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Abstract This study presents a favoured pattern of makeup and psychology according to it by recognition
type, through an examination of recognition for it in order to understand interest and awareness regarding it
among female college students. The makeup is emotionally effective for confidence and positive thought, and is
considered to be a category of social manner. The subjects can be grouped according to difference in
recognition of makeup: contemplation, reception, observation and correspondence group. Although there is slight
difference in the interest of four types of makeup depending on recognition difference, the behavior of makeup
plays a large part in establishing personal relationships. The pattern of makeup favours natural style which
places an emphasis on skin tone. The female college students in their 20s, who are at the center of current
beauty trend market, were asked to conduct questionnaire of makeup, so interest and awareness of makeup
behavior can be understand. If these findings are actively used in the beauty trend, various and effective beauty
cultures are considered to be created.

Key Words : Female college students, Recognition, Make-up, Interest

o T 2011 | FRrRAGE A Al ojste] FaE A

Received 14 October 2014, Revised 15 November 2014 © The Society of Digital Policy & Management. All rights
Accepted 20 January 2015 reserved. This is an open-access article distributed under the
Corresponding Author: Min-Kyung Kim terms of the Creative Commons Attribution Non-Commercial
(Dept. of Chemical Engineering, Soongsil University) License (http://creativecommons.org/licenses/by-nc/3.0), which
Email: nadya4567@ssu.ac.kr permits unrestricted non-commercial use, distribution, and

reproduction in any medium, provided the original work is
ISSN: 1738-1916 properly cited.

Journal of Digital Convergence | 525



=

2.1 APche

of e

==]
T

L
L

oiidEel mol=

Jep el Slmel A 7b wA <15

Al A o]

iR

kU
il

=

]

[e)
Rs

=

1. M2

[¢]

JTHIL 7]l

ot Fefe] wolajie] HejA A oA dSelA Hel=a

O

)
w-

o]

]
o
o7
®
ol
T
o))
r
oyl

s
ofp

Ej

iz

[e]

=

S

Aot

A

o

o]

4
sk ool

[}

=

p=}
RN

sle] 29184 (exploratory

factor analysis)¥} 412 %=(cronbach’s a) #4S A

9

skl IBMARS] SPSS21.0

9

Edz A
kot

AR
o]&] Z(data coding)Z} o€

=
229 (data cleaning)S =

=

o}lHQ

L
L

o}
=

=
=

hell A

1

ka
S

Aol A3, 11]

S} 914 Aol

=

olv]

|

o e
=

L
L

A1)

3}

5

i3

<

p

L

o

5

2

gk o]w|7] Ho] ol A o QAHTH

A77F ol FolA AL

[e]

bl Lpolr} o] sl

m x| a1[4], 7jQle] #

Gl
73 FTH3 Hlola Y2 AHE)

fus

QA oln)A

RyA
ar

[}

VUG Fol 49 A5 A=

A = ARE-E AL JEH6]. ol F v

L
L

= o]l Wt oA AR A6, 9]

]_

5

JoH2). A o=
o

sz ggEglont dAh ALglelA

A o4

ki

stol A419] A4S

=i
e

Q.
2A|m] 1ol o} 3

|
2 EHo|A
IR

7
o]

el

3170

o 914 oA ¢

=
=

ol ik 1A

1o 88 (clusteer analysis) S 8HaL

9]

=
r

i

o
015

b1

Aol

a

SHoAt.

S

Scheffe test® A

3} 2t}<Table 1>.

o)

R

o

=]

3.1 ZACHae| E4
o

EREEE:

H

oAfA o
o] =

L

AZE ASAT

A

p
L

7]
| A&oll A3}

ERY

=

fol

= AlE] ek Azt

sy
_,

1

A
2]
371

Jo] o]

S
A

e}

gk A 10]

o] 73]
e 2 AT

ol
STt

12
o

==

526 1Journal of Digital Convergence 2015 Jan; 13(1): 525-533

o] ojrh Ay



Female college students' interests in make—up according to recognition types of them

(Table 1) Demographical Characteristics

Item Number Percentage
(%)
17~20 289 55.0
20~23 220 419
Agelyr) 2326 7 13
>26 9 1.7
Job students 525 100
Dept. of cosmetology 270 514
Dept. of business 1 9
administration ’
Department Dept. of engineering 6 1.1
major Dept. f)f health 25 167
science
Dept. of Liberal Arts 2 4
Dept. of arts, 1 9
philosophy ’
Seoul 141 26.9
Inchen 43 8.2
Abode Gyeonggi-do 334 636
etc 7 1.3
Not at all 350 66.7
<0.5 million 99 188
Monthly <1 million 55 105
income <1~2 million 11 2.1
<2~3million 2 4
>3million 8 15
Not at all 35 6.7
week 1 23 44
N“E;'fl of week 2 5 29
makeup week 3 32 6.1
week 4 141 26.9
week 5 279 53.1
Not at all 15 29
Skin 269 51.2
kg;’l‘ff‘;t Eye 123 234
makeup Lip 30 5.7
Cheek 2 4
All 86 164
trend color 45 8.6
color of cloth 57 10.9
. seasons 53 10.1
Secliﬁlro?n()f my favorite color 311 59.2
makeup recommgndatlon by 15 29
acquaintances
my will. 15 29
other 29 55
Total 525 100
AL 17~204 m¥F 2809 (55.0%), 20~234 ©

