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A study on smart launcher features in terms of UX
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Abstract A study on how a launcher as smart phone application was utilized as brand communication by
deriving a characteristic element that could be changed into an extended function which carried out brand
communication function going beyond the basic function of launcher pre-installed for the purpose of Ul
differentiation according to each device brand. In the results of analyzing the items and features of brand
communication shown in each detailed item after classifying properties of launcher components into that of
home component and personalization function element, (1) brand image identity element and (2) service
marketing commitment element was derived.
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(Table 1) Home Screen of Each Launcher Brand
Buzz Launrher Dodol Launcher | Dodol Launcher
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(Table 3) UX Feature of the Main Screens of
Buzz Launcher

Cateag;(r:ry Main Category Features User Experience
Lock screen | Group sharing Interaction
B, A 1—hae! )
ackground | Multi-backgroun Interaction
screen ds
Home-or - -
.. Group sharing Interaction
ganizing
Home screen 3D space Brand
elements . .
organization communication
Icon, widget | Expandability Self realization
Dockbar Unit editing Self-realization
Theme Expandability Interaction
Self-realization
Folder Multi-grids Brand
communication
Screen Manufacture Brand
conversion gesture communication
Individual Recommend
ized |Icon collection similar Interaction
functional application
elements Gi . .
roup Group sharing Interaction
management
Setup for .. . Interaction
. Edit: singl
convenient mgaae%mg N Brand
functions pag communication
. Manufacture Brand
System setup ..
gesture communication
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(Table 4) UX features of each screen of Dodol

Launcher
Main Main Catego Features User Experience
Category gory ) ) De
Lock screen | Editing function| Self-realization
Background | Connect with Self-realization,
Brand
screen brand contents .
communication
Home-or - -
anizing Group sharing, Brand
& Home screen | Install Naver .
elements . communication
search window
. I i B
Icon, widget mefilate rar‘1d .
editing communication
Dockbar Default Self-realization
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(Table 6) UX features of each screen of
Launcher Planet.

Connect with Brand
Theme .
brand contents | communication
Folder Integrate brand Brapd .
communication
bcreer'l Multi-functions Brar'qd .
conversion communication
Individual . |Indicated on the Self-realization,
. Icon collection Brand
ized top area ..
. communication
functional -
Connect with
elements Group . Brand
management additional , communication
e Naver functions
Setup 'for Connect with Interaction
convenient . Brand
. brand service .
functions communication
B
System setup Default rapd .
communication
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(Table 5) UX features of each screen of Go Launcher

Cj:t{ez(r)lry Main Category Features User Experience
Lock screen Diversity Self-realization
Background Diversity Interaction

Home-or screen

ganizing | Home screen | Group sharing Interaction

elements Jeon, widget Expandability Self realization

i Editing Interaction
Dockbar Expandability Self-realization
Theme Expandability Interaction
Folder Expandability Self-realization
Screen D Brand
o conversion communication
Ind;;/elgudl Icon collection | Expandability Self-realization
functional Group Expandability | Self-realization
elements m;mtager?ent
Setup for " .
convé)njent Editing a single Self-realization
functions page
System setup | Expandability Self-realization

Main . .
Main Category Features User Experience
Category
Self-realization
Integrated
Lock screen . s . Brand
diversity .
communication
Expandability
Background Brand
Home-or e Integrated .
.. screen . . communication
ganizing diversity
elements | Home screen | Group sharing Interaction
Self-realization
Icon, widget | Various setups Brand
communication
Dockbar Expandability Self-realization
Convenience of | L
Theme Self-realization
usage
Self-realization
One-touch
Folder Brand
management ..
communication
Screen Gesture Brand
conversion approaching communication
Individual Self-realization
. . —touch
ized |Icon collection One-toue Brand
. management ..
functional communication
elements Gi - . L
roub Expandability Self-realization
management
. Service card . L
Setup for ee © Self-realization
. setup
convenient . Brand
. Gesture .
functions . communication
approaching
. Convenience of Brand
System setup L.
usage communication
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(Table 7) UX features of each screen of Now

Launcher.
Main . .
Main Categos Features User Experience
Category gory D
Brand
Lock screen General and
communication
Background Brand
€ General ..
Home-or screen communication
ganizing | Home screen | Group sharing Interaction
elements . Emphasize Brand
Icon, widget .
platform communication
Brand
Dockbar General ..
communication
Theme Emphasize Brar'ld .
platform communication
Brand
Folder General and |
communication
S B
Screer'l General rar'ld .
conversion communication
.. Gesture Interaction
Individual . .
ized Icon collection | approaching Brand
. App filtering communication
functional -
Group Emphasize Brand
elements L
management platform communication
Setup for . .

D . Edit a single Brand
convenient age communication
functions pag

Emphasize
. phast Brand
System setup platform L.
. communication
Gesture setup
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