Journal of the Korea Academia-Industrial http://dx.doi.org/10.5762/KAIS.2015.16.11.7831

cooperation Society ISSN 1975-4701 / ¢ISSN 2288-4688
Vol. 16, No. 11 pp. 7831-7837, 2015

AZFAAEHA A g 2ol w2 2]Ye] &3} AT

- -
g8z, 8-l
'H2dstn Zet|eHYgst)

Effects of various support programs on the development of traditional
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Abstract In order to understand how various support programs affect the development of traditional performing arts,
I used descriptive statistics and multivariate statistics analysis on 267 surveys. I estimated relationship between
item-whole by calculating mean and standard deviation. This will help us comprehend effects of the variables.
Cronbach alpha coefficient, a measure of internal consistency, exceeded 0.7, indicating that reliability is satisfactory.
I have established one main hypothesis and four sub-hypothesis to identify the relationship between support programs
and the performing arts more clearly. The result supports that the support programs do have effects on the performing
arts. However, there are not enough researches done on this subject, and additional researches are needed in order
to systemize relevant theories and the development of performing arts industry.
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Table 1. Korea Mecenat Association's cultural marketing
effects (2007)

Cultural Degree of
marketing Items effects
Effects (Out of 7)
Corporate reputation 55
Corporate 54
legitimacy ’
Corporate social responsibility 5.7
Culture and arts development 5.1
Market Brand awareness 5.0
arke Distinctive customer management 4.5 4.8
Advantage -
Brand image 4.8
ol Employee relationship 4.6
mployee - -
Benefits Employee satlsf.ac.tlon 4.7 4.6
Employee creativity 4.4
< 7 5t 7o TR B Fae] EaS e Al
2 YJehdth T dA A9 gs wiEZ), Bas

MAT=ALL, AAFA], 7HAZN S F5olek= v 7t
A o g oA o]F Bails QA% A F
woll le 7W 2 2945 vehlle Zoz AT
A A FHE s aneA SEde] A 3
‘;4 WEE Sl aNE S 0Tl
AR S Fal A9 1P AV PEE HESA
&3 2 Aow et w7199 #3niAY
F 3o tha) A= KOREA MECENAT ASSOCIATION,
“Annual Report 20077[19]5 E3l 218 4= i) g
A gelg) TalviA"el td 2 ans 7194
A 2 A 2, SddEE adE BReksl
o ozt o5 .
2007 tiEHdE s wEe) ARE 7IF o 5000
719 B S AL S 622704k Tl o R AR < sknt
A" 23 BrhlA 7199 AEEA7E 74 A
54407 71 wokon b o2 AS-9 &371 4.8
A, QL 237t 457 o8 Ukt Table 1
off vrebdl wle} o 710“4%“3, A9, TAdE
aoE 7309 = o]fFo]z] glom Z} g
gk &g =9t Zdiﬂ el ﬂﬂéﬂr—% 13 4= girk

oot l‘—[ﬂ

AL M| Y A
2 A3 BAE 9387] 98k LEE al, 29[8];
KIM(2011)[12]; CHUN al., (2011) [9]; PARK(2012)
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Table 2. Reliability test analysis

F Z 4 Eld 3 (measure valid -ation)
guel NHHE AZsec 24

Table 29} 2t}

No. of
ificati |
Classification Questions Cronbach's (v
Effe_c_ts of suppor.t programs on 4 0.870
traditional performing arts

47+ BB
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Table 3. The average of the effective recognition of the QAaqom FaA4A A4 24 o7 JkS v)H
traditional performing arts groups = Qo e

Perception on the effects of support Average+SD
programs (Mean£SD)
1. Marketing effects 3.936+0.799
2. Corporate legitimacy 3.902+0.800
3. Growth advantage 3.940+0.822
4. Employee benefits 3.970+0.881
4.2 MSSAHCH| LML XIS 27
XX
Table 4, Table 5= “HAEsAdadtAd] THare
AseddsdAl Ad 23 5, vALEHS} dA 9
Aol e kg mA Aolhehs M B4
g o535l Aotk

Table 4. Analysis on the relationship between performing
arts's marketing and support programs

