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A Study on Construction of On & Off Marketplace for global
distribution of broadcasting contents
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Abstract This research try to find how to construct On & Off Marketplace to activate exporting of broadcasting
contents by Delphi survey. This research is based on environment of broadcasting contents such as OTT and
reinforcement for broadcasting contents marketplace of foreign countries. This research find that global marketplace
of broadcasting contents should be constructed by convergence of online and offline, and should adopt new
technology to make easy global distribution in new broadcasting environment, and also open global festival with

offline marketplace of broadcasting contents. korea will be asia hub for global distribution of broadcasting contents
through this task.
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Fig. 1. Value Chain of OTT market.

a8,

].

3

i

ae] Qgto A

S

51,

=
bl

\=]

n
. 0|

A7t

i

o
el

of h?

et

H_.J.o
__ot

K]

st A AlA OTT

9

2}2~(2013)°] <}

7t i 2012 1809 Eefell A 2019\ 5549 &7t

=
=

APFZARIAN <f

(Hulu)7} OTT Al

=

T
TV, 72 AFNEE, ofvlE

(Netflix) <}

olo] of

Eal

Hin

20181l = A

o
=

ataL itk m=re] OTT 7k

S

29 FEZ vd 100% o432 4
Hola 9t} AR ZAP | Strategy Andlytics'(2014)

3579] F-H-(Youview)7F Au] 2 7)A]

[¢]
1dxbel] 20139 9= VOD A4 A& 191

O

49 OTT A%

=

=

=

=

HIH @ Sk AR AE A
A

9,
- 86 -

=

glo] o] Zsjolth
57 2744

=

g»r—l'ul'?jl =
o]

s}

=
2 F43] dasz . 20149 s e



The Journal of The Institute of Internet, Broadcasting and Communication (IIBC)
Vol. 15, No. 1, pp.85-93, Feb. 28, 2015. pISSN 2289—-0238, elSSN 2289-0246

o Rz AAE 2o Agsta g o] gl o A tEAelth 1w Hoe) WEEN A4 Rt
3% olAlofe] OTT A% 58l Fwo] 44 F2al 2 A3 3l ohxlololrle] 4] ez 2%
T Qe L ok B Agee] 0139 0] AR X2 wm ok F% H401H 590 AHHE
SRR FRElA 2019 1379 @ Z 40) 717kl A BITVE(RZ TV AZA) S} ol A Ad oz 64l 7}

A Qo Al ek B3] F3& AFF 40% o] HWE STVFCFE TV #H2EW)

ol AL ddE o] 2kt AlA o) OTT A% 71ECA 71& s ATF(olAloF denjd £ =
2 Aoz Adsta ok = OTT A3 20066 B ulojojo} AejEoe] BgEx ok gar =
FTVZE Mu| =5 A1ZgE o] & CJ9] ElW(TVing)o] 1 Al wid 59 FatellA ZlF s& BCM (F-4h2 el zutA)
718 Qi SKEYSY 3, KT TV v, 7 vid 88-99e A&l /12 == BOWW(H A4
LGU+e] fr&] 2= ukv} Hﬂl* Fola ek AUHCN 9 AEADE wid o] R} BEZulx A o]
o] #EeTVe} @3t o B &TVE 935t vy, FulEa ok

E£3] KBS, MBC, SBS, EBS A4} 44} &

A 23la 9l FPOOQE 20149 129 87194 E 1. 2 LE2HX A=A

onuly 0 @ 25| Zrlala 9irh, Aael ojuzeTy  lable 1. International Broadcasting Contents Trade
Marketplace

