http://dx.doi.org/10.14400/JDC.2015.13.1.85

T T o
* *%
x| 201 ol
zlsy, dsd

Analysis of Longevity Factor through Japan shinise

Choi Seung-Il* Kim Dong—Il**
Dept. of International Trade, Changwon National University*

Dept. of Business Administration, Pusan National University**

o 3 ylgle] WEael Ad BEHL gon /AR Ee FAsH waksta Qe uebal B el
AR AU B4R HHE B0l A9 o F AL 5 34 shgich AlUAle] 24 Aol
7 melol, dlolnF £ AUAY F4agle BAs) B A7 1 2 A8 AE, DAURSAEANL, 29
wish, 2= A HH 5o acle] A4 slyaclon MuHet EF £ ATeldE oled Faeds F
32 SARTIHAHPS olgte] Z17ke] AlReh HATANN 2AbE

o 0 W4E o3 % BAsknh Telu Mg Ale HEagle] 2k )
2 43 89108 HES] gelME e Akt Bad Ao

shdl whe 83 Aol B 4 9l Aoz sl

o rlr 0]

o
fu
2

2 8 o o>
o

Aol el AUAL A&7, F2E A, AEAD

N

Abstract Recently more and more shortened of corporation's sustainable longevity at the enterprise, and
enterprise environment is also changing drastically. In this study, we wanted to obtain a solution that enable to
continue the company's corporate longevity through critical factor analysis of the Japan Shinise. In the analysis
results of Japan corporation as Doraya, Deicoko, Shinise longevity, we can explain about critical factors like
that credit, tradition, customization, products development, changes of management methods and finding a global
new markets. Also, In this study, analyzed a significance of critical factors for focusing on each cases and
theories using Analytic Hierarchy Process(AHP), and did prediction and analysis about critical longevity factors.
However, it need to collect sufficient data and a lots of variables for input. because the sample may be it
insufficient. Results of the study, will be expected to be a useful guide for analysis of longevity factors at the
company in the future.
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(Table 1) Companies in long life of the world
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(Table 3) The strengths of shinise

Factor Results(%)

Credit 73.8%
Tradition 52.8%
Popularity 50.4%
Solidarity 431%
Deep trust 375%
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(Table 4) AHP Analysis Result

Claas. Factors Weight Ranking
Risk -
Management 0098 °
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Factors Management 0187 !
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Management 0138 3
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Management
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