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Abstract

This study explores the comparison of body image, body satisfaction, and clothing
behaviors between Korean and British young women. Body image was measured by two
methods: visual and verbal. For the data analysis, the Statistical Package for Social
Science (SPSS) Version 16.0 for Windows was used to provide descriptive statistics, an
independent sample f-test, and paired sample #~ tests were applied in this study. Our
results show that Korean and British female college students perceived ideal-body images
that were smaller than their self-defined body images. The ideal and self-images were
significantly different in both groups. Both groups were dissatisfied with their own body
size. The study was limited to a small sample size. Future studies using more participants
from a more diverse age group and ethnic groups are recommended. The study will help
marketers and retailers develop new products and new markets aimed at Korean and
British women related to body image and body satisfaction.
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. Introduction society (Douglas, 1973).
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Douglas found that

Over the years, concerns about body image,
shape, and weight have played a major role in
the self-esteem and self-image of women in
many countries. The physical experience of the
body, always modified by the social categories
through which, sustains a particular view of

women perceive their own body size to be
larger and men perceive their size to be smaller.
Oddly, neither men nor women think their
same—sex peers appreciate their natural body
size.

Traditionally, Asian cultures have pursued a
combination of physical beauty and inner virtue
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as their own unique ideal of beauty (Lee et al.
2001). Body image is a multifaceted
psychological construct that includes subjective
attitudinal and perceptual experiences about
one’s body, particularly its appearance (Cash &
Pruzinsky, 1990). Culture, upbringing, profession,
stature and ethnicity may be some predominant
factors behind high body image satisfaction.

Another study carried out in UK reported that
Asian women were less likely to describe
themselves as too fat, less dissatisfied with their
body size, and less likely to want to lose weight
in comparison with white women (Wardle et al.,
1993). Forbes et al. (2001) examined culture as
an important factor in body size ideals in African
American and Latino Americans.

Body size dissatisfaction is regarded as part
of the concept of body image and relates
predominantly to the guantitative assessment of
different parts of the body (Borland & Akram,
2007). Currently, beautiful is considered good
and thinness is synonymous with beauty, which
makes it valued by society while its opposite,
obesity, is strongly rejected (Goswami et al.,
2012).

Many research studies of cultural and ethnic
differences in body image (perceived vs. ideal)
and body satisfaction have focused on the
differences  between American and  Asian
(Korean, Taiwanese, and Japanese) women.
Women of different races struggle with the way
western culture promotes the image of very thin
Caucasian women as the ideal beauty (Druxman,
2003).

Research focuses on cross—cultural differences
between Asia and other parts of the world,
especially U.S. in young women’s perception of
body image, body size, and body satisfaction.
However, little work has been done on the
cross—cultural differences in these perceptual

University Students

variables with Asia and Europe countries, in
particular, between Korean and British young
women.

Therefore, the purpose of this study was to
examine and understand the cultural and
perceptual differences between two countries,
Korea and Britain, in terms of ideal beauty, body
image, and body satisfaction, and clothing
behaviors. More specifically, the study is
designed to answer the following research
questions.

1. Is there a difference between Korean and
British young women in their perception of body
part satisfaction?

2. Is there a difference between Korean and
British young women in their perception of self-
and ideal- body images, and cultural ideal body
image?

3. Is there a difference between Korean and
British young women in their perception level of
satisfaction/dissatisfaction with their own bodies?

4. Is there a difference between Korean and
British young women in clothing behavior?

ll. Review of literature

1. The definition of body image, body
satisfaction (dissatisfaction)

The definition of body image centers on the
way people perceive their own bodies, including
collective attitudes, feelings, and fantasies
(Fisher, 1986; Sault, 1994). Body image, or body
self, refers to the images and feelings an
individual holds about his or her body (Schilder,
1935; Rosenbaum, 1979).