o] B 2TV H~E, CJEHEH] Ae] ‘B2, SKd
I
AFe] ‘2utEngy F 4285 5238 OTT 93 ;ﬂ i iﬂ; anwn :1; I
W AL BE 719 ik SN Q01e] PP sz my |V 2 gaam
) MPTV |48 Z2= 3 | DOAs B0 00EE | 222 s =4 25eH
oatd I OTT AH]2 7FgAt 7 20149 20008 78 o o et S e D | e A
2 S A P | amee wH o
= S o]F R AMUATE 00T OTT Lo [suaman |owmowimwes | S ird L 2ede 8
A7 E 20149 1,9209 9 T EellA] 2019 6,340 STVE o8 22 4% | DA% N0 L0097 @Eﬂ?@éﬁ%&i
PRz Age Aoz Adsta gl FIMART |69 5 W7AF 10 0 ;ﬁéi&ﬁ =
ATE DEAZE |54 500 30097 | 200089 S 7
SCIVE |93 2% 40| B A0t A0S | mane e S
L}, WE&EHX OIS 0|AL| &3t BOWW 8% B AE | AR e a0 | Doe vt i
WEEH= F2H {§8 oA OTT Aldo] &4 BOM 5% BE RO | 5AT X9 10069T | D0PERE
3} HHA Sl BEEZHEE AYT ¢ e 20X
PAEHlel g PRSI AT el A g o mape) wABdol At dhHze 22
Z o 23 57 0] E 3] vl = 9] A AF _ _ - _
UG EE L L EEELEEE S ERLEES
O =g ¢ o] v e = Al 2 S
T LxA gEEAR AAR S HAD g o) oxae gemiz B0 LS A4
I T &S =2 g)olnAZgo| A% = _ o —
“’1’_ oq]oﬂ &= 2eRlnpAEH ol T o] ol FRo APz Asie Par) 9= Aot}
AFAl A o] vl FE)| = =2 _ _
AL ERAR BIBAAS 7SIV S A2 g et b)) wirel SsEA B
ol = Jul A~ =3 N ~
5 OTT #jul 3k skl BIC ARE A 2uzg eaqion Adsie ool rpageold

s WAZAolsE TEst] APlss g ol OTT
= el vieelsh A, 2 AeTEA & g ade B AdeE Bed .
At SERUAS A wEA AW A ppmase) g g vae 200d0 e &
A BERAR AT AN A5 IR EETAE o) pazaeze 75 Aulzsa Ao 20064
FAle dom W vk sln. NBC7} 2609170e] A A4ksh WEA1ES National
E T A ARARS vIEe] g7kl A Broadband Company(NBBC)gl= W2 = 2gl<ln}
%= NATPES} 232 7h=o A 493} 1049

2] B
Ll 11‘? Wk Zelo]~E TStk NBBC= B2BS B2CE #¢
ol 7} & =+= MIP-TVe MIP-COM ©] =L} 2| o WEFEz 2ol S8 TTo e Zs5ia) 3



5 9l

€

ou} A

b

S

tel o o] Mu| =

o

=

°

Q8

=

dlol=s 75
)

=
=

b w7}

Z3]

}.
do|2otz ok Fu7k A

OTT AlW| 8] POOQe 1%
719 SRl ool

1
o

H
o

olHs} gejo] v}l

A5

Ea

5

=
=

inDplay 7}

NBC7} OTT

FaA ez FA G A

<]

skar gtk B2B

L

L

F RMC A =2k2}

o
el

129 2kl Ay Ale]
ipEX Vieweh= W&

=

NBBC

4

=
(e} ]
= B
-

L

2007d

A7

)
gl

al

[
A
R}
2}
-
A

=
S

]

&

3}= inDplay

A Study on Construction of On & Off Marketplace for global distribution of broadcasting contents
[e)

Ho]2=2A A

3L

ule) ek At Atk

3taL 9irt. inDplay

3k
A=)
=

7} F9 Mz wolt), o]
A419] Huluel

A vl

g 9=

ol 27} A2

A Y A ag AF

o

A

o & BBC7} W&

o ox

%

& <]

)

ejrle)

o)

90T 7]

L
L

afjo A

[

|

9o

s} wlo] Wk E=(2006)

L

p

puit

2l

stol g3t

S

=
=

;L

=

=

AX 20073 iPlayerghe 4532

]

HAE B2C Aoz AlFsta vk zela BBC

B2B &o}el vl o2 Film Network

kel Eh)7IzE

O

|
o
Ho

J

ol

Exd

S

3

gIt=

hYA

sttt zEla

S

ps|
S|

AT7E el

]

