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Abstract

This study was analyzed to provide fundamental data on the relationship between fast food consumption behaviors and
food-related lifestyle types. Data was collected from 268 middle students in the Incheon region through a self-administered
questionnaire. A factor analysis extracted five comprising food-related lifestyle, which we named health seeking (factor 1),
taste seeking (factor 2), easy seeking (factor 3), popularity seeking (factor 4) and safety seeking (factor 5). According to
the results of the factor analysis, the food-related lifestyle showed that the average consumption was more than 2.95 and,
0.792 in Cronbach alpha coefficient. There were significant differences in the influence factor for the selection of fast food
according to taste seeking and, popularity seeking types (p<0.05). Also, the easy seeking and safety seeking lifestyle types
showed a significant differences for the reason the choosing criteria of fast food (p<0.05). Especially, the nutrition problem
was of the highest importance for the health and safety seeking but an advertisement effect trend appealed more to the
taste seeking, easy seeking and popularity seeking lifestyles. There were significant differences in fast food of intake
frequency according to health seeking, easy seeking, popularity seeking and safety seeking types (p<0.05). A significant
positive result of the internal characteristics of fast food consumption (p<0.05) was shown for the health seeking and safety
seeking types. A significant positive result of the external characteristics of fast food consumption (p<0.05) was shown for
the popularity seeking and safety seeking types.

Key words: fast food, consumption behavior, food-related lifestyle, factor analysis, regression analysis
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Table 1. Personal characteristics and preferences of survey group

Specification Frequency Percentage

) (%)
Male 137 51.1
Gender

Female 131 48.9
Low weight 94 35.1
BMI Normal 138 51.5
Over weight 36 13.4
Year 1 83 31.0
School year Year 2 103 38.4
Year 3 82 30.6
Weight Yes 115 429
satisfaction No 153 57.1
Very dry side 12 4.5
) ) Dry side 36 13.4
His physical 6 106 39.6

awareness
Fat side 93 347
Very fat side 21 7.8
Less than fifty thousand won 217 81.0
One month Fifty thousand won~ 46 172

one hundred thousand won

allowance

More than one hundred 5 18

thousand won
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Table 2. Reliability and factor analysis results in the food-related lifestyle

Factor . Standard Item removal Cronbach' «
name Factor variable Mean deviation Cronbach' @ coefficient
Go eat a piece of food considered healthy. 2.69 0.99 0.788
Health  The consideration of dietary obesity. 2.75 1.08 0.786
seeking  Consider the nutrition you eat. 2.85 1.04 0.775 0.827
type Try not to eat instant food. 2.95 1.06 0.793
Often use natural foods, health foods, organic foods 3.10 1.00 0.780
Look around the house and eat delicious. 2.69 1.07 0.771
Taste  Wanted to taste a variety of changing your diet each side. 2.69 1.00 0.775
seeking Tend to prioritize taste than nutrition in food choices. 3.36 0.96 0.793 0.695
type The piece does not skimp on the diet compared to the other sectors. 2.90 1.07 0.779
Tend to feel better in the taste difference. 3.34 1.00 0.779
The purchase is often the department stores, super cooked food. 2.58 1.07 0.792
Easy The favorite part of the meal as meal preparation and time spent. 2.62 0.95 0.788
seeking  When you are busy and often resolve with meals such as bread, milk. 3.11 1.13 0.791 0.621
type  Relatively busy to eat out often. 2.24 1.04 0.784
If you tend to eat alone in the house a lot of snacks. 3.18 1.10 0.789
I like to see a new food to eat. 3.38 1.06 0.780
Popularity Even the first time you see delicious looking food purchases. 2.99 1.09 0.789
seeking  The acceptance of fast food and fashion pieces. 2.92 0.97 0.778 0.779
type For fast and try to eat around the food. 2.93 0.98 0.776
The home side who knows what delicious food and trendy. 2.57 0.99 0.775
Always check the validity when buying food. 3.75 1.14 0.785
Safety ~ Check the ingredients of the content when they buy food. 2.96 1.12 0.784
seeking Make sure you buy a food additive food. 297 1.11 0.782 0.819
type Do not buy the company does not know the product well. 2.93 1.08 0.782
I prefer a product that is clearly separated uses. 3.38 0.93 0.782

Total Reliability=0.792, KMO=0.792, Bartlett sphericity test=2929.459, p value=0.000, The total variance=60.166%
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Table 3. Difference of carbonated beverage consumption pattern according to food related lifestyle

