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Abstract

ICT in the IOT era is the core basis of modern society. This study investigated and analyzed the recent commer-
cialization trends of smart fashion products internationally and domestically, to utilize them as the basis of data
for developing user-friendly smart fashion products that can meet the needs of consumers. Keyword research using
the most representative search engines, Google and Naver was conducted for searching for various wearable items
commercialized actively since 2010. The final 78 products were classified by the physical area, and the key features
and benefits were analyzed. Smart fashion products were classified as four physical types for the head and face,
torso, arms and hands, and ankles and feet. Smart fashion products for each body part were developed in various
ways, such as hats, glasses, lenses, virtual screens, earphones, headsets, clothing, watches, wrist bands, gloves, rings,
wallets, bags, anklets, shoes, socks, and insoles. The main features were music playback, bluetooth, a camera based
on NFC, virtual effects, health and safety protection through measuring heartbeat and momentum, and social
network sharing of all kinds of information, based on inter-working with a smartphone. These functions represent
the physical, social, and emotional interactions among users and their surroundings, as well as the users, themselves.
The research results are expected to be used in future studies on planning user-friendly and marketable products

through in-depth analysis of the design characteristics of smart fashion products as well as consumer responses.
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|. Introduction o H & 7]7]|(wearable device) 5ol Wit FA4lo] I

ZH A Yok A AdAE ICT 719 e =l

AEEFA7EICT)S AFEdEY A E o] & AEEA7L AEH AFS FEsE FAEL 9o,
71 Qe dAH 2702 A AAHeR AntE L ARAFE FHOE AnfESA o] 2 E(smart
< (smart home), 719 E]= 2] (connected living), ¢ fashion wearable) A3 Aol AX7FL Ut o=
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Il. Background

1. Wearable technology in loT era
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2. Smart wearable industry status
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(Fig. 2) Wearable device market.
From. Vandrico Inc. (2015).
http://vandrico.com
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3. Interaction in technology
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[ll. Smart Fashion Product
Trends by Physical Area
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1. Product categories by physical area
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MR E 48 42+ 28 (reebok)2] AT E

(checklight) E2KFig. 5), JANSE FH 3t &

1) Head and face s ARz S A2 0 Z oAn ¢

2o} Aol A= B 9, A=, WEFY(virtual) = FEX(Fig. 6) 5 TFEE BT b, ofF] A

238, o]olE, A 5 AFLE MLHIL Q) AFst HA 2 729 FTHEANZR, FAALE
ot AT FAEANS 83 S 1S 7} A Fsl= & AFo] Z(carl zeiss)e] VR(Fig. 7)<}

7l o}E 2(archos) ] #3

Z(looc)®] BHY¥E 4 LED ZA, &%

(Table 1) Smart fashion products on head and face

H] Y (music beany)(Fig. 4),

=

3

= o]

A
74 % (motion capture)’} 7+seF L& X(oculus)e] H
Fd 239, SEARE ol 7HE AANEE

Product Brand Product Price Major function
category
Archos Music Beany £30 |- Music playback & phone calls based on NFC
Hoot & Looc | ¥20,000~ . . .
LOOC Solarlightcap 30,000 Solar power high brightness LED fashion hats - more than 5 hours
Hat Reebok & o . Meefsunng the brain waves during exercise, and sending infor-
MCI0 CHECKLIGHT™| $149.98 | mation to the smart phones of wearer self, coaches, doctors, the
family, and etc.
Hovding . - Invisible bike air bag- swollen in the form of scarf less than 0.1
SverigeAB HOVDING 20| £299 seconds at accident to protect head and neck
Google soogle glass $1.500 . \/401ce. commands Wf)rk, augme.nteq reahty services, camera,
biological signal tracking, messaging informations to smart phones
- A i i D vi jecti i
Epson Moverio BT-200| #7700,000 ugmepted reality ser.Vlces, 3 wdeo.prOJectlon, various commands
transmitted to the wired control unit
Vi MI00 $999.99 -One.-eaf hanging smart glasses- gesture based controls, voice
Glass navigation
Tins JINSMEME ¥19,000 |- Recording health signal appearing on the eyes, measuring fatigue
~ 39,000 | of the user
+ Augmented reality solutions specialized snow boarding- identifying
Oakley AIRWAVE™ $649 wearer's location, speed and sending biometric information to
smart phone
. lens- ic bl i\
Lens Google Contact lens | Undecided Smart cor.lta<.:t ens- automatic blood glucose measurement, auto
focus, built-in camera
Carl Zeiss VROne $99 . Expenencmg augmented reality though inserting the smart phone
in the feature
Virtual . . .
sereen Oculus VR oculus rift $300~400 | - Entertainment VR HMD - motion capture system
Samsung & . . . . . .
Oculus VR gear VR $199 Entertainment VRHMD- mobile-specific virtual reality equipment
iver v 199,000 - Fitness sensor on earphone - personalized exercise guide based
heart rate, bluetooth for music & calls
Earphone + Built-in heart rate sensor interworking with exercise assistant
headset i i
Intel biosport | g1y g5 | mebile App . N
earphone + Voice alerts for target achievement and comprehensive activity

