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A Study on Satisfaction, Revisit Intention, and Recommendation
Intention Regarding Local Food Restaurants Based on Visitors'
Motivation for a Local Festival
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Dept. of Foodservice Management, College of Culture and Tourism, Jeonju University

Abstract

This study aims at analyzing influential relations among satisfaction, revisit intention, and recommendation
intention regarding local food restaurants, based on the motivation to visit the Gimje local festival, a
representative festival in Korea. It also offers useful basic materials for related organizations. From October
2 to October 6, 2013, a survey was conducted and a statistic processing was performed with 283 copies of
questionnaire for credibility analysis, factor analysis, and regression analysis. The results are as follows. First,
three motives for visit were drawn as cultural experience factor, deviation factor, and friendliness factor.
Second, for hypothesis 1, the motivation for visiting the festival had a positive (+) significant influence on
satisfaction with the local food restaurants. Third, for hypothesis 2, satisfaction with the local food restaurants
had a positive (+) significant influence on revisit intention to the local food restaurants. Fourth, for hypothesis
3, satisfaction with the local food restaurants had a positive (+) significant influence on recommendation
intention to the local food restaurants. Consequently, for the purpose of activating festivals, it is necessary
to offer a variety of food, to manage the programs satisfying visitors' needs, and to give services continuously.
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{Table 1> Configuration of the survey questionnaire

o=, 34 o] BF AT 215

: . Number of

Configuration of contents Items of questions .

questions
Characteristics of . . .
Gender, age, education, current residence, job 5
the respondents
Visitation motives Cultural experience factor, deviation factor, friendliness factor 14
Satisfaction Satisfaction with the festival 3
Revisit intention Intention to revisit the restaurant 3

Recommendation intention Intention to recommend the restaurant 3
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<Fig. 1> Research Model
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{Table 2> Characteristics of the respondents

gzl ste) ] A 207 Al 43(2014)

Characteristics Categories N % Characteristics Categories N %
Male 154 54.4 Seoul 51 18.0
Gender -
Female 129 45.6 Gyeonggi 50 17.7
10-19years 32 11.3 Current Chungcheong - Gangwon 68 24.0
20-29years 94 332 residence Jeolla - Gyeongsang 107 37.8
Age 30-39years 83 293 Jeju 2 0.7
40-49years 50 17.7 Others 5 1.8
Over 50 years 24 8.5 Student 112 39.6
High school 26 9.2 Office worker 76 26.9
Junior collage 118 41.7 Tob Public servant 29 10.2
Education University 109 38.5 Professional 18 6.4
Graduate school 23 8.1 Self-employed 33 11.7
Others 7 2.5 Others 15 5.3
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{Table 3> Results of the factor analysis and reliability analysis of visitors' motivation

Factor Proportion Cronbach’s Eigen

Factor Item M .
Loding (%) alpha Values

To experience local culture 3.58 .831 .728

Cultural To experience an unusual local festival 349 822 .688
. To enjoy a variety of interesting attractions 3.50 783 771 26.303 .862 3.682

experience To enjoy local heritage and historic sites 3.46 808 .675

To experience farm culture in the area 3.79 701 .701

To relax 322 741 779

. To have fun 3.66 .750 .705
Deviation To enjoy changes from daily routine 3.72 761 877 2391 878 3628

To wander away from everyday life 3.71 753 857

L To be with family 3.61 742 .809
Friendliness To hang out with lots of people 3.39 707 .825 13.577 704 1.901

KMO(Kaiser-Meyer-Olkin): 0.846 / Bartlett 2127.314 / p< .000




o

AGZAe] EEI) e FESAY BIEsh AWE %, FA odme] BH AT 217

i

A

>

<Table 4> Results of the factor analysis and reliability analysis of satisfaction

Factor Proportion Cronbach’s Eigen

Fact Tt M
actor o Loding (%) alpha Values

I am satisfied with local food restaurants in
402 649 .579

general
isfacti I isfi ith choosing this local f .672 1.82
Satisfaction 1 am satisfied with choosing this local food 335 897 T2 60.67 769 820
restaurant
The local food is good 304 924 618

KMO(Kaiser-Meyer-Olkin): 0.614 / Bartlett 144.537 / p< .000

HlE ¢ EBartlett)] T84 A7} 21273145 o}o] 71 Zk(Eigen-value)©] 1.8202. 84 1.00]4
A Freleol 0000nE BEAcl0] 2B o]m 241 AAge] 0.50)40]] el e
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d agQlo] 0.862= UElom, d&d 82l AHE =H3lo] 371 Mo Al E, 9018 S
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AR FA) 71300l FESAAA g s HS5S 5] flste] wigus sHs o] g F
£ A% Sste] 309 W] AlEE, a1dA AR BAS Bl 8QlEA S AAlEiTh
= 3 A= <3E 49 A el AlFEE U olo]Zl Zk(Eigen-value)©] 2.1172A 1.00]%}o]
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<Table 5> Results of the factor analysis and reliability analysis of revisit intention

Factor Proportion Cronbach’s Eigen

Facts Tt M SD
actor o Loding (%) alpha Values
I will revisit this local food restaurant 3.64 807 579
Revisit I will isit this local food 1 t at
evisi will revisit this local food restaurant at any 360 842 799 70.551 785 2117

intention ~ expense
I will consistently visit this festival every year 3.58 .798 .618

g 784 AAA Y KMO(Kaiser-Meyer-Olkin)Z%: 0.707 / Bartlett®] 7384 A% ZAF ko) AlF 248375 / &5 000

=]
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<Table 6> Results of the factor analysis and reliability analysis of recommendation intention

