)0IACt. E e EHESl otedidls ez ZFe 21 38
o 32 MZ2 ME0 g =010t ¥ |8dke ooz ZREUCL EE MM HAASAIRAE M
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ot 2 HC et 228 X0IE LIEHHY
Ch. HAaH2 S5 286 & = A= 2A=s2S
LQO2 5l82 BOSAIQOINA & 2t X0IE 2
OIXl &2 2102 2ol

2) Xolal Q017

ODMES TtoAlES ATHED| Aol =L =24
I Varimax &2 0|85t R2A & Zu
Table 42t 220 01 12 &FIF RIS HEH M
2t5H=XI0l Tioll AlEE2 M0 Z20H 22 2AS
FI| fo LZE€S e WEez “SEISA0lt
HYHOIYULEH R0 2= U2 AIKE AN 2LE O

Table 4. Factor analysis of Self-consciousness

oMo HAEME B |EM OHE MM SHTHS

S5t & AL 0l0F)] Gh= A0l HB8Che
ez “tielserolet ¥Yoigi, ol 32 i
A0 Cholt Bt&S ot AH&IQl OOl HGtCh= LK
2OZ2 “"AEIIA0I2 HHIIR2MH R0 4=
Mz talg & REACH o SHE aliZolot
& X 2220 W82z “XorEetole ¥Yot
[qCH 2 ZW O ol AT EHolZA
Cronbach’ a 2t0| 90 12 R0 2= .76,
ol 32 61, QY 32 512 S, MM&Y
H2 58.93% L.

B0 29, HUMSe 2t A0l 2R=2
stol= ZE2 LIEHHO! ARIA0l ZEE O Jle A
2 2 + ULL &, FH ZP2S0l HLEH BrSot

Factor/Variable Loading Cronbach’s a

Factor 1: Social self-consciousness
1. | am sensitive about how my friends think of me. .79
2. | make an effort to give my friends good impression. 75
3. | think about how | look to others. 74 .80
4. | sometimes imagine myself as a protagonist. 73
5. | care something for my thoughts. .58
6. | am sensitive to my mood ring. .51

Eigen value 3.27 Cumulative variance(%) 20.45 Mean 3.81
Factor 2: Social anxiety
7. | feel nervous when talking in front of many people. .70
8. It is difficult to talk with strangers. .69 .76
9. It takes time overcoming awkwardness in a new situation. .69
10. It is hard to work when someone is watching me. .64

Eigen value 2.92 Cumulative variance(%) 38.66 Mean 3.30
Factor 3: Private self-consciousness
11. | reflect myself a lot. .75 61
12. | assess myself closely. 75 '
13. | am sensitive about how to express myself. .62

Eigen value 1.89 Cumulative variance(%) 50.50 Mean 3.52
Factor 4: Private anxiety
14. | don't know myself in general. .79 51
15. | know how to solve certain problems well.(-) 54

Eigen value 1.35 Cumulative variance(%) 58.93 Mean 3.12




=0 et Rralel M2k &S0l EetB2 &l 3) S QAP
MEHA E22HIF SQES AIAIGHLD UCH CHA
Ol et A0 Mst 22Xt TGHEXI2H ANSIAE CHA Mol SIMMHEZ AHED| [l FEEE4 L
C2AMe XIIE 2llcte SEIIISA &0 = Varimax3|& 2 0|30 RIE4A 8t Z1 Table 5
4D & J. Lee and Park(2011)2l &g Xixatcy, o &tk 2012 s13S off 282 e
AL ItalQl OI0IXNIE ESE £ UCkE XAt
Table 5. Factor analysis of Make-up Behavior
Factor/Variable Loading | Cronbach’s o
Factor 1: Positive effect 84
1. If putting on makeup, | can cover flaws. :77
2. Face with makeup can express my own image. 76
3. | can have self-confidence. 74
4. | look pretty with makeup. 70
5. | do makeup to look pretty. 70 95
6. | do makeup to get self-contentment. 58
7. | do makeup to highlight the profile of my face. &7
8. | feel happy when doing makeup. 53
9. | feel self-contentment with makeup although nobody looks at me.
10. | do makeup to decorate myself. 59
11. | do makeup to get my skin clear. :59
Eigen value 6.44 Cumulative variance(%) 30.67 Mean 3.13
Factor 2: Fashion leader
12. | want to be outstanding with makeup in the newest style. g7
13. | tend to talk to others about makeup in mode. 72
14. | do makeup to look mature. 71
15. Stress is removed when | do makeup. .69 86
16. | do makeup to keep clear skin. .63
17. | do makeup to perform social life better. .54
18. | do makeup to hang around with friends. .53
Eigen value 4.18 Cumulative variance(%) 50.59 Mean 2.15
Factor 3: Conformity
19. | tend to buy makeup goods my friends use. .81
20. | tend to refer to opinions from others around me(friends, family etc.) .69 g7
when doing makeup.
21. | do makeup because it covers blemishes and freckles. .57