Body image more specialized as body-size
dissatisfaction or satisfaction (Thompson et al,
1999). Body size dissatisfaction (satisfaction) is
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regarded as part of the concept of body image
and relates to the quantitative assessment of
different parts of the body. It is measured as
the  discrepancy or  difference  between
self-perceived real and ideal body size
(Thompson & Gray, 1995; Showers & Larson,
1999).

2. Korean women'’s body satisfaction

Korean women are highly interested in their
appearance and fashion and engage in
appearance behaviors such as using cosmetics,
exercise, surgery, dieting, or fasting to transform
their bodies into a more desired body form and
thereby pursue a more western look (Nam &
Lee, 2001; Lee & Rudd, 1999). An increasing
number of Korean women are in pursuit of a
“thin” body.

Lee and Rudd (1999) report that Koreans are
more dissatisfied with their weight and with body
parts compared to Americans. The researchers
conducted a cross—cultural study of differences
between American and Korean women in body
image and attitudes to cosmetic surgery.
Although the American females were negatively
disposed to cosmetic surgery, the Korean
females were positive. Korean women with lower
satisfaction with their body image were more
tolerant of cosmetic surgery. To define beauty,
25% of the Korean sample chose ‘inner beauty’
and 25% chose  western  features  of
attractiveness, while 7% of the American females
chose ‘inner beauty’ and 62% chose physical
attractiveness.

Han (2000) studied the effects of thinness
promoting TV messages on female college
students’” body satisfaction and  dieting
behaviors.  The  experimental group  was
instructed to watch a variety of television
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programs with thin characters. The control
subjects watched a television program without
thin characters. However, the more realistically
the participants perceived thin  television
characters, the more they accepted the thin
ideal, and the less satisfied they were with their
own body images. In addition, the more study
participants made upward comparisons and the
more realistically they perceived thin characters
on television, and increased dieting behaviors.
Another cross—cultural study compared
appearance self-schema, body image,
self-esteem, and dieting behaviors in Korea and
the US. Jung and Lee (2006) found that women
in both cultural groups with high appearance
self-schema were less satisfied with their overall
bodies and revealed lower self-esteem than
those with low appearance self-schema. The
study also found that Korean women placed
greater importance on their appearance, were
more critical of their bodies, and had lower
self-esteem than women from the US had.

3. British, European American women’s
body satisfaction

Ansari et al. (2010) analyzed the association
of the socio—demographic factors: gender, age,
country, and life style characteristics with body
image perception. Danish students perceived
their body image as “just right”, whereas more
British participants felt “too fat”. The study
investigated  university  students  from  two
European countries: England and Denmark. The
participants were sample of 816 British and 514
Danish students, United Kingdom and Denmark.
The vast majority of students at both universities
had nationality of the respective country (at UC
96% from UK; at SDU 94% from Denmark).

Borland and Akram (2007) conducted a study
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of women’s body image, age and advertising.
The results of the study show that older women
are larger than younger women. They displayed
a greater level of satisfaction and contentment
with their body size and appearance. Gillen and
Lefkowitz (2006) found that most European
American and Latina American women believed
that their peers’ ideal body size was thinner than
their own size. Concerning racial and ethnic
differences, research suggests that European
Americans have larger actual—ideal discrepancies
than African Americans (Aruguete et al., 2004
Kronenfeld et al, 2010). Others show no
racial/ethnic differences in actual-ideal
discrepancies among African and European
American women (Powell & Kahn, 1995).

Labat and Delong (1990) focused on body
cathexis and clothing ‘fit" perceptions of 107
female consumers. The study found that a
positive  correlation  between  apparel  ‘fit’
satisfaction and feelings of personal body.

In a study of British men’s female hair color
preferences, Swami and Barrett (2011) found
that blond females were approached significantly
more frequently by men. Brunette females were
rated as more physically attractive by British
men in a study on physical attractiveness and
personality ratings.

lll. Research Method

1. Sample

The participants in this study were female
college students. One hundred and eight
subjects were from a central university in Seoul,
Korea, and 68 from a university in England. The
Korean and British participants’ ages ranged
from 20 to 34 years and from 18 to 32 years,
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with a mean age of 20.8 years (SD = 4.24) and
of 21 years (SD = 2.41), respectively. The mean
of BMI for Korean participants was 19.25 and
the British were 20.26. All the participants were
undergraduate students. The Korean participants
were all ethnically Korean and the Britain.

