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ABSTRACT

This study aims to examine the differences in impression formation according to the accesso-
ries and hairstyles worn by men, and to investigate the relation between men's appearance and
occupation inferences. The subjects were 320 female university students residing in the Seoul
metropolitan area. First, wearing eyeglasses gave an impression of more intelligent image and less
mild image. It was evaluated that the men wearing neckties have a high dimension of in-
telligence, and men wearing no necktie have a high dimension of progressiveness. Men with clas-
sic hairstyles had a high dimension of intelligence, while men with sports hairstyles had a high
dimension of progressiveness, conspicuousness, and attractiveness. Second, metal rims on glasses
had a high dimension of empowerment and attractiveness when a red necktie was worn, while
horn-rimmed glasses with no necktie had a high dimension of conspicuousness and progres-
siveness. The men with sports hairstyles, with no eyeglasses had the highest dimension of pro-
gressiveness when a red necktie was worn. Third, it was evaluated that wearing a cloche hat or
baseball cap had a low dimension of empowerment, while wearing a necklace had a high di-
mension of empowerment, conspicuousness, and progressiveness. Fourth, the men who wore a
suit, eyeglasses, and a necktie with a classic hairstyle were deduced to be professionals, with
high-ranking or white-collar jobs. It was found that when men wore a suit with a sports hairstyle,
no eyeglasses, and no ties, they were inferred to be engaged in a service job. The baseball caps
were strongly associated with technical or simple labor job.

Key words: accessory(H Al A 2]), eyeglasses(F7), hairstyle(3l o] 28 Y), hat(EA}),
impression formation({1’434)), necktie( E}0])
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(Table 1> Factor Analysis of Impression Formation

Factor 1. intelligence

Factor loading

Factor 2. potency

Factor loading

logical - illogical 81
successful - unsuccessful .80
intellectual - not intellectual 79
responsible - irresponsible .69
rational - emotional .66
sincere - not sincere .58
dignified - frivolous .56
sharp - dull Yt

potent - impotent 79
brave - cowardly 68
active - passive .66
bold - cautious .65
energetic - not energetic 62
strong - weak .60
self-confident - not self-confident 54
healthy - unhealthy 53

% of variance=15.45%, cumulative % =15.45%

eigenvalue =5.10, a reliability =0.86

% of variance=12.22%, cumulative % =27.67%

eigenvalue=4.03, a reliability =0.84

Factor 3. mildness

Factor loading

Factor 4. conspicuousness

Factor loading

warm - cold 75
gentle - not gentle 74
kind - unkind 74
soft - coarse 71
comfortable - uncomfortable .65
sensitive - blunt .50

unique - common 7
conspicuous - Inconspicuous 71
distinctive - ordinary 66

% of variance=10.97%, cumulative % =38.64%

eigenvalue =3.62, a reliability =0.81

% of variance=8.39%, cumulative % =47.03%

eigenvalue=2.77, a reliability =0.77

Factor 5. initiative Factor loading Factor 6. attractiveness Factor loading
modern - classic 71 becoming - unbecoming 64
youthful - to look old 65 nice - nurdy .56
progressive - conservative .52 attractive - not attractive 51
inflexible - flexible (R) -.46 refined - rustic Al

% of variance=8.30%, cumulative % =55.33%
eigenvalue =2.74, a reliability =0.71

% of variance=5.38%, cumulative % =60.71%

eigenvalue=1.78, a reliability =0.81

R: reversed item
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(Table 2) Difference of Impression Formation according to Glasses, Neckties, and Hairstyles

Source of variance af intelligence potency mildness | conspicuousness | initiative | attractiveness
F F F F F F
glasses(A) 2 6.80%* .99 6.23%* 2.11 3.03* 3.17*
neckties(B) 2 6.19%* 7.17%* 2.02 1.43 3.45% 27
hairstyles(C) 1 12.10%* 3.61 .00 14.66™* 18.41%** 4.53*
AxB 4 141 6.64%* .82 7.64%* 12.71%* 5.05%*
AxC 2 52 .33 .36 22 .50 42
BxC 2 1.58 2.89 .88 4.01* 7.82%* 7.33%*
AxBxC 4 .55 2.25 141 2.22 6.06%* 1.87
Variables | Category N M M M M M M
metal rim | 156 5.02* 4.29 4.01° 2.79 4.30% 3.91*
glasses horn rim | 159 4.88% 4.22 413° 2.66 4.07% 3.62°
no glasses | 159 4.72° 417 4.35% 2.55 4.04° 3.72%®
dark blue | 158 5.10° 4.20° 4.08 2.59 3.98° 3.72
neckties red 157 4.89* 4.41° 414 2.78 4.30° 3.80
no tie 159 4.66" 4.07° 4.27 2.62 413" 3.73
hair classic 236 4.99 4.15 4.17 2.47 3.93 3.64
styles sports 238 4.76 4.30 4.16 2.86 4.34 3.85