notifications
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ot A EFCE JNEE L Tk olF AA

) Z9] of & Q}zl(Flg 14)E AF2 44, LG,

d, RERS HE T Y
A

w2
ALk
of
>
tlo
N
eI
e
=
m
Ho
{u
N
off
=,
a
o,

ot
i
of
2L

A 79 F 7P Frhdol g2H, )
UGG A AsA AME
HAM R FAH aHE Holy 7t
) A AEo 7 BAs T gk 53] A
1] (Xiaomi)©= A E e 7HAR olyel, 17547
zkE v E(MiBand)E EA18F] A, dH
248 gFHQ AV1E don, S AZE =
A 2218k A tHFig. 15). 2FE 9x|ef Wi =
A, WA= vdt G, A2A 7 EE
A §A}E 7158 Z]HE} AULE A 7‘}—0‘_— Z2~n}
o2 &
A=e] 97, Qee) ui;—;jiﬁ(ProGlove)—t— =

R L FCREX

e

T
o
N

T %

i)
2 oox oy rlo rr

fo o 0 m

A

—

' 1Fﬂ offt rﬂﬁi‘ al Nlo 3

o](vaperwear)Q! AlAl Hx A7 4 *4]0131':’ 7 7]
“2Hd A 2 (Samsung Fingers)’ & 3713 th. Al A ol
A 7V L 7P 02mm FAI9}F 1g9] FAIQ ~
HE 7|71EA Ao E Al ERTol §l,
4G LTE VEQZHT} o]EF 22 1,00080 7} w2
5G WESASL, 902.11wz 4 ¢] 9telutolE gl
s, AR AIS59F 22 16v 7 A Fhu gl o
3l mho] A9} 2T AL AFFE o] Qlo] ARfEE &
S8 AHEE 4 SlTth(Pratap, 2014). 53] 314 ¥
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(Table 2) Smart fashion products on torso

