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Abstract The purpose of this study is to confirm the components of users’ shared value expectation(SVE) on
lifelong education through convergent approaches. After reviewing primary data and collecting secondary data
with quantitative and qualitative research methodologies, the components of users’” SVE on lifelong education
were categorized into 10 perspectives, 27 measured variables, and 81 questions. After conducting a confirmatory
factor analysis, the latent measurement model was confirmed as reasonable. Internal reliability, construct
convergent-discriminant validity were also confirmed as reasonable. In a viewpoint that builds interdisciplinary
theory, this research may help grasp users’ SVE on lifelong education with interdisciplinary approaches. In a
strategic viewpoint, this study may contribute to both understanding categorized users’ value expectation and
planning/executing suitable programs that can meet the expectations. In a managerial viewpoint, this result may
help measure the effectiveness of SVE on lifelong education quantitatively.
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(Table 1) Interdisciplinary Perspectives on
Considering the Importance of Lifelong
Education?

Explanation
~The actualization of the unification and switching
between the vertical education system and the
parallel education system centering on houses,
schools, and society due to the change of human
development levels.

Perspective
Education

1) A3, 2014. ﬁ*“ﬂ FAE717F A 2594 Sl
TrEE] S S5, APUA AYALs|ste) nxl= FFF UAE
SH3lo] L. 12(11) pp.517~518.94 =4 ¢1&-
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—~The realistic symbiosis between the traditional
school system with an education program focusing on
time and place and a practicality—based education
program deviating from time and place.

~The basing of the justification and perspective of
necessity of education itself.

Economy

~The increase in time and disposable income due to
the development of the economy.

—The increase of appropriateness and the expansion
of lifelong education’s supply and demand in both
quantitative and qualitative aspects.

Society

~Increasing the need of Voluntary Resocialization
—-Continual arousal of the need of adapability
related with social changes

Welfare

~The increase of life expectancy due to the
increase of medical technique.

~The stabilization of an aging society.

~The spreading of desire and level of
consciousness due to the systemization of
advanced and universal welfare.

Culture

~The expansion of trade among different cultures
due to the universalization of the global environment.
~The generalization of multicultural families.
~The increase of desire of cultural sharing based
on diversity.

Marketing

~Targeting consumers who have increased
available time due to the settling of a 5 working
day per week system.

~The continuous productification of services and ideas.
~The increase of the program’s strategic
development due to the systemization of lifelong
education in the perspective of administrative
management.

Consumer
Behavior

~The increase of desire for hobbies in all
generations.

~The generalization of preparation for a second life
after retirement.

~The routinization, generalization and spreading of
the desire for a better life.

Psychology

~The vitalization of reserved desire of elderly
consumers.

~The desire to rest and break away from a tense
competition-based life and work.

~The desire for confirming self-realization and
self-existence.

~The desire to release the previously controlled
sense of inferiority.

Communication

~The increase of new communication methods
applying new communication tools.

~The continuous activation of a communication
environment focusing on mutual interaction.

Media
Industry

~The continuous appearance of up-to-date media
and its increasing familiarization.

~The continuous marketing and commercialization
of new media.

~The increase of reorganization and unification
among media industries.

Technology

~The omnipresence of a cyber world that
overcomes the limits of time and space.

~The generalization of a social structure based on
high technology.
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(Table 3) Exploratory Factor Analysis on the Measured Variables for Shared Value Expectation
about Lifelong Education
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Construct Item 1 2 3 4 10 11 12 13

tea2 0.86
Teaching tea3 0.85
teal 0.84

con2 0.92
Consideration con3 091
conl 091

af3 0.93
Qualitative Fullness qfl 0.92
af2 0.91

sc2 093
Subjective Control sc3 092
scl 0.92

mal 0.94
Magnanimity ma3 094
ma2 0.94

cv3 0.92
Convenience cvl 091

cv2 091

ethl 0.93
Norm-Ethicality eht2 0.92
eht3 0.92

rell 094
Reliability rel3 093
rel2 0.92

qd2 0.93
Quantitative Diversity qdl 0.92
qd3 0.92

recl 092
Reciprocality rec2 092
rec3 091

ubi3 0.88
Ubiquity ubi2 0.83
ubil 0.87

spl 0.93
Social Participation sp3 0.91
sp2 0.90

law2 0.90
Legislation lawl 0.90
law3 0.89

Eigen Value 757| 559 462| 447| 358 | 347| 325| 315| 283| 281 | 279| 255| 235
Cumm. % 012 | 159| 214| 268| 3L1| 353 392| 430| 465| 499| 532 563 | 592
Cronbach’s a 097 09| 09| 096| 096| 09| 095| 096 | 095| 094| 096 | 094| 093
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Construct

