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A Study on the Development of Children’s Clothing Design as a
Cultural Korean Wave Product -Focusing on the Production Work
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'Division of Fashion Coordination&Colorist, Daejeon Health Science College
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Abstract With the popularity of Korean Wave, making cultural goods specific for Hallyu tourists is getting more
important. However, there are mainly daily life goods using celebrity character-based ones. Remarkably, there are only
a few cultural goods especially in practicality-based clothing category. In particular, few cultural goods related to
children's wear have been developed. Therefore, if children's wear is developed as Korean Wave cultural goods
considering Chinese consumers' pattern and Korean Wave cultural goods, it will be helpful for revitalizing the Korean
Wave and Korea's fashion market. In this regard, the purpose of this study is to develop children's wear design as
Korean Wave cultural goods, thereby presenting empirical research results and fulfilling its following objectives: First,
it is to identify the concept of Korean Wave cultural goods, to analyze the current status to finally establish data
to develop Korean Wave cultural goods needed at this time. Second, it is to make real-life size works through
development of designs to provide the empirical data for Korean Wave cultural goods market. For the research method
and contents the review of the previous research, in-depth interview for qualitative research, and empirical research
using market research and development of work were performed. Through the final research outcomes, Korean Wave
cultural goods, the children's wear that can meet the consumer's needs were presented as empirical data. The study
can be used as basic data for domestic fashion market and cultural product market and it is meaningful as a reference
for the analysis on the Chinese consumers’ needs.
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Fig. 1. Market research results
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