Eigen value 3.05 Cumulative variance(%) 65.13 Mean 2.81
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Conformity
.053
232"

Fashion
leader
-.258"
156"
.059
.307"

Make—up behavior

Positive
effect
-.100
212"
164
.138

Private
anxiety
125
.048
-.032
.098

Private
self-consciou
sness
119
.084
.240”
-.095

.100

Self-consciousness
-.051

anxiety
-.058

Social

Social
self-conscio
usness
.260"
.362™
123
-.095

Fashion and Make—up Behavior
Variables

Cycle focus

Design focus
"p<.05, "p<.01

Fashion focus

F

t

Convenience focus

(@]
toward fast fashion

Table 6. Correlation: Attitude toward Fast Fashion and Self-consciousness/ Attitude toward Fast
Attitude

S



WX G5 X 0k W Ik m oﬁ Al 53
mﬂlnﬁ_;to_aﬂ“._ol_l.__._m__oﬁu K
SR . =2 :;
RAdagmPTagypa> Bz o
DRI = S NN 3 %0 K0
T d -0k =B WY S s s MR o1
Ok RD T ) Mﬂ SR W wpmKs
wOMn _prEo Do 5l ___m:
i IR T T =
Rl o 0o B W’ 020 gAY 20 a) =
AR g ™ o B = e 00
HMdLlowij. ook B ﬂ%mww ok
=W T gRwy S T s R
QwiloewREI s wm LH
T T WS e s K =
P - O __ol.l__o
P WS gy B o] kKo o oF A Ko g
H = 7 2 o K 10z i — H =
I - _ il L <v [ BV 0
J R s oo m o o 0 ol !
W om g me W e o850 wl =
ok o] o _._E_L_JXOOWMIMPE m.M_:u.Au <
o T _mwmss A wHAS M%
SSssaswundFUyms X ==
o ook mosdic — w0l s <
Rl 23 RD W0 < 00 =D %0 MU oD 0 3D RO K+ <0 5
A SW KO HOEA S = O @ 80 ol m W R
T 7 = TTn & T SN oA = B hi
Doy RaRaSaSsa  aaswT §
AR R = o003 B a3 L = S
L mE = mnFgEBHUSTEASAG K
E.__Ju_x_\__o._,A,ﬂtmw o U2 = 2 1
RAe .8ax3agrsa@E <5l
B o F T OB g QUR g ®T 5
B a Tk PRIV =yI , BS  R
e e HH &) o = I [ et o
oTTM_mm._k.ﬂuﬂrTquoﬂwmga;Mo_.AHnwmum__Dn 03
SURSHIUEWe &I R oﬂ woow
= RD r = & o L 0l < =i
SRS T I T g
o SRR TR =
— zs g Tl s ok
5 M ® g ds< o SOWHGRED LB s
> SRSy S A =1 g T L
bt =) K ol Ueamnrligsals S F R =
= __A_=_=_ ._.ﬂlrownlulll_o_.TAOE N H o
..&CH._RITA .__A|A|ﬁ_x._|le|_ W.___m O_HHUIH._
5 s PO S WBA g T ARBPELW B - =
= EOFH._, ao__oolﬁmD‘r:I_o_n__ocr._o_vmns_
ak B g=on FERgREE ., F oy s X
) RMEUSHRETH "WV WSKARS VD X
= A< VHSHMOMNBUWBANADB O WS

1541 Ol &0l
10.83™
72
8.24™"
1.13
6.24"
5.87"
5.69”

Table 81+ ZCk.

Low interest
fashion group
(N=42)
3.74 B
3.34 A
3.41 B
3.07 A
2.66 B
1.85 B
237 B

=

Fashionability
group
(N=78)
4.03 A
3.30 A
3.74 A
3.20 A
3.30 A
235 A
2.96 A

aroup
(N=59)
3.56° B°
3.22 A
3.29 B
3.05 A
3.14 A
2.23 A
2.94 A

Disposability
literally indicated result of Duncan test(A>B))

Groups

Social
Social anxiety
Private
Self-consciousness
Positive effect
Fashion leader
Conformity

self-consciousness
Private anxiety

Typology

Hp<.01),
Variables
Self-consci
ousness
Cosmetic
behavior
average score by the groups, b

Table 7. Self-consciousness and Make—up Behavior according to Attitude toward Fast Fashion