Item

16

20 21 22 23 2 | 26

Network

netl
net2
net3

0.88
0.88
0.88

Unity

unil
uni2
uni3

0.87
0.85
0.83

Maintaining
Minimal Distance

md3

mdl
md2

0.90

0.90
0.89

Out of Isolation

iso2
iso3
isol

0.87
0.84
0.84

Flaunty
Superiority

flal
fla2
fla3

0.84
0.84
0.81

Learning

stul
stu2
stu3

0.84
0.84
0.81

Informative

infl
inf3
inf2

0.89
0.84
0.81

Experience

exp3
exp2
expl

0.89
0.88
0.85

Applicable

app3
app2
appl

0.82
0.82
0.81

Existence

exi3
exil
exi2

0.81
0.78
0.74

Entertaining

ent3
ent2
entl

0.82
0.79
0.76

Retained
Self-Realization

rsr3
rsrl
rsr2

0.85
0.82
0.74

Continuity

conl
con3
con2

0.75
0.74
0.69

Attractiveness

att3
attl
att2

0.83
0.76
0.66

Eigen Value
Cumm. %

Cronbach’s a

2.04
64.2
092

1.92
66.5

1.82
68.7
0.87

1.66
70.7
0.84

j=}
[}
—

1.25
794
0.82

1.02
83.3
0.73

1.62
727
0.89

146
744
0.87

145
76.2
0.87

141
719
0.82

115
80.8
0.78

1.05
82.0
0.81

1.01
845
0.70
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(Table

4) Result of the Confirmatory Factor
Analysis on the Latent Variables

)
[en)
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Construct MV | SRW SE CR AVE
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infl 0.819 | 0132
inf2 0.859 | 0.116
inf3 0.806 | 0.152

0939 | 0837

Informative

stul 0.849 | 0141
0.851

Learning 2 0158 0940 | 0.838
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stu3 0.849 0.139
teal 0955 | 0.056
Teaching tea2 0.958 0.052 | 0980 | 0.943
tea3 0948 | 0.058
appl 0.802 0.202
Applicable app2 0.766 0198 | 0901 | 0.751
app3 0.767 | 0.202
entl 0.730 | 0.211
Entertaining ent2 0.748 | 0238 | 0881 | 0.711
ent3 0.735 | 0.214
attl 0.693 0.115
Attractiveness att2 0685 | 0139 | 0911 | 0.773
att3 0618 | 0.136
expl 0.782 0.108
Experience exp2 0.802 0.110 | 0950 | 0.863
exp3 0.898 | 0.108
. rsrl 0.747 | 0.109
g:ltfafﬁ‘:;hmon rs2 | 0783 | 0103 | 0943 | 0847
rsr3 0.753 0.103
L exil 0.821 0.165
Existence exi2 | 0765 | 0169 | 0915 | 0.782
exi3 0.753 0.176
. spl 0936 | 0.080
f’ﬁiaclipation sp2 0918 | 0082 | 0967 | 0.906
sp3 0.88 | 0.098
flal 0.792 0.100
gf;erﬁmy 2 | 0S54 | 0098 | 0948 | 058
fla3 0.756 0.120
netl 0.859 0.09%
Network net2 0.922 0.082 | 0961 | 0.893
net3 0.839 0.099
isol 0.807 | 0.083
Out of Isolation 802 0.839 0.089 | 0960 | 0.890
is03 0.844 0.084
unil 0.887 0.060
Unity uni2 0.892 0.060 | 0975 | 0.929
uni3 0.88 | 0.062
Maintaining mdl 0.887 0.098
Minimal md2 0.855 009 | 0959 | 0.88
Distance md3 0.873 0.098
L afl 0.943 0.049
gﬁzzve a2 | 093 | 0054 | 0981 | 0945
qf3 0.950 | 0.051
o qdl 0935 | 0.054
g:‘:e‘:ft“y“"e a2 | 0933 | 0051 | 0979 | 0940
qd3 0930 | 0.058
conl 0.714 | 0.190
Continuity con2 0689 | 0184 | 0834 | 0.718
con3 0650 | 0.179
. scl 0.945 0.063
Subjective s | 0943 | 0064 | 0976 | 0933
Control
sc3 0.949 0.067
recl 0926 | 0.0834
Reciprocality rec2 0.909 0.088 | 0968 | 0.909
rec3 0.929 0.084
rell 0.951 0.050
Reliability rel2 0.924 0.060 | 0979 | 0.939
rel3 0.934 0.060

