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B Abstract ®

Recently, many internet users are using mobile music service. In this paper, we aim to examine the effects of
system quality factors and relation quality factors on continuance intention in the context of mobile music service.
In order to analyze the antecedents of continuance intention, we introduced independent variables such as ease of
use, stability, trust, involvement and unity. We also consider customer value and customer satisfaction as mediators.
For empirical analysis, we surveyed 240 users of mobile music service. We conduct PLS (Partial Least Square) analysis
for SEM (Structural Equation Modeling). As a result, 8 of proposed 12 hypotheses were accepted. Especially, system
quality, trust and unity show positive influence on customer satisfaction significantly. Involvement and unity are
positively related to customer value. Customer value and customer satisfaction show positive influence on continuance
intention significantly. The results of this research can be useful guidelines for mobile music service users and
providers.
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te] A9 2EYRWoR AH|AE Fait 71950l 1A AFAQ AFALE shar 17] wiiEell
Webd WES B35 2 Edo] Fas & wAe] /|4le) Asht Aulze] A E ojEa A
cfolebs e e FFAATE UAY AF  A%a Aok} BFREAT Fa AT W]
o]7] wiitell S| FHo] Fagk AFale] | ok webA ol S A ] Wl FHA
ok wEb AlxE FAE AEeigith gees B8 w7) Y8 n7 s 1A wEs A
Sof Aulse Aol 43, AT B B sk
A7l AlstEo] Q17| wiitol] ao|goe] go|s} AT FFA BExe Eukd Sof Au)a
ohooleld A% AFAASE wAe] FHe] o] A%olgolme] g AWML FPeh= 2
I EERE AAE 3o g 1o oS Hh olty, welA WEE 1o AR FoME 59 W
Adta Aol g wE ANT Aolth WA ¥ FE ol AFWAY AUSE 9] QA
AFAE AYstd) vixgez A= B2 = AT HE A st ol @ o]frE A
{Table 1> Operational Definitions and Measurements of Items for Variables
Operational Definition Measurement Source
Degree not to require physical and EOUL | Ease of use to search
EOU | mental effort to use mobile music | EOUZ | Service page mobility
service EOU3 | Map of recommended items Park(2006),
- — DeLone and
STA1l |Rapid accessibility McLean(1992)
. Degree that user can use mobile P . B
STA music service efficiently STAZ | Stahility of playing music
STA2 |Level of digital music quality
TRU1 |I can trust provider Henning—
. g—Thurau
TRU Degree of faith gnd favgrable TRUZ2 | Provider meet my expectation and Klee
attitudes to service providers (1997)
TRU3 | Provider do not disappoint me
Degree of sustained attention INV1 | have good feeling to provider Porter(1974),
INV | including good feeling and INV2 |1 have emotional closeness to provider | Anderson and
psychological emotion INV3 | want provider's success Weitz(1992)
UNT1 | Attachment for provider
Degree of attachment for I want to maintain the current
UNT | continuous relationship with UNT2 . . . . Fornell(1992)
. . relationship with provider
service provider
UNT3 |I want to support provider
CUV1 |Enj t
Hoymen Woodruff and
cuy | Expected utility from judge by CUVZ | Not wasting Gardial(1996),
using similar service before CUV3 | It makes my leisure full Zeithaml(1996)
CUV4 | Deviant experience
Degree of satisfaction to be CUSL | Emotional satisfaction Cardozo(1965),
CUS | obtained by the user with respect | CUS2 | Satisfaction compared to other service | DeLone and
to services CUS3 | Perceived satisfaction against cost MeLean(1992)
Degree of intention to maintain COIL | Intention to repurchase Bhattacheriee
CQOI | current relationship with providers | COI2 | Intention to recommend (2001) )
continuously COI3 | Intention to switch brand
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3} shdeldA (Discriminant Validity) S #5359
t}, 2184 S Fornell and Larcker(1981)9) 441

#4(Composite Reliability : CR.)¥} Barclay et
al.(19%) A Aekek Hyt B2EZ(Average Vari-
ance Extracted : AVE) #+= ©]8339t) CR #kol
0.7 o]’Fol™ AVEZ} 05 o)dold &4 W59
Aol e Aog B 9] ov(Chin, 1998),
AT A 18H HFEY CR 72 27 08
o]4o]l 25 KBtk AVE # A RE AW
g 3l 06 o] A& Hol7] Wl &
Aol A AREEE A A e AlEAS s SE

