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The Attitude on Introduction for Total Amount in Terrestrial Broadcasting
Television: Comparison of Public and Professional Awareness
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Abstract Era of multi-channel digital multimedia on the Internet, cable, satellite and IPTV and the growth of
new media such as terrestrial broadcast advertising with the poor rating has also dropped sharply. In this
situation, terrestrial TV suggesting the introduction for total amount system appearing comments. In this study,
the introduction of these intermediate advertising the public and professional awareness about the issue by
comparing the introduction for total amount advertising feasibility was done in the purpose. The results were as
follows. First, Studies on terrestrial TV suggesting the introduction of total amount system and public opinion
about the differences in perception between experts is high. Second, Both the public and professionals about
the total amount system preferred application stage were in favor of gradual for / limited permit cross-media.
Third, the general population was higher than the positive response from experts about the benefits of the total
amount system. Finally, the general public about the disadvantages of the total amount system they were more
positive response than the experts. The introduction for total amount system validity of these data for future
total amouny system to provide a basis for enforcement is expected to give.
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(Table 1) To the extent necessary for the

activation of the broadcast advertising
market
B Public Expert
= Frequency(%) Frequency(%)
Not agree 80(26.6) 32(16.0)
Neutral 135(44.9) 60(30.0)
Agree 86(28.6) 108(54.0)
A 301(100.0) 200(100.0)
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(Table 2) Awareness of the permit terrestrial
interstitial ads

Item Public Expert
Frequency(%) Frequency(%)
Not agree 182(60.5) 60(30.0)
Neutral 89(29.6) 38(19.0)
Agree 30(10.0) 102(51.0)
Total 301(100.0) 200(100.0)
FAAEA A A% Aol S 5184
of shzlel tik Aol tjal AuRIEE 05%67F 4

o .
4Ql o)7¢ vkl Beich W AE7FES 51007
A AL Bk, oleld AN B v ARG F
A Al @ 1*0 | S8 ) gahe
Asithy Aekaha e Aoz HAdr

42 SUHO| HBUA|

FaAme] Aguael deldE 1) FRAEe] vhg
g A8, 2) TFA =T A BETHE wf A7 E9YA
7], 3) THAETE AT £ 27 7P A A A
A, 4) FHAES AR A oA B0 S8 5
%,5) AR AW A 4§ A, 6) AR A
Al AL B T FHAE E927) §8 2 o
3 ARkl AR7FES] AA S dolr Tt WA, T
Awe] vt d 4e ool thd BAAE <Table
353} Ptk
(Table 3) Preferred application step of Total
Amount
Ttems Public Expert
€ms Frequency(%) | Frequency(%)
Cross-media staged / 128425) 137(685)
restrictive permit
Allowing for the media 2066) 30(150)
completely autonomous
Allow only pay-TV 67(22.3) 23(11.5)
Not conducted 86(286) 9(45)
Total 301(100.0) 200(100.0)
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(Table 4) Total amount system is performed if
the introduction of cross—media group

Phblic Expert
Items Frequency Frequency
(%) (%)
the case of terrestrial pay-"TV
against a certain lag (about 3 to 178(59.1) 136(68.0)
5 years) with acceptable
Allowing simultaneous terrestrial 16(153) 53(29.0)
and pay-TV
etc 71(25.8) 6(3.0)
A 301(100.0) 100

(Table 5) If the total amount system is
implemented early stages the most

appropriate enforcement method

. Public Expert
v Frequency(%) | Frequency(%)
One days Total amount | g5 g) 81435)
system (daily basis)
Weeldy Total amount 107(36.5) 63(34.0)
system (1 week)
Time Total amount 93(309) 2010
system (1 hour)
r 2(10)
etc 35(11.6) 29TH(05)
sHA 301(100.0) 100
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(Table 6) If the total amount system is
implemented, the amount of
acceptable levels of cross—media
advertising

Public Expert
Items Frequency | Frequency
(%) (%)
For terrestrial with a certain lag
allowed a lower level than the 160(53.2) 98(49.0)
pay-TV
Allow a lower level than the case . ,
of terrestrial pay-TV 91(30.2) 53(26.5)
Allow the same level, both ;
terrestrial and pay-TV 46153 46230
No answer 4(1.3) 3(15)
Total 301(100.0) | 200(100.0)

