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Fig. 1. Age Response Status
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Table 1. General characteristics of the rice cake businessperson

(Unit: Number of responses)

Classification Age groups
Division 20~39  40~49  50~59 601 Total
Frequency 332 867 1,246 665 3,110
Valid Percent 10.7 27.9 40.1 214 100
Classification Working hours
Division ~ 8hours | 8~10  10~12 Over12  Total
Frequency 854 887 709 569 3,019

Valid Percent 283 294 23.5 18.8 100

Classification Final Education
Divison ~ ddle - High e UnVeSIY
school school graduates
Frequency 639 1,545 381 374 2,939
Valid Percent 21.7 52.6 13 12.7 100
Classification Working period
Division ~ Syears! 5~10  10~20 Over20  Total

Frequency 534 726 1,009 675 2,944
Valid Percent 18.1 24.7 34.3 229 100

Classification Food industry engaged experience (year)
Division ~ Notatall 5/ 5~10  10~20  Total
Frequency 2,046 547 210 121 2,924
Valid Percent 70 18.7 7.2 4.1 100
Classification Personnel engaged
Division 2 people 3 people 4 people Speople T Total
Frequency 2,329 461 95 45 2,930
Valid Percent 79.5 15.7 32 1.5 100
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Table 2. Businessperson working hours

(Unit: Person)

Table 3. Businessperson final education
(Unit: Person)

o Sex Age groups o Sex Age groups
Division Total Division Total
Men Women 20~39 40~49 50~59 607 Men Women 20~39 40~49 50~59 601
Less than 8 465 389 91 155 323 285 854 Middle 332 307 40 27 254 318 639

hours 274% 294% 283% 182% 26.6% 452% 28.3%

school 199% 24.1% 129% 33% 21.5% 51.5% 21.7%

468 419 73 285 349 180 887
27.6% 31.7% 22.7% 33.4% 28.8% 28.5% 29.4%

829 716 96 488 703 258 1,545
49.7% 563% 30.5% 58.9% 59.6% 41.8% 52.6%

High school

397 312 85 227 301 96 709

250 131 96 164 107 14 381

10~12 College
234% 23.6% 264% 26.6% 24.8% 152% 23.5% 150% 103% 30.5% 19.8% 9.1% 2.3% 13.0%
368 201 73 186 240 70 569 University 256 118 83 149 115 27 374
Overl2 hours
21.7% 152% 22.71% 21.8% 19.8% 11.1% 18.8% graduates  154% 9.3% 263% 18.0% 9.8% 44% 12.7%
1,698 1,321 322 853 1213 631 3,019 1,667 1272 315 828 1,179 617 2939
Total Total
100.0% 100.0%
X2, p-value 21938 0.000 156.714 0.000 X2, p-value 45.056 0.000 732.904 0.000
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Table 4. Rice cake business engaged period
(Unit: Person)

o Sex Age groups

Division Total
Men Women 20~39 40~49 50~59 601
Lessthan5 292 242 180 187 133 34 534
years 175% 19.0% 57.1% 22.6% 113% 55% 18.1%
406 320 Yz 316 256 60 726
243% 251% 29.8% 38.1% 21.7% 9.6% 24.7%
561 448 39 255 518 197 1,009
33.6% 35.1% 124% 308% 44.0% 31.7% 34.3%
Over 20 409 266 2 71 271 331 675
years 245% 208% 0.6% 8.6% 23.0% 532% 22.9%
1,668 1276 315 829 1,178 622 2944
100.0%
956.249 0.000

5~10

10~20

Total

X2 p-value 5.724 0.125
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Table 5. The previous period engaged in food industry businesses
(Unit: Person)

Table 6. Person engaged in business
(Unit: Person)

Sex Age groups
Division Total
Men Women 20~39 40~49 50~59 601

Sex Age groups
Division Total
Men Women 20~39 40~49 50~59 601

1,171 875 219 520 833 474 2,046

1,317 1012 228 613 957 531 2329

Not at all 2 people
70.6% 692% 69.5% 63.0% 71.1% 77.6% 70.0% 792% 799% 72.6% 744% 81.7% 85.6% 79.5%
Less than 289 258 73 216 189 69 547 3 ol 272189 71 159 160 71 461
eople
Syears  174% 204% 232% 262% 161% 113% 18.7% peep 164% 149% 22.6% 193% 13.7% 11.5% 15.7%
5~10 123 87 18 66 90 36 210 53 L 10 39 37 9 95
4 people

years 74%  69% 57% 80% 77% 59% 7.2%

32%  33% 32% 47% 32% 15% 32%

10~20 76 45 5 24 60 32 121
years 46% 3.6% 16% 29% 51% 52% 4.1%

More than 2! 24 5 13 18 9 45
Speople  13% 19% 1.6% 1.6% 15% 15% 15%

1,659 1,265 315 826 1,172 611 2,924 1,663 1267 314 824 1LI72 620 2,930
Total Total
100.0% 100.0%
X2, p-value 5.706 0.126 77.038  0.000 X2 p-value 2.891 0.125 46.602  0.000
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Table 7. When buying rice cake mainly
(Unit: Person)

Table 8. Reason to prefer rice cake

(Unit: Person)

