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Abstract

Lighting in a fashion shop has an effect on customers, highlights the products on the shelf, and has

become more important. Even though lighting has a significant effect on customers, the studies on

fashion shop lighting have primarily focused on how to create lighting which can influence customers’

purchase behavior, and their awareness and expectation. On the contrary, it's been hard to find a study

on a quantified fashion shop lighting plan considering customer confidence. In a current fashion shop

lighting plan, display lighting is planned indiscreetly. Therefore, this study conducted an investigation

of the light environment of the current fashion shop and museum exhibits lighting. Through such

processes, the possibility of applying fashion store display lighting environments was investigated.

Finally, for the assessment of museum exhibitions lighting applying fashion store display lighting

environments, a subjective evaluation method using light simulation was proposed.
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Table 1. The Mannequin in Fashion Retail Shop

A9 g | 3| Ak |29 A | 282 (H2/A)
F o4 | MH | 3,000K 05 047
Z "% | MH | 3000K 1 0.17
M w% | MH | 2800K 1 043
W S | MH | 3000K 1 031
G "% | LED | 3800K 1 0.87
E w4 | MH | 3,000K 1 047
U =4 | MH | 4,000K 1 0.87
E w4 | MH | 2800K 1 0.25
| M | MH | 2800K 1 0.26
AdE | - - - -
E ®4 | MH | 3800K 1 031
7}z | H @4 | Hal | 2800K 1 0.35
A K - - -
T =4 | MH | 3,000K 1 0.35
Fit 2k (/4 2%) 043
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Table 2. The Hanger in Fashion Retail Shop

A9 g | 39| ALy | 29 A5 | 28 (32/E)
Folg | MH | 300K 1 027
794 | LED | 4000K 2 021
M | MH | 280K 2 021
We | S | MH | 300K 2 039
G4 | LED | 380K 3 022
Eol% | MH | 3000K 1 031
Udd | MH | 400K 2 045
Eold | MH | 280K 2 045
A M % | MH | 280K 2 005
A% | LED | 3000K 3 031
B3 | MH | 400K 1 022
Az | Hel% | Hal | 2800K 1 024
F20 7% | MH | 300K 1 068
T o4 | MH | 3000K 1 034
g 250 (Ad/A5) 0.31

Z1 - A7) Au) 83 =8 4299 Al43%, 2015 49
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Table 3. The Table in Fashion Retail Shop

AG| W | 39| AeE | 29 A5 | 2R (H2/EAY)
F o3 | MH | 300K 2 0.02
Z "% | MH | 3000K 3 02
M % | MH | 2800K 2 0.15
B% | S % | MH | 3000K 3 0.08
G "4 | LED | 3800K 1 0.79
E o | MH | 3000K 2 0.04
U w4 | MH | 4000K 1 0.08
E v | MH | 280K 2 035
M % | MH | 280K 3 02
A "% | LED | 3000K 1 061
Edd | - - - -
7tz | H o4 | Hal | 2800K 2 0.4
F4| 7% | MH | 3000K 3 0.18
T o3 | MH | 3000K 2 0.48
g 250 (F0/42) 0.29
E 4 HEoWE ofdZ =HeH SE=AL 2ot

Table 4. The Mannequin in Luxury Brand Shop

g | A | der | zuAR (2R (Ha/Ad)
DO "% | MH | 3800K 1 0.66
ES "% | Hal | 2600K | (drzw) 0.8
DK "1 | Hal | 2700K 1 0.76
AR "4 | Hal | 2600K 2 0.7
A 250 FHd/AR) 0.76
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Table 5. The Hanger in Luxury Brand Shop
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