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Study on Laughter-arousing Factors of Character
Designs of Kakaotalk Emoticons

Lee Eunkoungi Choi Myoungsngi Kim CheeyongTﬁ

ABSTRACT

The spread of smartphones enabled the two-way communication through the Internet, and character
emoticons added fun and comfort to communication among users. To figure out laughter—arousing factors,
a survey about emoticon designs of Kakaotalk Itemstore was conducted, targeting university students
in their twenties. An interaction of ‘user—preferred emoticons’ and ‘laughter—arousing emoticons’ was
analyzed. 90% of ‘user—preferred emoticons’ were ‘humorous emoticons’, and 84% of respondents answered
that there is a relationship between ‘user-preferred emoticons’ and ‘laughter-arousing emoticons’.
Consequently, a high interaction between the ‘rank of emoticons’ and ‘laughter-arousing emoticons’ was
derived. Also, factors of laughter—arousing emoticons were analyzed by studying the ranks of emoticon
from 1st to 8th of Kakaotalk Itemstore. Two—divisional figures reminding pure Kkids, maximization of
emotional expression by omission or exaggeration of mouth, and smoothness by concave curves aroused
laughter. Intuitively understandable gestures were employed in terms of action. Furthermore,
two-divisional figures’ acting with comparably small body, hands and foot to their head, and
people-mimicking motions of animals with cuteness and familiarity enabled arousal of laughter. In facial
expressions, humorous articulation of sad, busy or mad expression enabled positive communion among
users.
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Table 1. The result of survey on factors of character
designs of Kakaotalk Emoticons

Target: 70 university students in their 20s

QL (Usage experience) Yes) 100% No) 0%

Q2. (Usage frequency) Frequently) 70%
Humor) 91.42%

For fun) 77.14%

Sometimes) 24.28% | Barely) 5.71
Pretty) 5.71% Others) 142%

Q3. (Preferred types)

For communication) | Others) 142%
15.71%

Q4. (Usage reasons)

Q6. (The relation of user-
preferred character and
laughter-arausing character)

Positive) 84.28% Negative) 8.57% Others) 5.71%
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Fig. 1. Ranks of emoticons of Kakaotalk Itemstore on
8th of October, 2014,
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Fig. 2. Movement Of Kakao Friends.
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Table 2, Laughter Causing Factors Of Kakaotalk Emoti—
con Character Design

Figure Motion Facial expression
Two-divisional figures Sympathy among users
Omission or exaggeration of | Actions of two-divisional | Humorous articulation of
mouth figures sad, busy or mad
BRI T Personification of animals e
concave curves
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