AOEHAAE N

Sl &

&

o B4 Rolei

Product Brand Product Price Major function
category
MemotoAB Memotomini $279 - Life Logglng.carpem- snap shot by every 30 seconds,
GPS, automatic picture transfer to Cloud
Pendent Misfit &. swarovski $169-249 . ereless .measu.rement of momentum, sleep patterns and
necklace Swarovski SHINE interworking with smart phones
- Leaf-shaped healthcare necklace- measuring biological
Bellabeat Bellabeat Leaf $119 rhythm, stress level, and oxygen saturation levels sent to
mobile devices
Sensoree GER Mood Undecided | The LED hg}.lt dress- acknqwledgmg biological response
Sweater such as emotion and changing LED color
EIDER KEYNEQN 2 70,000 . 3]? virtual ice cgbe shirts - visual effect as disappearing
t-shirt prints at a certain temperature
Vodafone Power Pocket | Undecided |- Smart phone charging pocket
Rogatis Smart Suit 2.0 400,000~ -Bgﬂt-m NFC .tag 1nterw0r.k1ng wth smart phone App,
600,000 etiquette function, transferring business card
Beanpole Golf sman. swing | W200,000~ |- Smart golf clo@ng g golf fmalyzing golf game, recording
line 400,000 scores, measuring gait, voice commends
Intel & Rest MIMO $19 * Smart .be%by clothes - z'alen for baby's physical status and
Devices transmitting to parents' smart phones
RalphLauren & | PoloTech™ - Healthcare smart shirt - measuring biometric data, smart
. . $295~398
Omsignal Shirt phones  transfer
Gitizen Science D shirt £300 . Reial‘ time transmitting .of biometric data to exercise
training center and hospital
Athos Fitness. shirt $398 - Smart cloth.es monitoring I.nus.cle activity - EMG tech-
nology (major muscle monitoring)
Clothes | BLACKYAK | YAK ON P W72,000~ |- Sm ECG measuring, providing an appropriate type of
W158,000 exercise and goal setting
Myontec Mbody £770,00 |- Muscle activity recording pants
SPT <Traka GPS $299.99 | - Sports analysis sn.1311 vest- amat'eur athletes activity mea-
Vest $75 surement, comparison & analysis
Omsignal Biometric $110-130 - Biological information monitoring smart shirt- potential
Smartwear heart attack, stress level
W500,000~ |- Outdoor temperature control with built-in heating pad,
Avalanche Coat 700,000 mobile phone recharge, far-infrared radiation
LIFE-TECH - P i i heati If wi
Kolon Sport C 2,500,000 reventing a distress outdoor heating pad, self wind
Jacket power, black box, morse code
EIDER Narmer Jacket | #640,000 - Solar ?harger outdoor jacket - IT equipment charge, light
reflection hood
DAINESE D-air® Stree £399 - D-AIR alr-bag jacket- 0.25 seconds work in collision,
shock absorption for neck and torso
VISAX Highlight £15.99 - Smart LED incket to prevent accidents by displaying the
Jacket wearer Location
Billie Navigate . - Uses GPS navigation and a mapping app on the wearer's
K Undecided . L.
Whitehouse Jacket smart-phone to signal directions
. It adj icall !
Belt Emiota Belty Undecided Smart belt adjusted automatically by wearer's gesture,

pace conters
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(Table 3) Smart fashion products on hands and arms

o
>,

= 177

b

Product Brand Product Price Major function
category
600.000~| iPhone compatible, real time measuring body info, virtual
Apple Apple Watch 700 E)OO wallet functions, the smart phone notifications, IT
? equipment remote control, music player, etc.
Pebble Pebble time $199 - Notifications specified - CNN, email, today's events,
weather forecasts, momentum, etc.
Samsung Galuxy gear? $299 - Phone, text alerts, SNS, exercise information, IT equipment
remote control, music player
Watch G Utbane LTE | 650,000 - LTE mmummtlon module equipped, Wi-Fi, NFC pay-
ment services, safe Keeper
HUAWEIL H\[;/I:X_IEI £399 |- Smart phone notification, phone location alert
Motorola M0t0360, 2nd $299~429 | - Voice recognition - taxi call, message dictation
generation
Sony WENA Undecided | Mobile payment, LED based smart phone alerts, activity
measurement
Intel & Opening - Communication Bracelet (interworking with smart phone) -
MICA $495 . e
Ceremony phone calls, text message, e-mail notifications
- Simple notification- phone call, text reception (specified
MEMI Smart Bracelet | $150~200 telephone numbers and calendar Alerts)
Bracelet Misit & S ”
stit Warovs| .
Swarovski SHINE $169~249 | - Wireless measuring momentum and sleep patterns
Ne.tatmo & JUNE £129 | Ultraviolet monitoring- data transmission to the mobile app,
Camille Toupet tells how to protect UV
- Fitbit charge - High-performance activity tracker—rea? time . }Teart rate
Fitbit HR W199,000 | measurements for 24 hours, measuring activity, sleep
monitoring, call & text alerts
- Biorhyth h 1
Xigomi Mi band $15 iorhythms measurements, phone, text & SNS alerts,
pedometer
Smartband 2 - Measuring heart rate & stress level, notifications, IT
¥14 ’ ’
Band Sony SWRI12 880 equipment & music control
B . from the wri .
nbody Inbody Band | ¥179,000 ody .composmf)rT measurements from the wrist, providing
analytics of activity and sleep patterns
EPICid USB $35 . Emerger}cy recoding medical infos if the patient is
EmergencylD unconscious
thalmic Labs myo $199 . GesFure—based HID device - arm muscle motion capture, 1T
equipment control
Ringly link $195~260 | - Smart phone alerts -color setting available by alerts
. - Gesture-based IT instrument controller
Ring Logbar Logbar ring $26999 - smart phone, notebook(mouse),Tablet PC (touch-pen)
e & Emanuel Ungaro ring $ 500~ - Notification with vibration
Ungaro 2000
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(Table 3) Continued