Al
24

AT Solubal k(A 2012, 474, 2010).
el A4
o A o] v ojoF 3 A

A

-

F9, FYobalol, Fam), oyt of
A

§l_
- 88 -

E
=

:rL

3

[}

ik
=
W o

L

L

3

3}

S

2006 47H Aol
)\}\]:]—-

fo5 |

3}

=

=

o} °]
2= DIVI'MAP

Zo]

1 B2C®2 AH|~

o

HA A2

A7HEL 2008 oFAJotel A

=
=

=5
L
6 ©°

=

e

inamediapro.com

o] 7}

o YEEExE 45 A

L

(<)}
H
3

°©

A2

£AF61 KBS, MBC, SBS, EBSE A

2008 B2B 2241 Al
AAARJA A 2eplvpAls

Aoz Ag|



7¥?

L

L

3}

5

3l oF

5

99
s,

=90
kel

o=

7%
317}

(<]

g

s
pud

=L o

T

st7] g gAS At

S

Aol =
T

gle]

2010).

A%,
H}2

=

J

=S
s

]

]

QFEH(2011)
E

the 7 Aot A

=23

)

k<
hal

Hlj, 2011,

HSAT.

O]

Ny
3=
=3

slofof

=
=

The Journal of The Institute of Internet, Broadcasting and Communication (IIBC)

Vol, 15, No, 1, pp.85—93, Feb. 28, 2015, pISSN 2289—-0238, elSSN 2289-0246

e AR

77

O~
w3l Arh(A8H, 2014,

glo] 2
:H_

3L

o4 2010:3 ¢

5}

AAHQ

=3

& A7t BxlelA <]

_Zﬁ
o
Al
4o
jons

3

1o
il
B
;)

o

staLzt

o

Fa Aot

[
3l

A @7

Oo]:

shop

]

3

o

o o

olol) we} B AN

hal

& vz o]

=

o}
TR

HH
T
o]J
o

toack. date] 7]

5|

do

el
s

Aol 7]

o),

A7 LHE

o4 WAol A} 3B wle} o] o]

-—

X
ok
%0
=l
]l
[E]

oK
K&

K|
i

A7 Al

e
8

L

L

Hlo| ahx
o alE stelo] opih, dd A#}

14 &

0|

=

3=

1

A
X

A

A

o] Aol

oA 7| ofm| L =

)

=4

=1}

=

stol b4l A8

)

4

il

[e]

=
5|
=

5 409
31 Wspo] Aol
Lnﬂ

FATt o] We& 7l

[

st %7} 9

[¢)

o229 A

e

AY A7t
g

=
=
)

=
e

Z}

712

L
L

].

S

Elofof

=
=

AE

©
el

sojof g,
ofe] A5
A g¥lof

&

L
L

o]l,:_

o]
7]0]

ic
iy

1
Aol A
]

J o

TA

ke

.

}

©
el

ofof
o3



A A 2= 5H(4.70)

2] A|=8l(475)9

#

o|B A Z~'(475), B

vetd| o] E

A o)

A Study on Construction of On & Off Marketplace for global distribution of broadcasting contents