22078(41.9%), 26

o/ 99 (1.7%), 23~26A] W]yt 71:4

(1L3%) =22 eyt d33)

Y= 78 2707 (51.4%),

B 2459(46.7%), 3 67(1.1%), Q1 28(0.4%),
o} o<, 3}, Hel dFe] 18(02%) +o2 UrE}
ok AFAE 7] 334%(63.6%), & 1419(269%), 91
7 43%(82%) o UEuth W4 velay ARe
T 53] 2799 (53.1%), F 43] 14198(269%), & <k g}
35%9(6.7%), 7 33 32'9(6.1%), 7 13 2379(44%), F 2
3] 158(29%) o2 Vet wolay Al F2sH
AZfsl 2 T8 260%(51.2%), & 123%(23.4%),
Y5 86(16.4%), & 309 (5.7%) =02 UERtt) )
o]ﬂ%l }\] /Kﬂ/ﬂ-.@. /‘\jFJJ ]_‘:_ H]—T:H o LH7]. %—o],o}‘— Al 311
4(59.2%), 2’4 577(109%), 7174 538(10.1%), 8%
Frashe A9l whe}) 459 (86%) o= VFERG:

1+

N
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oq:wo] uﬂo]zog e FAs] flel 4E
780 E@E aQdwdely] A 4T AE7E aql
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ool A} 2L 86566 df:28, ig.=0.000)= vFERt
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AsheE] B ek Aol R9lRAS 4AsY
oh AQIEAY BS99 FEPYOD FHE BAY
o AHEEI1a, 891 BAWH O 2 Varimaxrh AHE5IS]
o wge ARERAE We] WHARES S

ik 2.91%

53} 2Y<Table 2>.
2291 1266992 WlolAd = shat 1 7 Fnkeo]
up2 N7 wo] ] Al Al 37} oA FEARE W el
Aol AS|H o ojo] WM wo] Ay f5of whE &
7ol zlol'gl e FFER FAH 29 1€ ‘Hoja
A A A AlE A AA'R gEstslen AR A
7192 Yehth 291 2020.7%)= ‘oz e At ut
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(Table 2) Measurement of recognition of Make—up SeT . . e
st} o o] WHskth
Recogr;lzaeliit;ms i factorl factor? factor3 communality Ak 1(20.2%)2- g.¢1 20 vls] 291 13 821 39 &
responses of A5Ho] vHA Yepyth 28Bu g o] Jue #xg3t
inta aft 813 077 04 670 - . ,
e e AE Ae 2 5 Ak e Je 18 Cou xR
ag;fifg‘i;;:gj; 79 033 080 645 Hero g wisiler. I 2255%) = 29 19 291 2
category of social 620 1% 109 3 9] Qol5Ho] w11, 291 39 Q25 o] ¥A YEl
¢ f mak i ' i i 5 =
mdrc]]ri]f?rergnce ineup o} 28 B g o] ik F&AF o] Aeirial & 4 Ak
depeflzliigff)iriie}f)r;zZence 608 39 042 520 s g o el 8 e ggei.
of makeup A 3(248%)€ 291 13} .21 3] Wjgke] 291 2¢] &
change effect of face o= o] LA (DR Huz o] Akl kA aEk
image according to the 131 85 021 766 s | #A jE}"*D}' 122 <] nrmmeee
makeup color o] Zaltha £ 4= o) wEhA Huk 3& ‘o|n|A] g
change effect of face 2tho 2 Wi glel 2t 0= Qo Q 0]90
image according to the 185 841 066 47 deroR HRSth 4 A205%)= 291 39 29129
fﬁugjaﬁogf C(t’lorf f[R1540] #1189l 19 8154 0] vHA YeTh
whether etlects ol _ N
other factors on 020 09 %9 57 agre o] ok &Aoo Asitta & 5 vk wf
selcting cdors of T T EE A U 42 ol e duem wus
makeup exist or not
degree of consideration <Table 3>.
of recent trend in 171 056 833 726
makeup = AlO o O35 =
Figenvalue 3.4 ZAlHMO| ojo|3d Rl MME Ho|3
Variance explaine(%) 2128 - 1660 14776
) 26604 20748 18461 o AT
Variance 2604 47352 65813
Cumulated(%6) : ' : AYAE didez vo]ag] Q1Ae] f3o] weE
Cronbach’s a 719 13 641 o)Z19le] AJZF 2ol7} ofr]elx] Al . Au} v‘:‘, Ei]l‘j—’

