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A Study on the Extraction of Emotional Words for Media Facade

Seung-min Lee*, Kee-chun Bang**

Abstract

The aim of this paper is to select a distinct vocabulary for understanding the media facade of
user and to lay the foundation for a media facade emotional scale.

Firstly, we assembled a set of emotional words that were sufficient to represent a general
overview of korean emotions, collected from various literature studies. Secondly, we found emotional
words from collecting user opinion on the Youtube website. Finally the emotional words were
collected from phrase by using non-structural survey.

The collected words were integrated according to standards and they were organized 39 pieces
that can be used in the survey.

As a result, we extracted 21 emotional words for measuring user’s emotions expressed while
watching media facade, such as ’novel’, ‘cool’, ’‘awesome’, ’gorgeous’, ‘exciting’, ’amazing’,
‘wonderful,’, ‘showy’, ’great’, ’intense’, ‘good’, ’‘grand’, ’colorful’, 'unique’, ’variety’, 'new’, ’‘fun’,
"beautiful’, ‘luxurious,’, "mysterious’, ’satisfactory’. And we -categorized the 21 words to form 5
elements by using factor analysis such as 'surprise’, “attention’, ‘variety’, “aesthetics’, “interest’
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(Figure 1) Emotional words extraction method
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<E 1> 7493 F3E5 A3 Faed
Author Title Source Year

Yoo |A Study on the ; ;
Hyun-K |[Classification of Korean Jouirilgélﬁfstggred 2000
yung |Adjectives
. SookmyungWom
Shin |The Study of Modern o Lol
Soon- Ja|Languages in adjective %]osngglw‘ggég 1996
Nam |Lexicon-Grammar of Hankookmunhwa 2007
Jee-Sun [Korean Adjectives sa
Analysis of Preference Journal of the
Kim Survey for the Media Korean Institute
Ju-Yeon Facade Cases according of Interior 2013
to the Sensibility Desi
Keywords esign
Indicator Development for
M Han _|Evaluating Spatial UGglchqnt . 2011
Iy[oung Environments using D tn lv'elrﬁl}‘_‘
UM Emotional Adjectives octoral thesis
A Study on the
I%?;lm; Extraction of Emotional KSCS Spring 2013
al Words for Exterior Color Conference *
: of Building
quli] User’s emotion while Journal of Korea
Lee egt browsing 3D web Emotion and | 2010
Al interfaces Sensibility
Jung,
Hyun |A Study on the Journal of Asia
Won, |sensibility vocabulary for | Pacific Design |2007
Nah, |design evaluation Forum
Ken
<Table 1> Reference for emotional vocabulary

collection

4, 24, AAE vheka
DR

P, AEE mAE o9

N ERIEEE L TS

~EFo7 U AL FEA7E ohd of

O]E

g B3 B A7 ARel AR

o~
T

30709 o818 HEH R Austerh

2 4
A A
.
R

e fal Aol AdE

v F o

20103 F-5 2015 dA7FA] A2 L
ARSI ST

' ‘Media Facade’

=
HAew
Alol E

7\4/\“

Al
3

AAH FFBH

oA mHof

0

JALE
o U2 7310719 A3 F =34 8yt
o] A9 dldel M,
o[HIES] {ofRE o] HF 6719
Fol MEEATHLH 2).

o7

iy

)

Fa/EE, vl

A=gats S8 000 DALESl 24808 =2 745

(29 2) APol 43" FHo] HAE Iy

AD / PR

PLACE:
Sejong center
for the
performing
arts

<58 AR 2 B s

TITLE:
Galaxy S5

PLACE:
Artplex

TITLE:
Audi A8

MEDIA ART

PLACE:
City hall in
Barcelona

TITLE:
De la Merce

PLACE:
Heungryemun

TITLE:
Palace, born
into the light

PLACE:
Shinsegae
department
store

TITLE:
Winter
Vacation

PLACE:
Kimpo airport

TITLE:
Happy new
year

(Figure 2) Selected in the experimental media

facades video
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The average media facade
i topics

Rizkl Words Average SVENT AII)) /| MEDIA
PR | ART

1 |[71es 6.06 584 | 614 | 6.15
o2 (malg 5.85 564 | 610 | 565
Vo3 [aeen 5.71 548 | 583 | 573
4 |geset 5.69 592 | 552 | 573
o5 |EEY 5.63 552 | 586 | b5.38
6 |=gu 5.59 544 | 555 | 581
o7 e 5.58 536 | 564 | 569
(s [away 558 | 532 | 564 | 573
o9 (2R 5.53 536 | 552 | 5.69
10 |#gsg 5.52 488 | 583 | 562
o =g 5.52 536 | 569 | 5.38
12 |s3a 551 512 | 567 | 5.62
13 [ 5.46 548 | 529 | 573
o [sseyg 5.46 508 | 552 | 573
15 |chersi 5.43 540 | 521 | 581
o166 |AET 5.35 492 5.48 5.58
17 |AIvlget 5.26 483 | 557 | 5.12
W18 [obEwT 5.24 544 | 512 | 523
19 |ng2ug 5.24 5.00 | 531 | 5.35
Vo200 |AvE 5.22 512 | 521 5.31
21 [wEeun [ 502 | 484 | 524 | 48
22 |AA sk 4.99 4838 | 5.05 | 5.00

23 |z889 4.98 476 | 521 | 481

24 |AE=EY 4.97 476 | 529 | 465

2% |Aelgtl 4.86 464 | 486 | 5.08

2% |24 4.86 480 | 505 | 462

27 |Adsig 481 432 | 510 | 481

2 |gAY 4.61 416 486 | 465

29 |Z2Esio 451 420 | 500 | 4.00

30 |BA=YY 4.39 363 471 458

31 |wAsk 4.19 404 | 410 | 450

32 |z%ag 417 3.76 438 | 423

33 |#Elske 411 372 460 3.69

34 |#FE3o 4.10 412 386 | 446

35 |fAsio 4.01 3838 | 3.8 | 438

36 |23 3.87 396 3.90 373

37 A 3.82 3.60 433 3.19

38 |Aeskt 3.22 3.04 3.24 335

39 (A9 3.08 2.80 2.79 3.81

<Table 2> Average of 39 emotional words
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