The questionnaire were originally written in
English and then translated into Korean. The
completed questionnaires were back translated
into English. The questionnaires were completed
in  two university classrooms (Korea and
England). The classes were selected using
convenience sampling method. All participation
was voluntary and anonymous.

2. Materials and Data Analysis

Our survey qguestionnaire included the following
items: body satisfaction scales, a body image
figure scale (using pictures of real people, rather
than ideal drawings modified from the website of
SPA brand H&M (figure 3:;)from the thinnest to
the heaviest (avoiding negative meaning of the
word fattest). Somebody imageresearchesused
Stunkard et al’s nine figure rating scale (1983),
or body drawing rating scale (Thompson & Gray,
1995). However, those scales were drawings
instead less reflect the real body figure. These
reasons, this study used figure 3 from SPA
brand H&M. This study used the figure 3 reflect
of more realistic women’s figure than Stunkard
et al.,’s (1983) and Thompson & Gray (1995).

10 items of Rosenberg self-esteem scale
(Rosenberg, 1965); such as on the whole | am
satisfied with myself, At times | think that | am
no good at all, | feel that | have a number of
good qualities, | am able to do things as well
as most other people, from strongly disagree to
strongly agree, 10 items of body image
assessment scale (Cash, 1994; Seong, & Choi,
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Figure 1. Stunkard et afs (1983) Nine Figure Rating Scale
=Stunkard, A. J., Sorensen, T., & Schulsinger, F. (1983).

Figure 2. Body Drawing Rating Scale
-Thompson & Gray, 1995

2011); | always worry about being fat, | care
much about a small change of weight, | care
about what people say about my weight gain
from strongly disagree to strongly agree, and 15
items of clothing behavior scales (Kim, & Lim,
2010); Clothing is a true pleasure to me, | am
often thinking about clothing, Nice clothing
makes me feel happy, | always look other
peoples’ clothing style from strongly disagree to
strongly agree. The reliability of body image
assessment scale was Cronbach’s 0=0.668 and
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clothing behavior scales was Cronbach’s a=0.85.

The Statistical Package for Social Science
(SPSS) Version16.0 for Windows was used to
analyze descriptive statistics, an independent
sample f{-test, and paired sample f tests were
conducted for the study.

IV. Results

1. Body parts satisfaction
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Table 1. Mean of Body Parts Satisfaction

University Students

Body parts satisfaction Korean British t-value
(r=108) (r=64)
-Waist 3.91 4.16 -1.299
—Bust 2.96 4.00 —4.536%**
—Hips 3.30 3.72 -2.137*
-Thighs 2.75 3.35 —2.699%*
—Calves 3.09 4.10 —4.660%**
—-Ankles 3.93 4.65 —3.914xxx
-Upper arms 3.43 3.69 -1.148
—-Lower arms 4.14 4.52 -2.013*
-Wrist 4.52 4.78 -1.435
—Face 3.83 3.97 -0.829
-Whole body 3.57 3.93 -1.975*

Note. Significant p values are noted by: **x p < 0.001, ** p < 0.01, *p < 0.05

Compared to Korean group, subjects in the
British group were more satisfied with their all
body parts such as waist, bust, hips, thighs,
calves, ankles, upper arms, lower arms, wrists,
face, and whole body.

There was a highly statistically significant
difference (p= < 0.001) between the two groups
with regard to the bust body part (2.96/4.00).
The calf (3.09/4.10) and ankle (3.93/4.65) body
parts were significantly different at the level of
=< 0.001. The thighs (2.75/3.35) were
significant difference at the level of p= < 0.01.
The lower arms (4.14/4.52) and whole body
(8.57/3.93) were statistically difference at the
level of p= <0.05.

