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Abstract The human's basic desire for aesthetics, which has existed along with human history, has been more
individualized-and diversified according to the progress of modern economic social change. In the case of men, who
have a relatively higher connection and experience of mass media compared to women, there is a characteristic to
apply and utilize information acquisition and share appearance management quickly on the media. This paper
classified and arranged the image and characteristics of the modern male image analyzed the relationship between
men's appearance management and information exploration. In addition, exploration relation per information medium
was considered by dividing the men's appearance management behavior and characteristics into make-up, hair
management, skin care, hands and feet care, and plastic surgery. This appears to be useful for the industrial group,
e.g. beauty treatment, cosmetics, hospital, etc. as advertisement marketing information.

Key Words : Appearance Management Behavior, Information Search, Media, Characteristic
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[Table 1] Features of Modern namseongsang

Features of Modern namseongsang

Metro- Weaver- Cross—
Man sexual sexual sexual el
Typical
figures
¥
David George . .
Beckham Clooney Dragons Choeminsu
Colgrful @d Emphasizes .. Return to the
fashion-orien .. Feminine .
. positive image of a
. ted city . . ..| appearance-o
Character L masculinity if . strong man
. Maintain an riented o
istics . Preferred . Building
active and . Borrowing a
style is not .. appearance
robust feminine code| . .
L flashy indifferent
masculinity
Positive Masculine Neutral Masculine
Image . . R .
sexual image image images image
Lexical City of Classic Feminine Of forage
represent Stylish Natural Soft Practical
ation Robust Gentle Fine Productive
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[Table 2] Information for the management of
cosmetic brand looks OHUI MEN 2012

Dis—
Sources Advantages
tg advantages
; - to get
. information about
commercial
the product - ..
source - The probability
- to help the L.
Appearance lanning of the of obtaining the
Management | % ne information
Information B oo {Drend
- to read the
'Jm trends.
consumer - to reduce the |- to provide some
source time and effort of |information that
Appearance searching for lack expertise.
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i information
- Objecti
Management . uec {Ve
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[Table 3] Demographic Characteristics

total
N %
total 501 100.0
25 — 29ages B 314

years 30 - 3ages 175 35.0

35 — 39ages 168 336

urban area 26 52

Northeast 154 30.8

residence Northwest 58 11.6

Southwest 161 322

Southeast 101 20.2

self employed 25 50

job professions 420 84.0

technical 55 110

high school graduate 28 56

education college graduate/college 63 126

university graduate 348 69.6

graduate school 61 12.2

~200 million won 21 42

200~ 300million won 76 152

300~400million won 103 20.6
income 400~500million won 92
500~600million won i)
600~700million won 41
700million won~ 92

marriage single 293 586

married 207 414

couple lover 177 60.4

no lover 116 396
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