mal 0957 | 0.053
Magnanimity ma2 0935 | 0061 | 0979 | 0940
ma3 0946 | 0.058
conl 0926 | 0.067
Consideration con2 0937 | 0065 | 0974 | 0926
con3 | 0920 | 0.073
lawl | 0906 | 0.069
law2 | 0897 | 0070 | 0971 | 0918
law3 | 0889 | 0.078
ethl 0928 | 0.064
Norm-Ethicality eth2 0936 | 0.060 | 0976 | 0932
eth3 0.931 0.065
cvl 0939 | 0.057
Convenience cv2 0933 | 0059 | 0979 | 0939
cv3 0943 | 0.055
ubil 0943 | 0.053
Ubiquity uhi2 0930 | 0.060 | 0979 | 0.940
uhi3 0947 | 0.055
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(Table 5) Result of the Discriminant Validity Analysis on the Latent Variables

1 2 3 4 5 6 7 8 9 10 11 12
1.Informative 0.84 0.06 -0.02 022 | 005 0.49 0.03 0.16 -001 | 001 | 007 0.33
2.Learning 0.00 0.84 0.17 026 | 017 0.03 0.10 0.06 0.34 014 | -015 | 010
3.Teaching 0.00 0.03 094 0.15 | 013 0.13 0.03 0.07 0.09 012 | 002 -0.08
4.Applicable 0.05 0.07 0.02 0.75 | 018 0.01 0.21 0.40 0.18 012 | -012 | -0.02
5.Entertaining 0.00 0.03 0.02 003 | 0.71 -0.11 0.19 0.10 0.36 026 | -004 0.06
6.Attractiveness 0.24 0.00 0.02 0.00 | 001 0.77 -0.01 0.07 -004 | 004 | 022 0.20
7.Experience 0.00 0.01 0.00 004 | 004 0.00 0.86 -004 | 017 012 | -0.18 0.02
8Retained Self-Realization 0.03 0.00 0.01 0.16 | 001 0.01 0.00 0.85 0.18 009 | -0.11 0.01
9.Existence 0.00 0.12 0.01 003 | 013 0.00 0.03 0.03 0.78 0.18 | -0.08 0.06
10.Social Participation 0.00 0.02 0.01 001 | 007 0.00 0.01 0.01 0.03 091 | -014 | -004
11.Flaunty Superiority 0.01 0.02 0.00 001 | 0.00 0.05 0.03 0.01 0.01 002 | 08 0.17
12.Network 0.11 0.01 0.01 0.00 | 0.00 0.04 0.00 0.00 0.00 0.00 | 0.03 0.89
13.0ut of Isolation 0.00 0.00 0.03 0.02 | 0.00 0.01 0.00 0.04 0.08 0.00 | 0.00 0.00
14.Unity 0.01 0.02 0.04 006 | 004 0.00 0.00 0.08 0.06 006 | 005 0.03
15 Maintaining M. D. 0.01 0.02 0.01 0.00 | 0.00 0.00 0.00 0.00 0.01 0.00 | 001 0.03
16.Qualitative Fullness 0.00 0.01 0.07 002 | 000 0.00 0.01 0.00 0.05 001 | 002 0.00
17.Quantitative Diversity 0.02 0.00 0.00 001 | 0.00 0.00 0.01 0.00 0.00 002 | 001 0.02
18.Continuity 0.01 0.13 0.04 005 | 004 0.00 0.01 0.01 0.17 007 | 002 0.00
19.Subjective Control 0.01 0.18 0.00 004 | 003 0.00 0.01 0.02 0.07 002 | 0.00 0.02
20.Reciprocality 0.00 0.13 0.00 003 | 002 0.00 0.00 0.00 0.02 0.01 0.01 0.00
21 Reliability 0.00 0.01 0.00 0.01 0.01 0.00 0.00 0.00 0.04 002 | 003 0.00
22 Magnanimity 0.00 0.01 0.02 0.00 | 0.00 0.00 0.00 0.03 0.01 000 | 002 0.00
23.Consideration 0.00 0.01 0.07 003 | 001 0.00 0.00 0.00 0.03 001 | 0.00 0.02
24 Legislation 0.02 0.00 0.00 0.00 | 003 0.00 0.00 0.00 0.00 000 | 003 0.02
