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Abstract

: This study aims to investigate the relationship between consumers’ clothing consumption values, demo-

graphic features, and clothing disposal behaviors. The data were collected from 300 women aged between 20 and 59
through the online survey with the self-administered questionnaire. A series of exploratory and confirmative factor anal-
ysis was conducted to identify the dimensions of clothing consumption values and clothing disposition behaviors. Clothing
consumption values consisted of six dimensions including conditional value, individuality value, fashion value, social value,
practical value, and self-expression value. Clothing disposition behaviors were discovered as four dimensions such as dis-
carding, giving, selling, and donating. A structural equation modeling analysis was employed to examine the relationship
between clothing consumption values and disposition behaviors. While individuality value, fashion value, and practical
value had a significantly positive impact on donating, giving, and discarding behaviors, both practical value and self-expres-
sion value negatively influenced discarding behavior. Fashion value negatively affected giving behavior. Employing a series
of MANOVA, one-way ANOVA and sheffe's multiple range test, this study found that there were significant effects of age,
marital status, monthly income, and monthly clothing expenses on giving and donating behaviors. This study suggests
that fashion firms should be aware of clothing disposition in terms of social and environmental concerns and understand
diverse consumer disposal behaviors and utilize them as a social marketing strategy.
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Table 1. Confirmative factor analysis
Constructs Measurement items SFL? SE t-value Cc.)nsFr.ucg AVE®
reliability
» Be suitable to my age, gender and status 730 - -
Conditional . .
value Be appropriate for my business .869 .084 13.725 .843 .643
Be right to my job, school and society .801 .091 12.976
Individuali Be unique .896 - -
n ‘VV;IE: W' Be different and individual style 964 043 25.246 918 789
Attract other's attention 796 .049 18.394
Be the trendy design 637 - -
Fashion .
value Be the popular style worn by celebrity .837 142 11.526 .859 672
Be preferred to be worn by acquaintance 916 144 11.951
Look a successful man 934 - -
Social value  Look wealthy 940 .140 11.634 .920 794
Look sociable 791 142 11.828
Be durable 727 - -
. Be available for long wearing 773 .086 12.390
Practical value 887 598
Be comfortable clothes 811 .086 12914
Be easy to care 779 .088 12.472
Fit with my image .824 - -
Self- Match my appearance .825 041 23.962 918 78
expression value Show who I aspire to be like .896 .061 18.597 ' ’
Express my own image .888 062 18.412
Not throw into the usual garbage bin .696 - -
Discarding Throw away old clothes not to be cut or disjoin 643 .088 7.431 .683 418
Put into recycling bin .598 113 7.243
Giving Give used clothing to friends and family members 999 - - 736 611
away Swap clothing with friends and family members 474 051 9.290 ’ ’
. Sell to second hand shop 998 - -
Selling - . .851 747
Use online intermediary to sell 705 043 17.118
Give to charity organizations or thrift stores 875 - -
Donating . .
o charity Donate to charity bazaar and auction 944 .049 20.559 .895 741
Give to needy neighbors 752 052 15.788

“Standardized factor loading, the first item for each construct was set to 1.

®Construct reliability=[>(std. loading)’}/[>(std.loading)*]+2¢i]
“Extracted variance=[2(std. loading®)}/[2}(std.loading®)]+21&i]
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Table 2. Correlation and goz of constructs

Constructs 1 2 3 4 5 6 7 8 9 10
1. Conditional value 0.64 0.06 0.08 0.33 0.30 0.31 0.00 0.02 0.00 0.00
2. Individuality value 0.25 0.79 0.11 0.13 0.01 0.14 0.00 0.01 0.00 0.02
3. Fashion value 0.28 0.33 0.67 0.23 0.01 0.00 0.06 0.01 0.01 0.00
4. Social value 0.57 0.36 0.48 0.79 0.14 0.05 0.00 0.00 0.01 0.06
5. Practical value 0.55 0.08 0.08 0.38 0.60 0.15 0.06 0.06 0.01 0.03
6. Self-expression value 0.56 0.37 0.02 0.23 0.39 0.74 0.03 0.09 0.00 0.00
7. Discarding 0.04 0.04 0.25 0.04 0.24 0.23 0.42 0.01 0.13 0.00
8. Giving 0.16 0.09 0.12 0.06 0.24 0.18 0.16 0.61 0.04 0.00
9. Selling 0.06 0.04 0.08 0.10 0.07 0.10 0.31 0.11 0.75 0.00
10. Donating 0.06 0.14 0.00 0.24 0.17 0.10 0.04 0.36 0.191 0.74

The diagonal numbers represent the AVE where the lower diagonal area represents the correlation between each constructs, and the upper area represents q)z.