rd
3
2
-
I
i
Sl
jgl',
rO
-

il

Product Brand Product Price Major function
category
- 3-inch flexible UHD Super Emo-LED display, 16-megapixel
Samsung Fingers not decied | camera, voice and gesture recognition sensors, 5G network
Glove and Wi-Fi 902.11wz connectivity options
Intel Proglove not decied | sepsmg technology to pick up or transmit information
wirelessly for workers
COURONNE GLIMM 325,000 . NFC technology, smart Ph0n.e nqtlﬁcatlon(emblem lights),
wireless charging, LED interior lights
Samsung On Bag Undecided - Smart phone. Av.v1reless charging, check the battery level,
phone capabilities Locator
Ever purse & - Automatic battery charging when plug the smart phone in
Laudi Vidai Ever purse | $129-249 the pocket
Bag cmPOWERED EmPowered $149-175 - Connecting a.computer to charge a bag first and charge a
Bag smart phone in the bag
. $84.99~ . .
Hbutler Mighty Purse 13999 | Rechargeable batteries more than tiwce
Ralph Lauren | The Ricky Bag| $5,000 |- Smart phone battery charging, LED interior lights
Lepow HiSmart Bag $299 - Shoulder s@p in aluminum wheel - tragkmg & answering
a call, music player, self camera, location memory

A5 UHD 779 o] =# E(ﬂexible UHD super Emo-

LED) tl~Zelo), B 24 wEe), 2ar) 7]
S, 84, A2A, 22} 914 7)ol HajEe] Atk

olg] gk Ak =8 7MY AlFOIAT, ZHEFH A
FhEe] g 7bsAdS AAE vk S8A
9} 7hio| M= ol ¥ 3 2(Ever Purse)(Fig. 17)2} 72o]
2utEEZES HlEE £ 75S Ad AFECl o
FetA EAIEH, T, Abel =, A A ol o
3k &40 F3 F4ATH(Newman, 2012). Z3}

¢

& g Uehd 2nENAAE 714 10~30%
Ah7F hFgoluh, ¥ 2 o FEe] AHT e
oA 705 Ao AlAIS}F 2007 € o]t WAE
EA15 3L Qlti(Table 3).

4) Ankles and feet
U AR WA, A, o, 2% Sow
2

F otk R F

thng)ﬁ °F7l o] ¥ F7)5 Z2H st Aol A7t
£ 3y, FH 2FE, B, A% 5 EUEE

3 —ln
—1N
>
fetl
o -
R
QL
A
o r

st EF 17 Z(talkmg
H AHEAF Al AR E
T &2 Adol %
4t F38 H ZEZX|(Ducere Technology)”t 41
HQl ~ntE Ak <2 d(Lechel) S WS g8
21ek(Fig. 19)°]E‘r Eall }Ei FH AFE AvE Z
o o=mow slopd w O
2 Jbobdt of Qe HF&
EP(SK broadband, 2014).
22 A (3L-Labs)2] FEA(Foot-
Logger)= ¢ *i“i% wWgs AntE 233 WA
o°

Aol9) gk AN E MR elRE 9oje
A

2

OE‘J
o
Jkﬂ
)

tlo

mE
z 3
oft
_IE'.
IO ﬁ~

09:—’
AN rkzL

M

N w2
o W

ﬁ o
Zoto X

O

£ 71737171 EAX18F5) ehFig. 20). /‘ﬂﬁ\_ﬂo}(Sensoria)
oF ko] QFES A s, T Al
tute] 2o A "ﬁﬂﬂ