(Table 3) Classification of four groups according to the make—up recognition

Groups

Recognition o Group 1 Group 2 Group 3 Group 4 F
< (N=106,20.2%) (N=134, 25.5%) (N=130, 24.8%) (N=155, 29.5%)
Make-up
-1.08794 1.01263 17428 -.27760 .
factor 1 D A B c 197.41
05306 HA111 -1.29688 58362 o ok
factor 2 B A c A 253.52
-.81259 -.48506 15903 84166 -,
factor 3 D c B A 120.46

**P<0.001, Scheffé-test : A>SB>C>D
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ofo] glolu, Qi< 7|El= frol ¥t atelE BA| et vl
o] ~EFU(Y FRIE wo]as], dFEN] Z=x 5%
wo]ag], vFE et AR e, 227 v
0|38, ol 2}l W [k 7*4 Aol o
SkA ek 7h Fo] o|m| A& Fsh= AJTe] Aol
7} ARE Je 3ke] Zol7t fre EW B AOT AR
Ak ou|A] j-garo] wo]Ag] ARE A 2 <
EJuUl(368%), o] Ae(232%), TV(232%), A
(10.3%), CF#iL(45%), T8 JNHNE0.0%), ¢
e (21.6%),TV(224%) B2 Q1EU(434%), £9
ZA8(31.1%), TV(17.0%), A =0l AL A2 TE M

(305%), o] AHel(269%), TV(154%), #=(9.2%), CF
Aok AAH oz 4709 A BF 71 Fos
GEEHS AEY, 2o M9 TV o7 e}
WTh<Table 4>

(Table 4) Obtain information on the make—up
Recognition types of make-up

Ways of

obtain  contempl observati corres| Row
. . =eilp reception 20 fotal X2
informati  -ation -on  -ndence
group (%)
on group group  group
18 30 20 36 104

TV 17.3 288 19.2 346 100
17.0 224 154 232 198

4 3 12 16 35

magazine  11.4 86 34.3 457 100

3.8 2.2 9.2 103 67

1 1 8 7 17

CF 59 59 471 412 100

0.9 0.7 6.2 45 3.2

3 1 2 1 7

seller 42.9 14.3 28.6 143 100
2.8 0.7 15 0.6 1.3 3397

33 29 35 36 133

self 24.8 21.8 26.3 271 100
31.1 21.6 26.9 232 253

46 67 50 57 220

internet 20.9 305 2.7 259 100
434 50.0 385 368 419

! 1 2 2 6
dLQSi“td 167 167 383 33 10
09 07 15 13 11
0 2 1 0 3
etc 00 67 333 00 100
0.0 15 08 00 06
ot 106 134 130 1% 5%
oo 02 25 248 25 100
100 100 100 100 100
*p<.05

L} ol A Oi%ﬂh Uﬂ 13@91 A 7]EE ojulA| ?

(226%), FHE oz =EH et g BF 954
A

s zske 7P Tl ekt Table 5>.

(Table 5) Determination criterion in makeup

Recognition types of make-up

Standard : - Row
of conpemplat recepti observati correspo total X2

judgment i-on on -on  -ndence (%)
group group  group group

Skin 66 90 83 83 327

color 20.2 215 254 26.9 100

62.3 67.2 63.8 56.8 623

Color of 10 8 1> » 68

clothes 147 11.8 22.1 51.5 100

94 6.0 115 226 130

The 20 30 27 24 101

reaction 19.8 29.7 267 238 100
around 189 22.4 20.8 155 192

Self 7 3 2 5 17 D%
satisfacti 412 176 118 294 100
~on 66 22 15 32 32
1 0 0 0 1
C"}Er()f 100 00 0.0 00 100
09 00 0.0 00 02
2 3 3 3 11
etc 182 213 213 27310
19 22 23 19 21
Column 106 34 130 1% 5%
total 02 55 248 295 10
(%) 100 100 100 100 100
<005
2+ Ak 2A} *JE% o3 A ¥ §&8S 7}
A Fad o7 AoR Yehgth 99 A9E 53]
o ] Ag 25 24l 1711 Z o gelE Heolag] g V)
Zo IR A z317F S-Holgla sk A =&
Ak
o] 3 Mzl v E3to] gL omA] Pz
T2 A3 1‘%? A TH34.0%), ZLTETH21.7%), "ol wh
2} 280H34.9%), WFEA] 28 TH9.4%), oA FE
& As A GrR321%), 12 TH11.9%), vl wie}
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(Table 6) Correlation of skin tone and make—-up

