http://dx.doi.org/10.14400/JDC.2014.12.11.499

TVI2e] A ZTFo] 58x2}e] 7|93} osfje) n]x]= oJsk

=R
SMfstn FNAZSE B4

Effect of infographic of TV news on audience’s memory and
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Abstract  This experimental research explores the effect of infographic, visual element of TV news, on
audience's memory and comprehension. For this experimental research, 2 groups of subjects composed of 87
university students were exposed to two different types of TV news, one group was exposed to news with
infographic, the other group was exposed to news without infographic. and questions which were designed to
measure recognition memory, recall memory, and comprehension, were asked and analysed. This research found
that subjects who watched news with infographic showed higher degree of recall memory and comprehension
than those who watched news without infographic. however effect of infographic on audience’s recognition
memory could not be found.
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