2. Self-, ideal-, and culturally ideal—-
body images

An independent sample ttest was conducted
to determine the perception of current self- and
ideal-body images. The mean scores of the
figures selected from the nine figures to represent

perceived self-body image and ideal-body size
are shown in figure 3. No significant differences
were found between the Korean and Britain
female college students for either self-body
image or ideal-body size.

As shown in Table 2, paired sample (- tests
were performed to determine the difference
between self-body image and ideal-body image
among the participants. The differences between
Korean and British female current self-body
images (4.19 and 4.56, respectively) were not
statistically significant.

However, there was a statistically significant
difference (p=< 0.001) between Korean and
British ideal-body images (2.93 and 3.41,
respectively). Furthermore, discrepancies
between the ideal- and self- images were
significantly different in both groups.

3. Body satisfaction and dissatisfaction

Body satisfaction/dissatisfaction scores were
determined for each subject by finding the
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Figure 3. Nine Body Images
—http://www.hm.com/us/dressingroom/LADIES#page=53

Table 2. Self-image, Ideal Body Image, and Body Dissatisfaction, for Korean and British College

Students
Korean Std'. ' Britiain Std‘. ' Sig.
(n=108) Deviation (r=64) Deviation
Current —body image 4.19 1.759 4.56 1.592 A7
|deal-body image 2.93 0.794 3.41 1.052 L0071 xxx
Body dissatisfaction -1.26 1.010 -1.15 1.041 .46

Note. Significant p values are noted by: *** p < 0.001

difference between their ideal size and their
self-body size perception on a scale of 1 to 9.
A positive score for body dissatisfaction signifies
that the identification of ideal size was bigger
than the perception of actual size, while a score
of zero means that actual size and ideal size
were the same, in which case there was no
body dissatisfaction. A negative score for body
dissatisfaction signifies that the identification of
ideal size was smaller than the perception of
actual size (Lee et al, 2006). The mean
satisfaction/dissatisfaction scores were negative
for both groups (Korean= -1.26, British =
-1.15), suggesting that both groups were
dissatisfied with their body size.

The quantified current-body image (4.19) of
Korean participants is greater than their
ideal-body image (2.93). The quantified
current-body image (4.56) of British participants
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is greater than their ideal-body image (3.41).

No significant differences were found between
the Korean and British female college students
for a culturally ideal-body size (3.05/3.11). As
shown in Table 3, the differences between
Korean and British participants’  culturally
jdeal-body size (3.05 and 3.11, respectively)
were not statistically significant.

The differences between Korean and British
participants’ attractiveness to men (3.29 and
3.77) and average body sizes (3.81 and 4.44)
were highly statistically significant at the level of
0=< 0.003 and p=< 0.00, respectively. British
college students choose larger body sizes than
in the Korean cohort in terms of cultural body
image, attractiveness to men, and the average
body size of women on campus. In particular,
the women in the British cohort perceived their
bodies as larger than the average for women on
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University Students

Table 3. Culturally Ideal- body Size Attractive to Men, and Average Body Size of Woman on Your

Campus for Korean and British College Students

Korean Std. Britain Std. Sig.
(n=108) Deviation (n=64) Deviation
Culturally ideal body size 3.05 1.088 3.1 1.147 725
Attractive to men 3.29 1.032 3.77 0.938 .003**
A body si f
verage body size of woman on 3.81 1.077 4.44 1.139 000
your campus

Note. Significant p values are noted by: *** p < 0.001,

=+ p < 0.01, »p <0.05

Table 4. In the Group Comparison (Current Body Image, |deal-body Size, Culturally Ideal-body Size,
Attractive to Men, and Average Body Size on the Campus) in Korean