{Table 3) Scale reliabilities

Ttems LE:SE‘]);S t | CR | AVE | a
EOUL | 08501 | 37.938
EOUZ | 08144 | 29226 | 08382 | 0.6344 | 0.7096
EOUS | 07194 | 15672
STAL | 08757 | 5208
STA2 | 08480 | 34888 | 08743 | 06092 | 07851
STA2 | 0781 | 23074
TRUL | 08132 | 28898
TRUZ | 08931 | 59.071 | 0.8805 | 0711 | 0.7958
TRU3 | 08211 | 28381
INVI | 08405 | 42209
INVZ | 07937 | 27.848 | 0.8587 | 0.6696 | 0.7534
INV3 | 08199 | 32129
UNTL | 08%4 | 38568
UNT2 | 08029 | 30103 | 0.8521 | 06576 | 0.7409
UNT3 | 08057 | 32257
CUVI | 08131 | 286
CUV2 | 08653 | 46349
ovs T oo oo | 2018 | 06969 | 05545
CUV4 | 07993 | 30.696
CUSL | 08567 | 58437
CUSs2 | 07787 | 19666 | 08351 | 06288 | 0.709
cus3 | 0739 | 18308
cot | 08078 | 27.324
o | 0799 | 28068 | 08436 | 06427 | 0.7232
o | 0797 | 23024

N

S tH<Table 3> #%).
Ao ghol e A7
7o) 2g3#A B} Aok s=Hl(Gefen and Straub,
2006), & ATFAA AR HE AT MdES

9] <Table 4>3} 7o) AVE Alx9] <l thzt
Aol A-&she AaaE e ghEt A7) wiiel &
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43 A7t 4
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A= 98H1-1, B = -0.0369, t = 06847, p. >
0.05)3} HgAd ol A 7EA el WX &= F3HHI-2,
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Table 4> Correlation Matrix and Discriminant Assessment
System Relation
Construct CUV CUS COI
EOU STA TRU INV UNT
EOU 0.7965
System
STA 0.5081 0.8362
TRU 0.5051 0.43% 0.8432
Relation INV 0.4079 0.2749 0.4889 0.8183
UNT 0.4605 0.4445 0.4155 0.5033 0.8109
CUVv 0.3367 0.2808 0.366 0.7092 0.591 0.8348
CUSs 0.5804 0.5377 0.5318 0.3645 0.53%4 0.3012 0.793
Cor 0.4339 0.3562 04178 0.4286 05137 0.4636 0.5381 0.8017
Note) The correlation coefficients in the diagonal matrix are the square roots of AVE, respectively.
{Table 5 Summary of the Results
Cause Effect Coefficient T-value Hypothesis
Hl-1 Ease of Use -0.0369 0.6847 Rejected
— Customer Value -
H1-2 Stability 0.0097 0.1675 Rejected
H2-1 Ease of Use 0.2625 4.2067 Accepted
Customer Satisfaction
H2-2 Stability 0.204 3.6277 Accepted
H3-1 Trust -0.039 0.8533 Rejected
H3-2 Involvement Customer Value 0.5706 86928 Accepted
H3-3 Unity 0.3377 5.039 Accepted
H4-1 Trust 0.221 3.3371 Accepted
H4-2 Involvement Customer Satisfaction -0.0341 05484 Rejected
H4-3 Unity 0.2532 3.9664 Accepted
H5 Customer Value ) . 0.3317 4.6335 Accepted
- - Continuance Intention
H6 Customer Satisfaction 0.4382 6.3346 Accepted

0.204, t = 36277, p. < 0.05)=

Lean, 1992; Seddon, 1997). ©]# &

felH9 Aoz 3o ey
selslo] HAE AFAEE 247 AdHsict 3} oAl fela G Ak A miky
a7 AN ol G vAA e W gop Aulze] JEacielehs 4 oJu@ nt
D3t Aol A WEAAE fold B B meld 8o Qs ATIASE 1 B
W) ol A AR woleh gE 94 1% & GRE Sled Aga] Belsa A Auast
AolEso| 27k S H Folts 2blAbEe] Aula FEG T Axg AA St PgEel A
2 WS o8 & A &L A 29 AFsok T Aol
wrk) gof AH|2E A ABFOEA BES o WAEAZ AAT N7 17 A A
A He As gt B2 JRA|~ge] 4y 9 &(H3-1, B = -0.039, t = 0.8533, p. > 0.05)
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