A8A 71, AZ1FE 71 T A4 T 20S FEINL
W (32=391.516, df=154, p=.000, y¥df=2.542, NFI=912, CFI=
944, RMSEA=.072, GIF=.881, AGIF=838), |EE35S
T4 2He 7145(30.22%, 0=.89), #H71(21.32%, 0=.67), Tl
(13.11%, 0=.83), F=(10.67%, 0=64) 5°| F=HA}. el
A 8RS B3 o AYE ERIg A, F FAER
75.31%ATHo=41.434, df=29, p=.063, y¥df=1.429, NFI=963,
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AGIF=821% §|-87Fs3h 52 et Axe +229
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(Table 3, Fig. 1).

H7lole AT 7 (B=.199, p<.057}F 23t F7 gk
S vjzon, 484 71X (B=-248, p<01)¢} A71EH 7HH

(B=-226, p<05)= ¥4 JIFE F= A= YePT Y=
T AT (B=-190, p<0lyt fFojek 34 JF FUo
o, 2487 71X (B=219, p<0l)E AF FFS nXe Ao=w
vebstth drfolle ol HAH7ER e FFFe] vERA] edgitt.
71 dEols WY FF7RIB=153, p<05)h A8 T
(B=200, p<.05)7F Frol3k A& FIFS F= AR YELTH

Table 3. The results of the structural model testing

Paths Estimate SE CR.
Conditional v. — Discarding N/S - -
Conditional v. = Giving N/S - -
Conditional v. = Selling N/S - -
Conditional v. = Donating N/S - -
Individuality v. — Discarding N/S - -
Individuality v. = Giving N/S - -
Individuality v. — Selling N/S - -
Individuality v. = Donating 153" .100 2.054
Fashion v. — Discarding 199" 113 2.175
Fashion v. — Giving -190" 154 2497
Fashion v. = Selling N/S - -
Fashion v. = Donating N/S - -
Social v. = Discarding N/S - -
Social v. = Giving N/S - -
Social v. = Economic disposal N/S - -
Social v. = Donating N/S - -
Practical v. — Discarding -248" 117 -2.573
Practical v. = Giving 2197 158 2.759
Practical v. = Selling N/S - -
Practical v. — Donating 200° 179 2.374
Self-expression v. — Discarding ~ -226 116 -2.197
Self-expression v. — Giving N/S - -
Self-expression v. — Selling N/S - -
Self-expression v. = Donating N/S - -

*p<.05, “p<.01
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Fig. 1. The results of the structural model testing.
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p<001)ell o3k Zpol7k AUTE d &5 400%H wlRl
T3t 4008k ol gl HeE felet At alglen, &5
o] & Fwho] 7IH-E Y @ol 3l= Zo=E eyl 9+
ol Ze|E 7)H(F=6.091, p<.01) oA 2}o]2 HIE=
o, 98¢ 95 FHH 109H HER] ek 109Hd o]l
el 715 Fmel zlol7t Qlon, YR oF TUHIF &
S5E 7IHE Bl sk Ao Yyt A4 oo A%

HE et 71E e k] Aol YE(F=9.709, p<o1)o1m
vepton, 71& AHRFE] gl 9§ AEaAES o Bol
ke Zle® UEsth

& JEAEYETY] 73
5, 99+ o5 X&H|, 4E A
e} Zjol7t e, Ao w1, ¥ A5 YHF 8T
U7 =255 o gol 71 g HEYES siieH, &

T Aol Ei, 7EAYSE o Bel it o=
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Table 4. The differences of clothing disposal behavior according to the demographics

and Park(1997)¢] AellAl Aol Bl 7|EALTE vt
711"%7} E3E el P5g wWol sl sie Adel fAREH
, T 23lde] dFelMe o] 71%ols Hd d%
%izﬂr Y= dsde WA fle A2 Jedth
(Bianchi & Birtwistle, 2012).