Std. g
Korean Deviation Sig
Current —body image/ Ideal-body size 419/ 2.93 1.759/ 0.794 | .00%*x
|deal body— size/ Culturally ideal body— size 2.93/ 3.05 0.794/ 1.088 | .21
Ideal body- size/ Attractive to men 2.93/ 3.29 0.794/ 1.033 | .00**
Culturally ideal body size/ Average body size of woman 3.05/ 3.81 1.088/ 1.079 | .00wws
on your campus

Note. Significant p values are noted by: **x p < 0.001, ** p < (.01

their campus. than their cultural ideal body size.
To understand the differences between Korean
and British women’s current (present) body
image compared to their ideal body size, their
ideal body size with their cultural ideal body
size, their ideal body size with their culture’s
male perception of body sizes of attractive
women, a paired sample t~test was performed.
There are statistically significant differences
between current body image and ideal body size
(4.19/2.93, p= < 0.00) in the Korean cohort. In
addition, there are statistically significant
differences between ideal body size and body
size that is attractive to men (2.93/3.29, p= <
0.00) in the Korean group. However, there is no
significant difference between their ideal body
size and cultural ideal body size (2.93/3.05).

Korean women’s ideal body size is smaller than
their perceptions of cultural ideal body size and
body size attractive to men.

There are statistically significant differences
between current body image and ideal body size
(4.56/ 3.41, p= < 0.00) in the British cohort. In
addition, there are statistically  significant
differences between ideal body size and
women’s body size that men find attractive
(3.41/ 3.77, p=< 0 .01) in the British group.
There is a statistical difference between their
ideal body size and cultural ideal body size
(8.41/ 3.11) in British women. The cultural ideal
body size is smaller than ideal body size in
British culture. The ideal body size is bigger
than the cultural ideal body size in British
culture.
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Table 5. In the Group Comparison (Current Body Image, |deal-body Size, Culturally Ideal-body Size,
Attractive to Men, and Average Body Size on the Campus) in Britain

Std.

British Sig.
Deviation g
Current —body image/ Ideal-body size 4.56/ 3.41 1.592/ 1.052 .00%*x
Ideal body size/ Culturally ideal body size 3.41/ 3.11 1.052/ 1.147 .04x
|deal body size/ Attractive to men 3.41/ 3.77 1.052/ 0.938 O1xx
Culturally ideal body size/ A body si f
ulturally ideal body size/ Average body size o 311/ 4.44 1147/ 1.139 00w
woman on your campus
Note. Significant p values are noted by: **x p < 0.001, *x p < 0.01, *p < 0.05
Table 6. Means for Items Assessing Self-esteem
Korean Std. Britain Std. Si
(r=108) Deviation (n=64) Deviation g
—on the whole | am satisfied with 589 0.553 5 83 0.450 5
myself
—At times | think that | am no 026 0.798 2 56 0.670 005w
good at all
- | feel th.a.t | have a number of 3.09 0.539 0 g7 0.413 11
good qualities
= | hi Il
am able to do things as well | , 0.523 2.90 0.515 00w
as most other people
~| fell I d t h h to b
e 1 donot have mueh 1o b8 g7 0.613 2.07 0.598 032+
proud of
—| certainly feel useless at times 1.89 0.801 2.57 0.606 .00%*x*
—| feel that | am a person of
worth, at least the equal of 3.33 0.641 2.93 0.516 00*x*
others
-| wish | Id h
wish | could have more 3.16 0.629 2.40 0.750 00w
respect for myself
=All in all, | incli feel
inall, T am inclined to feel |, o 0.775 1.87 0.653 97
that | am a failure..
R — -
take a positive attitude toward 316 0.658 576 0.643 -
myself.

Note. Significant p values are noted by: ***x p < 0.001, »* p < 0.01, o < 0.05

4. Clothing behavior of Korean and
British young women

22

Korean participants show more self-esteem
than the British participants

concepts:

in terms of the

do things as well as most other
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people (3.27/2.90, p=< 0.00), a person of worth
(3.33/2.93, p=< 0.00), and a positive attitude
toward myself (3.16/2.76, p=< 0.00) (Table 6).
There were statistically significant differences
in the self-esteem concepts of: do not have
much to be proud of (1.87/2.07, p= 0.03), feel
useless at times (1.89/2.57, p= < 0.00), and
could have more respect for myself (3.16/2.40,

op=< 0.00).