Fack 55 AR A9 3ae o] dute] HEA] A

°

2
T

= o N v N < H o5 _
Rfeunzcx B S [Jelzlafz[aglz[z]8]g]z]ze]s]g]e]8]®
N w9 0 ® <
NH ey % & |slal 2 | 8|2 | 2 |&|le|lgle|l&a| a|le|la|g|e|=|5
i‘._‘.AIH ‘W—rﬂ,nwmAm/ ] m 1__/I (e (=) (=) (=) (=) (=) (=) (=) j=] o o (=) o j=] (=) j=)
%%@c@%ﬂ m_m gzl 2 5% <@ S |8 | I |EIBIE|IE|IE|IS|S|8B|E |8
mwo,ﬂ ._zﬁAmEoﬂ(n ) ol <f o3 < < < <f < <f <f <t <f <f <t <t < | <f
PRSP il Ty ok 2 Il s 8 =5 [elelsleslzl=zslzlals]s]l:
mﬁami_ix]ﬂ = e 5° S S S S S|l || |las|S|Ss|as|s3|3]| 3|2
< ™ | do = N X my ] o¢ |o o o~ o r~ o~ = o =) r~ =) 10 o N ©
= T R o4 X F 1ole,w9.0.wm967.59.66.6.96.9.04@.7.
.Bﬂum_a Ho,wru ﬂ‘_ d_llbr w.____ m.m eyl S — (=) (=) (=) S (=) oS S S S S S S S | o
iFdl),ro%wa% Qg gzl ¢ < i R I I T O T O s - R < T O O O
”Wlo]lﬁmx 2o Mo IO W___w o O < o3 < ~ < | ¥ | | | F|F|F|F|F] T TS
S ke L 5o . = : oy - = T |~ =
ZgrEag X mass| | PR |\Tvi 2 Eow g TR poe B D E |E
) — N = 0 = Iy 2 JAL ) ) B =l ol = < 1 <
w3 Ny, m=og g I [ el L T ) e W W i S R Wl
K T om0 < M_Vuwu __m‘_ A _A___A_._.wm o éw_m? ﬁﬂﬁo Eoﬂouioﬂofi&Z_MWV@V#W%%Aﬂ%ﬂo% K | X
N K=Y Jn-e e T eI | &) i Bk A Bl | S g S Ay S & !
Mot dox®e Bige || PIiTERRILEIEcpilprac R i 2
oo Mo 3o M do o T ww [wT T T e TR ey | s
xS Hgw  WEG G I A A - &
=0 o DB . °Q L = o =0 =0
= o o W | m I ~ 3 — =
= O N {
FoewT T RFES M S s
ol TRE N RE o E RN R AET WA T WM G g o <
B oLaRdck Bow %%Mﬁﬂ%z&uo&%%@,iﬂ% w
F e~ 2SS I wEm Ml WwER g "W T ool o) iy
o T ™ B W 75 To N oo o ) m° = ] 2 N ~ o T wmo . =)
A S < Al o A Tewa Tz gH Ge i
]! ﬂﬂmy‘ﬂ%%_ %%m& bmeﬂ_éwﬁmwﬂA,. 4._501#1_5%% 5
W e gr N 289 FRRTICEsAsToE oo ul
RnZoyeil v LELUCLmIERRLoRTs ¢
momR 2T eeR 2Ty szifubdTicEelax 2
o+ .._. a,.u% o) dr.ﬂ%dr — & TE S B %o ogoogy L L 3l ]
5 0 M O Ww=lZ  rIsrir o SISEITicTRgcaT Y 2
o kTRl xS A LT NENE s
o i+ s o o o) T = Ol S N TR o RSN T,
i 5l m__;_HO_ELxc%%Mﬂa‘w?.Mmegmwn@%m%m.ywn%%gﬁﬂ 2
—_— T o s — 0 — N =
u o Tgmmp FUIWeu™ddnesxd,,dEds L =
N S MTF g =3 TR Mg Xy Ty LT TR S =
g = R R B TRl SR Bl 5
" ﬁﬂA%;,Ztimorbdrﬂu%$%%_ﬂ%%@riMﬁwmo_ﬁi\mm%ﬁwn moxe
= R o o = _— 9 o T : N
cy ﬂ__uuemv;.gﬂ%iﬂ%%%%%%ﬁ%éa_ﬂhﬂ%mﬂ@%%&ﬂ
o _— AT T U T R S il - B T T
_ A._o 0._ . nrvwllﬂr‘_ ]~ 2 = I —~ £ —_ %l ~
—~ N = R T o [ " A K] 2 T my
N NN LE e S T 2R3 N LR Ve w Ay F 0 2
i . pEE T gl s e RAgl g8 oy T gmged ¥
" ~ TP miep TR T T EE & T WA P T
B N T o NN MR o oo N WK R M IE T W < w T N

- 90 -



broadcasting contents

20]A(

E=1

Table 3. Construction of global offline marketplace of

0.26

4801048 | 0.12

pp.85-93, Feb. 28, 2015, pISSN 2289-0238, elSSN 2289-0246

4.38/0.9010.29] 4.10 | 0.91

47010631 0.15

The Journal of The Institute of Internet, Broadcasting and Communication (IIBC)
Vol. 15, No. 1,

