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Fig. 1. Optical Shop brand Names.
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Table 1. General characteristics of the customer (N=296)

—
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Table 2. The visual characteristics of respondents

Classification Number |Frequency(%)
Optical 134 39.8
. | Contact lens 109 323
Corrective method
Use ago 44 13.1
Not used 50 14.8
Subtotal 337 100.0
Whether visiting Yes 271 91.6
optical shop No 25 84
Subtotal 296 100.0

*multiple response

AL FAo] 56.8%, 9A0] 432%F LERLEeH, A

o
oA E 20254171 86.5%= 7FF BUTH

2) ZAICHARLe] A2 TN =79 §Y

ZAMNEAL] Al Y =E AR A= o
ZTh<Table 2>, GA| QPHolu} FREAN =] ARG of o
M 7 ERE-0] 39.8%, THE d=28o] 323%Z
ERttt.

orAYd W 041?—01] e AEo] e A7} 91.6%=
ZA i) gjREo] okl HHEESE o] Q= AHoew
Yehttt

<Table 3>.

A7EA e 71 F83HA *Mfz‘f}b 71E8 <k
A 92)(4.19+0.817)7F 71 =A VeI, WHE o7
(3.93+0.856), S1E12]01(3.70+0.839%), 8% T+5.(3.30
+0.883) 02 et on, obAA A5 (2.95+£1.037)7}F
71E S et A9 ] T840 e EAHE
Bol= v JERIA W 2 Qw7 373k 3T =)

Characteristic Number [Frequency(%) Table 3. Reasons for selection of optical shop
Male 168 56.8 Classification N Min | Max | Mean | SD
Gender
Female 128 432 Stand 296 1 5 4.19 | 0.817
20’s yrs. below 9 3.0 Dimensions 296 1 5 330 | 0.883
20’s ~ 25’s yrs. 256 86.5 Interior 296 1 5 3.70 | 0.839
Age
. 26’s ~ 30’s yrs. 12 4.1 Shop name 296 1 5 295 | 1.037
30’s yrs. over 19 6.4 Whether visiting 296 | 5 393 | 0.856
optical shop
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Table 4. The characteristics of name of optical shop
(multiple response)

Table 5. The characteristics of name of optical shop consumers

prefer (multiple response)

Classification Number |Frequency(%) Classification Number |Frequency(%)
Korean 362 63.0 Korean 374 60.6
Language Language
English 213 37.0 English 243 39.4
Subtotal 575 100.0 Subtotal 617 100.0
Monosyllable 307 34.5 Monosyllable 321 314
Dissyllable 108 12.1 Dissyllable 88 8.6
Number of - Number of -
syllables Trisyllable 157 17.6 syllables Trisyllable 182 17.8
Tetrasyllable 133 14.9 Tetrasyllable 182 17.8
Pentasyllable 186 20.9 Pentasyllable 248 243
Subtotal 891 100.0 Subtotal 1021 100.0
Contain 584 57.4 Contain 887 67.8
Major terms Major terms
None 434 42.6 None 421 322
Subtotal 1018 100.0 Subtotal 1308 100.0
Franchslﬁz optical 047 736 Franchise optical shop 815 61.9
Shop name P : Shop name Independent optical 501 38.1
Independhent optical 340 26.4 shop
Shop Subtotal 1316 100.0
Subtotal 1287 100.0
5) ME5Hs ofHe Asol By
UEPd), 2uAEL due g Aol ouXE B s A9 5o) B4l e AHE Anke o}

AR Bk Pl we A A b A aA b

F83%F Q4of Z3hHE

7190l Fi= ehE s o B4 s AR Ayl
E}~J+ 2th<Table 4>. o= =0] 63.0%= BUIL, &
HAee 1540] 34.5%2 7FF Bt g3 dE-8o]
oke] BEAE o
o AsHIE ZTxlo|=
Epsttt.

AR A DA AHEShe Ee Fods
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o Z 7198k e Z YEt ol B 4E o5H
d dsr= ?E’!Xl%“l 3% ojF o] Azl = A
7t 60~70%= ZAE AT AT} 22 AAATES A5
T &0 6& ARZ % AL AN A AFE gk
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4) 71200 e oY Msol BN
O
3
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322%2 7P B3t 7 4‘101944 wdoM = 8™

o] Sh& 77 69.7%= o =skow, ded

857t 60.9%Z B = UERst

F A YX7F 4.23+0.808% 7HY A VERET 1
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Table 6. The characteristics of optical shop consumers for z}olE B, YR X E BEAZFO R {93 2jo|S
future and potential use (multiple response) HolA] ekorrh

Classification Number Freq;/le)ncy(
0
8) ttEst ot ==0f wE ordd ME J|FE(one-way
Korean 356 59.3
Language E—— i e ANOVA)
nere ' WES QA ol W obAgl Al )3 e A
Subtotal 600 100.0 HE A Thos DTh<Table 8. SIA|E ST o]AF oF
Monosyllable 331 322 AYS WENS o) B 43040861405 =4 JERLO
Number of | liable ol 89 U, BAHOE Foldt Aolg Rl gk, A TR
umbper o .
syllables Trisyllable 201 196 43 ol MRS u) W 348+ 1024 02 =4 e}
Tetrasyllable 185 18.0 Yo EAFo R Fo3 xjo]S Ho|RE Tt
Pentasyllable 219 213 Qe o= 53 o]} MRS W B 3.93+0.733% 2
Subtotal 1027 100.0 Z A YEi o AR {3k Zfol]E Rolx] &
ai Contain 887 69.7 ok A Aoe 53 ol WEAS W Hd 325+
1 -y -
ajor e None 385 303 1038702 A Uehdon, BAHORE fo)g 2o
Subtotal 1272 100.0 E BEAtHp<0.01). =S A4 Ao} 13239 43 W
© = g37 aN-o. = =
Franchise optical shop 795 60.9 = W= 53X ol RS wel AelS Halth
Shop name | [ndependent optical 510 o1 71E W AFoAM = 43 o) WE S wivF H
shop ' 396107674 02 A YEh oy FAXCZ o3t
Subtotal 1305 100.0 ZpolE HolA] eodtt.