*{.05, **X.01, a, b: Duncan’s multiple range test
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{Fig. 2> Interaction Form on Potency Evaluation
by Glasses and Neckties
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{Fig. 3> Interaction Form on Conspicuousness Evaluation
by Glasses and Neckties
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{Fig. 4> Interaction Form on Initiative Evaluation
by Glasses and Neckties
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{Fig. 5> Interaction Form on Attractiveness Evaluation
by Glasses and Neckties
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(Fig. 8> Interaction Form on Attractiveness Evaluation AHO|
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—-&-—no glasses 3.97 3.8 3.53 4.01 5.03 3.89

C=classic hairstyle, S=sports hairstyle

{Fig. 9> Interaction Form on Initiative Evaluation by Glasses, Neckties, and Hairstyles
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(Table 3> Difference of Impression Formation according to the Wearing of Casual Hat and Necklace

Source of variance af intelligence potency mildness | conspicuousness | initiative | attractiveness

F F F F F F
hat(A) 2 2.20 6.41%* .64 53 .95 5.13**

necklace(B) 1 1.99 5.99* .61 4.47* 27.96%* 2.26
AxB 2 2.16 40 .99 .82 A48 1.83
Variables | Category N M M M M M M
cap 56 3.54 4.76° 381 452 343 3.27%
hat cloche 52 3.40 4.49° 4.05 4.40 3.16 2.79°
no hat 52 3.74 518 3.94 4.39 3.18 3.48°
necklace 79 3.65 5.00 4.00 4.56 3.76 3.32
nekIaCe | o necklace| 81 | 347 162 3,86 132 277 3.04

(.05, ¥ 01, a. b: Duncan’s multiple range test
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B @ S otk W APdA IAA(64%)F 2 F@)oIR, o5 BE ARHIE Sahdth 1 9
A (121%)9 T 43 BUE WHE MR o 4RI FT YL AR o) RIS A
ohoUlSAR A Aol A IR0 2399 B AU, s WetelE HEEL AEE 3ol e
elo] T olgold st Bl BAS 4 A AL & Ta B, A% dcolE ABA 2
Foa W) MR, B AFN F wet o U4 doinde @ Z&1), e glol 97
el Az el wné R S Hgahn 2 dojrEolt 2ux Hoix
(Fig. 10014 A91e AFA/9228 2 A BAG, 6)2 & Bk F 47 Ayol 294
203 denrge 7}35 S43 BEol gom,  doiEAS @ WA ot veels Hgol
AQ2E )5S ANLES AZE Syols & Rol Awglo] ARHel sbztel ddith ¥ Aol
G oot 2 #AEE Ol 2P0 veht Aga/ A deel® A8d gAlel 53 Avd/aslw
LAY W ARG, A2, gEwRa, A5 A shel ARG A el AFa [
o Wrold AFEH FUAL Helw gtk A 3 BANATHE QAR A AR
T e e Auzgzds AFY AP A B20E
ANl e GAS A AP A% A5t AGeA A0, 2ENS B0 HEF W
AF AT FAY AiZBAMNS AL 3 Aol ATk EF FF Ade] AP derol
ol MEtels A8a7 FU4 dAolABUS @ B LR 27 AX2 HAHAL I REOQE

{Table 4> Correspondence Analysis of Stimulus and Occupation

Stimulus and occupation CoorqinatiQH of X Coorfiinati(.)n of Y
(Dimension 1) (Dimension 2)
1. no glasses-no tie-C -.588 -.034
2. no glasses-no tie-S =217 755
3. no glasses-tie-C -1.181 -.391
4. no glasses-tie-S -.652 -.067
5. glasses—no tie-C -.510 .098
6. glasses-no tie-S -.365 -.221
stimulus 7. glasses-tie-C -.860 -.267
8. glasses-tie-S -.735 242
9. no hat-no necklace .699 .362
10. no hat-necklace 1.077 328
11. cap-no necklace 1.203 -1.592
12. cap-necklace 1.211 -.351
13. cloche-no necklace 1.054 .230
14. cloche-necklace .887 792
1. specialized job/senior management -.953 -427
2. office job -.829 -.059
occupation 3. Service job/sales position .500 557
4. technical post 1.089 -1.247
5. simple labor job 1.395 032

C: classic hairstyle, S: sports hairstyle
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