1 3 [818lgi1g/8|2(8]g|888 of & & 1w oM
O 3 S|olc sl s || s|c| s |8 s _._.mhu_.AI:xEm,m-\_Ot i
ol 2 [zg[zglzlz|g|e|s[algs]| FRmIw
= S S| sl 3| 3| 3 S | 3 S| s = ﬂ,L.Q\ﬂTHL 2,
< o = \ o~ e I~ \ L ~ iy Mﬂﬂwﬂ_ W e 2%
& I LR 8| B | 2|S | B|L]S o KON = N o g £
m <f < <] <5 || < < < < < | <] < - ﬂLﬁ; T = S
0+ =
2l 02 (RIESEa 828|388 m IR £
o © S S |lo|lsis| s || s | | oS o Al_iooPE o#n‘-ﬂmﬂm g 2
o 2 & 3 SIF R |IS|8|8]8 |8 & W o = 2z X 2 =
N 2 = 3 o] s || S S S S S |3 S oOf ™ EIIl]7,UI =
Cls 2 N [0 © 1S = S e} =) S Bl g Hin 7w X8 of) 75 a
> N IS S |% 8= ) | R Y (19 =¢ F of © F o
< FI S| F IS S| S| F | 5| B |3 < M R< w L R Kl
s nﬂ fo T _._._._ mi‘ﬂl‘@q‘ = 2 mh
il S T olw w | |k T Mg Reo T M
= o ) NI " | N M | < X ol ) = ﬂﬂﬁ.zru 40
T T MW OF | ) | 2 | T i =, HMEMﬂ}ﬂﬂxL 1 = nE ﬁll 20 m.,m
EXI i - ny = Janhla7ge7le7Vﬂ1,, m_ i oy Ot‘ﬂw]__/lgmu = S8y
S L e b B I e S I = B = [ N 5@
Sl N I MR - RO R = D ml P Fa
] DN = | = W oF TR T A Hf oF B |
T b KL Ve el e e 11 T B Rl
20| || do Ko © 4o T (o Ty o N < o O o W o=
; MooE|Zo || |d B |mo  |ap  [delde | @O ol @ X o o
~ 4 w0 |F e B g RS <0 ANy HL
N 1H_,.o mw.o | OO. ‘Olﬂlgr_ll'_/ Onﬂoﬁ
= ~ Jlo Hoe
o L & B H
_ o R A MR T oFRPTTRENFT T I
S(2(2]28] . L REEHFRL Wggmbeh @R FHE <
B M M M ol ol & B 5 o N N\_Amiwzﬂﬂ%zﬂhww&ﬂu(%%gﬂ
—_— J fl 0 2 ) | .
15|88 Vet Py TFEMT g XSFRPERRT TN g S
mwoKr ok T o NS TR N o N WM T L T e
slelgle] @ = 8 o NPT T pmar N
S| EF|S oo = W g I 4 U A T
B T e (=S N ST | R UScr
glzl=z]s o< m Y Ed s Pt ST R0 b T o
S B I ; il uﬁ HM% oo W oy o B W &aumo),;e A
k T o 3 — _ =
zle|clz| WRITZaT AR R L R -
S | S| S| S o] R ﬂ‘_ .AL & S ) A 070 i I 2o Eonl_%u Hoﬂ B o] wk”ﬂ; <A
SAEEE A Ezwmls 9B EETmaPEw L 5w
B A A M M“.___mq‘mo%cdlﬂLW/ﬂ]&%me ML”.E _mﬂ.n/uo/me i%ld,ﬂmﬁﬂi%ﬂ o o
o || o i O O N AR "B < oo AN S d N N o
Cllz | masTES SR RT RIS HE T2 aE L
dslee HE Lo TaeTesa® PECTARTRE
1 2EY BEATR A FFR R s EaTE RN L=
TIPS MA TP mhlod ST E R A ® ey
S O R B S e ol e R 3 G o S
A D HY s PR R Rt BN < B
a0 R L B R B TGRS - I o G =
N BT ET P T o b gmE® w1 N 3
N R N TN M I Aok T T M BN NI

9

Ty gsEet

:

&
0
L

1A= M ESERS

Conference
Contents
Festival

=

-2

k=)

for broadcasting contents

9] -

s obHem] i 435,

ojlaL BF w2 7FedS HERATh

2
s

F7M(4.08)

]