“p<.01, "p<.001

a
116



823 / 0l DM HAEE BT |SEN OE XA S
SAHE AT G2 RHALSYHUNAM = LE Lee and Park(2008)2l ¢+72t HFAHSE2 UEA
Sl S AHOHI B2 fud2 fALgEH Etel AEtUES ZEOIHA 1S0te SXYHE €
FAMZAEH, dald¥H =22 =00 UEHRH AGtA &0t 8 Chun and Ha(2008)2 ¢17E =
LB 16-17AI01 SHES AIFE (el BIE) R S S AFEotl) Us V=SS MEx5t
g 25 =) UEHECH Ol MHEJIDE AEEE dZE 25 CHE 21, S84 & A2/0] 89.8%
AD1el 16-17H1 ALOI0I 2201 201 ROtXIL, 2 JIE %0l AZsten 1 L3S0l 28(44.3%)
Ol 1t EFCICIAN B 201D A2 &elJt &SEt OF LIEtRO Ol S04 M Aot U
2302t & H. Lee and O(2010)2 HRE LH = HHSEE B F YIAZH(B24%)% A2
eiCh SIS HE 2 ==0M, Al 8 25 3 (75.2%) =22 g0l AFEStCtl 8 Cho and
HEH e ¢ = &S =otls 0N =2 Chun(2000)2) A7t XHOIE 20 SEE EFIt
BICE UEHUHACL HAEIHE B |E0 O Nzt BHA S7E as0l OGE MEQ oIz 4
SIEADIZE EEIUM= 2EH0] gl He=2 HECH MASIES BBIAY(48.6%), &2
LIEHSLCH (35.8%), QI&H(33.0%), E22A(29.6%) =22 Lt
0ol 3lH3E MNESUEHE S+SE22 deE EfLE BB A0l =82 & == UL 0l O
Zit= Table 92 2Lt sEE ot & S)l= 2 LHS0l =2 AMEots MIEF=2 0t0I2tolY
g§X & RS0l SIHLINHET7.4%), 12l EFIoi 222, HoI3Y HolA =22 L0l AZEICH]
B 20101 IGHA(36.3%)0IA = LIEHGCE & H. Lee and O(2010)2] &2t XH0IE ER=C
Ol A NSSMES MISEE FHSIIIF 21 Ol MRl &=l ME X012 2l
a1 RS et SX0AM =l LHEE | HDME0] d5otks Y= Mol AIESR MaS

Table 8. The Actual Conditions of Cosmetics according to Attitude toward Fast Fashion Typology

Groups| pisposability | Fashionability Low interest -
Actual conditions group group fashion group (N=179) X2
of Cosmetics (N=59) (N=78) (N=42)
Bef 15
elore 9(15.3) 15(19.2) 5(11.9) 29(16.2)
year-old
: ; Bet 16-17
A first time | SCNWEen 35(59.3) 38(48.7) 15(35.7) 88(49.2)
for year-old 9.569
B —
make~-up etween 1819 4(6.8) 8(10.3) 8(19.0) 20(11.2)
year-old
Never 11(18.6) 17(21.8) 14(33.3) 42(23.5)
Once a year 9(15.8) 18(23.1) 15(35.7) 42(23.7)
Once a 6-month 14(24.6) 16(20.5) 6(14.3) 36(20.3)
Once a 3-month 16(28.1) 20(25.6) 15(35.7) 51(28.8)
Frequency 15.805
of visit Once a month 9(15.8) 15(19.2) 2(4.8) 26(14.7) '
M than twi
ore fhan twiee & | g(10.5) 3(3.8) 4(9.5) 13(7.3)
month
None 3(5.3) 6(7.7) 0(0.0) 9(5.1)

17
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D5 HEs 20, HDMS0| dS6ke Yz Ma SEHS(21.5%), HIAHS(16.2%) = 0IAD, &
2 ASHLE61.7) 0 HBIAHE(50.0) =22 =AH L SIEEO HSMA0l I HLE(59.0%), A=H
EIGICE  d3S6te MESR M2 Se2Ag (21.0 1 8 H. Lee and 0O(2010)2 7%t X
(92.9%), BEHLE(26.3%) =2= =M LIEIGCE Ol 202 A2 AIEE EdE Halil e R
Ole =stEE2 5 MA0l E2t2 HZ(39.5%) o X0IZ2 = = UCH
Table 9. The Actual Conditions of Cosmetics of High School Girls
Actual conditions of cosmetics Count(N) Responses(%) Case(%)
To look pretty 65 25.5 36.3
Because of friends 67 26.4 37.4
Makeup Boy friend 24 9.4 13.4
motivation Curiosity 50 19.7 27.9
Never 39 15.4 21.8
Sum 254 100.0 141.9
Skin 158 37.6 89.8
Foundation Essence 29 6.9 16.5
cosmetics Cream 78 18.6 44.3
Sum 420 100.0 238.6
BB cream 87 16.1 48.6
Sun cream 64 11.8 35.8
Lip cross 28 9.8 29.6
Tinted Eye shadow 6 1.1 3.4
cosmetics Eye liner 24 4.4 13.4
Mascara 9 1.7 5.0
Never 59 10.9 33.0
Sum 542 100.0 302.8
Pink 64 32.0 50.0
Preferred lip Yellow 79 39.5 61.7
colors Orange 1 0.5 0.8
Sum 200 100.0 156.2
Pink 16 11.0 16.2
Red 2 1.4 2.0
Orange 4 2.7 4.0
Preferred eye Purple 3 2.1 3.0
make colors Brown 92 63.0 92.9
Gold 26 17.8 26.3
Silver 3 2.1 3.0
Sum 146 100.0 147.5
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