Parameter Standardized Standard P-val

Variable . . t-value VIF
estimate estimate eror
3.55
Intercept 1.331 - 0375  4sx 0.001 -
2.04
Cultural 0.155  0.148 0076 .. 0043 1615
Policy
_ Financial 0056 0050  0.083 067 0505 1.715
independence
; 230
Business 0.131 0.138 0057 3x 0021 1273
Opportunity
Objective- = 175 0089 0054 139 0165 1.247
achievement
Communication ~ 0.081 0071 0080 101 0311 1510
‘ 2.46
Marketing o) 0175 0078 .. 0014 1551

Communication

Flvalue=12.76" . adj R*=0.151, DIW=2.168

T p<0.0L, 7 p<0.05," 1 p<0.10
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Table 5. Analysis on the relationship between performing
arts's legitimacy and support programs
Standar

Q

dized
mate .
estimate

P. Tard

t-value P-value VIF

Variable .,
estil

Intercept 1.463 0.380 sxx 0.001

Cultural
Policy
Financial
independence
Business
Opportunity
Objective-
achievement

*

0.140 1.78

0.131  0.079 0.076 1.626

0.021 0.018 0.084 024 0808 1.716

*

0.100 171

0.111  0.058 0.089 1.267

0.036  0.043 0.054 0.67 0.505 1.246

0.068  0.060  0.081 0.85

2.84

Hkok

Communication 0399 1.511
Marketing

Communication

Frvalue=7.99"" ", adj R*=0.138, DW=1.749

0226 0205  0.079 0.005 1.580

Note " :p<0.01, " p<0.05" :p<0.10
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Table 6. Analysis on the relationship between performing
arts's market advantage and support programs

Standard
Variable ~ PARmeler g S@ndad e Pvalue VIF
estimate . nor
estimate
317
Intercept 1.305 - 0.411 sxx 0.002 -
Cultural N
Poliey 0138 0116 0085 166" 0095 1626
 Financial 0018 0014 0091 019 0847 1716
independence
Business 0046 0047 0063 073 0464 1267
Opportunity
iective- 3.99
Objective 0234 0252 0059  4rs 0001 1246
achievement
Communication  0.016  0.013 0087 0.8 0856 1.511
Marketing 016 0180 0.086 5537 0012 1580
Communication .

Fovalue=707" ", adj R>=0.122, DW=1.918
Note T :p<0.01, " p<0.05," : p<0.10

35 (9 # YERER o5 240 td F284
o] oA mobdaE U dY I wobA=
Ae @ 7 stk deeddaetA s uE A
4 23 3, FHY dEel M B2 9FE A=

r
fo n%

Table 7. Analysis on the relationship between performing
arts's employee benefits and support programs

Standard

Variable  Lammeter g Stndard e Pvalue VIF
estimate . enor
estimate
3.88

Intercept 1.532 - 0.395 sxx 0.001 -
Cultural %

Poliey 0151 0136 0082 g4 0067 1626
 Financial 0014 0013 0088 0.17 0869 1716
independence
Business 0091 0099 0061 151 0132 1267
Opportunity
Objective- 001 0.104 0056 161 0.108 1246
achievement
Communication  0.071  0.060 0084 0.84 0400 1.511
Marketing o123 0152 0083 5097 0.037 1580
Communication g

Fvalue=9.64" ", adj R2=0.166, DW=1.980

Note ~:p<0.01, : p<0.05":p<0.10
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skglom, A= Table 83 2ok 4 Aot froles
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T A Bl o3 9FE VA= AoR
FAHS e AEEdeatAl wHeart wot
A A Zae ] o AL & 5 Ak

Table 8. Analysis on the relationship between performing
arts and support programs

Variable P . ter  Standard t-value P-value
estimate enor
Intercept 1.341 0.306 4.38 0.001
Each of the 0.634 0.074 855 0.001

development factors

Flvalue=73.19" ", R*=0.213, DW=1.851

Note " :p<0.01, " p<0.05" :p<0.10

3
e frold FRaist deoz Aty

2

T AN S EEReelE Beta, vt 2
Aol vk deTddadAe dr et gt
549 Agel g wek FAHol AAAR] A7t
Aod Ao dddn dEedee o2 AT Y
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