S
=
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(Table 7) Total amount when applying
enforcement zone

tems Public Expert
Frequency(%) Frequency(%)
All time 47(156) 95(475)
Time, except for 54(179) 51(255)
prime-time
Prime-time 167(55.5) 49(24.5)
etc 33(11.0) Pr%roi%;()lﬂ)
Total 301(100.0) 100
SEAE A Al A A tiE) duilEe =
2hel Alzbeell sl 55.5%7F kel o, D}Ogi =
2kl AIFE AlelgE AR el il 17.9%, & ARt
il VHEH 156% FAdste AoZ vl wkd ﬁ%
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(Table 8) Total amout enforcement when

applying Ads
ems Public Expert
Frequency(%) Frequency(%)
All ad types 88(29.2) 97(45.1)
Advertising Program 53(19.3) 94(43.7)
spot ad 66(21.9) 11(5.1)
Subtitles advertising (ID, T4246) 1047)
and soon)
Times ad 15(5.0) 3(14)
Total 301 100
FHAE AFY Al AR Bl del B 2 A3
UURRIELS BE 43 738 202%9 S$H&S Hlom,
U o2 A D, Eelof)dl sl 246%7t 233t
ar, ET3aL 21.9% 2 2 31 193%9] S
& Bolnh vk AerhEd BE Fasd 4H1%9%
=29 #3876 deRt o S8 F A
FnaRel PFHE Aoz e

(Table 9) Total amount allowable initial
introduction genres

Public Expert
Items Frequency Frequency
(%) (%)
Entertainment / Drama / Film /
106(35.2) 102(51.0)
allow the sports genre
Allow all 2 s except
OW A7 DIOBTAT BENTES X1 g1069) | 65(325)
children / news program
Allowed for all program genres 42(14.0) 30(15.0)
etc 71(236) 2(1.0)
No answer 1(0.3) (05)
Total 301 100
FHAE £927] 81§ Zeag g2 s 2o
B A3 QuEe os/mrn/gsl/Axx 2o 3
& 352%, Theo ojglo)/BE T2 ;S A|9F B
£ mead o 8¢ 269% % v =2y g2
of 38 140%9 =& Jehytc) Lt XJ—'—7}§% L°2
g/=ejnt/J}/~x = FE] 58 51.0%, Thero® of
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@ SHARE el us
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(Table 10) Total amount important considerations
when drafting enforcement

Public Expert
Items Frequency | Frequency
(%) (%)
Differential regulation applies to . o
terrestrial / pay-TV 64(21.3) 71(3%.5)
Decisions of trial type (hourly /
daily / Woekly) 86(28.2) 48(24.0)
In accordance Wlt.h the time limits 66(21.9) U47.0)
required
Limits required according to 55(183) 23(115)
program genres
Limits required in accordance with 2893) N(115)
the type of ad
No answer 3(1.0) 1(05)
Total 301(100.0) | 200(100.0)
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(Table 11) Advantages of Total amount system

Public Expert
Advantages oi Total amount Nean Noan
systert (SD) (SD)
Increase in diversity organized in
program production of various 3.02(.93) 3.17(.87)

length
Contribute to the broadcast
advertising market activation
Multimedia / multi-channel

321(1.83) | 367(34)

2.90(.85) 3.61(.87)
system for age

Blocked due to relaxation of

advertising effectiveness / 3.07(.83) 355(97)
efficiency improvement

Imbalanc'e'settlement of broadcast 20(95) | 339(1.06)

advertising on popular shows
Excellent quality program can be 263(94) 395(95)

made

Increased participation of SMEs in 304(97) 205(93)

the broadcast advertising market

SHe WEET 30019 SHe )F
o= Stk YNANEL FYAES] FH 0T WERT
A1 EA B0l lef gtk Rlo] A olglon, e

/E‘rZHH /\1EH e Al Bl gare) B3} st <l
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(Table 12) Disadvantages of Total amount system

Disadvantages of Total amount Public Expert
t Mean Mean
system D) -
Advertise amount of focus on the 109 414(%0)
popular program
Viewers sovereignty due to the 202(90) 26

increased amount of advertising

Enterprises and domestic broadcast
advertising market monopoly
concerns of foreign companies

Medium to inhibit balanced

390(8) | 3.34(1.01)

development between increased 3.83(.84) | 3.31(96)
dominance of broadcast advertising
Increasing influence of the -
advertiser to the broadcast program 394(8) 331(%9)
Image quality degradation due to
competition between broadcasters | 3.64(.99) | 2.92(1.01)
ratings
Promoting consumer culture
through broadcast advertising 3.71(98) 2.83(.99)
exposure
ZT A=) Tl dsixle dulEe] HMiEvtEel
v dyrAow 34 S &o] =2 AR YEyT
Qurelse Q1) Zodel] Yask 453 Bu 37t
2 Qg AlHAE F4 ol disixE H 4.00017%]
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o9 F7ket 7193 57199 S B aAg =
B4 o T ¥ FA 3 &S Bk a5t
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