123

Health seeking

Taste seeking

Easy seeking Popularity seeking Safety seeking

Mass communication 2.91+0.76 2.86:0.63 2.64+0.61 2.93+0.61 3.27+0.76
Internet 2.96+0.91 3.0540.75 2.9440.58 3.12+0.80 3.40+0.78
;:cf:z:nfi; Family 2.86+0.80 2.8640.75 2.6140.71 2.7120.91 3.28+0.89
selection  Friend 2.78+0.79 3.08+0.70 2.65+0.67 3.09+0.75 3.08+0.85
Other 3.18+0.88 2.5840.53 2.65+0.59 2.56+0.75 3.210.77

F ratio 1.087 2.984* 1.396 3.219* 0.945
Taste 2.79+0.81 3.00+0.70 2.8120.63 3.010.74 3.110.81
Nutrition 3.72+0.81 2.68+0.57 1.92+0.65 2.36+0.71 3.96+0.99
. Amount 3.23+0.73 2.51+0.78 2.43+0.71 2.73+0.82 3.43+0.84
;‘?:r‘;gosf Price 3.02+0.68 2.84+0.50 2.51+0.48 2.82+0.74 3.32+0.81
fast food  Friend 3.00£0.52 2.86+0.63 2.3240.76 2.80+0.55 3.63+0.67
Advertisement 3.00+0.00 3.80+0.00 3.80+0.00 4.00:0.00 2.40+0.00
Other 3.20+0.28 2.2040.00 2.60+0.56a 2.60+0.56 4.20+0.00

F ratio 2.031 1.932 4.387* 1.590 2.702%
Every day 2.03+1.00 2.73+1.09 3.03+0.68 2.87+0.72 3.10+0.69
4~5 times a week 2.48+0.78 3.03+0.74 2.90+0.56 3.38+0.92 2.99+0.90
Intake  2~3 times a week 2.69+0.68 3.02+0.59 2.9140.50 3.04+0.61 2.94+0.75
frequency 1 times a week 3.05+0.75 2.79+0.70 2.59+0.65 3.01+0.75 3.30+0.81
1~2 times a month 3.05+0.77% 2.80+0.70 2.74+0.66 2.97+0.75a 3.37+0.83

F ratio 6.124* 1.932 3.306* 3.329% 3.261%
Birthday and party 3.1040.67 2.78+0.67 2.55+0.62 2.80+0.70 3.39+0.76
When you become a friend 2.77£0.92 3.12+0.74 2.9340.66 3.10+0.79 3.24+0.86
Intake When hungry after studying 2.75+0.69 3.05+0.64 2.68+0.67 2.92+0.79 2.94+0.73
case Instead of meal 2.8240.69 2.86+0.58 2.99+0.69 2.99+0.75 3.04+0.80
Other 2.82+0.96 2.92+0.79 2.8140.75 2.95+0.74 3.3240.87

F ratio 1.853 2.719 5.622% 1.713 2.444

Value are Mean£S.D., Means with different letters in the column are significantly different (»<0.05) according to Duncan’s multiple range

test. *p<0.05

Table 4. Internal characteristics of fast food consumption and food-related lifestyle factors

B Beta t p value
Constant 4917 8.169 0.000
Health seeking type 0.487 0.257 4.081 0.000
Taste seeking type 0.146 0.066 0.963 0.336
Easy seeking type -0.095 -0.041 -0.625 0.532
Popularity seeking type -0.018 -0.009 -0.123 0.902
Safety seeking type 0.430 0.234 3.762 0.000

The dependent variable = Internal characteristics of fast food consumption

R’=0.186, F=11.958

£p<0.05

A 8l

ARET, NART, BIFT, SART, A
o AEFELN YY) 291 F HYFETAT BAS
3BT A}, R=0.186, F=11.9582 &-24=Z p<0.05] A
Aol 2 kit AT olZAetAY 20l F ARET

(8=0.487, p<0.05)9} OFA 31 £=0.234, p<0.05)= THAEZ
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Table 5. External characteristics of fast food consumption and food-related lifestyle factors

B Beta t p value
Constant 5.520 7.665 0.000
Health seeking type 0.058 0.027 0.406 0.685
Taste seeking type 0.124 0.050 0.685 0.494
Easy seeking type -0.174 -0.067 -0.963 0.336
Popularity seeking type 0.422 0.184 2415 0.016
Safety seeking type 0.380 0.183 2.776 0.006

The dependent variable = External characteristics of fast food consumption

R’=0.084, F=4.796

*p<0.05
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