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Publicness of the Exterior Bus Advertising
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Abstract

Due to its intrinsic characteristic, exterior bus advertising is exposed to an unspecified number
of the general public. Thus it influences on the urban publicness of the city, simply beyond
leaving it as a personal marketing activity toward the industry’s profit. Seoul city's campaign
to improve exterior bus advertising has been to effective in removing advertisements of alcohols,
tobaccos, and lascivious contents, however, there still are several advertisements that should be
examined from the view point of publicness. For the case of UK, where exterior bus advertising
is also actively utilizing owing to its high exposure and effectiveness, they are administrating it
by setting up guidelines and regarding the importance of publicness. I also identified the meaning
of publicness of exterior bus advertising from the aspects of 'publicness of territories’,
"publicness of subjects’, 'publicness of reasoning’, and "publicness of procedures’. Through this,
I suggested that both commercial right of exterior bus advertising in the private sector and
citizen’s right of publicness can be harmoniously developed by properly controlling and
administrating the exterior bus advertising. Furthermore, artistic approach to the exterior bus
advertising from the viewpoint of city environment is expected to elevate the aesthetic possession
and the level of design sense of citizens.
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