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Abstract

This study examined the factors that affect the relationship between window bakery employee psychological
capital 1, job satisfaction and customer orientation. A total of 220 questionnaires were distributed to employees,
of which 205 were deemed suitable for analysis after the removal of 15 unusable responses. In order to
perform statistical analyses required by the study, the SPSS 18.0 Statistical Program was employed for frequen-
cy, facto, reliability, correlations, and regression analyses. The results of exploratory factor analysis showed
that four factors regarding psychological capital were extracted from all measurements with a KMO of 0.780
and a total cumulative variance of 66.633%, With regard to job satisfaction, one factors was extracted with
a total cumulative variance of 61.592% and a KMO score of 0.658. One factor for customer orientation was
extracted that accounted for a total cumulative variance of 64.240% and a KMO score of 0.765. All factors
were significant to 0.000 and the correlation between variables was significant. Thus, based on the results, the
main research hypothesis that identifies the relationships that psychological sapital with job satisfaction and
customer orientation was adopted.
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{Table 1> Demographic characteristics of the subject (N=215)

Division Frequency Ratio Division Frequency  Ratio
Male 115 53.5 Not married 112 52.1
Gender Marital status
Female 100 46.5 Married 103 47.9
<20 4 1.9 <100 33 153
21~30 95 442 101 ~200 68 31.6
Age Earnings
31~40 114 53.0 201~300 63 29.3
41< 2 0.9 301< 51 23.7
<High school 87 40.5 Oven 58 27.0
College 72 335 Dough 44 20.5
Education Work
University 50 233 Making 64 29.8
Graduate school 6 2.8 Cake 49 22.8

Total 215 100 Total 215 100
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{Table 2> Psychological capital type factors and reliability analysis

. . Factor Eigen  Variance Cronbach's
Factors Classification .
loading value (%) a
I have a clear goal of achievements. .826
Self- I am confident I can solve difficult problems. 818
4513 17.866 .827
efficacy 1 rely on others within the organization. .805
1 decide my future. 736
My goal is to just believe in the future getting better. .855
Compensation must be given based on my effort. .803
Hope 2.393 17.346 811
I have to work hard to become the best in the field. 790
I'm sure my future will be better than it is now. 123
I deserve to be unfair to think that someday misunder- Q45
standing released. '
Optimi 1.931 16.932 775
pHism I believe fun is more common that hard work. 760
I do not blame others when things go wrong. 735
I can calmly cope with hard work. .845
Resiliency I do the best at my work from start to the end. 827 1.159 14.490 .810
I try to overcome my shortcomings. 714

KMO Kaiser-Meyer-Olkin .780

Bartlett chi-square 1,328.013
significant  0.000

Total cumulative variance(%) 66.633

{Table 3> Job Satisfaction factor and reliability analysis

. . Factor Eigen Variance Cronbach's
Factors Classification .
loading value (%) a
I feel joy while performing my duties. 819
Job satisfaction 1 feel quite satisfied with my work. 783 1.848 61.592 .686
I am not bored at work. 152

KMO Kaiser-Meyer-Olkin .658

Bartlett chi-square  106.324
significant ~ 0.000

Total cumulative variance(%)  61.592
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{Table 4> Customer orientation factor and reliability analysis

. . Factor Eigen  Variance Cronbach's
Factors Classification .
loading value (%) a
I am aware of when customers want action. .866
I try to find what the customer wants. .824
Customer
orientation | honestly answer customer questions. 197 2.570 64.240 811
I look for an intimate and personal relationship 710
with customers. '
KMO Kaiser-Meyer-Olkin ~ .765
Bartlett chi-square  301.128
significant ~ 0.000
Total cumulative variance(%)  64.240
{Table 5> Correlation analysis
L Self- . . Job Customer
Division Hope Optimism Resiliency . . . .
efficacy satisfaction orientation
Self-efficacy 1
Hope 121 1
Optimism .298** 118 1
Resiliency 333** 259%* 491 %% 1
Job satisfaction 388%* 247%* 350%* 372%%* 1
Customer orientation 121 1.000%* 118 259%% 247%* 1

T *¥p <0.01.
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<Table 6> Influence of psychological capital on job satisfaction

Standardized

Dependent variable Independent variable B . t-value Sig
coefficient
Self-efficacy 265 .064 4. 144 %% .000
Hope 153 .061 2.488%* .014
Job Satisfaction
Optimism 176 .069 2.543* .012
Resiliency 158 .072 2.203* .029
R2=261, Adjusted R?=.247, F=18.502, p=0.000
* p<0.05, *** p<0.001.
{Table 7> Influence of job satisfaction on customer orientation
Standardized
Dependent variable Independent variable andar ,lze t-value Sig
coefficient
Customer orientation Job satisfaction .388 .063 6.145%** .000

2 =151, Adjusted R*>=.147, F=37.763, P=0.000

w0k pe0.001.
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