£ 59 Eo8 HEerhFig. 21). &S, F
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(Table 4) Smart fashion products on ankles and feet

Product Brand Product Price Major function
category
- Motion recognition, activity monitoring, Personal &
Flyfit Flyfit $139 Social alerts, status indication LED
Anklet - Baby state, sleep pattern measurement
Sproutling baby monitor $249 - predict wake-up time, baby ambient notification

(room temperature, brightness, noise)

- Real-time motion data, smart phones linked message,

Google & adidas Talking shoes Undecided . .
sending voice & text

- Wireless interworking with iPod, momentum mana-

$100-200 gement, Coaching advice
Lineable & Alien kids 79,000 . L0§t child prevention capabilities (distance notifi-
Prospecs cation)
Shoes — " -
Ducere + Destination direction with vibration, shortest distance
Lechel $ 100 A .. .
Technology guide, activity achievement alert
Hypervenom about L .
NIKE Phantom Transform | ¥350,000 Material in response to temperature rise
iShiu . Volvorii Timeless $499 + Changing colors or prints on shoes interworking with
Technologies smart phone app
Insole 3L Labs Foot Logger Undecided | - Sensing weight balance and posture correction
Sensoria Smart Sock $199 + Measuring healthy foot steps
Socks . i i i
Owlet. baby Smart socks $249 Baby breat}nng momto.r (heart rate, oxygen saturation,
monitors etc.), data review available by medical
4 A ol A5 il vlobgA A% Ask NE A2l AW /IFER F F AU
£ ZAHNT, B 2E delold AEAAAE  DHE H 5 AANEE SHeT FHse £
o] 7HA2 107 Ao 5ol A 50t AT g =7HA T YE AFE2dS AlFITHFg 9). A
LEFS TH(Table 4). (Intel) 2] H}o] & 2 =(Biosport) ©]o]E(Fig. 8)°l=

EER R S ERC T ES B DR

2. Interaction effects of smart fashion products Ho] RxXE Bt HFHKim, Y. W., 2015a).

ool AA K- AntENMAF ] EAF F dHAAM e THEEAE B8 Aedols 2EES
87158 AHE A3, AR B8 FAHSE N AZseE g NukFig 21)% 921, 3L Labs®)
QL g, R A%ske WS AA A, A3 F27(Foot Looger)®] XA 3l 738 7ZAsl=
A, ARA A AEeR EA e 27 A WAe =2 F7(Yunhapnews, 2015),

wol7]1¢] stelHulEx WY EWNXF(Hypervenom

1) Physical interaction Phantom Transform)< | -of Wh-S-3lo] o] W3}

A1A 2 A} @ 2F-8(physical interaction)S 2~v}E 3] £ 5 3lo|thFig. 22). 97| 2 EHEmiota)S] HE]
A AFS Bl AR AA Wge] 54, B4 E (Belty)= AHEAMS] 23 2 A g 2]
o] AREAA AR G EZA AASHA A2 A Z2AHE d2AY AnlE FHEYFig 13)2
o] A7 E B 25FE BUHEHHSIL, ol A= Y 2 goldSAl s gEs FH, TR7] 7]
Ho g vkge F QA ke 715S vttt FE SE MO Johe HelA AR A s ag &

Y EUY2 E# A(fitness tracker) Z B+ 2~UIE B £ HoFti(Insight, 2015).
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2) Social interaction

2ulES| XA EN A ALE] A AFS A-S(social inter-
action)> AMEAF FHod 9 ] AFS B JR
o] A 3, A5 FAMAS o], o
= SEE AFS VNS
SHA], W=, wkxl o] &g 7]
(Ringly)®] ¥ I (link)= AL3
o] ¥l B E, &9 A

T2, A, ojw Y, ES)
} 3

2 al
A& dEFE olH e UESL T SN AEAE
AT AR st ASHOR FHA AFE F
Aem, il 8 3] AF-E= 7HsstthFig. 24).