Unique Festivals, Moving,

Sanitary Taste &  Health,

Division Holidays Any time Events  Open shop Total Division Price Facilites ~ Quality ~ Nutrition Total
78 32 21 4 135 Gristmill, 138 167 1,939 527 2,771
Company ’ Rice cake sh
6.2% 3.1% 4.6% 1.5% 4.5% 1CE Caxe shop  90.2% 87.4% 92.6% 91.5% 92.0%
. 268 173 120 91 652 Department 5 16 21 5 47
Religion
21.4% 16.9% 26.5% 33.1% 21.7% store 3.3% 8.4% 1.0% 0.9% 1.6%
) 887 791 293 176 2,147 9 8 126 41 184
Public Large Mart
70.8% 71.2% 64.8% 64.0% 71.4% 5.9% 42% 6.0% 7.1% 6.1%
Public 20 29 18 4 71 1 0 7 3 11
o Supermarket
Institutions 1 69 2.8% 4.0% 1.5% 2.4% 0.7% 0.0% 0.3% 0.5% 0.4%
1,253 1,025 452 275 3,005 153 191 2,093 576 3,013
Total Total
100.0% 100.0% 100.0% 100.0%
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Table 9. ltems to be manufactured in the workplace

(Unit: Person)

Division 10 items | 1.0_ 15 1.5_20 Morg than Total
items items 20 items
91 110 61 53 315
40 years old |
10.1% 10.3% 11.2% 13.2% 10.8%
173 296 185 174 828
40~49
19.1% 27.8% 33.9% 43.2% 28.4%
324 460 240 144 1,168
50~59
35.8% 43.3% 44.0% 35.7% 40.1%
317 197 59 32 605
Over 60
35.0% 18.5% 10.8% 7.9% 20.7%
905 1,063 545 403 2916
Total
100.0% 100.0%
39
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Table 10. Rice cake business elements to be better business

(Unit: Person)

Table 11. Difficulty for skill of making rice cake

(Unit: Person)

Division Sk”.l Customer  High—end Busmgss Total Division Difficulty S!lghtly Average Gene'r ally Total
Learning Care products  promotion difficult easier
558 834 648 249 2,289 ) 403 602 508 66 1,579
2 people Acquaintance
82.2% 79.0% 75.6% 84.4% 79.3% 61.3% 53.3% 53.3% 56.9% 55.3%
98 182 147 32 459 82 196 127 19 424
3 people Internet
14.4% 17.2% 17.2% 10.8% 15.9% 125% 173%  133%  164%  14.8%
4 ) 16 27 41 11 95 Rice cake—related 119 245 242 16 622
cople .
POPE " oda 6% 48%  37%  33% institutions ~ 18.1%  21.7%  254%  138%  21.8%
5 7 13 21 3 4 Rice cake related 53 87 76 15 231
people T 1.0% 1.2% 2.5% 1.0% 1.5% books 8.1% 7.7% 8.0% 12.9% 8.1%
679 1,056 857 295 2,887 657 1,130 953 116 2,856
Total Total
100.0% 100.0% 100.0% 100.0%
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Table 12. ltems to be manufactured in the workplace

(Unit: Person)

Division 10items| 15items| 20items| 20items!  Total
Less than 5 216 171 78 64 529
years 24.1% 16.1% 14.3% 15.9% 18.2%
169 282 159 112 722
18.8% 26.6% 29.2% 27.9% 24.9%
10~20 260 378 222 138 998
29.0% 35.7% 40.7% 34.3% 34.4%
253 228 86 88 655
Over20 years
28.2% 21.5% 15.8% 21.9% 22.6%
898 1,059 545 402 2,904
Total
100.0% 100.0%




Table 13. Household economic contribution

(Unit: Person)

Table 14. Educational content focuses on Food Hygiene education

(Unit:Person)

Regulatory  Develop-

Division Strongly - Slightly Average Not helpful ~ Total
agree agree
311 281 192 19 803
Very good
38.0% 24.2% 20.6% 24.1% 26.8%
It is generally 419 753 571 43 1,786
well 51.2% 64.7% 61.3% 544%  59.7%
Usually 84 125 164 14 387
managed 10.3% 10.7% 17.6% 17.7% 12.9%
Not 4 4 5 3 16
managed well  0.5% 0.3% 0.5% 3.8% 0.5%
818 1163 932 79 2,992
Total
100.0% 100.0%
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Table 15. The necessary elements for the development of rice cake

3}

JZ

A
| é‘?j fZof

Division ~ Compli-  ment and Skl Custqmer Total
- know—how  service
ance Vision
431 458 612 99 1,600
2 hours
58.1% 52.6% 55.0% 50.0% 54.8%
234 321 353 64 972
3 hours
31.5% 36.9% 31.7% 32.3% 33.3%
39 44 88 18 189
4 hours
5.3% 5.1% 7.9% 9.1% 6.5%
38 47 59 17 161
No related
5.1% 5.4% 5.3% 8.6% 5.5%
742 870 1,112 198 2,922
Total
100.0% 100.0%
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(Unit: Person)

Prevalence of standard

Product development, con-  Promote excellence than  Expanding education for

Division cooking methods sumer groups expanded other products rice cake Total
N 124 224 45 131 524
Very competitive
32.6% 14.7% 14.0% 20.1% 18.2%
. 119 661 117 241 1,138
Generally competitive
31.3% 43.4% 36.3% 37.0% 39.6%
117 537 128 230 1,012
Average
30.8% 35.3% 39.8% 35.3% 35.2%
) . 20 100 32 49 201
It is not competitive
5.3% 6.6% 9.9% 7.5% 7.0%
380 1,522 322 651 2,875
Total
100.0% 100.0%
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