-
R

SRk



1=}
=

) A28, oA

R

g

REC T

77t

P

A Study on Construction of On & Off Marketplace for global distribution of broadcasting contents
=1

o) 7ok 229 vHIg

=

J

=

B

w| T W o W W T E LT AT T TN PN ook T W YT
o ,WE 1 &o ,.&.L ,&u ,_&E _&o S B Jl Mu_l ﬂu _Eo &Ko a‘_ ;i o E# T o Jl Ea ._ﬂ&l 1_ﬁl B o) N ﬁ‘_ o) EL S,L ‘N\_
= M T T L g EEmeorRaesm o8 0 X gu U e b g gt
zx o _ " o L e L e e 2P =
PET el T oRdELIEE R THD o Eg M T
ﬁ g ¥ oy Boa R R e o e W T T T ogog WA ol ® ool
e N A W_m%i.xﬂ% %MMW@ o o q_ol_tﬂﬁkwoiz]
X YT X RN ow oo 9 HE® ET P dyg o el
= e Tl e BT R o © TR B W o N W oy w R o~
- P Bl gm W ON g H o mE oAl N Mo ™o e | ® g ol T o M
h Moz ol = T UL ol s lodgraioewastds
% 4@.%%%1 %Aﬂmﬂ%% ﬂ,m.U%ﬂ&rma@uw%_ﬂ%%ﬂ.wﬁ
M= R %muﬁo.u_vwz_aﬂo ma%wmzﬂnﬁH fxﬂw%nmam.xﬂiﬂ7mw%ﬂ.ﬂ%ﬂ
i = . Ny W ~ — = i K T T
3 - R TR B OSSN zi;gwﬁ:;l?mx%wvm@
Jo T E ey ER Mm@ e Il A T
= 9 = e ) Mo, - = N0 N A o M By o
TH X oF = A = N o el o . B o X< N g o N < e - W
< TE N w Sk BB o W T BN e ARy
A N f 7 - _ o 3 Wo o N ol 2L
< M_I_Mﬂﬂ‘_zl_eorﬂr ﬁmwm_m = o_u%u]xﬁmwwmwx]ﬁﬂo_uﬂ%T%;lﬂﬁ%
o W MR E ) Lorewm N TN oL T LR (I O AV
X Emlswzx Thoun @ T B o aptezgxy<IzTx
™ TraPE TelFsE %ﬁwﬂﬂm@aﬁ%ﬂ%uaﬁ%ﬂiﬂ
S WO o R o W T g o &P o g5 do 5 g F o o
) do W MW N o N R M T AT EW T W o w W N TF
m%%%ﬂ%ﬁ%%l%ﬂ&%%% o M%?ﬁﬁ%%@ﬂm
) B = LB N o B W o Jo W ol AT °
DeTee L b ERd R e 0 K a S
lmoo.iiﬂﬂnﬂc,_mga?moimw@ﬁﬂi ) ﬂ_i ,%erMiﬂW_
TEEEURT S ppw T LD 4% FEaeXEE ST
= R e n_hHMM@ﬂﬂ;oe L Hp MHEL o O = 4 o s W:ﬂ.:wio mpoTe omomw =i
gAML Ny x 2T YR T ° o MEZ xR _wmE AT
a&mﬁgﬁmmw%wﬁvﬂwww H " HREL %nfmemﬁﬁiEwWM%
= g oo T ™ o Hpo oo T y R [N S 00 ] = o
Srlst RErdaEusE e M s Bo5t 2E3zen<zIl
~N S pal I 0 o o- o _ it o =
N L A - SR P RHE, ZwaerdrBXAg
Zn,_wwumﬂioﬂzeﬂmq_mﬁlgi el Y J & < ﬂA7_z_E_OATQEﬁ,ﬂL”
| a2 — T — = 5 0 pi1 —~— L = ~ =i
ﬂnw._:ulamoﬂ_cvx%ioﬁa_ééze}iﬂr. T P W & u_sLEovLa_/Ezoeﬂu,Eo
AR E P I e EE e M PEmos ERaka® T e
T g < Mo dgy e s a ¥ XueoT 2N
TDERETr e e m PN sg R M 58 T T M B R
TP TSSSE FES TS s ogzyeliziis
M o = T w2 o) M) 5o K Ao H o = 9 o _ = W™ He o ' omd
e Mol S EmT 8T Tt g . MEEE LTS
i A B S i TR T 3 N -y
I R S R I B B T <) - I BTG
mE N T o o ® H o B ore ol W) m ™ i Jo ™ W T o < 7T o