AAHOZ oJEx e d7], Y=, 71F, W] £o=
2ol slglom o]8d ZA3= Huh(2006)2] ATele Ax|slar
ALt 9] Afoilr ﬂlﬂg} dArjollMe ATEAF SAol ut
2 o7t Veh K 2kEd), ol AAde=z wr)vt v B
o] dojuls ARl AdEold, Ile 7 HA dofut
= AEY5o)7] oz AzEr).

5 &4 £

teFst 7HAUE Hek o] B gA T ¢ UL,
oJ7lef AH|RRe] A5 7P tElA oE-S W HEs A
A FrlEA EHA olBXRAES ARBH, 3732 S
Al F83k olgprt EAL Qi) oSt Aol B Ate of
AEYsol st ofsE FolaA} oEAH|7Ex|eke] TAIE A
HE I} 38T o]F 93 o84 1AS EfE ke AT
238 FH o] AT 53 gEARA T dFS

Al

BERER

2, $YH 7R, o)
HEFTV, AT Pi*b%‘ﬂﬂ 482 713, 471
A 7K 59l oAl 291 s RARaEe T

Disposition
behaviors Discarding Giving Selling Donating
Demographics
the ages of 20-29 6.09 311 b 2.13 291 b
the ages of 30-39 6.21 3.76 a 1.96 3.00 a
Age the ages of 40-49 6.32 412 a 1.76 331 a
the ages of 50-59 6.12 372 a 1.99 358 a
F-value 1.12 954" 1.46 3.12°
married 6.21 3.83 1.93 3.23
Marital status not married 6.15 3.38 2.02 3.13
F-value 035 971" 0.49 0.29
below ¥4,000,000 6.19 3.51 1.96 282 b
Monthly income ¥4,000,000~6,000,000 6.29 3.78 1.88 346 a
above ¥6,000,000 5.98 3.80 2.12 371 a
F-value 232 1.22 0.88 9.44"
below ¥100,000 6.16 3.57 1.97 2.96 b
Monthly clothing $#100,000~200,000 6.28 3.80 1.95 323 a
expenses above ¥200,000 6.04 3.72 1.96 383 a
F-value 1.43 1.12 0.01 6.09"
a, b: the* *results o*f* *Scheffe’s post hoc test(a>b)
<05, "p<.01, "p<.001

ke T7), 4=, 715, ) 59 ) 7 xS ERisige
), 2 FoA H717F 7P Bol o]FofX= UHE SJEA R
oo, 1 thEogs Yot 7[R, e A J
A e Row Uehdth

4, d71e F2 AFA A vxE 3}

e ARdEoR, /A el g {6‘}71] U
oE-& HF sk Wiolth EAEYF
ZH7EXe] Fe AR Ay WA fT 7}21 b=
2 o]gjg gl7)e| 9165} ﬂﬂHL ol s, =
e A e Ae= Jehdr.

& AREEO] o]E5S Aishs Hlgo] &
o] BH-go] 2 Wi, AAF 71
witfo] Zgko] eI (Fratzke, 1976),
91%‘1%94 5717k °lﬁ91 HHE 2R o = Qlgt BElA &4 uf
ofg} fayHshy 7] A Sol o8 HEEE A
7b Brhs A¥K(Shim, 1995)014 Ho], o9 %83**01»}
uA 7ix|e] £ Hrle] sHE 2 IS & 4 Sl
2hA] o]e] vsﬂ 7R 53] w835 o7 F”E—"— H2
o] Ak o]B-L2 JIX7} §lar 2 S Tt Aolet Aztsted
A7 Aol F2 »ﬂlﬂ s, TR AREC] A1EE 9 AA}
48 F e ¥ FT A7 ke WYS & & Ak

AR, < EQ} 7] % =
o= vepyth YA &= oE AR F2 F717F Folyt
ﬂmﬂ_ﬁ} s E(Park, 1998)01] lf‘a A7t B7] Wie] A

fu o
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=
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