E7H 20 2ntE SEE AFA Apds By
oA g¥ste] A ICT FEoZ A EdCE
FE3A3, WHE2 NFC Bl 8§ F vjEo] 7

ERE

-4

(Jo, 2015), o]= T3l BHA =ML SUxd v}
AR S&57] At Zrb s AnlE FE
9] NFC Bl AvEE o ZEA AT A5 H o
3 Mgl 7hssh, AFE T8 B AT
HeshE olEA 715k 7FAI AL )lth(Fig. 25).
=]

2 gz 2vjEsg el AnEZd

=

o
o H e
ol

— =

i
16
[e3

A N Ze) Aol A, Aple] 25 2k
IS (A 4 9o,
k=X
N
<]

o

5 o flo

ofl oz 2 rIF

Q
rl
Y
E O:
4o
2
offt
r,
off £
I
2
)
2%
)
P

GP

13

2k ool
w
do
oX,
o
e

B
ol
2
=

rl
o

IM tr
2

[ oz &

ofN

ot
e 2
(&
™
Mo
[o Mz o
1
o
T
i

KU
2
N
ol I
o

o

ato] F A7,
STHKim, J. H, 2015). 59 9AE B2
oW & (MJ Bale)= Visa®] NFC ZAA| Al ~¥)
S Bo) A3 AntEY o] E AREglo
A=, ALTIESL A3te] Yl &85
t g2 o) ANOE AA 7} 7Hssteh e )
}wlo] AR TtolF el el 753 th(Fig. 26).
B AntES A F WA A HAEEA
oF 9 3 e E gXE ol &
A B, AHEALS] ko) et 5
Atk ok olol AAE EYutas
AL AFsty, AEE T AEE o]

e
B
fa
iy
fl
k)

> lo

o

Whitehouse)2] A <h A} Zl(Navigate jacket) =7t
Al WFAA -2 e g o] gal &gk At
S Aol Al AR QRS (Fig. 27), 2FIEE
) AFE o] GPS HlolE °]§, &njo] WfdH LED
xH @43 & F glthWalker, 2014). gYoiE
(F)ZR2F 29 oo 7|2 = AnEEZET A
TEE A AE A7 WA SlolA ofelrt R R
A 20~30m o]’ oA A LS B3 AAE &
A= Plotel W AnkE o}F3}o]thKorea Economy,
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2015). |25 ~nlEG A E] ASH AFEHL
S WA A AL AFHoR tekdt JHE
TR AFsH, ZA AAS AT HAA A
A Al g},

3) Emotional interaction
732 A} & 28 (emotional interaction)< 1A%,
A3 A Al—i;}ﬂ oﬂ H]-/lg 3= \:}oks} 7M4er 7

A, Eolk Al F #3174 AAES £, AH
A BEE Tl ol FaE A AEE Y
St AFFE gt o E 5o Tl 4
G okxEol & T ARAE Adete 7t
x4 dgE el Zlselth 7= IS, At
ojz S =AM, WFd aHE T A He
7 A2 T O AN AHE AT =7
7] ol & Ogd eSS A A U wEs
Agett T35k, i EtE ARl Aol dEe A
T TS, Y de A 2R &%
= AAA ARruA el dFelth =23 oiHt
27} 3 &A% Bl AlHi(talking shoes)< Al
I ARG MR oloE YE  l sk AL
A dEaAge A Y 287 7HsAl s
814 7152 AdrhFig 28). AR A 54
oA o cwjg AFeip ety FEAYL, %34
o)7] AlAstH colZbE T F wta, H W A=

vhgre] 7120l Sl ekl wakH, AREA7E Al el
dFatH <119 Aslai ) ] Foll Beo] woy
7P 5 AA AT dES Hol7|E ghth o] uix
Wb RS FUE WE 59 VRS RS
AAE Y AHEIJIHE AFolzt &+ A
THKim, 2013).

#HRH 712 Foll st AFES 53] AHE
o] A3 A AFUA IS 7FeEAl Sk
FEM Z)(cutecircuit)] 31 A Z(Hug Shirt)= EFY
219] 20061 HAE U FE Fo] sUE AR EN
<, B2 Qtell Al 7L WAE o] Mool £F

F2715E B9 AEESR S5 BulH, A
A7F Bl Ak A % AL 5 19 &4
2 EX|(physical touch)yE AAE & J=F stAh
(Cutecircuit, 2006). Al 42 o}(Sensoree)-/] FT 29
E{(Mood Sweater)= 3D ¥ 02 E& A8 =
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AN,

{Fig. 4) Music Beany: Archos. (Fig. 5) Checklight Hat: {Fig. 6) Google Glass: Google.

