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Convergence of Education and Information & Communication
Technology : A Study on the Communication Characteristics of
SNS Affecting Relationship Development between Professor
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This study examines how the features of communication on Social Network Service(SNS)
affect building faculty trust and long-term orientation in professor—student relationships. The research
model was developed based on the previous research about communication, SNS and relationship
development. The researcher surveyed 210 students to collect research data, and 195 questionnaires were
analyzed using SmartPLS. The results indicate that the quality, frequency, interactivity and openness of
communication on SNS affect positively on faculty trust. Moreover, the quality, frequency and openness
of communication on SNS affect positively on long—term orientation, whereas interactivity does not. This

mean that faculty trust plays a mediating role between interactivity and long—term orientation
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[Fig. 1] Research Model
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(Table 1) Internal Consistency and Discriminant Validity

Cronba AVE Analysis(compare with the Square Root of the AVE)
Variables ltems | COMPOSIte| =g |Communi) Communic || ooy Faculty |Long-term
Reliability cation ation ; Openness ! .
Alpha ) vity Trust |Orientation
Quality | Frequency
Communication 6 0940 0923 0.851
Quality
Coanm“m“““‘m 2 0.926 0.839 0.354 0.928
requency
Interactivity 3 0.959 0.936 0.174 0.274 0.942
Openness 3 0.878 0.793 0.008 0.355 0.277 0.841
Faculty Trust 5 0942 0922 0412 0505 0.350 0.352 0.874
Long-term Orientation| 2 0.909 0.801 0.262 0.463 0.246 0.492 0435 0.913
g%“ﬁj—‘%‘ FA (Discriminant  Validity) 2.2 #HE Eo]#jof 3t}
[18].
%o 7/\401 31_}0 /HO 74107 3
BT R AR FACE DS AN see 2zl gl i 37 ololge)
T 4—“8’ Z9] &1}l PLS(Partial Least Square
) _ otk 7 o Aol EASE A BE
Regression) 4223 S AHS-313 bol 1960l Aol E 2. 1% EFEAl0] Qi 7102 s
o olE g A= o = A0 E Iy
PLS 2414 As4e 448 % (Composite f*} VO B el A A A
=
Reliability) 2 et} AR B F2EA A 24 .
TR0 97kx] HEle] olE] Bhh m 2= o]i-
oA ZARG] g AHHS AFAem grg m  To o9 PP Wl Sfd f 9 5 sl
AR, F2H FTAe AuT el o 34 W9t
AREEHE A olt), AR B AFA B4 AR I Coren
Adole} & 2= ok o] A #HCorrelation) K.t} =31 0.7 o]4Fo]o]ok 18]
S
Kol X—lo]_ﬂ}}ﬂ ol glHeltlAl o] BA AylE
SmartPLSE Ea BAS A3 <Table 153 o] < Lable 1> R e el v drs
= A gz g8 e 7k e Al
8 AT} 07 o R 7t 2R el e e Teble 1ot GRE % pae)
3 BaEg Al5=3y 4 (Correlation Matrix)oll A F2¥ &4 A
RS | .
" g Y B AT A EEte] &
— T \__T AT R
EFdA & R e (Convergent Validity)? #dgk &0 W7 °F ° =

(Table 2) Factor Loading and Cross Factor Loadings

Communicat | Communicati Interactivity Openness Faculty Long—term
ion Quality | on Frequency Trust Orientation
CQ1 0.842 0.304 0.121 0.011 0.354 0.224
CcQ2 0.770 0.280 0.107 0.001 0.326 0.154
CQ3 0.880 0.268 0.169 0.039 0.395 0.247
CcQ4 0.761 0.266 0.047 -0.047 0.245 0.187
CQ5 0.919 0.334 0.203 0.009 0.378 0.253
CQ6 0.920 0.351 0.203 0.009 0.378 0.253
CF1 0.372 0.929 0.243 0.302 0.477 0.429
CF2 0.285 0.927 0.266 0.357 0.462 0.430
INT1 0.131 0.255 0.916 0.259 0.271 0.223
INT2 0.180 0.234 0.958 0.253 0.384 0.232
INT3 0.176 0.290 0.951 0.273 0.321 0.240
OPEl 0.04 0.205 0.272 0.840 0.287 0.469
OPE2 0.006 0.358 0.214 0.860 0.301 0.422
OPE3 -0.049 0.343 0.208 0.821 0.302 0.336
LTO1 0.257 0.450 0.212 0.451 0.491 0.923
LTO2 0.219 0.392 0.239 0.447 0.388 0.903
FT1 0.335 0.434 0.334 0.298 0.841 0.323
FT2 0.39%5 0.490 0.279 0.355 0.866 0.448
FT3 0.346 0.430 0.391 0.328 0.903 0417
FT4 0.366 0.428 0.269 0.292 0.892 0.467
FT5 0.354 0.422 0.259 0.260 0.866 0.451
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