Factor Proportion Cronbach’s Eigen
Factor Item M SD i
Loding (%) alpha values
I will talk about this restaurant to my
. 379 842 559
acquaintances
Recc?nune.ndation 1 .will recommend this restaurant to my 364 T4l 692 64.054 12 Lo23
intention friends
I will strongly recommend this restaurant to
. 379 701 671
my friends
KMO(Kaiser-Meyer-Olkin): 0.664 / Bartlett 170.051 / p< .000
3) =& OIFOl B} MRIT =AY 2 Ao M HIS ABA FA9] P57
A A GRS N FH JES A b BPAEY FESAH VEwe] GEFL )X
T 333k 379 Wige] AE, 8IRM S 3t =7FE AStl] flot] BEEr] 8211 wE3kA
Aoe <# 63} 2k 899 AHN=S ehy ¥4 89, 924 29, A 2E =S
T A8us ] ol 07572 w2 4lF] & ok, USRS FHUFE Slo] Ui
EE HolFa gt ditde s aAlgrl 060l AE AASSiTh AT Avke <E >3 2
of AW AEs} Brhn B 4 g, HYE B A9 WEEs] edw ey vEs
ASE 7] Aste] wiglel s S o] &g = ol tiR AN SAH Fode HHske FE
AE BAE B 284S AAE Al 45.5290] a1 2] 2HE0] 0.0002 HER4H
olo]Zl Zk(Eigen-value)©] 1.92224] 1.00]7¢e] Al AR FAlo| thgt FefghEo] 43|
a1 291 Aghe] 0.501%00]7] W&ol Efdide]  ode & F Utk e WEE] 89 ¥
ASHATGn Eoh AFE7]ge] g A5 fFelFE p<0.001 oX FAACR Foldk dF
el KMO(Kaiser-Meyer-Olkin) ==& & VA& 8902 #3A94 821, 484 89,
0.66424 0.6HTH AW Fo sitta Tl & XS dlo] R foledt dIFE vA=
ARew golg Avtol et Ao et

2. 14 &5

1) NG=HC Y=2S) = SESAE OE:
O

Ol H(+)2l =elst Yet= 012 20ICkH

Durbin Watson - 2.1442 YEh} B4
2 A%t ngls HolF1 e, A
7841 75 68.574, HHWGRI F3kA A
o] 7.544, &4 9%lo] 5317, sk 2
7.1709] A = 22 UEsith 1B o]

L
o

m S o o
& 9 o rl

{Table 7> The results of the effects of visitors' motivation on satisfaction with local food restaurants

Division Unstandardized Coefficients Standar<'i1zed .
Variable Coefficients t Sig
B Std. Error Beta
Constant 3.346 .049 68.574 000***
Cultural experience .369 .049 370 7.544 .000***
Deviation .260 .049 261 5.317 L000***
Friendliness 350 .049 352 7.170 000***

R-Square : 0.329, Adjusted R-Square : 0.321, df 1= 3, df 2= 279

p : *** p<0.001, Durbin Watson = 2.144
Dependent variable : Satisfaction
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{Table 8> The results of the effects of satisfaction with local food restaurants on revisit intention

Division Unstandardized Coefficients Standarc.hzed .
Variable Coefficients t Sig
B Std. Error Beta
Constant 2.146 141 15.245 000
Satisfaction 445 040 550 11.037 .000™
R-Square : 0.302, Adjusted R-Square : 0.300, df 1=1, df 2=284

p : *** p<0.001), Durbin Watson = 2.009
Dependent variable : Revisit intention

2 A ZA|e] FEEI 7} BLANS] g
T WS A0l el F FFE
olthehz 7 HI Agle] =%tk

2) NY=HIC| SIESAIA OEEC= Rgt

O H(+)0| Rolst Ysk= 0|&
OICk.

7MW H2& ‘A SA19] FESAH TR

AR o =oll (e frelgt 4

3 3]
[
& A2e] o] s SPas o

d

22
19
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O
JB
¥
HU
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E
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©
)
Mo
1%
tlo
1
>,

2l 3
= A% A9 R2(R-square)2] 3te] 0.302
=2 UrEM A ] 30.2%2] AEE /A2 Y=
Ao 2 Ve Durbin Watson =4 %F0] 2.009
=2 Uit AR R A3 REs BT
Atk FolZEL 0.0000% EREeH, EFE3}
AGFE 055002 JEREOH, 7S 11.0372 &
o]g=F0] 0.001 .t} ZHA| UrE}% p<0.001°] 22
AT oo fefgt Aoz Hriea glo] &

7PaE A 4 k. aseR AHA FA)9
UEEE AT = FHel
g FES A Aotk 7 H2e Aol

3) NA=XC SESAME BIEE=
OIL0ll H(+)2l Relst Hats DI A
OICt.

7Hd H32 A% SA| w3 FESAA

e 34 & (e frelet Gk

Zoltp &2 si3ict. WBA | FESAH

FH o xo ojug P& mX=A

s7] fEA WEEE SHHWSE ola

OEE THHUFE she desARA S AAlst

Redl, ATe < 9>9Jr 2ot f

o7 Yehgon, RFIATE 0.5460.2 LE}

SO, 7k 10.928 2 o]l 0.001 H.r} 2}

Al YRt p<0.0010] B2 AHHE o] %ol f-o] gt
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{Table 9> The results of the effects of satisfaction with local food restaurants on recommendation intention

Division Unstandardized Coefficients Standarc.hzed .
Variable Coefficients t Sig
B Std. Error Beta
Constant 2.058 147 13.959 000"
Satisfaction 461 042 546 10.918 .000™
R-Square : 0.298, Adjusted R-Square : 0.295, df 1=1, df 2=281

p : *** p<0.001), Durbin Watson = 1.993
Dependent variable : Recommendation intention
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