Korean participants displayed more
consideration of “appearance” than British
participants  did. In  questionnaire  answers

regarding appearance such as: [/ tried to look
my appearance better always (3.29/2.87, p=<
0.00), / care how my appearance looks to other
people (3.27/3.07, p= < 0.02), and / have a
favorable appearance to other people (2.86/2.32,
o= < 0.00).

Table 7. Mean of Body Image Assessment

University Students

The questionnaire results indicate that British
participants care more about what people say
about their weight gain (2.55/2.85, p=< 0.02)
the Korean participants. However, questionnaire
responses to fried a diet with fast or starvation
(2.47/2.06, p= <0.00) and have an attractive
body (2.58/2.26, p=<0.00) were more greater in
the British’s clothing (4.37/4.01, p=< 0.001),
don’t want to go out when outfit was not good
enough (4.36/2.89, p=< 0.000), think dressing
well is important (4.38/3.86, p=< 0.000), and
more interest in individuals who wear expensive
brand clothing (2.69/1.89, p=< 0.00).

The answers regarding clothing behavior have
strong statistically significant differences, at the
level of p=0.00. To wear expensive and upscale
brand clothing, at least when going out, is not
different between the two countries. However,

] Korean Std. Britiain Std. Sig.
Body image assessment (n=108) Deviation | (r7=64) Deviation
- | always worry about being fat. 2.56 0.960 2.35 0.847 .148
— | care much about a small change of
weight. 2.63 0.892 2.52 0.753 .399
— | care about what people say about
my weight gain. 2.55 0.921 2.85 0.749 .02+
— | have been tried a diet with fast or
starvation. 2.47 1.036 2.06 0.860 .006**
—| tried to look my appearance better
always. 3.29 0.627 2.87 0.567 .000%**
— | care how my appearance looks to
other people. 3.27 0.590 3.07 0.488 .02+
= | check often my appearance on a 297 0.803 290 0.579 60
mirror. : : : : :
- | have an attractive body . 2.58 0.712 2.26 0.563 002
— | have a favorable appearance to
other people. 2.86 0.574 2.32 0.558 .000%**
-1 like my physical condition. 2.55 0.690 2.43 0.627 .232v

Note. Significant p values are noted by: ***x p < 0.001, »* p < 0.01, *o < 0.05
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Table 8. Means for Clothing Behavior

Korean Std. Britiain Std. Si
(n=108) Deviation | (n=71) Deviation o
—Clothing is a true pleasure to me 4.21 0.698 4.01 0.765 .07
—| am often thinking about clothing 4.37 0.768 3.76 0.918 .00%*x
—.I am |nFerested in most of things related 437 0.692 401 0.765 001w
with clothing
= lad wh th liment
am giad when omers compiment My 4 3 0.618 | 434 0.608 04
clothing style.
—Nice clothing makes me feel happy 4.53 0.618 4.23 0.701 .003*=
- al look oth les” clothi
always look other peoples’ clothing 496 0.702 414 0.761 29
style.
=1 |y|ke to watch clothing even though | 433 0.773 4.00 0.878 008w
won't buy
- | don’t tt t wh tfit
on 't want fo go out-when my outt 4.36 0.803 2.89 1.063 000%#
was not good enough
— | think dressing up well is important 4.38 0.559 3.86 0.682 .000%*x
— | think i lothing f f
t |n. wearmg clothing from &.lmOUS 530 0.998 504 0.801 o7
brands is important to be recognized.
- | like to we.ar expensive and gogd 538 1.048 508 0.944 50
branded clothing at least when going out.
-1|h interest about h
ave morg interest abou aperson who 5 69 | 934 | 89 0.964 000w
wears expensive branded clothing.
-| like el lothing i ite of i
. ike elegant clothing in spite of expensive 334y 1 078 304 1 150 0.078
price
- A h i lothi
person who wears expensive clothing 5 71 1 059 5 6 1 047 0.56
looks elegant
-Ifa deS|gn.|s similar, | like to buy famous 570 1 113 1 97 0.916 000wx
branded clothing rather than cheap one