2t

olof &

-9 -



The Journal of The Institute of Internet, Broadcasting and Communication (IIBC)
Vol. 15, No. 1, pp.85-93, Feb. 28, 2015. pISSN 2289—-0238, elSSN 2289-0246

-~
=)
ol
of
rly
=
[N
ull]
i
e
:10
off
o
. 2o
(o
A
=
fo
1o

i)
ey

AZH o)~ %Lﬂl Hkeg o}OM iy

29| 34 AYE $18 UNICITRAL(F-l=
A3])9] AAPIA ZdW, AR AT A Y 2
, OECD AA3A e 7Fol =&}l ICC(EA1 3
of FAAASAL UAnt Bl T FAH HIt
A o=l A et Az B
W ZlzQi7EY 5 A Hatel] dig A

7k A sl 01—?@1%‘ % AL ]%o] gga}q BE

U
o, o
ofy ML
=
ooy
kg
N
i)
>

N
In
)
o

td
e
oZ

Moo lo f o
I
b
©

A ZEl2e] A TFEIE FrjE i
57t kol wheh S eIz IR
Pt s el exele] dlE F=d 44
H& 2 BETd 2 wplEel s 5 &9 Ba
go] s ar ek ool i AFlA FAH ez At
g PEEU= 2R &0 nplEY o)t 31743
AAR FHEIL TG Hul FEITH 2] W
2 ghre] AEA ks 2le & AE vt

References

[1] Atlas “A prostpect of worl broadcasting industry”
Report of Atlas, 2013

[2] Dong-Soo Ahn, “a research for media distribution
environment”, broadcasting seminar, 2011

[3] Jae-Bok Park, “Korea culture wave in global era”,
SERI, 2005

[4] Jae—Bok Park, “a reserch on characteristics of country to
export TV drama”, doctorial dissertation, 2012

[5] Jong-Bae Ahn,
marketplace of broadcasting contents”, presentation in

“a research for constructing of

broadcasting seminar, 2011

[6] Jong—Bae Ahn, “a study on service & advertising
marketing plan using LBS”, The journal of the
institute of internet, Broadcasting and Communication.
Vol.13, No.6, 2013

[7] Kocca, “a statistics of brodcasting indusrry”, annual
report of Kocca, 2014

[8] Kocca,
contents”, report of Kocca, 2006

[9] Global Future Society, “the strategic methods for
future forecasting”, Doonam, 2014

“a research on disrribution of cultural

[10] NIPA, " a reseach on korea broadcasting platform”,
report of NIPA, 2014

[11] KCC, "A plan of korea broadcasting industry”,
Report of KCC, 2014

[12] Sang-Min Shim, “a research on activating global
distrbution of broadcasting contents”, presentation
in policy seminar, 2014

[13] Strategic Analytics “The Prospect of World
broadcasting industry”, Report of SA, 2013

[14] Young-Ho Song, “A study on Blutooth of AP
capacity based on Mobile”, The journal of the
institute of internet, Broadcasting and Commumication.
Vol.10 No.5, 2010

[15] on-Kyung jung, “a rescarch on distribution pronotion
center for broadcasting contents”, Report of
Kobaco, 2005

[16] Young-Mok Choi,
for broadcasting contents”, Presentaion in seminar
of broadcasting industry, 2010

a research on activating OSMU

XX A4

¢ F EiCEE)
20044 ~ @4 : gHAlchska vl
Ay WS

< 20066 ~ @A -
2029
<2007 ~ A
FEY o

< 20066 ~ @A =3 ~ntEAMA
23] +FH9T

<2009 ~ A AP Skt

L0 ~ BA e malelel e 8%

* E-Mail : daniel@cleancontents.org

FrHIAE 2P0

% 0| =22 BMtistm mLfsts

A X|Hol Qs FTEUS

- 93 -