25.Norm-Ethicality 0.00 0.01 0.01 0.00 | 001 0.00 0.00 0.06 0.00 001 | 0.00 0.00
26.Convenience 0.00 0.00 0.02 0.00 0.00 0.00 0.00 0.01 0.00 0.02 0.00 0.00
27.Ubiquity 0.00 0.00 0.13 0.00 | 003 0.00 0.02 0.00 0.00 001 | 0.00 0.01
13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
0.02 -0.07 0.12 0.00 0.15 -0.07 0.11 0.06 0.02 0.06 0.00 -013 | -0.05 | 0.04 0.02
0.06 0.14 -0.14 -0.11 0.05 0.35 0.42 0.36 0.09 0.09 0.09 0.00 0.07 -0.01 0.07
-0.16 0.20 -0.07 -0.27 | -0.05 0.20 0.06 0.02 0.04 0.13 0.26 0.02 0.08 0.14 -0.36
0.15 0.25 -0.03 -0.13 0.08 0.21 0.20 0.19 0.09 -0.02 | 016 0.05 -0.04 | 003 0.03
0.07 0.20 -0.04 0.05 0.02 0.19 0.17 0.15 0.12 0.06 0.08 -0.19 | 010 -005 | 017
-0.08 -0.07 -0.03 0.02 -0.02 0.02 0.05 -0.03 0.06 -005 | 006 0.02 0.02 0.05 -0.02
-0.01 0.01 0.01 -0.11 0.08 0.07 0.09 0.07 0.04 -005 | 005 0.03 0.02 -003 | 013
0.19 0.28 -0.02 -0.01 0.01 0.11 0.15 0.05 -0.04 0.16 0.03 0.01 -024 | 0.09 0.06
0.28 0.24 -0.11 0.23 0.00 0.41 0.26 0.15 0.19 0.11 0.16 -005 | 004 | 002 0.05
-0.01 0.24 0.01 -0.12 0.14 0.26 0.14 0.08 0.13 0.06 0.08 -006 | -0.11 0.15 -0.08
-0.01 -0.22 -0.10 0.14 0.08 -014 | -007 | -0.11 -018 | -015 | 005 -0.16 | 0.03 0.04 0.01
-0.03 -0.16 0.18 0.03 0.13 0.06 0.13 0.02 -0.03 0.02 0.13 -0.15 | 0.02 -002 | 011
0.89 0.11 0.06 0.15 0.19 0.13 0.12 0.07 0.05 -006 | 012 -002 | -003 | -008 | 013
0.01 0.93 -0.13 -030 | 007 0.28 0.13 0.18 0.26 0.11 0.09 -006 | -004 | 028 -0.27
0.00 0.02 0.89 -0.05 | -003 | -0.03 0.10 -0.07 0.06 -0.02 | 0.09 -0.08 | 0.06 0.13 -0.02
0.02 0.09 0.00 0.9 0.02 -0.05 | -0.08 0.01 -0.08 0.06 0.00 0.02 0.01 -0.10 | 019
0.03 0.00 0.00 0.00 094 0.12 0.12 0.05 -0.07 0.06 -014 | -011 | -0.18 | 0.01 0.11
0.02 0.08 0.00 0.00 0.01 0.72 0.22 0.18 0.20 0.12 0.15 0.12 -003 | 017 -0.12
0.01 0.02 0.01 0.01 0.02 0.05 0.93 0.00 0.07 0.01 0.10 -012 | 0.05 0.00 -0.01
0.00 0.03 0.00 0.00 0.00 0.03 0.00 0.91 0.15 -009 | 004 -0.03 | 0.03 0.05 0.15
0.00 0.07 0.00 0.01 0.00 0.04 0.00 0.02 0.94 -017 | 0.06 -007 | 0.10 0.05 -0.09
0.00 0.01 0.00 0.00 0.00 0.02 0.00 0.01 0.03 0.94 -0.16 | 0.00 -014 | 014 -0.10
0.01 0.01 0.01 0.00 0.02 0.02 0.01 0.00 0.00 0.02 093 -006 | 015 0.09 -0.14
0.00 0.00 0.01 0.00 0.01 0.01 0.01 0.00 0.01 0.00 0.00 092 -022 | 022 | 023
0.00 0.00 0.00 0.00 0.03 0.00 0.00 0.00 0.01 0.02 0.02 0.05 0.93 -021 | -0.10
0.01 0.08 0.02 0.01 0.00 0.03 0.00 0.00 0.00 0.02 0.01 0.05 0.04 0.94 -0.38
0.02 0.07 0.00 0.04 0.01 0.01 0.00 0.02 0.01 0.01 0.02 0.05 0.01 0.14 094
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