From. Lee, S. W. (2014). Reebok & MCI10. From. An (2014).
http://www.etnews.com From. HiConsumption. (n.d.). http://view.asiae.co.kr
http://hiconsumption.com

> ™~

{Fig. 7) VR One Headset: Carl Zeiss. {Fig. 8) Biosport Earphone: Intel. ~ {Fig. 9) Polo Tech: Ralph Lauren.
From. Funtenna (2014b). From. Kim, Y. W. (2015a). From Funtenna (2014a).
http://funtenna.funshop.co.kr http://it.donga.com http://funtenna. funshop.co.kr

(Fig. 10) Mbody Pants: (Fig. 11) Lifetec Jacket: (Fig. 12) emPOWERED:
Myontec. Kolon Sport. EZIO&Christian Stammbac.
From. Cooper (2014). From. Lee, 1. Y. (2014). From. KFA (2014).
http://www.engadget.com http://www.anewsa.com

& WATCH

(Fig. 13) Belty: Emiota. (Fig. 14) Apple Watch: Apple. (Fig. 15) Miband: Xaomi.
From. Insight (2015). From. Apple (n.d.). From. Xaomi (n.d.).
http://www.insight.co.kr http://www.apple.com http://www.mi.com

(Fig. 16) ProGlove: Intel. (Fig. 17) EverPurse. {Fig. 18) Baby Monitor: Sproutling.
From. Landau (2014). From. Newman (2012). From. Jung (2015).

http://iq.intel.com http://tech.co http://opinion.inews24.com
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(Fig. 19) Lechel: Ducere
Tec. From. Baek (2015).
http://www.businesspost.co.kr

{Fig. 22) Hypervenom Phantom

{Fig. 20) Foot Logger: 3L Labs.
From. Jung (2015).
http://opinion.inews24.com

{Fig. 23) D-air racing;

(Fig. 21) Smart Sock: Sensoria.
From. Jung (2015).
http://opinion.inews24.com

(Fig. 24) Link: Ringly <Fig. 25) Smart Suit

Transform: Nike. Dainese. From. Ringly (n.d.). 2.0: Rogatis.
From. Woo (2015). From. Dainese (2015). https://ringly.com From. Park (2015).
http://www.dainese.com http://www.mt.co.kr

http://www.osen.co.kr

(Fig. 26) Samurai Suit: MJ Bale.
From. Gaurav (2014).
http://www.damngeeky.com

(Fig. 27) Navigate jacket:
Billie Whitehouse.
From. Charara (2015).

'YOU HAVE PERFECTED
THE ART OF DOING
NOTHING.

\

(Fig. 28) Talking Shoes: Google &
Adidas. From. Jung (2013).

http://m.etnews.com

http://www.wareable.com

(Fig. 29) Mood Sweater: Sensoree.
From. Coolandout (2014).

{Fig. 30) TshirtsOS: Ballantine.
From. Ballantine (2014).

(Fig. 31) Shine: Swarovski &
Misfit. From. Misfit (n.d.).

http://www.coolandout.it http://www.tshirtos.com https://misfit.com

of AAUEH TIAS Bol AgAS B B4 olm AZ Fo| o)%o] FHE olFUL, B &
o Fuise] WAS WA, B, WA ATA 2 AV, EBUE, WA, P4, 294, PY FOR,
& tAdle] FHEHY AUtk W 2 A, A e, 2 5] thgst of

Aol Az, AERAAFS HEe 92, & oo g MAEY UATE AFEE F 7159 2
5, B &, T wEe] 471 djEH 4IA F9dE A o, AN, TR, ek WhlA
FEHOE BREANAT HElst G2 BA, o, @ o, MFY &3 A BEH 5% S 5
Z, HFY 249, o]oE, A To', 55 73, BYuts, e SEAA] § RS,
EZolet MYPE T AAAge FEYXL HZE, HEE ZH, JE Y A5S B g B0 &
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