tone

HEE A

y —

| 2EHT.7%),

rlo

Recognition types of make-up

Important contemp receptio observati correspo

Row

part ]-ation n -on —-ndence E?,tf;
group  group  group  group
36 43 41 43 163
Not at all 22.1 26.4 25.2 26.4 100
34.0 32.1 315 207 31.0
23 16 33 12 84
Yes 214 19.0 39.3 14.3 100
21.7 119 254 77 16.0 "
. . 37 56 46 6 215 2130
55;‘52;“ 172 260 214 33 10
349 41.8 354 490 410
Certainly 10 19 10 24 63
ves 159 30.2 159 3.1 100
94 142 77 155 12.0
Column 106 134 130 155 525
total 20.2 255 24.8 295 100
(%) 100 100 100 100 100
*p<.05
(Table 7) Effect of eyeliner
Recognition types of make-up
Effect of contempl . Observati correspo Row
. X reception total
eyeliner  -ation -on  —ndence
group (%)
group group group
3 1 5 1 10
Not at all ~ 30.0 10.0 50.0 10.0 100
2.8 0.7 3.8 0.6 19
23 10 40 11 &4
Yes 274 119 476 13.1 100
21.7 75 30.8 71 16.0
. . 47 58 57 77 239
50“;?;““65 197 243 238 322 100
443 43.3 43.8 49.7 455
Certainly 33 65 28 66 192
ves 172 339 146 34.4 100
31.1 485 215 426 366
Column 106 1_34 130 155 525
total (%) 20.2 255 24.8 295 100
100 100 100 100 100
<001

AuA 0w v ke vlolag] Azt 9 E X
o] A#gol =rha Arletsith wlolag Al IF E&
ILSHA WHE AL o] F- mlo] A Ak(olo] A%, X2,
Y2 Zel)e o3k Aol AEaA} sk ol
Ag Qe 5 deHIzle AR A% o] Qo
o4 wF % E3} volag] Agate] JaHgS v
i = Grlsi oM A mlo] A F 43] o) ¢
the e 8093l

(Table 8) Necessity of Foundation
. Recognition types of make-up
Necessity Row
contempl . observa correspo 2
of X reception . total X
. —ation -tion -ndence
foundation group %)
group group  group
7 2 9 3 21
Not at all 33.3 95 429 143 100
6.6 15 6.9 1.9 4.0%
33 19 46 18 116

Yes 284 164 39.7 155 100 %60

311 14.2 354 116 221 "

Sometimes 41 55 M 73 223 ©)

Omeelsmeb 184 247 242 327 100
v 38.7 41.0 415 471 425
- 25 58 21 61 165
(’ertzls“ly 152 352 127 370 100
v 236 43.3 16.2 394 314
Col 106 134 130 155 525
to‘t’alllg;“) 20.2 %5 248 295 100
? 100 100 100 100 100

**p<.001
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& 43 §Ith3.8%), oA zhe] §Ith(30.8%), wiell wt
F7} JTh43.8%), WHEA] &3 JTH21.5%), 3t
23] §lth2.8%), oFF-A17to] §lth(21.7%), woll ute}
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7} AeH49.7%), WFEA] &3 JATHA26%) o2 LHE}
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(Table 9) Necessity of Lipstick
. Recognition types of make-up
Necessity - Row
of contf.:mpl recepti obsgrvat corresp &
ey —-ation  -on —ion  ondence ©6)
group group group  group
9 2 3 3 17
Not at all 52.9 11.8 176 176 100
85 15 2.3 1.9 32
20 12 34 12 78
Yes 25.6 154 436 154 100
189 9.0 262 77 149 4885™"
Someti 46 45 51 63 205 )
; Omee;mes 24 20 249 307 100
v 834 336 392 406 390
. 31 Y6 42 7 225
Ce“:;“ly 38 33 187 342 100
v 202 560 323 497 429
Col 106 134 130 155 525
to‘t)a‘f@”}; 02 %5 248 295 100
100 100 100 100 100
**p<.001
(Table 10) Necessity of make—up
. Recognition types of make-up
Necessity oW
of contempl recepti observati correspo total 2
make-u -ation ~ -on -on  -ndence (%)
P growp group group  group
3 2 9 4 18
Not at all 16.7 11.1 50.0 222 100
2.8 15 6.9 26 34
16 2 27 7 52
Yes 30.8 38 519 135 100
15.1 15 20.8 45 99
S . 51 50 65 62 228 6945
; "me;mes 24 219 85 2772 10
v 81 373 500 400 434
Certainl 36 80 29 &2 227
e“zusn V59 %2 128 361 100
v 310 507 23 529 432
Col 106 134 130 155 525
to(t’;w”/m) 202 255 248 295 100
° 100 100 100 100 100
**p<.001
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