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Abstract What follows in this research is the examination of the consumer motives that lead to the usage of
smartphones, how the consumers can be categorized by such motives, and how each category of consumers
behave differently when using their smartphones. The finding of this research is as follows. First, the result of
factor analysis showed that there are four underlying dimensions in consumers. Second, The result showed that
consumer can be categorized into three different types, "Other conscious consumers", "Consumers with no
specific motives", and "Function pursuing consumers". Third, multi-regression analyses were performed to
identify variables that impacted consumers’ satisfaction and technostress in the use of smartphone consumers.

Key Words : Smartphone User, Smartphone User’s Satisfaction, Smartphone User’s Technostress, Smartphone
Usage behavior, Smartphone User Typology
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