Note. Significant p values are noted by: +++ p < 0.001, »* p < 0.01, *p < 0.05

there is more interest in individuals who wear
expensive brand clothing (2.69/1.89, p=< 0.00).
Korean students think more about individuals
who wear expensive clothing brands (2.69/1.89,
p=< 0.000) and believe nice clothing makes me
feel happy (4.53/4.23, p= .003).

24

V. Discussion and Conclusion

Previous studies (Beck et al, 1976; Wildman
and Wildman, 1976) found that the bust was the
most sexually stimulating female body part for
males and that those men preferred busts larger
than what women possess on average. In our
study, we find that British study participants
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were more satisfied with their busts than Korean
women. The studies mentioned at the beginning
of this paragraph document that Asian females
think about their physical attraction from the
point of Westerners (Beck et al., 1976; Wildman
and Wildman, 1976). This leads to Koreans
feeling less satisfied than British women with
regard to body part satisfaction.

Our results suggest that ideal body image was
less than self-defined body image in both
countries. In both the Asian and Western
cultures, females want a smaller body size than
their actual body size. One of the results
concerning ideal body size for the Korean group
was significantly less than in the British group
indicates that media, magazines, and TV
commercials flood young women with
information that promote “diet” products in the
Korean market. In addition, this discrepancy
between apparent thinness and obvious fatness
is a concern to the health profession and
government and leaves the Clothing industry with
a sizing dilemma (Borland & Akram, 2007)

Another finding was that ideal body size and
cultural ideal body size for Korean women were
similar. In contrast, women of Western culture
perceived a smaller cultural ideal body size than
their personal ideal body size. However, no
significant differences were found between the
Korean and British cultural ideal body size
(3.05/3.11). This result supports that the
transition of global and digital cultural
exchanges.

There seems to be no difference between
Asian and European -cultures in terms of a
Western cultural ideal body size perception.
Young women from both countries have the
same ideal body size in their culture. That
indicates magazines and media share information
concerning ideal beauty and influences women

University Students

across global cultures.

Although there was no difference between
culturally ideal body sizes, Korean women tend
to want to be slender than British women. These
results may be the logic behind Korea being a
popular market for cosmetic surgery.

The comparison results of cultural ideal body
size vs. average body size of woman from both
countries showed how deprived ideal body size
for cultural with average body size. The actual
average women’s body size is larger than
cultural ideal body size. Not only Asian but also
western culture were the notion of deprived
body image for women in their society.

British  women perceive woman on their
campus have larger average body sizes than
their cultural ideal body size. Our study supports
a study by Goswami et al. (2012) that found
beautiful is considered good and thinness
synonymous with beauty, which makes it valued
by society; while its opposite, obesity, is
strongly rejected.

Korean young women care about expensive
brand-name clothing and Korean students have
more interest in individuals who wear expensive
brand—name clothing than British women. For
the questions regarding subject appearance,
statements may be related to Korea being a
center for the cosmetic surgery industry and
appeals to young  consumers. Korean
participants were more eager to consider
“appearance” than British participants.

Limitations and Recommendations for future
research

The present study had some limitations. In
spite of these limitations, this study contributes
to the literature in several ways. The present
study was limited by the small sample sizes.
Further studies on the perceptions of body size
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and body image are warranted with larger
samples using visual, verbal, attractiveness, peer
influence measures and more focusing on a
greater diversity of ethnic groups. And further
analysis with cultural references goes to explain
the differences in self —esteem, body image,
and clothing behavior between Korean and
British young women. Such studies should
include subjects of different ages so that
generational differences can be investigated.
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