] Qe 7ol o Ad Ve MY Y Ae7)EolA 2t A 7] AaATE A
X7} 3.683+0.748% 7 =A UERta I Lo 2= B Avl= <Table 9>9F 2t} X QHER TR (p<0.01)
7)& ¥ o5} 3.52+1.005, QHEY QlEEle7) 3.52+ S} QIE 2] (1=0.165, p<0.01), 7= & F(r=0.180,
0.770, TFE7F 3.40£0.913, 7FEH 0] 2.96+£0.9357- 02 p<0.01)ell A, ¢t FRE Q18 7o) (r=0.473, p<0.001),
et ’43.(1=0.326, p<0.001)e} o3t AA JAAAE BAT

oM WEAY 5o W o] Al r|FoM= AElF o= AR (=0.165, p<0.01), A73L THEr=0.473,
A (p<0.01)2} 71EHF(p<0.05)014 EAH o2 F3H p<0.001), &5 (r=0.319, p<0.001), F&+= AFL &

Table 7. The criteria of selection according to consumers' visit

Classification Whether visiting N Mean SD t P
optical shop
Yes 271 423 0.808 3.290 0.001°"
Stand
No 25 3.68 0.748
Yes 271 3.29 0.882 -0.587 0.558
Dimensions
No 25 3.40 0.913
Yes 271 3.72 0.845 1.138 0.256
Interior
No 25 3.52 0.770
Yes 271 2.95 1.048 —-0.037 0.971
Shop name
No 25 2.96 0.935
Yes 271 3.96 0.834 2.497 0.013™
Visiting optical shop
No 25 3.52 1.005

'p<0.05, “p<0.01 - Analyzed by t-test
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Table 8. The criteria of selection according to the numbers of optical shops visited

Classification Number Mean SD F p

1 52 4.12 0.943 0.987 0.415
2 68 432 0.762
Stand 3 59 4.14 0.681
4 23 4.09 0.793
5 over 73 4.30 0.861

1 52 3.21 0.977 0.443 0.777
2 68 3.25 0.817
Dimensions 3 59 3.27 0.784
4 23 3.48 1.082
5 over 73 3.33 0.867

1 52 3.65 0.814 1.811 0.127
2 68 3.57 0.834
Interior 3 59 3.68 0.880
4 23 3.70 1.063
5 over 73 3.93 0.733

1 52 2.60 1.071 3.846 0.005™
2 68 3.04 0.937
Shop name 3 59 2.97 1.050
4 23 2.61 1.076
5 over 73 3.25 1.038

1 52 3.94 0.916 0.485 0.747
2 68 4.06 0.710
Visiting optical shop 3 59 3.97 0.765
4 23 3.96 0.767
5 over 73 3.86 0.962
Subtotal 275 3.96 0.836

"p<0.01 - Analyzed by One-way ANOVA

Table 9. Correlation between variables

Classification Stand Dimensions Interior Shop name Visiting optical shop
Stand 1 0.190" 0.165" -0.022 0.180"
Dimensions 0.190™ 1 0.473™" 0.326™" -0.078
Interior 0.165" 0.473" 1 0.319" 0.035
Shop name -0.022 0.326™" 0.319" 1 ~0.080
Visiting optical shop 0.180™ -0.078 0.035" -0.080 1
p<0.05, “p<0.01
(r=0.326, p<0.001), TE1E]}(r=0.319, p<0.001)2} A2 4 d B
AAAE BA 3 7]E W qRE 91X (r=0.180,
p<0.01), JTEIF](1=0.035, p<0.05)e} 92 JAAAE B MIFLE M= BT oF 85%7 MER s T
Act. o] Ak&st=d], AT WE2 A2 #do] ot
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A Study of Awareness Level Based on the Classification in Optical Shop Name
— Foucused on University Students in Their Twenties and Thirties —

Ok-Jin Lee! and Se-Hoon Jung>*

"Dept. of Optometry & Vision Science, Dongnam Health University, Suwon 16328, Korea
’The Faculty of Beauty Health Sciences, Major in Ophthalmic Optics, Shinhan University, Uijeongbu 11644, Korea
(Received December 2, 2015: Revised December 14, 2015: Accepted December 15, 2015)

Purpose: This study analyzed the names of optical shops currently used in Korea and is to investigate the optical
shop names that customers prefer. Methods: We used the 351 names of optical shop all over the country as a
sample, and surveyed 296 people aged between 20s~30s in Seoul and Gyeonggi provinces to collect the data.
Results: The most used names are currently English names (54.4%) and names of with 2 syllables (30.5%) and 3
syllables (32.5%). For more than 4 syllables, the names included Eye (26.0%) and Glasses (24.3%) are being
used a lot. For the name awareness, Korean names (63.0%) was the highest and followed by 1syllable (34.5%)
and 5 syllables (20.9%). Conclusions: For the improvement of optical shop awareness, Korean name with 1 to 3
syllables and words related glasses are recommended.

Key words: Optical shop name, Optical shop name awareness, Naming optical shop name, Number of syllables,
Language of optical shop name
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